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Courtesy of James Robinson 





Superb Old English Silver-Gilt Basin with Date Marks of 1736 and 1737, the Work of 
Paul.Lamerie. Recently Sold in New York 
(See Text on Page 37) 


The Jewelers’ Circular, with which are consolidated American Horological Journal, The Jewelers’ Weekly and The Jewelers’ Review. 
Published weekly and copyrighted, 1927, by the Jewelers Publishing Corp., 11 John Street, corner Broadway, New York. Entered as 
second class matter February 15, 1902, at the Post Office at New York, under the act of March 3, 1879. Subscription, $4 per year in U. 8. 
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HIGHLIGHTS 
IN GORHAM HISTORY 


GOAMAM, WEE STER & PRICE, 
SAFER BPTCNS 2ow JEWLERY. 





Early days in Gorham history—North Main and Steeple Streets, Providence, 
in 1831, showing the original Gorham factory. Not much like the tremen- 
dous plant shown below. 








‘ . oes 2 + ean aa 4 
~ «seat i sag F ‘ a a 


nat 4 
agnntte* ie 
ty 





~eaEaae 







Main home of the Gorham 
Master Craftsmen—plant cover- 
ing 37 acres at Providence, R. I. 






Durgin Division 
Plant of Gorham 
at Concord, N. H. 


THE GORHAM COMPANY 


SALES AGENT FOR 
GORHAM MANUFACTURING COMPANY 


GORHAM-WHITING DIVISION, Providence, R. I. KERR DIVISION, Providence, R. 
DURGIN DIVISION, Concord, N. H. 
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What Bishop Wrote in ’67 


IS JUST AS TRUE TODAY 


“Mr. Gorham made repeated voyages to Europe and 
sought among the silversmiths of France, England 
and Germany for everything by which the art might 
be improved in America .... He collected a valuable 
library of works of art and procured the services of 
the best European and American artists. These not 
only adapted the designs so cherished by the artists 
in silver in Europe, but wrought from the dictation 
of more modern thought..... 


This extract from “A History of American. Manu- 
facturers, published in 1867 by J. Leander Bishop, 
might, with the omission of the founder's name, 
have. been written about The Gorham Company of 
today. For Gorham today seeks “the services of the 
best Europeanand American artists.” And itis upon the 


_ old principles of research and application to the finest 


traditions of silversmithing that the Gorham Master 
Craftsmen’s reputation for craftsmanship 1s built. 


A reputation that is international—Gorham has won 


every first prize for silversmithing in every exhibition in 


which they have taken part 


THE GORHAM COMPANY 


SALES AGENT FOR 
GORHAM MANUFACTURING COMPANY 


GORHAM-WHITING DIVISION, Providence, R. I. KERR DIVISION, Providence, R.I. 
DURGIN DIVISION, Concord, N. H. 
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There are illustrated here some of the 
many shapes which STAR makes in Ladies’ and Gentlemen’s Wrist: Watch 
Cases—All STAR Quality—AII STAR Stamped. Ask Your Jobber or write us. 





STAR WatTcH Case CompANy + LuUDINGTON, MICHIGAN 


pms. % a NEW YORK OFFICE. 20 W. 47TH ST SAN FRANCISCO OFFICE. MUTUAL BANK BLOG 
2 é > CHICAGO OFFICE. 35 E. WACKER DRIVE CINCINNAT! OFFICE, 3: © FOURTH ST 
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Beautifully Hand Carved with an 
Orange Blossom Wreath. 


Rings For Tapered Fingers 


The wedding ring has evolved from a plain 
broad band of gold into a circlet of curving 
elegance. 


Both in carved and plain patterns the wedding 
ring of today has a new delicacy demanding 
a higher school of craftsmanship in its 
making. 

The historic house of J. R. Wood & Sons is 
illustrating its leadership by presenting rings 
which fulfill the desire of the day for superior- 
ity and smartness. 


Fill-In Your Stock with These Rings 
of Proven Superiority. 


J. R. WOOD & SONS 


New York Chicago 
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The Ollendorff Crest 


A crest symbolic of quality and service— 
of watches produced with infinite care. 


[ Ollendorff Co. Inc. 


FINE WATCHES SINCE 1868 


























219 6th St. 20 West 47thSt. Factory 
Pittsburgh New YorkCity Chaux de Fond 







ORMONDE — 14K solid gold, 15 jewel. 
Retail Price, $50.00 

INTAGLIO — 14K gold-filled, 15 jewel. 

Retail Price, $40.00 


ORTON — 14K solid gold, 15 jewel. 

Retail Price, $40.00 
IRENE — 14K gold-filled, 15 jewel. 

Retail Price, $35.00 







OLIVIA—14K platinum trimmed, 2 diamonds 
4 sapphires, 15 jewel. Retail Price, $50.00 











: : OLYMPIA — 14K solid gol 

. dial. Retail Price, $75.00 
IVOR — 14K gold «filled, 15 jewel, radium or raised ORTA—18K platinum trimmed, 4 diamonds, ISSOTA — 14K gold4illed, 15 jewel, radium dial. 
figure dial. Retail Price, $45.00 6 sapphires, 15 jewel. Retail Price $100.00 Retail Price, $50.00 


d, 17 jewel, radium 
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PLATINUM 


FOR ALL JEWELRY 
PURPOSES 


platinum, for so long a time that it is difficult to 
think of the one without the other immediately 
coming to mind. 


()** name has been associated with our chief specialty, 


We supply the metal in all the forms and hardnesses used 
by the manufacturing jeweler. There is, too, our extensive 
line of platinum wedding ring blanks, both plain and 
azured as well as our well-known settings and findings for 
jewelers. We have platinum welded on gold sheet in all 
ratios; seamless tubing, round and square (hollow wire) ; 
platinum solders—whatever you need. 


Now, a word about our refining service. All sweeps, pol- 
ishings and water settlings sent in to us are subjected to a 
scientific chemical analysis. There is no guess-work about 
it. You receive full value every time and no matter where 
you are located you will gain by sending us such material. 


BAKER & CO., INC. 
54 Austin St., Newark, N. J. 


30 Church St. 760 Market St. 5 So. Wabash Ave. 
New York San Francisco Chicago 
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\Y/ACHENHEIMER 


REAL STONE JEWELRY 


For The Lady of Fashion 





Sterling Silver 
i 
LATEST DESIGNS 


in set with 
Bracelets— Sautoirs Real Carnelian 
Brooches—Pendants Real Chrysophrase 
Barpins—Earrings Real Swiss Lapis 







elt F< 


BUY as you NEED—REORDER as you SELL 





Attractive and Suitable for 
COSTUME JEWELRY 


Wiadow Display on 


our handsome stands 


Distributed Thru Y our Wholesler 
He Is Always At Your Service 


Creations by ACH ENHEIMER 


BROTHERS, INC. 


PROVIDENCE, R. I. 
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TODAY ’S SALES A RECORD—TOMORROW’S STILL HIGHER. 


SUCH IS THE CONTINUOUS PERFORMANCE OF THE COR- 
ONET. SECTIONAL OVERLAID; GUARANTEED 25 YEARS. 


WM. A. ROGERS, LTD., NIAGARA FALLS, N. Y., New York, CHICAGO, SAN FRANCISCO, TORONTO 


THE CORONET 
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YOU KNOW 
THE BROWNS 


...-the smart, alert, up-to- 
the-minute young couple of 
your town.... busy at pres- 
ent in the lengthy process 
of growing up toa big — 
income. The Browns “ 


~- 
know whats what! 1% s 4 
They will appreciate ¥ 1 


your bringing to their . 
attention Benedict candle ~ 


sticks, center pieces, gob- 
lets, platters. They will 
respond quickly to the 
simple beauty, soft luster, 
practicability—and will be 
gladly surprised at the 
restrained price! 

Economy and Beauty 
— two of the factors 
which young couples 
so much want andso 
seldom find, are 
yours to offer in 
the Benedict pieces. 

And if the Browns “go in 
for” period rooms, Benedict 
has much to offer them in 
Period Plate. Its artistic 
design and rare finish has 
already created a popular 
demand. In fact, most 
jewelers find Benedict the 
fastest selling hollow-ware 
on the market. 


Write Dept. K, for illustrated book- 
let showing the range of Benedict pieces 


BENEDICT 
MANUFACTURING COMPANY 
EAST SYRACUSE, NEW YORK 


Canadian Factory 
Benedict Proctor Co., Ltd., Trenton, Ont. 


New York Display—225 Fifth Avenue, Room 728 


‘BENEDICT: 
PERIOD PLATE 
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Bride’s Ring 
130/5 


Bride’s Ring. , 


130/10 





Bride’s Ring 
130/12 








Wedding scene from ‘Butterflies in the Rain’’—with Laura La Plante, Universal star. 


Bride and Groom Rings 


FASHIONABLE SOCIETY sanctions the return 
of the ancient custom of the double ring service—the 
exchange of wedding bands between bride and groom. 
To meet this renewed demand Bristol has added four 
extremely handsome Groom’s Rings to a line of Bride’s 
Rings already distinguished for Beauty, Quality, and 
Moderate Price. 


ALL BRISTOL RINGS are thoroughly hand-carved, 
seamless bands. Not die-struck and gone over. All 
designs are made in both White Gold and Platinum. 
Bristol White Gold Rings are unexcelled in quality and 
color among modern moderately priced wedding rings. 
Complete stocks enable us to fill orders same day re- 
ceived. Samples sent on Memo. through your Whole- 


saler. 


BRISTOL SEAMLESS RING Co. 


Main Office and Factory: 123 Liberty Street, New York 


New York Representative: A. H. Disbrow, 9-11 Maiden Lane 
Mid-West Representative: Frank W. Collom, 31 N. State St.,; Chicago, III. 
Pacific Coast Representative: Max J. Newman, 57 Post Street, San Francisco, Cal. 
Traveling Representative, New England States and Pennsylvania: S. C. Steinmann 














Groom’s Ring 
137/51 


Groom’s Ring 
145/5 


Groom’s Ring 


145/9 at 


Groom’s Ring 
145/12 





Bride’s Ring 121/47 Bride’s Ring 235/ Bride’s Ring 122/47 
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to create New Designs, built with the idea 
that the (K Line of popular priced Plat- 
inum Faced Jewelry must compete in Style 
and Finish with the luxurious higher 
priced All Platinum Jewelry. 
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LER. & Co. 


20 WEST 47% ST. NEW YORK 
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‘Paris’? and all other large European 
centers of fashion have decreed the Love- 
knot Watch Bracelet, the latest and most 
attractive item in the watch jewelry field. 


A smart creation to adorn a dainty wrist 
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UNTERMEYER ROBBINS « 


20 WEST 47 ® ST.,NEW YORK 
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Catch the fancy of the people on the 
street. Make them spend their 
money in your store. It’s compara- 
tively easy if tackled right. The 
trick lies in featuring the proper mer- 
chandise in your windows. 


Give over part of your windows to 
items folks can buy on the spur of 
the moment. Display items of uni- 
versal appeal. Show popular 
jewelry—the kind in every day use. 
And feature such attractive mer- 
chandise as Forstner Chains. 


Come in five qualities. 








carries them. 


—— 


| Our line includes Waldemar, vest, belt, Dickens and sport chain models. 
In three different finishes. 
sign and quality for every man’s purpose and purse! 


Forstner Chains can be bought on 
velvet pads, to give your windows a 
high-toned appearance. The chains 
themselves sparkle like glass, quickly 
arresting the roving eye. And the 
low price, conspicuous quality and 
great beauty of these chains regularly 
turn many warm prospects into hot 
customers. 


There’s money in the pockets of the 
passersby. Use Forstner Chain to 
help earn your share! 





A type, price, de- 
Your jobber 








Sold Thru Wholesalers Only 
The House (G)_of Service 








RSTNER CHAIN 


Make them buy in YOUR store 








Fo 


ORSTNER CHAIN CORPORATION 


IRVINGTON, NEW JERSEY 
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Quick Turnover — 


The modern drug store or department store is 
intensely interested in the popular lines. of 
merchandise that sell daily and hourly. 


This is called quick turnover. 


They are obliged to buy such lines continually, 
because they are sold out so quickly. 
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We have accomplished this same happy con- 
dition for the retail jeweler in creating this 
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If a woman is interested in either 
a ring or a pendant, show her a 


Sternset Combination 


and you can probably sell her 
BOTH! 








Sternset 
Combinations ! 


STERNSET COMBINATIONS 
are a combination of a ring and a 
pendant, designed to match. The 
desire for either piece always helps 
sell the other. Packed in one box 
customers see both pieces together. 
This usually means a “combina- 
tion” sale. 


Sternset Combinations come in a 
full range of patterns. 














Patented Serial No. 73109 


Either pendant or ring can be had in 14K 
or 18K white gold, set with genuine Aqua- 
marines, Amethysts, Topaz or Garnets, or 
Synthetic Rubies, Blue Sapphires or 
Emeralds. With or without Diamond in 
centre. 


Made of 14KT white gold and set 
with precious stones of full rich 
color. Sternset Combinations ap- 
peal on quality—as well as on 
beauty and style. 


Put in an assortment of these com- 
binations and give them a chance to 
sell. 


Ideas such as this are not originated 
often. Take the fullest advantage 
of them while you may! 


At Prices That Will Surprise You! 
To Jobbers Only 


STERN MANUFACTURING CO.. 


Manufacturers of Solitaires and Fancy Stone Rings 





401-407 Mulberry Street, 


PS, 
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PERFECT COLOR* MORE ECONOMICAL 
THAN WELDING WITH PLATINUM: 


PERMIT/ USE OF OTHER SOLDER 
WITHOUT MELTING: 


Uses~ 
USED’ WHEREVER. HIGH FUSING- 
SOLDER. I’ DESIRED: 


IN EXPOSED SPOTS WHERE ORDIN- 
ARY SOLDER WOULD SHOW: 


* PLARODIUM contains only metals of the Platinum Group—Guaranteed free from Gold, Silver aid Base Metals 
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‘New patented fea- c y 
tures of construction Yy 
prevents breaking of 
‘links and accidental 
‘release of watch by 


end hooks 





Adehstehateiaiala 





m4 
— 


PIERCED DESIGN 





Bringing Security to the Watch, 
Added Grace to the Wrist 


Ff a4 Here, at last, is a bracelet with LINKS that WILL NOT 
BREAK—with HOOKS that CANNOT RELEASE THE 
WATCH ACCIDENTALLY. This you can guarantee to 
your customers just as we guarantee it to you. 


Nationally Advertised 


v To make known these new features of reliability to the great 
American public, a campaign of national advertising in these 
magazines of wide circulation will be launched in the Fall 
and Holiday Season of 1927, reaching a total readership 
of over 10 millions of people. 


Cosmopolitan V ogue 
Photoplay Country Life 
Asia Town & Country 
Theatre Spur 


The Viking is a standard quality bracelet, advertised to sell 
to the consumer for $5.00. It is made of 1/10-12 Kt. gold 
filled. There are end hooks for every size watch lug. The 
patented construction of the links makes easy the quick ad- 
justment of the Viking Bracelet to fit perfectly any 


wrist size. 


Jewelers supplied by leading wholesalers 


M.S. Co. 


ATTLEBORO, MASS, U. S. A. 







PATENTED 


sy Engraved 
Design 


VE img Hexible Watch Bracelet 
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The Perfect Patented Interchangeable 


S. Bruner—Signet, Onyx and Emblem Rings 





1007 


1613 


ASSURING A REAL PROFIT 


Our patented interchangeable device 
guarantees satisfaction with the ease 
of its manipulation. No screws to 
drop—making it possible for you to 
sell one ring and give your customer 
the benefit of owning both the initial 
and his fraternal emblem at the same 
price. 


MANUFACTURERS OF S. BRUNER 


S. Bruner salesmen in all parts of 
the country carry a complete line of 
our perfect patented interchangeable 
Signet, Onyx and Emblem RINGS. 
We will gladly send a sample assort- 
ment upon request. 


S. BRUNER, INC. 


154 WEST 14TH ST. 
New York, N. Y. 


Our Ring craftsmen have insured us 
against competition. Your customer 
demands unequaled design and beauty. 
Our craftsmen are trained to yield 
rings that will satisfy the most dis- 
criminating. We will supply you with 
our descriptive folders for your retail 
trade. 


RINGS 
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Bringing Security to the Watch, 
Added Grace to the Wrist 





‘New patented fea- oy J . Here, at last, is a bracelet with LINKS that WILL NOT 
tures of construction Y BREAK—with HOOKS that CANNOT RELEASE THE 
prevents breaking of WATCH ACCIDENTALLY. This you can guarantee to 
links and accidental your customers just as we guarantee it to you. 


release of watch by 


end hooks Nationally Advertised 


To make known these new features of reliability to the great 
American public, a campaign of national advertising in these 
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mane of over 10 millions of people. 
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PIERCED DESIGN 
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PRESENTING 
The Perfect Patented Interchangeable 
S. Bruner—Signet, Onyx and Emblem Rings 





1007 


ASSURING A REAL PROFIT 





Our patented interchangeable device 
guarantees satisfaction with the ease 
of its manipulation. No screws to 
drop—making it possible for you to 
sell one ring and give your customer 
the benefit of owning both the initial 
and his fraternal emblem at the same 
price. 


MANUFACTURERS OF S. BRUNER 


S. Bruner salesmen in all parts of 
the country carry a complete line of 
our perfect patented interchangeable 
Signet, Onyx and Emblem RINGS. 
We will gladly send a sample assort- 
ment upon request. 


S. BRUNER, INC. 


154 WEST 14TH ST. 
New York, N. Y. 


Our Ring craftsmen have insured us 


against competition. Your customer 
demands unequaled design and beauty. 
Our craftsmen are trained to yield 
rings that will satisfy the most dis- 
criminating. We will supply you with 
our descriptive folders for your retail 
trade. 


RINGS 
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Patent Applied For 
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STRENGTH, COMFORT, NEAT- 
NESS and BEAUTY are features 
demanded by men in buying a wrist 
watch. 


The Nawco Cavalier 10% Ligne 
Heavy Duty is attracting the atten- 
tion of men buyers everywhere: 


For men whose duties demand a 
sturdy and accurate time piece which 
will stand rough usage. 


For sport wear where a combination 
of comfort and beauty is essential. 


For general use where the watch 
becomes a part of the personal equip- 
ment and like clothes should be worn 
unconsciously. Ever on the job 
when needed but of such design and 
construction that the wearer is at 
other times unconscious of its pres- 








. ence. 
The strap lugs are concealed, giv- 
ing to the watch a neat, compact ae . ee ee 
appearance. The curve of the Truly a leader in sales possibilities 
back of the case meeting the with the masculine buyer. 
straps in a continuous ‘‘stream ‘i 

se, ¢ . . . 

line” insures a snug, comfortable Furnished in green or white gold, 
and rigid fit. 5 


oxidized or plain. 


Nawco offers a complete line of cases 
of superior quality of workmanship 
and materials to meet all watch case 
demands. 


“The hardness of the ao in Nawco Joist cases adds years of a service.” 








NEW YORK sa CHICAGO 
15 Maiden Lane 31 No.State St. 
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BENJAMIN & EDWARD J. GROSS CoO., INC. 


Diamond Importers and Manufacturers Exclusively To The Wholesale Trade 
64 WEST 48th STREET, NEW YORK, N. Y. 


PARIS LONDON The Worlds Greatest Diamond Ring Organization AMSTERDAM ANTWERP 
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WRISTACDAT - 


the Flexible Expanding Watch Bracelet 


1rst.- 


‘To provide a separable link watch bracelet with 
every link expanding. 











To make a flexible, expanding watch bracelet to 
fita Winged Case watch. 





To bring out a fool-proof and attractive center 
catch bracelet. 


To put the real force of national advertising 
behind a truly great bracelet. 


for Men- for Women = 
Wristacrat for Men is more Wristacrat for Women 
durable than leather and comes in narrow as well as 
smart as only fine jewelry wide type illustrated below. 
can be. It is available in Many designs are available 
12 K gold filled in white, in 12 K gold filled in white, 
yellow and green and nickel green and yellow. 





silver. 





Patent numbers If your jobber can’t supply you, we can Other 


sod 1591533 -” put you in touch with one who can. Patents Pending 


Louis Stern Compa 


PROVIDENCE R.I. 
























THE JEWELERS’ CIRCULAR 





a 
cnurncn™ pagent oe 
een xoue-Y 





coped ° 
ere oe 
a8 Wgettte : - qavene® mich rg 
- with ot ietes is re 
pros ae pe 7 e ently 


pane Bee aloe iggy th 
wp we cesne Sas a0 
gaver® oo pote Sonne? “Eaarast 


xiemen* yon vo tH cores OF 
is nab oor 
your dec pari? oh yy nave xhe poet pan pices 
xo ovate 4n P qerrro® 
fol ane (roo giz - ead paved 

















etn 











COMPANY, Inc., 48 West , New York 


HELBEIN-STONE 





48th Street 
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18 Karat, 14 Karat and Filled, Split Seconds, Chronographs and Repeaters 
SOLE AGENTS 


HENRY FREUND & BRO. 


20 WEST 47th STREET, NEW YORK 


























ee 


“SOLIDARITY” 


“THE CASE THAT COURTS COMPARISON” 











I isk 


14K (Patents Pending) 


Solidarity Cases are hard to get—always have been—but they are worth getting 
(Patents Pending) 











MR. RETAILER: 
“THE LAST WORD” 
Gentlemen’s 
Strap Watches 








| SOLIDARITY 


ENTIRELY NEW FEATURES: 
1—Construction with non-rustable springs—makes 
case opening simple and safe. 


1A—Press Button to open. 


FLEXIBLY JOINTED LOOPS— 
2—Make case and strap hug the wrist 


SAFETY SLOTTED LOOP TUBES— 


3—Make impossible the loss of watch through detach- 
ment of strap from case. 








SOLIDARITY 


4—All Pins and Joint Plugs are solid 14K Gold. 


These cases are made in three pieces—white or green 
gold—taking 10 ligne Waltham—10/0 size Elgin or 9% 
ligne Swiss movements. 


NEW STRAP BUCKLE FEATURE! 


The tongue and the buckle frame are each made of one 
piece of gold. 
No Solder—No Open Joints—Non-Breakable. 


Look for the name “SOLIDARITY” on your buckles. 
THROUGH WHOLESALE WATCH HOUSES 















Solidarity Watch Case Co. 


(Established Over Forty Years) 


15 Maiden Lane, New York 


JOHN W. SHERWOOD, President 





LOUIS J. MONTAGNON, Treasurer 
FRANK W. KETCHAM, Asst. Secy. and Asst. Treas. 


JEREMIAH McGREVY. Vice-President 
CLARENCE R. COMFORT, Secretary 









































July 27, 1927 


SN NN ZN ZN ZN LN NN LN 7 


< 0 IMPORTERS OF 


) DIAMONDS i 


SiMoNs THIMBLES 


ESTABLISHED 1839 
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Simons Bros. Company 
PHILADELPHIA | 


NEW YORK CHICAGO SAN FRANCISCO 
13 Maiden Lane 31 No. State St. 49 Geary St. 
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COME TO CINCINNATI § 
For the Style Show and Fashion Pageant y 


E welcome you to this great and brilliant event! 
you will thoroughly enjoy every minute o your stay here—and 
that you will long remember it with pleasure. 
put forth to make this year’s show the most elaborate and entertaining 
of any ever held. Don’t forget the dates: August 22nd to September 4th 


This year, again, we have been chosen as having the most complete 
and representative line to display —on living models—what is new in 
jewelry. While in Cincinnati, make our offices your headquarters. Let 
us tell you about the rules for the refund of your transportation expenses. 


» 
ty & MANUFACTURING 


(Giayaoncts) 
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\ 
We know that y 


Every effort has been 


Tangle Bar Bldg.~ Gurt & Main 
CINCINNATI, OHIO 


SN 











——— 








“The Best for the Least’ 





PLATINUM | 
MOUNTINGS | 


and 


MOUNTED GOODS 


Chains 
Pins 
Brooches 


Bracelets 
Rings 


-_ —_— 


Call, Write or Telephone 


RUBIN & PASKOW 


Manufacturers of Diamond Jewelry 
36 West 47th St. NEW YORK 
Telephone Bryant 2994 I 
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Meyer & Gross 
MG Exclusive Ring Makers 
Trade Mark 


THE JEWELERS’ 


401-407 Mulberry Stree! 





MADE IN 


NEWARK 


MEANS 


QUALITY and RELIABILITY 


Jewelry of Highest Grade 
and Latest Styles 





BRACELETS 


Burstow, Kolimar & Co. 
18 Columbia Street 








STERN MFC. CO. 


401-407 Mulberry Street 
Solitaire LADIES’ RINGS Exclusively 


at a price that will surprise you. 


“_. L. & 8. GOLD ALLOYS” 
Yellow, Green, White and Red 


L. LEBER & SON 


149 N. J. R. R. Avenue 





To Jobbers Only. 





W. L. Robertson Co. 
Assayers and Refiners 
88 Liberty St. 
Why Waste Anything Now? 








RIN@S—. specialty with 
Louis Bleiberg 


336 Mulberry Street 


HENRY RUFEISEN-INC 


MANUFACTURERS OF 


RINGS OFAAQUALITY 


126-128 South Street 
Chicago Office, 81 N. State &t. 








What Is the 
Jabel Ring Mfg. Co. 


putting out now? That Is the question 
the ring trade is asking. 401 Mulberry St. 





Sterling Fireless Siiver 
Reduces polishing to a minimum and obtains 
lasting brilliance. 

JOHN J. JACKSON & CO. 

All Sterling and Fine Silvers Relling fer the Trade 








Engine-Turning Engraving Designing 


Newark Engraving & Etching Co., Inc. 
‘DECORATORS 


Brocading—Carving Est. 24 Years 


1/4 to 2 carat 18K Engagement Ring 
mountings ornamented with small 
diamonds and sapphires 


MARTIN H. WIEDMANN 


23 Longworth St. Newark, N. J. 








White Gold Solders—Platinum Soldere 
White Gold 


Clinton Refining Co. 
81-83 East Kinney St. Newark, N. J. 


(Established 1911) 


Binder Jewelry Mfg. Corp. 


Mfrs. of Fine Gold and Platinum Chains, Swivel, 
Gpring Rings, in Gold and Platinum. 


36-40 Crawford St. 








DIAMONDS 
DIRECT FROM THE CUTTERS 
ALFRED MEYEROWITZ 
Newark Phone New York Office 


7771 15 Maiden Lane 
ee Cort. 1557, 4634 


Wie BELEN MEG.CO.. 
MAKERS INGe 


GS & MOUNT 








WINTER & CO. 


Manufacturers 
Jeweilry-Noveities 
Buckles our Speciality 


38 Crawford Street 


BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 








THE NEWARK JEWELRY FINDING CO. 
JEWELERS’ FINDINGS 
Catalog Sent on Request 


Telephone Market 8489 Green Street 





3. J. FISCHER 


Exclusive Ring Findings 
to Manufacturers Only 


412 So. 14th Street 


Solder for 
Phone Mulberry 2927 


18 Kt. White Gold 











M. ALEXANDER 
Manufacturer of 


GOLD RINGS 


Tel. Mitchell 1453 50 Columbia &t. 
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Tetaz & Co. 


Designers, Engravers, Engine Terners and Esameters. 
Green and Colembia Sts., Richardson Bidg. 
G (Formerly Lebknecher & Oo.) 

GILVERSMITHS—Creators of Original 


Designs in Sterling Silver Hollowware & Noveities 





The Eleder-Hickok Co. 


23 Prospect St. 





Crescent Ring Co., Inc. 
108 Oliver 8t. 
Leadin 


Manufacturers of ONYX RINCS 


Vor Fraternal and Scholastic 
EMBLEM HOUSES 
Also 


oc xRINGS 


Exclusively 
For Jobbers 





BARRASSO & BLAS! 


THE CAMEO HOUSE 
1@ and 14 Kt. Cameo and Onyx Rings, Scarf 
Pins and Barrings. 
CAMEO BROOCHES 
Bold through the jobbers only. 
31-88 Governor St. Newark, N. Jd. 





PAUL BREEN 


MIGR CLASS ENAMELING ter the MANUFACTURERS of 
WATCH CASES and JEWELRY. 


98 Green St. Telephone Market 4828 





THE GENERAL ALLOY CO., Inc. 


Correct White, Green, 
Alloys & Solders Yellow and Red 


WEDDING RINGS 





cG. B. W., INC. 


186, 14 and 18K Ringe—Jobbers Only 
381 Mulberry Street Tel. Market 8326 
New York Office, 98 Nassau &t. 








L. FRITZSCHE & CO., Ino. 


Manufacturers of 
Piatinum and 14Kt. Gold Jewelry and 
Flexible Bracelets 
480 Washington Street 





Jewelers’ Settings and Solders 
Refiners and Smelters 


BAKER & CoO., INC. 


Murray and Austin Sts. 








TT cia 
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DIAMOND RINGS 


ALL PLATINUM PLATINUM TOP WHITE GOLD 
Ask to see our New Fall Line of 


FLEXIBLE BRACELETS BROOCHES 
BAR PINS WEDDING RINGS 


CHARLES W. KOEHLER, Vice President 
Traveling Representative 


HOWARD 8S. KENNEDY, INc. 


DIAMOND MERCHANTS 
170 BROADWAY NEW YORK 


























Tell your Customer to give | 
Gold and Silver Thimbles 


at the Bridal Showers 
Offer them the BEST 


For 95 years we_ have 
been making good Thimbles. 


Here is a Special Gift Offer 


A handsome Red Leather Case containing one heavy Silver 
Thimble for everyday use; and a heavy Silver Thimble over- 
laid with 14K gold for embroidering. Will retail for $5.00, 
showing gocd profit. 

















Send for a selection 


Ketcham & McDougall, Inc. 15 Maiden Lane Est. 1832 New York, N. Y. 




















JEWELRY REPAIRING sILVERWARE 
Three Reasons Why You Should Try Us 


EVERYTHING REPAIRED FOR EXCELLENT WORK AND WE ONLY AIM 
THE JEWELRY STORE PLEASING SERVICE TO SATISFY YOU 


Jewelry repairing and special order work. Combs, Brushes, mirrors, files, etc. in silver toilet articles. 


Silverware. All kinds straightened, repaired and plated. Mirrors in vanities and powder boxes. 
Cigarette cases, new springs. Fine engraving and enameling on jewelry and silverware. 


New blades and steel polished in pocket knives. Estimates furnished for seal cutting on gold or stone rings. 


E. A. SORTS Se | 


ESTABLISHED 27 YEARS New York City N. Y. 














or 




















The BUYERS’ DIRECTORY 


Jewelers Publishing Corp., 11 John St., New York 
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«|| BUY IN NEW YORK || 3 


American Gem & Pearl Co. C, V. Dougherty Co., Inc. 7 Ww. 45th St. | Gold 
6 West 48h S. Plat. Dia. Ring Mtgs. Seed Pearl Jewetry “semen orton Diamonds; Sonny owen 


Precieus Stones, except diamonds 
































Eterna Watch Factories 4 Fiith Ave. 
Actual makers of watches and clocks. T. G. Hawkes & Co. 542 Fifth Ave. 

a & Co., Inc. 30 Cheureb St. Decorated Crystal and Silver Mounted Crystai 
ewelers’ Settings and Solders 


Jules Franklin, Inc. 452 Fifth Ave. 
Pearis and Precious Stones 

Leon Hirsch Corporatio -39 Maiden 

Watches and Sivetiena, Ener = Cyitedes” ‘ 


Baumgold Bros., Inc. 62 West 47th St. 
Diamond Cutters 

















J Koch 
Belgard & Frank, Inc., 48 W. 48th St. New York jong and Watches a 
Genuine Crystal Paintings 
leads the world with its 
competitive markets, the Te — 
i " ‘ ° 8. 
oer ot lena a: same as it does with its Diamonds and Diamond Jewelry 
skyscrapers, hotels, thea- 
tres, etc. A trip to New 
Beyajian’s Sons Co, Inc. 128 E. 23rd St. York at least once a year — Rain & Se. a <= 
Pearls and Art Jewelry Manufacturers. is not only a delightful mporters atches, re Tonographs 
vacation, but it is also a 
source of profit and educa- 
R. A. Breidenbach tion to the careful buyer. Staiger & Sons __ Sav Filth Ave. 
Diamonds, alee and sencea tae ” , Iridio Plat. Mtge. & Diamond Jiry. Exclusively 
Plan to Spend 
Alpheus I... Brown 1S Maiden Lane a Week in R. Wallace & Sons Mfg. Ce. 
atehes: Waltham, Eigin, Howard, Hamiltoe Sliveremiths eee a-ai3 Fitth Ave 
New York 
Dattelbaum & Friedman 1 W. 4th S. . 
WwW Watch Ce., Inc. 3 
of Geld Rings and Mountings Sacer Laoaaae a Swiss TF - 
S. Fuchs & Company 68 Nassau St. 
Diamonds: Branch of Antwerp & Amsterdam 
D Silver Ce.’s 10 Maiden Lane 
a Renowned Hollow and Tviletware A. Wittnauer Co. 30 W. 36th &. 
Importers of Watches 


Charles Gold & Bros. 7-11 W. 45th St. 
Bags, Vanities & Cig. Cases in Gold & Piat. 





Dieges & Clust 15 John St. Medals, Cups, | H Goldbl J. R. WOOD & Sons 15 Maiden Lane 
es Rings, Speetai Order Work ataiad ene al all uae sotealina Diamond Cutters—Wedding Ring iabers 





a || BUY IN NEW YORK || = 
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he Laisley 
in silver plate is finished in Platinum and Bright. 
The graceful outline and dignified decoration entitles it 
to be called one of the most attractive patterns on the 
market. The complete line can be furnished including 
all “fancy Serving Lieces and Combination Sets put up 
in attractive chests and cases, also in serving trays with 
removable velvet pads. The pieces bear the well-known 


Trade Mark | y ROGERS & BRO., A-1 
which carries with it a guarantee without time limit. 
Write us for illustrations and prices. 
ROGERS & BROTHER, Waterbury, Conn. 


SUCCEEDED BY 


f INTERNATIONAL SILVER CO. === © 
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Folders ~Booklets ~ 
Window Displays 
Mats and Electros 

To 
Give Your Sales 
a Boost 








Your windows are your best advertise- 
ment. When, through them, you adver- 
tise your store as headquarters for 
nationally advertised, nationally known 
merchandise you make your window dis- 
play even more valuable. 















































LLUSTRATED here are a few of the dealer helps that 
the makers of 1847 Rocers Bros. Silverplate have 
prepared for your use. 


In addition there are newspaper advertisements com- 
plete in mat or electrotype form and individual elec- 
trotypes of the latest chest and tray combinations 
and of the four Ace patterns—Argosy, Ancestral, 
Anniversary and Ambassador—which will form the 
final link in the chain of your sales effort by broad- 
casting through the newspapers your story of this 
fine merchandise. 


The set of Pirate Girl cut-outs consists of three 
pieces—the larger “Girl” being 31 inches high: the 
two smaller figures 13%4 inches. These are beauti- 
fully lithographed in colors. 


Write to the Sales Promotion Department, Inter- 
national Silver Co., Meriden, Conn. 


‘1847 ROGERS BROS 


SILVERPLATE 


re + me 
DNTERNATONAT SITVe RCO Rte 















“Anceat ral | 
Bi 


j Bar ROOERS PROS. 
} sane 
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Established 
1869 


THE eJ EWELERS WEEKLY 


PUBLISHED WEEKLY BY 
JEWELERS PUBLISHING CORPORATION, 11 JOHN ST.. NEW YORK 


Index to Special Articles, Page 75 


WITH WHICH ARE CONSOLIDATED 


AMERICAN HOROLOGICAL JOURNAL 


Subscription 
$4.00 per year 


THE ePJEWELERS REVIEW 


Index to Ads, Page 109 
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A Study in Di d Pri 
By Sypney H. Bati* 
A STUDY of the price fluctuations of any rn on erpreg ae 39.00 1921 — New York : 
RE eG . : 772 ufrichtige WELEES:. 0.655 cade 
commodity - a particularly : oe. re sé 87.60 1925 Four Prominent New sa 
one which can show SO satisfactory a graph 177 Dee (S teala}s...: 32.00 Youdk Jenieth...-. 750.00 
as the diamond, a straight line for centuries 1791 | oh a arr 29.25. 1926 Tes ‘Paieies: Mas 
shooting sharply upward some eight years 1/92 French regalia inven- ; York Jewelers ..... 762.50 
ago, is satisfying to the investigator. Al- _— en ve SEAS eee 1927 Three Prominent New 
% : , g eee ere aaaets 9.60 York Jewelers ..... 766.00 
though at present fine rubies and emeralds 1912 (Approx.) 
outrank diamonds in value, the quantity of Barbot-$31.90-$39.40... 35.65 The graph pictures the important events in 
rubies and emeralds sold in a year is rela- — Mawe-$46.00-$48.60 47.30 the diamond industry, the world history and 
tively small. Writing about 1588 the learned ons oe pencean rw ‘"** the price range from 1550 to 1927 inclusive. 
Jesuit, Joseph Acosta, at a time when large 1332 Mie... cox sccceas veh 43.85 Slight errors in a few instances may -have 
shipments of emeralds and pearls from South _1833*(Approx.) Caire_.......... sees 29.40 been introduced in calculating the dollar 
America had debased the price of these gems, cae ee a0 30.09  °duivalents of some of the old coins. The 
said “only the Diamond holds the princi-  j55 —... ane 50.09 Values used are not strictly comparable as 
palitie, the which cannot be taken from it.” 1856 Roset-$30.00-$40.00 ... 35.00 ..... they doubtless refer to stones of unequal bril- 
The old monk’s statement holds true today. 1858 Barbot-$59.40-$63.30 ... 61.35 liancy, color and flawlessness and of varying 
The diamond was known to Europeans in 189? — 92:40 - perfection of make. In consequence in the 
the fourth century B.C., but the earliest state- — 1 g59 Kluge-$80.00-$86.00 “1. 83.00 ‘....  §raph some prices, evidently abnormal, have 
ment regarding its value is that if Pliny, who, 1360 Pe autiay oon <ceciee Bees ks 60.00 been disregarded. 
writing shortly after the beginning of the 1860 ne ere Py > A price curve of rough diamonds would 
Christian era, said, “The most valuable thing rn pve ie peo al popes be very similar to those in the graph, 
on earth is the diamond known only to kings, —_1g65 ieee occas 84.25 although as is perhaps natural in a raw 
and to them imperfectly.” The earliest 1867 rere 98.39 product the minor fluctuation in values are 
money price set upon the stone which has 1867 a otis more sudden. 
come down to us is that of the Arab miner- —¢¢7 DR occacccwaex. noes 102.27 The value of a rose-cut diamond is but 
alogist Teifaschi (1150 A.D.). His per carat 1367 BE scssircsess sated 58.44 from two-thirds to four-fifths that of a 
price, the equivalent of $30.00, probably was pore  caccatao emonte pn ‘s+ brilliant of equal weight, so that the values 
that of a stone, the less perfect crystal faces 5395 oo 40.-$160.. 190.00 i490 antedating the middle of the 18th century to 
of which had been smoothed. The quotation — 79 DeLaunay-$80.00-$100.. 90.00 ..... be comparable with those postdating that 
of 1661 is the first reference to a rose-cut 1872 Dieulafait-$100.-$125. .. 112.50 -.... time should be increased by from 25% to 
stone and that of 1750 is the first which cer- pee ee oeeceeeeses Aare pons 50%. The purchasing power of money has 
tainly refers to a brilliant. 1878 Vanderheym ...+++++. 44.00 also markedly decreased since the Middle 
A study of the prices of cut stones as ap- 1884 Hamlin — (Wholesale- Ages. Were it possible to redraw the graph 
pears in the following table (the value of Low) ....+eseeeeee ---- 100.00 compensating for these factors, it would be 
one carat stone being selected) is worthy of a a ag 100.00 found that the price of cut diamonds prior 
note :— 1896 Bauer-$73.00-97.40- to 1609 was not surpassed until the end of 
TABLE OF VALUES OF 1 CARAT CUT $121.75 ..... 2.20 97.75 ..... the World War; that from 1672 to 1880 
DIAMONDS mn at oa ve ceeee ri prices were remarkably stable and that from 
( U.S. 1904 Hintze-$71.40.$95.00- 1919 the price has markedly improved. 
— Mbhiiiee Asese §=6GUD) $119... cs sessees 95.15 In the Middle Ages when stocks and bonds 
i Mites... $30.00 Pn M ghragere ening ws : 100.00 aoe not available for the investments of 
1350 Benvenuto Cellini (100 1910 DeLaunay-$130.-$150.. 140.00 ....,_ Surplus funds and when life and property 
gold scudi) ........ 97.00 1911 Kunz-$140.-$150. .... 145.00 were on the average perhaps less secure than 
1590 — (45 to 50 wim om Herbert Smith-$146.10- at present, diamonds and other precious 
1600 Hakluyt .....-+-+-++ 33.75 1033 gianna dag ae 170.50 1G jg Stones were hoarded by the classes who felt 
1606 Portaleone-Auction Gio- 561 1918 Reposted Landon Price gies 250.00 their position to be jeopardized. In more 
seo Psa pag ge 7 1918 Tasmanian Secretary of recent times the diamond’s value and its 
+ 0g liaaaaaliil 200 - ogi Ph sca Bs sis ys 146.10 quick conversion into money caused in the 
1661 Robert de Berguen (100 $500.8 se. — 575.00 years following the World War, the wealthy 
sais elie) seeeaeeees Pe 20.00 i949 Reported British Frice ..... 500.00 inhabitants of those countries threatened by 
1636 a of Jewels”. — ae ee Reported British Price- Bolshevism, or a capital tax levy to pur- 
1680 a 48.70 $500.-$650. ........ 575.00 chase large numbers of diamonds. Diamond 
1718 Handiquet & Blaucourt 1920 ere Wodiska-$600- eenes purchases also increase in countries of falling 
aay (120-150 lire)..... 27.00 1999 July Chicago Jeweler- currencies 
*Mining Geologist--New York City. $350.-$1,000. ....... 675.00 The purchaser of a diamond in troublous 
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STERN BROS. &6CO 


Cutters and Importers of 


DIAMONDS 


2 WEST 46th ST. 
Telephone « “Bryant 3925 


DIAMOND CUTTING WORKS CHICAGO 
31 North State Street 


68 Hunters Point Ave. AMSTERDAM: 16 Sarphatistraat 
Long Island City AnTWweRP: 48 Rue Simons 
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times has not, of course, a certified check on 
all the banks of the world, and in the price 
paid the merchant includes his profit ; but the 
buyer of a diamond on the other hand has 


THE JEWELERS’ 
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a readily transportable and easily hidden 
commodity of great value, for which, if he 
cannot at a forced sale in all cases get 100% 
of the purchase price, he can at least obtain 
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the greater portion of it anywhere in the 
world, provided of course, the diamond was 
purchased with judgment. The market for 
diamonds is world wide, while that of even 





























































































































—— DIAMOND-DATA———WORED-EVENTS— 
1575 
© 
1600+9 
) 
1625 
THIRTY YEARS WAR 
1650 
1660 BRILLIANT CUT INTRODUCED 
l675h 
1700 
i WAR OF SPANISH SUCCESSION 
0 1721 BRAZILIAN FIELDS DISCOVERED SOUTH SEA FINANCIAL PANIC - 
1725 | 
1732 LARGE BRAZILIAN SHIPMENTS 
REACH EUROPE 
\750r¢ 
(0) 
ITT5Fe 
, ; FRENCH REVOLUTION 
| 
1800 BRAZILIAN | 
PRODUCT MORTGAGED TO NAPOLEONIC WARS 
.. BRITISH BANK 
25) | 
T | 
1825 | 
{ 
844 BAHIA BECOMESA 
PRODUCER POLITICAL UNREST iN EUROPE 
1850 CALIFORNIA AND AUSTRALIAN —— 
GOLD DISCOVERIES |NCREASE 
WORLDS WEALTH 
1863 BANK OF LISBON,SOLD $360,000 ows aan 
1 
1867 SOUTH AFRICAN FIELDS FOUND esiiiniadiiinaisieial 
1874 IMPORTANCE SOUTH AFRICAN AMERICAN DAIIC 
(875 —s REALIZED | 
1887-9 OVERPRODUCTION — PANIC 
1889 DIAMOND SYNDICATE FORMED 
189) BRITISH GUIANA FIELDS FOUND AMERICAN PANIC 
1900 ; | BECOMES ae pean 3 
i310 a PRE RODUCER . J ca AMERICAN PANIC 
1908 WEST AFRICAN FIELDS . 
=e 1913 BELGIAN CONGO FIELDS FOUND FINANCIAL PANI 
1920 Sows oB—o—F 1919 GOLD COAST FIELD FOUND } Wort WAR 
38) ~ 
“$200 $400 #600 $ 800 
( QUOTATIONS BASED ON ONE CARAT DIAMONDS ) 





— 















THE JEWELERS’ CIRCULAR July 27, 1927 

















EMERALD CUT 
and 


MARQUISE 


DIAMONDS 








Adsd bhaddi RR bd bab bbhnh tlie l Mikd Abe Dhhhhihhinh tbh hinhtssade ds oss dadan : 






ALBERT LORSCH & CO. | 







Main Office: INCORPORATED Branch Office: 
607 Fifth Avenue 131 Washington Street 
NEW YORK Telephone Murray Hill 9114 PROVIDENCE, R. I. 





P. O. Box 392, Grand Central Station 
Pacific Coast Representative: FRED. L. LEE & CO., 704 Market St., San Francisco, Cal. 














a+) As AAAaA Lak RR ARAAome: A RAR AAR A eh Ree Li MAd ee hoa ADR RS 








> Gi ba Bi. tee ee as ‘ee “ee, =e ces. cs * 


Lona 











July 21; 1927 





certain of the better stocks and bonds in 
times of stress is limited to a single ex- 
change. The diamond is in a sense an inter- 
national security. 

An automobile driven around the block is 
a second-hand car; a piano depreciates 
greatly in value as soon as it leaves the 
music store; furs after a couple of years’ 
wear are valueless, but after years of enjoy- 
ing the sparkle of a diamond it can be 
turned in for a large proportion of its pur- 
chase price and the sale of a diamond bought 
prior to 1920 should show the owner a 
handsome profit. Certainly fine gems are 
the most sane purchase among the luxuries. 

The major factors in the discussion of 
diamond prices are supply and demand, stocks 
on hand, the psychological effect of the dis- 
covery of new fields, the effect of wars and 
the effect of periods of financial prosperity 
and depression. These factors often curi- 
ously interlock with one another in affecting 
the market. The menace of the commercial 
production of artificial diamonds is so re- 
mote as not to be a factor in the situation. 


Like that of gold and silver, the stock of 
diamonds is constantly increasing and there 
is in the world today a large part of all the 
diamonds which have been mined in the 
past. Certainly some diamonds are lost and 
others are broken, but the wastage is small 
compared to other minerals and metals. This 
stock of diamonds is scarcely a menace 
to the market, as on account of sentiment, 
due to the connection of diamonds with 
marriage, in periods of great depression 
other gems, gold and silver are sold by the 
needy before diamonds are placed upon the 
market. Forced sales have at several times, 
however, adversely affected the market tem- 
porarily. After the French Revolution the 
Emigre’s in part sustained themselves by the 
sale of their gems, causing a slight recession 
in price and in 1872 the Bonaparte family is 
reported to have thrown on the market dia- 
monds to the value of $1,210,000, a minor 
factor in the fall of diamond prices in the 
early seventies. Late in 1920 not only the 
Soviet, but also indigent Russian nobles 
began to force diamonds on the market, 
causing a short-lived depression from which 
the market, however, soon rebounded. 

As the world’s wealth increases, the de- 
mand for diamonds likewise grows. At the 
beginning of the 19th century, the amount 
spent annually for rough diamonds did not 
exceed $2,000,000; in 1860 it approximated 
$5,000,000; in 1890, $20,000,000 and at pres- 
ent it ranges from. $60,000,000 to $70,000,000. 
The tremendous increase in the world’s de- 
mand may be emphasized by stating that 
about 1807 the Portuguese court, being in 
need of funds, sold 60,000 carats for about 
$450,000, badly unsettling the market. At 
present this represents but the production 
of three days. Some 20 years later, Dom 
Pedro paid the interest on the Brazilian debt 
to England. in diamonds, and the price fell. 
Again in 1863 the sale by the Bank of 
Lisbon of $360,000 worth of diamonds ad- 
versely affected the market. 

In the 35 years preceding the World War, 
the world’s wealth was so augmented that 
notwithstanding a large increases in the pro- 
duction, the value of cut stones increased 
from $45 to $145 per carat. 

Diamonds only became reasonably com- 
mon among European kings and nobles at the 
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end of the 14th century. Tavernier, late in 
the 17th century, increased the supply con- 
siderably. To the ordinary citizen, however, 
diamonds became fairly common only in the 
second quarter of the 18th century, when the 
temporarily prolific fields of Brazil began 
to produce a large number of diamonds. The 
last named fields were discovered about 1721 
and were quickly put on a large production 
basis. In 1732 alone 2,138,000 carats of 
in Lisbon. The 
Indian mines which at the time were prac- 
tically the only other source of supply, had 
been producing some 40,000 carats per 
year, a small part of which alone reached 
Europe. This tremendous increase in the 
supply broke the market which dropped to 
but a fourth of its former figure. By 1832, 
the price of rough had risen from $3.58 
per carat (1732) to $11 to $14 per carat, 
but the increased production of the Bahia 
(Brazil) fields in 1844 assisted by disturbed 
conditions in Europe halved the price of 
cut diamonds. India and Brazil, the old 
principal sources of supply, produced dia- 
monds so irregularly that the diamond mar- 
ket was not stabilized while dependent on 
them for its supply. 

The discovery of the South African fields 
(1867) occurred in a period of great pros- 
perity and it was not until 1874, notwith- 
standing the fact that the world’s produc- 
tion had in the meantime been increased 
eight times, that the world realized that a 
large overproduction existed and then the 
price broke. The production continued to 
increase, but by 1886 demand had sufficiently 
increased so that prices were once more at 
the old level. 

The British Guiana (1891), German 
Southwest Africa (1908) and Belgian Congo 
(discovery 1907, first production 1913) and 
the Gold Coast (1920) discoveries have had 
no adverse effect on the market, although 
the German Southwest African discovery 
happened to coincide with the after-effects of 
the severe American panic of 1907; the 
price of South African rough goods in- 
creased in price until 1914. The slight re- 
cession in the 1914 price was due in part 
to the realization of the large increment 
added by German Southwest Africa, but 
more largely to the outbreak of the World 
War. 

Each newly discovered diamond field has 
been fought by the older producers who 
endeavor to prove that the stones from the 
new fields are either not diamonds at all, 
or diamonds of the most inferior grade. 
Thus, at first the Indian merchants claimed 
that the Brazilian stones were not dia- 
monds; the Brazilians in consequence had 
the stones cut in Indian fashion and then 
sent them to Goa from which port they 
were exported to Europe as Indian stones. 
Finally a market for Brazilian stones was 
developed. Later, it is also reported that 
the Bulfontein (South Africa) stones were 
first sent to Cannavieriras, Brazil, and later 
exported therefrom as Brazilian stones. 

Great wars strangely enough in several 
cases have stimulated the diamond market. 
In the first place some stones are bought 
to be used provided flight becomes neces- 
sary, and in the second place, notwithstand-: 
ing the tremendous losses involved, new 
millionaires are created and wealth re- 
distributed. 
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The fall in price of cut stones from 1609 
(107 per carat) to 1672 ($39 to $49 per 
carat) was due undoubtedly to the Thirty 
Years’ War (1618 to 1648). This war laid 
waste much of Germany and surrounding 
portions of Europe and was comparable 
perhaps only to the World War in destruc- 
tiveness. At that time, however, the world’s 
commerce was not so highly organized as 
at present, and in consequence did not react 
as rapidly as it did from the World War. 
The French Revolution (1789 to 1799) only 
seriously affected one of the consumers of 
diamonds, namely, France. It, however, 
caused a drop in price of cut stones. The 
Napoleonic Wars (1804 to 1814) apparently 
affected the market price favorably since 
with the establishment of the Empire, the 
consumption of luxuries in France notably 
increased. The Civil War in America 
(1861-1865) was highly destructive, but it 
affected a country which at the time was 
but a small user of diamonds, and in addi- 
tion created a number of new fortunes. the 
possessors of which demanded diamonds. 
Further, the Civil War was followed in 
America by exceedingly prosperous times 
due to the discovery and exploitation of a 
large number of rich silver mines in the 
West. In consequence, from 1860 to 1873 
the price of diamonds increased. 

The Franco-Prussian War (1870-1871) 
was of short duration and was followed by 
unusual prosperity throughout the world and 
in consequence the market was not adversely 
affected. The Boer War (1899-1902) caused 
the shut down of most of the South African 
Mines and in consequence the price of cut 
stones increased slightly. 

The World War resulted in a temporary 
fall in the price of diamonds, but this was 
followed, because of the great increase in 
the purchasing power of many war workers 
and “war” millionaires, by a tremendous 
increase in the price of diamonds. 

The affect of business depressions in 
America upon diamond production is first 
noted in the decrease in world’s production 
in 1894 following the panic of 1893. From 
1900 on, the course of the market has been 
largely guided by the financial condition of 
the United States, for from that date, the 
United States has purchased approximately 
50% of the world’s diamonds. At the 
present time the United States purchases at 
least 70%. In consequence, the 1907 panic 
expressed itself in a great decrease in the 
1908 production and a fall in the price of 
rough. 

The general condition of the industry and 
the sane selling policy of the Diamond 
Syndicate suggest for the future firm or 
advancing prices, and for the finer stones 
of fair size advances are almost certain. 


Article and Graph prepared exclusively for 
National Jewelers’ Publicity Association, Newark, 
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The Rew Co., Sioux City, Ia., has entered 
the gift and art field with a collection of 
items that up to this time has been difficult 
to procure at a moderate price. The line 
consists of three panel screens, chests, boxes, 
lamps, wood boxes, waste baskets and candle- 
sticks. Mr. Rew for 18 years has been an 
interior decorator and his experience in 
that field has done much to make attractive 
and adaptable the items in the line. 
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Style Factor In Jewelry 
Increases Wholesaler’s 
Importance 





With new styles in jewelry almost as 
frequent as in wearing apparel or auto- 
mobiles, the jeweler must become in- 
creasingly dependent upon his whole- 
saler for service and guidance. 

Years ago, when a wedding ring 
meant just a plain yellow gold band, 
and a pearl necklace was 24 inches of 
large graduated beads with a spring 
ring, a merchant could place his Spring 
order early in the year, his Fall order 
in mid-Summer and devote the rest of 
his thoughts to selling what he had 
bought. 

Today, with a high diversity of styles 
in every line of goods he handles, and 
with new style being constantly intro- 
duced, it requires a large and highly 
specialized buying force to separate 
the good from the indifferent and to 
buy what actually will sell. 

Such a buying force most jewelers 
do not have. And so, in addition to 
service and general help, the jeweler 
looks to his wholesaler to act as his 
buying adviser. It is for the whole- 
saler to thoroly comb the market, to 
choose and select, and then to bring the 
very best and newest for the jeweler 
to feature. 

This function of the wholesaler, now 
of greater importance than ever, is 
making him a more indispensable factor 
in the marketing of jewelry. 








Personal But Not Confidential 


None other than “Herb” Kiger of 
Kansas City visited us last week. 
“Herb’’ was here on important busi- 
ness—(business of seeing the Dempsey- 
Sharkey fight). He was full of helpful 
suggestions and ideas, and we enjoyed 
his short visit immensely. Come 


again, “Herb’’. 
* * * & 





Here is Mr. Kiger’s own account of 
the alleged foul blow that has caused 
so much newspaper comment. “I had 
the glasses and was looking right at 
both fighters, but darn if I didn’t m‘ss 


that blow somehow.” 
‘6 ace 


Our own George J. Klinick is expected 
home from Paris and roints East on the 
La France this week. Welcome, George. 

* * & 


Jack AJberts *<« making his Fall trip 
to the middle-west. 
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Four 
Letter 
Story 


HOPE 


kai OOKS have been written. . . thousands of 
samples put into the hands of the con- 
sumer ... radio has blanketed the coun- 

















try ... millions of words of advertising 
have hammered the message into every home 
... the tale has been told so completely, so often 
and over so many years that to-day the word 
HOPE tells the whole story when it comes to 
man-made emeralds. The known costs no 








more than the unknown when you buy—and 











it’s a great help when you sell. 
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Two Magnificent Specimens of the Work of the Famous Silver- 
smith, Paul Lamerie, Which Were Recently Sold in New York 


BONG the most interesting, as well as 
beautiful pieces of the old English sil- 
yer and Sheffield plate sold at the Anderson 
Galleries, April 30, last, by order of James 
Robinson, were examples of the work of 
the famous silversmith, Paul Lamerie, and 
among the chief pieces of Lamerie’s work 
that went under the hammer at that time 
were a beautiful basin and ewer from the 
Sir Lionel Darrell collection, the basin be- 


tions have been renowned throughout the 
world for nearly 200 years. 

Working first in the simple forms popular 
during the Queen Anne reign, he gradually 
evolved the remarkable fine examples of in- 
tricate workmanship which have become so 
popular with collectors. The ewer and basin 
illustrated are of the type that has come to 
be known as the Lamerie style and rank 
with the finest work ever produced by the 


























Courtesy of James Robinson 


RARE ENGLISH SILVER-GILT EWER BY PAUL LAMERIE 


ing illustrated on the front cover of this 
issue and the ewer depicted in the cut here- 
with. 

_ Paul Lamerie, as he was generally known 
in England, was the master par excellence 
of the famous silversmith’s work in Eng- 
land in the early part of the 18th century. 
He had introduced from: his native France 
the splendid and magnificent designs in sil- 
ver work created and made popular by the 
craftsmen, of the period of Louis XIV. He 
Was an artist of the first class and his crea- 


silver craftsmen of England. Most of the 
important English collections contain exam- 
ples of this master craftsman’s work and 
specimens are now sought for by collectors 
everywhere, 

The design illustrated on the front cover 
has a diameter of 2534 inches, while the 
ewer stands about 15%4 inches high. The 
hallmarks of the ewer and basin indicate 
they were made in 1736 to 1737 and make 
an excellent set. The ewer is intended for 
rose water and the basin is a shallow bowl 
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for the use of guests on leaving the dining 
room, this being made at a time before the 
institution of fingerbowls. 

The ewer has a helmet-shaped body, the 
lower half beautifully decorated with strap- 
work upon a matted ground, the center en- 
circled by a relief moulding. The socle and 
flaring foot is enriched with acanthus-leaf 
scrolls, small shells and flowers upon a 
ground engraved with scale ornament. The 
boldly scrolled and flaring rim is ornamented 
with masks of sea monsters, acanthus and 
reeding. The high handle is formed of a 
tapered S scroll, terminating in an open 
shell and acanthus-leaf motif. 

The basis is engraved with a magnificent 
cartouche of swags of fruits and flowers. 
The wide scalloped border is edged with 
large C scrolls, alternating with open shells 
from which depend swags of vine, flowers 
and fruits and four figures of amorini in 
high and low relief. 

Both the ewer and basin are engraved with 
coat-of-arms and the motto, Sola Virtus 
Vera Nobilitas. Both pieces have four dis- 
tinct marks, as follows: “PL,” crown and 
star above, fleur-de-lis beneath, in a shaped 
shield; lion passant ; crowded leopard’s head: 
date marks for 1736 and 1737. 








Outline of Program for Annual Con- 
vention of Missouri Retail Jewel- 
ers’ Association at Kansas 


City Aug. 15 and 16 


Kansas City, Mo., July 22.—Announce- 
ment of a tentative program for the 2st 
annual convention of the Missouri Retail 
Jewelers’ Association, to be held in the Doric 
room of the Hotel Baltimore Aug. 15 and 
16, has just been made. 

Registration of visiting members will oc- 
cupy the first part of the forenoon of the 
first: day’s session, while the appointing of 
committees and the annual reports of the 
officers will take the remaining time. The 
afternoon will be taken up by addresses 
of leading men in the trade, one of the 
speeches being on the Kansas City Art and 
Gift Wares Show, which will begin the 
next day. George Husser of the Kansas 
City Better Business Bureau will speak on 
the activities of the Bureau, pointing out 
how it can be of service to the jewelers 
in the middle west. The meeting will be 
adjourned early in order to allow the dele- 
gates to visit the jewelry show before its 
opening day. 

Tuesday forenoon will be devoted to ad- 
dresses by representatives of the A.N.R.J.A. 
and by a representative of the National 
Jewelers’ Publicity Association. W. C. 
Reed, representative of the Jewelers Secur- 
ity Alliance, will also speak. The dean of 
the Bradley Horological Institute, Peoria, 
Ill., A. T. Westlake, will deliver a technical 
address on watchmaking. At the afternoon 
session, an executive meeting will be held 
and the new and unfinished business exe- 
cuted. Officers.and delegates to the national 
convention will be elected at this time. 








The jewelry stores of James H. Warren, 
John R. Roof and Irving M. Carbino, Mas- 
sena, N. Y., will be closed at 5 Pp. M. each 
Monday, Tuesday, Thursday and Friday 
during July and August. 
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ANSEN & COMPANY, INC. 


CUTTERS AND IMPORTERS OF FANCY 
SHAPED DIAMONDS EXCLUSIVELY 


527 Fifth Avenue NEW YORK 
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The News from England 





Precious Stones Bill to Be Passed at October Session of South 
African Parliament—Syndicate Will Publish Statement 
in United States in Connection with New Developments 
in Diamond Control—False Burglar Alarm Causes 
Excitement at London Jewelry Store—Hand Bags in 
New Designs—Order for Lindbergh Medals from 
United States Placed with Dutch Firm 


Lonpon, July 15.—The reaction in the 
price of diamond shares which followed the 
news of the postponement of the Precious 
Stones Bill through Parliament (South 
African Union) was of a temporary nature 
last week, the past few days seeing an im- 
provement in diamond-mining shares on the 
London market. The industry is reassured 
by recent Cape Town cables, which confi- 
dently predict the passage of the bill to con- 
trol alluvial diamonds next October. It un- 
derstands, also, that the Diamond Syndicate 
has the situation well in hand, and that 
some substantial business in good stones is 
passing. 

x * x 

There was an exciting search over the 
roofs of shops in the Strand last week-end, 
following the ringing of the burglar alarm 
in a jewelry store of that thoroughfare. A 
squad of detectives and patrolmen surround- 
ed the store and for four hours the roofs 
of adjoining shops were thoroughly searched. 
The hunt was fruitless. So far as could be 
seen, nothing in the jewelry store had been 
touched. 

x oe Ok 

News was received in London from Brus- 
sels last week to the effect that Antwerp 
diamond merchants have discussed with the 
executive committee of the Amsterdam Dia- 
mond Dealers’ Association the conditions 
arising out of the held-up Precious Stones 
Bill, designed to control the alluvial dia- 
mond output, and have come to the conclu- 
sion that it will not be necessary to stop 
diamond cutting, as was at first thought ad- 
visable, 

x Ok OR 

Cables from the Cape this week indicate 
that the buying of alluvial diamonds has 
become greatly restricted and that the dig- 
gers are having to accept substantially lower 
Prices for their second-rate goods. Some 
anxiety is reported to be felt throughout the 
entire alluvial workings, which are occupy- 
ing the attention of some 50,000 persons who 
seek to get a living on them. The govern- 
ment’s reassurance that it will pass the bill 
this Fall is the only factor responsible for 
the diggers remaining at the workings. The 
situation is expected to right itself in a few 
months. 

x ok 

Some very beautiful designs in handbags 
flow are appearing on the market this side 
and it would appear that the pochette type 
of flat envelope container is giving way to 
the bag of more intriguing shape. Bags for 
evening use have a mosaic border skilfully 
blended with the gold of the brocade, the 
decoration on the body of the bag being 
Worked roses, or similar flower. One type 


of bag is in white velvet. It is encrusted 
in a shell design with silver beads and 
pearls. The mount and chain are of fine 
filigree silver set with pearls. Another de- 
sign is in soft tones of shot silk of peach 
and green coloring. The top of the con- 
tainer is set in colored stones, which appear 
again on the long chain. 
x *k * 

A message has been received by Sir David 
Harris, of De Beers, from the South African 
Minister of Mines, to the effect that the 
Union Government is determined to proceed 
with the Precious Stones Bill at the next 
session in October and if necessary will pass 
it at a joint session of both Houses. This 
information, it is understood, comes by way 
of a cablegram to the London Diamond Syn- 
dicate. 

* * x 

The Diamond Syndicate is sending a state- 
ment to the trade in America in connection 
with the new deveiopments in the Union 
Parliament anent the Precious Stones Bill. 
A. Dunkelsbuhler, of Dunkelsbuhler & Co., 
member of the Syndicate, informs THE 
JEWELERS’ CIRCULAR that the Syndicate has 
made arrangements for the publication in 
the United States of information in con- 
nection with diamond production and control 
pending the passage of the bill through the 
South African Parliament next Fall. 

x oe Ok 

The Daily Mail says that an order from 
the United States for Lindbergh commemo- 
ration medals has been placed with a Dutch 
firm of gold and silversmiths. 

*x* * * 

The litigation between the underwriters 
and Mr. Lek, an Antwerp diamond mer- 
chant who was awarded $165,000 by the 
Court of Appeals some time ago in connec- 
tion with the loss in a Berlin hotel of a 
valuable stamp collection, is not yet ended. 
The underwriters appealed against the re- 
versed decision and the case has now en- 
tered on its third week in the House of 
Lords, final arbiters. 








The sale of the Hinkley jewelry store on 
Main St., Cambridge Springs, Pa., has been 
announced, the owner having disposed of the 
business to Charles Tuttle, of Venango, who 
has already taken over the business. In 
disposing of his business, Mr. Hinkley has 
no immediate plans for the future, but ex- 
pects to pass the Summer enjoying a rest. 
Mr, Tuttle completed his training in watch 
and jewelry repairing last year at Phila- 
delphia, and has since been doing that kind 
of work at Venango. Mr. Hinkley has 
been in business in Cambridge Springs for 
the past 15 years. 
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Get Loot Worth $50,000 


Daylight Bandits Hold Up Clerk in Los 
Angeles Store—Four Suspects 
Arrested 


Los AncGeELEs, Cal., July 21.—Daylight 
bandits, braving capture by early morning 
crowds on their way to work, slugged Sam 
Cohen, 58, clerk for the Robbins jewelry 
company, 814 South Broadway, into uncon- 
sciousness and escaped July 13 with $50,000 
worth of diamonds. The robbery was termed 
by the Los Angeles detectives as one of the 
boldest in the annals of police records of 
this city. 

Cohen, who lives at 727 Hartford Ave., 
arrived at the store at 7 o'clock in the 
morning. It is his custom to arrive at this 
hour, open the store safe and fill the show- 
cases with the valuables. He arranges the 
window display in order to have things ship- 
shape when the store is opened to the public 
at 8 o’clock. He was at his work, with the 
safe opened and the diamonds and other 
gems ready for the display. He had locked 
the front door and was arranging the goods 
in order. At a few minutes after 7 o’clock 
the negro janitor arrived at the front door, 
as is his custom, and Cohen, with the safe 
opened, went to the door to let the janitor 
intc the store. 

As he opened the door two white men, 
young and well dressed and armed with re- 
volvers, stepped from a nearby doorway 
and advanced quickly. They covered the 
janitor and forced him into one of the 
vaults and then the other young man slugged 
Cohen. He did this by wielding a .45 caliber 
gun and striking him on the back of the 
head. Cohen started to cry for help. Three 
crashing blows silenced him and he fell to 
the floor. Cohen was dragged into the store 
and the bandits quietly went to work to 
ransack the store. The bandits scooped 
jewelry into the bags and while scores of 
passersby were on their way to work walked 
out of the store and entered an automobile. 

The moment Cohen recovered conscious- 
ness he telephoned the police. Detective 
Lieutenant Verne Miller answered the call 
and sent officers scouring over the city in 
a systematic chase for the suspects. The 
automobile number was known and the large 
touring car was traced and by the license 
number finally located. It was a stolen 
car. Cohen was taken to the Receiving Hos- 
pital. There he was able to give a partial 
description of the bandits to Police Officer 
C. L. Orr of the Georgia St. station. .Sev- 
eral witnesses stated that at least three or 
four men took part in the robbery. The two 
who actually entered the store, they stated, 
had accomplices who worked outside while 
the robbery was in progress. 

Four men have been apprehended as sus- 
pects and are now in the county jail await- 
ing further investigation. 











The Federal Trade Commission has an- 
nounced that stipulations have been entered 
in three cases whereby two respondents 
agree to discontinue representing their prod- 
ucts as made from “Bakelite,” and the third 
to cease and desist from enforcing main- 
tenance of its resale prices on fountain pens 
by co-operative methods. The identity of 
the respondents was not revealed. 
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Results Are What Count. 


Today and for more than 
forty years progressive 
diamond merchants in 
every section of the country 
are profiting by our values 
and helpful co-operation. 


ARNSTEIN BROS. & CO. 


Importers and Cutters of Diamonds 


New York - 20 West 47th Street 


CHICAGO LONDON AMSTERDAM 
31 North State St. Audrey House, Ely Place 2 Tulp Straat 
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Jewelry at Le Havre and Deauville 





Latest Yachting Costumes With Appropriate Ornaments Worn 
at Regattas at Fashionable Seaside Summer Resorts 


Dieppe, July 15.—The seaside season is 
opened at Le Havre and Deauville by yacht- 
ing regattas, beginning during the first and 
third weeks in July, respectively, this year, 
and everyone crowds to these centres of 
fashion to see the yachting events, Le 
Havre, known to Americans as the place 
where the transatlantics land, is distinctly a 
port. The yachting takes place at Sainte- 
Adresse, the suburb of Le Havre, proper. 
Yachting, like everything else in France, is 
made an occasion for dressing, at any rate 
on the part of the women, who assist at the 
meeting in large numbers. The yachting 
dress is either in white or in navy blue, this 
year, as usual. As a rule, elegantees have 
a gown of either material in their trunks 
and this year, owing to the weather, it is 
the navy blue serge dress that is most popu- 
lar. For yachting gowns cotton is being 
largely used, whether for white of for navy 
blue. Whether one of the new materials 
that are a variety of piqué, or of crepon, is 
used, cotton is always the foundation of the 
light gown. The distinguishing mark of all 
these gowns shown for yachting is the belt. 
For it is the rule this season that all suits 
used for sporting occasions should have a 
very narrow belt marking the waist. In 
leather, this belt is fastened by a buckle 
or rings, in silver. A fashionable woman, 
who assisted at the regatta at the Sainte- 
Adresse, was seen in a white gown, piped 
with scarlet, with a narrow belt in crimson 
kid, closed by two silver rings, with a tiny 
silver chain threading through the rings. 
Another robe, cut somewhat more amply 
than the former, in white crepe, was con- 
fined by a broad belt of red leather, at both 
the ends of which there was a mother of 
pearl cabochon, to form a fastening. An- 
other belt, in green, was closed with a heavy 
gold buckle. Some of the gowns in navy 
blue crepes had two small belts in white 
kid, worn one above the other, each fastened 
with a small red enamel buckle, fitting into 
especially contrived loops; they marked a 
waist that is somewhat higher than usual 
this year. With these belts, a red enamel 
sautoir was worn, reaching below the hips 
and the belts. Naturally, much serpent skin 
is used for these new belts, and a white 
dress, with a serpent-skin belt, in folds, 
confined by flatted rings of gold and fas- 
tened by a gold buckle is the last word in 
elegance, provided it is accompanied by 
serpent-skin shoes, with gold buckles, and 
a serpent-skin bag, with a gold mount. The 
white straw hat is also draped with serpent 
skin, with a gold ornament. Although ser- 
pent skin is still the great vogue, the very 
elegant are becoming just a bit shy of it, as 
it is becoming almost common. 

A variation of the banal serpent-skin belt 
was seen on a white pique gown, in the 
shape of a plaited serpent-skin belt, held to- 
gether by rings of gold, beautifully en- 
graved. A bracelet, also in plaited serpent 
skin, was made with gold rings to confine 
the fullness of the serpent skin and two 
gold loops to close. Two strips of grey and 


red leather made one of the new belts, held 
together by rings of gold and closed by sim- 
ilar rings, going to show that plain, massive 
gold rings are becoming more and more 
fashionable. In this case the rings were 
somewhat flattened out, but innocent of all 
ornamentation. Plain gold chains, worn 
short, to show above the oresent-day decol- 
lete, that is becoming smaller and smaller 
for day gowns, were seen with this gown, 

Some of these new belts seen for yacht- 
ing are in the same material as the gown, 
and are closed with a buckle in tortoise 
shell. A favorite material for this purpose 
is imitation jade, also much seen for white 
gowns. Navy blue serge costumes have 
red or pastel hued belts in soft leathers, 
with cabochons in red enamels, or in oxi- 
dized silver. 

The square neck is the latest thing for 
yachting gowns. The neck, cut in a straight 
line in front, is finished with bands of ma- 
terial of another color on the sides, which 
calls for a sautoir or necklace in beads of 
this color, to take off from the extreme 
plainness of the neck. A gown of this type 
has the initials on the left-hand side of the 
bodice picked out in beads, embroidered in 
silk, or more often in silver, this rage for 
initials still being in full swing. This mono- 
gram, or intertwined initials, is sometimes 
in gold, in mother-of-pearl or varieties of 
enamel. It is naturally repeated on the 
bracelet, the gold initials being worn like a 
wrist watch, in a frame, to resemble a 
watchcase, the initials taking the place of 
the dial of the watch. The initials, in the 
same style, are repeated on the handbag, 
and very occasionally on the shoes, forming 
a buckle. Sometimes, but not for sports 
dresses, these initials are in diamonds. 

On fine days—the weather is very bad 
this year at the various seaside resorts— 
lemon yellow, almond green, old rose, greys 
and blues are seen for gowns in silks and 
in light woolens. When the “V” shaped 
neck is seen, and it is the most popular, this 
year, a fischu is often worn. The fischu is 
closed with an invisible fastening, , below 
which hangs a straight band in steel, silver 
of gold plaques. The same type of plaques 
then make up the belt, while a sautoir in 
beads of the same metal, either plain or 
ornamented, to match the belt, is seen. 
Everywhere the straight line is preserved, 
while gowns for the seaside generally are 
shorter than ever, giving the denial to the 
reports that long dresses, as shown on some 
of the chief Paris race courses were coming 
in again. 

Small children are dressed in woolens, 
white for afternoons, knitted gowns or 
knickerbocker suits, for both sexes, being 
the thing. Girls, somewhat older, wear 
linens, either in white, or, what is the very 
newest thing, in varieties of tones of the 
same color. In the former case, the sautoir 
and bracelets worn by these mites give the 
touch of color and are in amber. lapislazuli 
or coral. In the latter, ivory is seen, or 
white enamel. Pink and red coral is also 
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a favorite color for these linen gowns, and 
in this case coral jewelry to match is seen. 

For elder girls white linen gowns with 
false hems of linen or muslin of another 
color, at the bottom, and straight strips of 
material of the same kind to form the 
collar are seen, The girl wears jewelry at 
all hours of the day, usually in one of the 
pebble, semi-precious gem or enamel vari- 
eties, having a sautoir or necklace and a 
number of bracelets. 








Interstate Commerce Commission 
Alters Boundary Between Stand- 
ard Central and Mountain 
Time Zones in Kansas 


WasuincTon, D. C., July 21.—The Inter- 
state Commerce Commission issued an order 
today shifting the boundary between the 
standard central and mountain time zones in 
Kansas. 

Effective at 2 a. M., Aug. 7, that portion of 
Kansas south of the 5th standard parallel, 
south, from Dodge City, to the southeastern 
corner of Finney county, and south of the 
southern boundaries of Finney, Kearney and 
Hamilton counties, will be included within 
the standard central time zone, instead of the 
mountain time zone as at present. The 
Atchison, Topeka & Santa Fe railway has 
been authorized by the commission to operate 
its line from the eastern boundary of Ness 
county to Scott City, Kansas, under standard 
central time. 








Death of F. A. Pieper 


Second Operation Proves Fatal to President 
of Covington, Ky. Jewelry Concern 


Cincinnati, O., July 23.—Frederick A. 
Pieper, 57, president of the Pieper Jewelry 
Co., Pike St. and Madison Ave., Covington, 
Ky., died at the Bethesda hospital in Cin- 
cinnati, Friday night, after a second emer- 
gency operation. Mr. Pieper underwent an 
emergency operation for appendicitis two 
months ago at the Bethesda hospital and his 
condition improved so much that he re- 
turned to his home in Ft. Mitchell, Ky., two 
weeks ago. He seemed to be getting along in 
fairly good condition until Wednesday of 
this week when attending physicians found 
that it would be necessary to perform an- 
other operation. This was made Friday 
morning but the effect was too much for 
Mr. Pieper in his weakened condition and 
he died Friday night. 

Mr. Pieper was widely known in jewelry 
and other circles in northern Kentucky and 
in Cincinnati. He was a past president of 
the Covington Industrial Club and was a 
member of the Covington Optimist Club. 
Mr. Pieper’s name was also enrolled with 
the Kentucky Optical Association. He was 
likewise a member of the Covington Elks 
and a charter member of Bishop Carroll 
Council, Knights of Columbus, at Coving- 
ton. 

Mrs. Pieper, a son, Robert, and a daugh- 
ter, Marie, survive. There are also three 
brothers and four sisters who survive. Fu- 
neral arrangements had not been completed 
Saturday. 
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POPULARITY 


The “MepINA” EMERALD has arrived at 
a well-deserved popularity because of its 
outstanding superiority to other imi- 
tations. For hardness, accuracy in cut- 
ting and that particular hue of green 
that is peculiar to the genuine emerald 
only, it is the best. 





“MEDINA” EMERALDS are carried in 
stock in all shapes and sizes. In ring 
sizes they are to be had in our New 
York office both in plain and flawed 
stones. 


In addition we carry a complete line of 
Synthetic Sapphires and Rubies. 


Our lapidary shop in New York is 
equipped for prompt and efficient serv- 
ice at reasonable prices in cutting and 
setting work, both in platinum and 
white gold. 


We are in a position to quote extremely 
low prices on large quantity orders of 
“MEDINA” EMERALDS 


“Medina” Emeralds are Imported Exclusively by 


COOPER & BRASE 


22 West 48th Street, N. Y. 


Telephone: Bryant 3335 


PARIS OFFICE: 15 FAUBOURG MONTMARTRE 


Importers—Cutters and Setters of Precious and Semi-Precious Stones 
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Newark Museum Exhibits 


Interesting Collections of Jewelry and Art 
Objects Recently Acquired and 
Now on Display 





Newark, N. J., July 21.—Several inter- 
esting collections of jewelry have just been 
added by gift or loan to the Newark Mu- 
seum exhibits. Two cases of lovely carved 
jades lent by Witter Binner, the poet, a 
case of rare old watches and fobs, a varied 
assortment of exquisitely chased silver and 
cloisonné from Europe and the Orient, are 
some of the treasures which are being shown 
on the first floor of the Museum to the 
delight of Newark jewelry designers. 

The watches illustrate the early history 
of watch-making. According to a legend 
accompanying some of the weird old time- 
pieces, which deviated from the true time 
two hours or so a day, the history of 
watch-making began when Peter Heulein 
of Nuremberg introduced, in 1500, a coiled 
spring. Until about 1700 no minute hand 
was required, as a watch that could only 
approximate the hours could not be ex- 
pected to tell the minutes. 

Perhaps the most valuable of the watches 
was one believed to have been made about 
1780 in France. It bears the signature of 
Henri Louis Liomin a Souvillier. 

Several old English watches are in the 
group, among them one dating about 1790, 
signed by John Peberdy of Leicester, and 
having an outer case and key. Another 
was signed by Robert Roskell, Liverpool, 
1811; and a third bears the signature of 
D. Edmonds, Liverpool. 

A watch by Thomas Perry, who operated 
a little shop on Dock St., New York city, 
is said to be one of the few made in 
America before 1800. Perry is believed to 
have learned his trade in England. The 
outer case of his watch is decorated with 
fine repoussé chasing and the works are of 
elaborate design. 

A Newark-made watch was the work of 
the Evans Clock and Watch Makers about 
75 years ago. The key bears a Masonic 
emblem; the case of gold is embossed with 
an eight-pointed star; the watch repeats 
when the stem is pressed, telling the time 
in the dark. It is open-faced. Many of 
the watches were accompanied by an outer 
case as well as a key. Often the key was 
beautifully chased. 

A collection of fobs and watch-keys was 
lent by Hubert M. Schott of New York. 
There are fobs of rock crystal, topaz, 
agate, a large moonstone set as a watch- 
key, bloodstone and chalcedony. 

The collection of objets d’art brought to 
the museum as the gift of Dr. and Mrs. 
George A. Van Wagenen on their return 
from a tour around the world, includes 
some really interesting things in gold and 
silver from many countries. There are 
two bracelets of gold coins, in a jewel box 
of tortoise shell made in Nagasaki, a sea- 
Port of Japan. One bracelet is European, 
the coins used being currency of France 
and Great Britain, 1907: Austria, 1893; 
Germany, 1908; Russia, 1897; Italy, 1882; 
and Netherlands, 1897. The second bracelet 
ls made of coins of the Orient—Greece, 
Japan, Persia, British East Indies, Turkey, 
Egypt and the French province of Algeria. 

A Chinese belt of mother-of-pearl links 
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is embossed with gold figures and framed 
in silver in a delicate floral and bird motif, 
characteristic of Chinese design. Some odd 
brooches are made of the feathers of the 
kingfisher, combined with bits of gold, and 
are exceedingly effective in brilliant blues 
and reds and greens and browns. 

In the Van Wagenen group is an ex- 
quisitely engraved silver bowl borne by 
three small elephants. 

An Indian exhibit, the gift of Helen F. 
Doherty, includes toe rings and anklets 
from Lucknow, made of heavy silver, the 
anklets finished with innumerable little tin- 
kling bells. The toe rings are elaborately 
cut. 

Along with the extensive display of new 
things in jewelry the museum’s regular 
collection of unmounted gems has_ been 
moved temporarily to the first floor. 








Pacific Coast Gift Show 


Third Annual Exhibit at the Palace Hotel, 
San Francisco, on July 10 to 16 
Attended by Many Jewelers 


San Francisco, Cal., July 20.—Giftwares 
from all corners of the world were on dis- 
play at the third annual Pacific Coast Gift 
and Art Show held at the Palace Hotel, 
July 10 to 16, Ivory and brass from India; 
dainty French vanities and metal novelties 
for milady’s boudoir; stunning bright pot- 
tery, from Czecho-Slovakia; leather goods 
from England; jade from the Orient, and 
then a host of lovely things from America’s 
rapidly increasing factories. Domestic lines 
were in preponderance among the exhibit 
rooms, but there was a good. showing of 
import wares and it was this class of goods 
that particularly interested the jewelers who 
attended. 

This year’s Gift and Art Show was the 
largest ever held on the Pacific Coast, both 
in point of attendance and number of ex- 
hibitors. Jewelers came from all of the 
western States and a few even registered 
from middle western points, the latter being 
dealers who combined the gift and art show 
with a Summer vacation in California. The 
number of jewelers who attended was con- 
siderably larger than in previous years, 
showing an increased interest on the part 
of the trade to stock and feature novelty 
gift departments along with their regular 
“sifts that last.” Total registrations for the 
week of the show ran over 700. There were 
approximately 100 exhibitors. 

The noticeable interest this year from the 
jewelry trade has been the basis for a move- 
ment to combine more jewelry lines in next 
year’s show. In fact, different branches of 
the gift industry were in conference the end 
of the week in the hopes of turning the 
Gift and Art Show into a huge merchandise 
fair for all holiday gift lines. It was sug- 
wested that jewelry lines could all be 
grouped together in one wing of the build- 
ing, stationery gift items in another and the 
regular gift merchandise, pottery, etc., would 
continue to claim the major portion of in- 
terest. Whether such an enterprise will ma- 
terialize is still uncertain, but it is safe to 
say that jewelry lines will loom larger in 
future years because of the very significant 
attention received this year from the jew- 
elry trade. 
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The only social event of the Pacific Coast 
Gift and Art Show was the dinner dance 
in the Palace Hotel ballroom on Wednes- 
day evening, July 13, which was attended 
by approximately 500 dealers and exhibitors. 
A feature of the evening’s program was the 
awarding of more than 50 prizes donated 
by exhibitors at the show to the guests of 
the evening. 

At the annual meeting of the Pacific Coast 
Gift and Art Association, held Friday, July 
15, the following officers were elected for 
the coming year: President, Henry C. 
-Hubley ; first vice-president, E. J. Hinckley; 
second vice-president, Faun C. Tuska; sec- 
retary-treasurer, Sidney J. Wolf. Additional 
directors: E. M. Bartlett, Albert Kessler, 
Alfred Peters, Fred W. Confer, E. M. Sun- 
derland, John Pofahl, L. R. Markell. With 
the addition of the last three directors, the 
cther officers were all re-elected from the 
preceding year. 

The following jewelers and jewelry houses 
were included in this year’s registration: 
Shreve & Co., San Francisco; Shreve, Treat 
& Eacret, San Francisco; J. E. Birming- 
ham, San Francisco; H. Ekstrom & Co., As- 
toria, Ore.; Ralph Roessler, Marion, Ind.; 
Carrau & Green, San Francisco; Cary’s 
Jewelry Shop, Lebanon, O.; Chas. W. Clark, 
Van Nuys, Cal.; Hunt & Jamber, Alameda, 
Cal.; H. Morton Co., Oakland; Joseph Jew- 
elry Co., Ukiah; S. Farrington, Pasadena; 
Jos. Galewsky, St. Helena, Cal.; Chas. Haas 
& Sons, Stockton, Cal.; Moon’s Jewelry, Inc., 
Salem, Ore.; Norman Jewelry Co., San 
Francisco; Pomeroy & Keene, Salem, Ore. ; 
Ceo. T. Schraffenberger, Middeltown, O.; 
Stanford Watch Shop, Palo Alto; Geo. D. 
Daunt, Pataluma. 








Members of Reading Jewelers’ Guild 
Hold Summer Outing at the 
Home of Paul D. Harbach 


READING, Pa., July 21.—An enjoyable out- 
ing was held by the Reading Jewelers’ Guild 
Friday afternoon at the Summer home of 
Jeweler and Mrs. Paul D. Harbach, Summit- 
view, Jefferson township. In the balloon 
blowing contest for women, Mrs. William 
A. Salzman, the winner, was presented with 
a box of chocolates. Daniel H. Manmiller, 
winner of the balloon blowing contest for 
men received a box of cigars. In the tar- 
get shooting contest, Norman B. Keeport 
was rewarded with a box of cigars for his 
marksmanship. Mrs. Paul D. Harbach and 
Mrs. ‘William A. Salzman were the winners 
in the card games and were presented with 
candy. In the quoit throwing contest Daniel 
H. Manmiller and James H. Armitage 
proved the best tossers and for their skill 
were awarded prizes. 

The Jewelers’ Guild quartet entertained 
with old favorites, with Mr. Keeport at the 
piano. The members of> the quartet are 
William M. Sontag, James H. Armitage, 
William A. Salzman and Paul D. Harbach. 

Those present were Mr. and Mrs. James 
H. Armitage, and daughter, Jane; Mr. and 
Mrs. Norman B. Keeport and son, Ralph; 
Mr. and Mrs. William M. Sontag, Mr. and 
Mrs. William A. Salzman and daughter, 
Mary Elizabeth; Mr. and Mrs. Daniel H. 
Manmiller, Mrs. Hill, Mr. and Mrs. Paul D. 
Harbach and son, Paul; Mrs. Ida M. Har- 
bach, Elmer Schappel and J. C. Mumma. 
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Baltimore Jewelry Trade 





Net Sales of Wholesale Establishments To- 
taled $2,021,900 in 1926 While Re- 
tail Sales Reached $5,353,400 


WasHINGTON, D. C., July 21—The net 
sales of Baltimore wholesale jewelry estab- 
lishments in 1926 totaled $2,021,900, against 
a total for Baltimore retail jewelry stores 
of $5,353,400. The wholesale figure repre- 
sents not only sales within the corporate 
limits of the city but embraces the sum total 
of the business of the 14 Baltimore whole- 
sale establishments irrespective of the loca- 
tion of their customers. 

The report on the business of the city’s 
145 retail jewelry stores, as compiled by the 
U. §. Census Bureau in the first statistical 
survey of the distributing equipment of one 
of the chief cities of the country, was pub- 
lished in THE JEWELERS’ CirCULAR for May 
18. The report on the wholesale business, the 
data in which was also obtained from the 
Census Bureau, is presented below. 

The average sales per store last year 
amounted to $144,421. The average yearly 
inventory at cost of the wholesale stores 
totaled $405,900 (all stores) and the aver- 
age per store for 1926 was $28,993. The 
actual inventory December 31, 1926 (all 
stores) was $435,800 and the actual average 
inventory per store on that date $31,129. 

Firm members and proprietors of the 14 
Baltimore wholesale jewelry establishments 
number 16 and the number of employes 
reported is 74. Total salaries and wages 
paid, not including firm members and pro- 
prietors was $126,300 last year, an average 
per employe of $1,706.76. The average 
sales per employe, including proprietors, was 
$22,466. The relation of salaries and wages 
to sales was 6.25 per cent. Stated in another 
way, 6% cents of every dollar received by 
the wholesaler was paid out in the form of 
salaries and wages. 

The volume of business done by Balti- 
more’s wholesale jewelry establishments last 
year compares favorably with the volume 
done by wholesale florists and wholesale 
stationery houses. The wholesale jewelry 
business falls into the fourth group of estab- 
lishments, as classified by the total volume of 
business performed. The first group includes 
those lines of business whose net sales 
amounted to $20,000,000 and over; the sec- 
ond group, $10,000,000 to $20,000,000; the 
third group, $5,000,000 to $10,000,000, the 
fourth group $1,000,000 to $5,000,000, and the 
fifth group, less than $1,000,000. Included in 
the fourth group with the jewelry establish- 
ments are wholesalers of electrical supplies ; 
candy; leather goods; paint oil, varnish and 
wall paper; florists; stationery, books, 
magazines, etc.; automobiles; millinery and 
artificial flowers; and radio. 

The table below contains the fundamental 
facts regarding the operations of jewelry 
wholesalers in Baltimore: 


BALTIMORE'S WHOLESALE JEWELRY BUSINESS 
IN 1926 


Number of establishments ........ 14 
Persons engaged: 
NG ico 0 ov caigsieaiee 74 
Firm members and proprietors. . 16 


Salaries and wages: 
Total, not including proprietors. $126,300 


Average per Ce ee 1,706.76 
Average yearly inventory at cost 
er ee ree 405,900 
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Average per store, for year...... 28,993 
Actual Inventory, Dec. 31, 1926 

Cle I oa cc ck ci Nese cus 435,800 
Actual per store, December 31.... 31,129 
Cee ee Cee ce ces tence. 2,021,900 
Average sales per store .......... 144,421 


Average sales per employe, includ- 


ie! ‘POGREINOEs cease ce Caves o 22,466 
Relation of salaries and wages to 
OO ERE CE PONE 6.25% 








Plans for Convention of Washington 
Retail Jewelers Association at 
Seattle, Aug. 8 and 9 


SEATTLE, Wash., July 20.—Merchandising 
and repair problems are leading questions 
to be discussed in the program now taking 
shape for the annual convention of the 
Washington State Retail Jewelers Associa- 
tion, to be held at the Hotel Olympic, 
Seattle, on Aug. 8 and 9. Preparations 
are being made by Charles A, Larne, 
chairman of the entertainment committee of 
this association, of which Gus Cohn, of 
Seattle is president, to entertain several 
hundred visiting jewelers from all parts of 
the State, together with their ladies, and 
the proverbial hospitality of this metropolis 
of the northwest will be demonstrated. 

A host of excellent speakers are being 
secured for the two-day convention, and 
it is the endeavor of the committee of ar- 
rangements to fill the entire program with 
food for thought and discussion, paving the 
way for practical resolutions and for solu- 
tions to many of the problems which con- 
front the Pacitic Coast jeweler, and the 
retailer in business in the northwest. 

Builders of this program, which include 
Gus Cohn, Dr. W. J. Hindley and Albert 
Jones, are planning to have such problems 
as relate to the merchandising of jewelry 
and the repair of clocks and watches pre- 
sented from numerous viewpoints, and are 
also arranging to have scientific investi- 
gators from the University of Washington 
take part in the program, presenting the 
academic point of view, as well as the prac- 
tical side which will be discussed by some 
of the leading jewelers of this section. 

Though the discussions and the open 
forum advances and forward strides may be 
made in placing the retailing of jewelry in 
the State of Washington on a higher plane. 

E. B. Fanske of Pierce, Neb., as a rep- 
resentative of the American National Re- 
tail Jewelers’ Association, will participate 
in the program, with a message from the 
national headquarters. And the balance of 
the program has been arranged, so that the 
convention will open Monday morning at 
10 o'clock. Aug. 8, with the registration 
of the visitors and the assignment of the 
delegates, while a complimentary luncheon 
will be held at Smith’s Cove shortly after 
noon on that date, the merchant members 
of the Pacific Northwest Merchants’ Ex- 
position, which will be in progress at that 
time entertaining the jewelers. 

At two o'clock that afternoon at the 
Hotel Olympic, the president, Gus Cohn, 
will call the meeting to order, and the ad- 
dress of welcome will be delivered bv 
Charles A. Larne. There is to be a talk 
on the “Economic Function of the Tewelers’ 
Business,” by Prof. Henry A. Burd. of the 
University of Washington, to be followed 
hv discussion. In the evening a dinner 
dance and other entertainment for the 
jewelers and their ladies wil! be held in 
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the Spanish Ball Room of the Hotel 
Olympic. 

Tuesday morning, Aug. 9, the convention 
will convene with the annual message of 
the president at 10 a. M., the report of the 
secretary-treasurer and the election of of- 
ficers. G, Noyes Talcott, of Olympia, the 
1926 delegate to the national convention, will 
speak of the “National Association in 
Action,” to be followed by Albert H. Jones, 
a jeweler of Seattle, on the “Certification 
in the Repair Department,” and a luncheon 
at 12:15 p. Mm. at the Olympic Hotel, at 
which Prof. Clark Bissett of the Univer- 
sity of Washington is scheduled to deliver 
an address. 

The final afternoon session, that of Tues- 
day, will open at 2 o’clock with a speaker 
now being secured, and the balance of the 
afternoon will be devoted to a frank and 
free discussion by all the members of such 
leading questions as pertain to the plug- 
ging of loop holes in the jeweler’ insurance 
policies ; the question of whether price main- 
tenance will help or hinder the retail 
jeweler; whether jewelry advertising is 
keeping pace with the times; if jewelers 
should guarantee their merchandise or their 
repair-work. 








Large Attendance Expected at Kan- 
sas City Jewelry and Gift Wares 
Shows Aug. 16 to 20 


Kansas City, Mo., July 22—A new 
impetus to the Combined Jewelry and Gift 
Wares Shows, to he held in the Hotel Balti- 
more Aug. 16 to 20, has unexpectedly come 
with the report that Colonel Charles A. 
Lindbergh will be in Kansas City Aug. 17 
and will attend the dedication of Kansas 
City’s new airport, Richard’s Airport. 

This is the happiest coincidence which the 
Kansas City Shows could have run into, is 
the belief of every jeweler here. Already 
there are queries coming in from various 
sections of the middle west, and a great 
number of retail merchants who apparently 
had not intended to attend the shows are 
now, since learning that Lindbergh is to be 
here, inquiring about them, stating that they 
will probably attend. 

The fact that they will have an oppor- 
tunity of seeing the “Flying Colonel” if 
they come to Kansas City between Aug. 
16 and 20 will undoubtedly have more at- 
traction for retail jewelers and giftwares 
buyers than any other inducement which 
those in charge here could possibly have in- 
vented. Coupled with the magnitude and 
brilliancy of the combined shows, this feature 
should bring to Kansas City every buyer in 
the middle west who can possibly make the 
trip. 

The Chicago show will begin Aug. 1, 
holding for one week. One week will elapse 
between the end of the Chicago show and 
the Kansas City show. This will allow 
ample time for manufacturing jewelers to 
transfer their lines from Chicago to Kansas 
City and will allow Kansas City men who 
are attending that show to prepare their 
lines for the one here. 

Each of the manufacturing concerns show- 
ing lines will have an expert in charge of 
the displays. The giftsware show will util- 
ize three floors of the Baltimore for display, 
and the jewelry show will occupy another. 














46 THE JEWELERS’ CIRCULAR July 27, 1927 





















a 


Established 1860 


EKICHBERG & CO. 


Cutters and Importers of 


DIAMONDS 


CUTTING WORKS: OFFICE: 


155-157 Summit Street 511 Fifth Avenue 


| NEWARK, N. J. NEW YORK | 















































Wim. S. Hedges & Cn. 


IMPORTERS OF 


DIAMONDS 


FRANK JEANNE, President 20 West 47th Street 

C. L, BLEECKER, Vice-President sina teint ai 
DANIEL PRICE, Secret 

WM. C, GRUNER, Treasurer NEW YORK INCORPORATED 1911 






























FREDERICK W. RAUCH 
522 Fifth Ave. New York 


Pearl NecKlaces 


Loose Pearls for Additions 


Pearl Ropes BlacK Pearls Button Pearls 
Fancy Cut Diamonds and Precious Stones 














































July 27, 1927 


THE JEWELERS’ CIRCULAR 


47 


Penn. Retailers Hold Convention 


Members of State Association Meet at Philadelphia, July 20, and Decide Not to Discontinue 
Annual Gatherings—Conclave Notable for. Attendance, Interest Shown and Splendid 
Addresses—Resolutions Adopted and Officers Elected—Trip to Atlantic City Enjoyed 


PHILADELPHIA, Pa., July 25.—Nothing is 
the matter with the jewelry business. That 
was the decision of the Pennsylvania Retail 
Jewelers’ Association at its convention held 
at the Benjamin Franklin hotel here, July 
20, but it was admitted that something is 
the matter with some of those in the jewelry 
business. For one thing, the industry is 
suffering from the same organic trouble as 
many other lines of business in the United 
States, namely too many in it. For another 





THOMAS J. APRYLE, PRESIDENT-ELECT 


thing the average retailer too often fails to 
take advantage of the opportunities before 
him in his own community, forgetting the 
good old business axiom that you cannot 
get anything unless you go after it. 

The convention was notable in point of 
attendance, interest shown and the interest- 
ing and inspiring talks. By common consent 
the proposition to abandon the annual con- 
vention plan and have the business of the 
association transacted solely by the execu- 
tive committee was dropped, it being the 
consensus of opinion of the proponents of 
the plan that the time is not yet ripe for it. 
Instead the date of the annual convention 
was changed from July to May, everybody 
agreeing that July and August, owing to 
the heat and the vacation season, is not a 
good convention time. 

Features of the gathering were the an- 
nual address of President Frank L. Davis, 
who retired after holding the post for two 
hard fighting years; an interesting talk by 
Superintendent Mosher of the New York 
office of the Pinkerton Detective Agency 
on criminals that prey on jewelers and how 
to fight them; two good talks by Charles 
Evans, treasurer and former president of 
the American National Retail Jewelers’ 





Association; an interesting address by 
Robert M. Lovell of the Philadelphia Better 
Business Bureau on its work for and with 
the retail jeweler; and the symposium on 
“What is Wrong With the Jewelry Busi- 
ness?” in which a number of the members 
took part. 

The session opened with the call to order 
by President Davis after which Rev. Dr. 
Davis, representing Mayor Kendrick, ten- 
dered the official welcome of Philadelphia. 
Charles Summerfield of the Chamber of 
Commerce brought the official greeting and 
welcome of that organization and pointed out 
how by co-operation it could advance the 
interests of the Philadelphia retail jeweler. 
President Davis then gave his annual mes- 
sage, which was as follows: 


ADDRESS OF PRESIDENT DAVIS 


It is again my pleasure to open another of our 
annual conventions and to bid you all a_ hearty 
convention. The officials of our organization and the 
convention committee have provided a program, 
not only of education but of entertainment for 
you and your better halves and daughters, that 
we are certain you will enjoy. Our speaking pro- 
gram will without doubt amply repay you for 
coming here and you will hear of many things 
that will be of help to you in your business and 
helpful to all of us. 

The year that has passed since we last met 
in Philadelphia has been one of severe handicaps 
to our organization, but I am glad to say, it has a 
solid foundation and a backbone that has enabled 
it to go on and to continue going cn despite 
defeats in gaining all our objectives. The strength 
of an organization such as ours, is best shown 
under such circumstances, rather than when every- 
thing is going smoothly and successfully. 

For the second time within four years our 
association by hard work put through the Legis- 
lature a drastic auction bill, one that had real 
teeth. It was designed to curb the nefarious 
practices of the auction “‘fakers’”’ who come in from 
other States, rent a vacant store and by devious 
tactics, prey upon the weaknesses of those who like 
to buy jewelry “cheap” and are attracted by the 
flashy goods and the siren song of the loud 
voiced barkers and the glib auctioneer. Our bill 
passed both House and Senate but was vetoed by 
Governor John S. Fisher on what we believe to 
have been utterly insufficient grounds. The reason 
advanced for his disapproval of the bill, boiled 
down to concrete facts, was that the rich State of 
Pennsylvania would lose fees from these “fakers” 
amounting to the wonderful total of $26,000 a year. 
Neither the Governor nor those who induced him 
to veto the bill, evidently took any note of the 
hundreds of thousands of dollars these swindlers 
take out of the State every year or of the thousands 
of dollars loss they cause to the legitimate jewelers 
of the State, who are taxed at every opportunity 
to support the commonwealth. 


Two years before our bill was vetced by the 
then Governor, Gifford Pinchot, but he at least 
had a better reason, the measure as amended by 
friends of the “auction trust,’ exempted Phila- 
delphia from its provision. 

The fate of these two measures is one of the 
best arguments I know of for a stronger organ- 
ization among the retail jewelers of Pennsylvania. 
If every jewelry merchant in the State was a 
member of our organization, as he should be, we 
could bring pressure enough to bear at Harrisburg 
to prevent vetoes of measures we ask for in 
justice and in equity. 

In Philadelphia, although we have, I am sorry 
to say, no local organization, we have through 
officials of our organization had enacted an auction 
ordinance that has “teeth” that are being used. 
In co-operation with the Better Business Bureau. 
we have succeeded in driving out two of the most 


offensive and most notorious auction houses that in- 
fested Market street and have put the fear of the 
law into the hearts of several others. This shows 
what can be done. It is our duty as an organization 
and the duty of every individual jeweler in it to 
wage unceasing war on these ‘“‘fakers” who are 
injuring the legitimate jeweler both in his pocket- 
book and his standing as a merchant. 

For a combination of various reasons we were 
obliged to postpone our membership drive which 
had been planned. It is hoped something on this 
can be carried on this year. 

I cannot urge too strongly upon every one of 
you, the necessity of a stronger organization. We 
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should -have local organizations in every city and 
county in the State, all affiliated with the State 
association and working in harmony and close co- 
operation with it for the betterment of the trade 
and to repel all measures designed to harass or 
tax us any more than at present. I want to urge 
every individual member here to go home and get 
more members in his home town. The officials of 
the association will help and co-operate in every 
possible way and if this is done, wholeheartedly 
and soon, we will have an organization that will 
command the respect of the politicians and be of 
both individual and collective benefit to us and the 
entire trade. 

There is another matter you will want to discuss 
and that is a proposition to abandon further annual 
conventions. Trade organizations in some other 
States have done this because of the time and 
money and effort “wasted” as they put it on con- 
ventions. They have turned over the conduct of their 
association's entirely to their executive committees 
which act directly and at once on all matters that 
affect the organizations or their membership instead 
of waiting until the annual convention. It is 
claimed that valuable time is saved by this method, 
while the members are saved the time and money 
called for in attending the annual sessions. 

I hold no brief for the new method, but as it 
has been urged that it be given a trial at least 
by this association, I leave the matter up to you. 
Full and free discussion will bring out both sides 
of the case. 

In closing I wish to express my heartfelt thanks 
to my fellow officials for their loyal and hearty 
co-operation and support, and the same to the com- 
mitteemen who have labored hard with us. The 
cenvention is now open for business. 


William Sutton, veteran secretary of the 
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organization, in his annual report showed a 
satisfactory condition as to finances and that 
of Treasurer William Bode revealed a good 
bank balance. Thomas J. Apryle, Johnstown ; 
Ek. H. Schaefer, Beaver Falls, and Charles 
Muth, Philadelphia, were appointed as the 
committee on resolutions and Charles H. 
Hambly, of this city, Charles Harbach, 
Reading, and W. H. Appel, Lancaster, were 
named as the committee on nominations. 


ADDRESS OF FRED J. COOPER 


Before the morning adjournment one of 
the most interesting talks of the session 
was given by Fred J. Cooper, who styled 
himself a “second floor” jeweler of Phila- 
delphia and told how he is following the 
gospel of going after business and how he 
is spreading education in fine jewelry among 
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WILLIAM BODE, TREASURER 


the people. This he does by lecturing on 
invitation before women’s clubs, boys’ and 
girls’ organizations, business and civic clubs 
on jewelry. 

He has arranged a series of talks, one 
on diamonds, another on pearls, the third 
on watches. In each case he gives the 
history of the gem, showing diamonds in 
the rough and pearls, while in his lecture 
on timepieces he shows some antique 
watches, etc. Mr. Cooper said his hearers 
always showed keen interest and he felt by 
these lectures he was spreading a love of 
precious stones and jewelry among many 
persons who might later wish to buy jewelry. 
His talk struck a sympathetic vein among 
the jewelers and won long applause. 

Mr. Cooper pointed out that unless the 
average retail jeweler did something to get 
away from the mere store routine of his 
business, he was likely to get into a rut 
fatal to initiative. He said he read diligently 
THE JEWELERS’ CIRCULAR and other trade 
publications so he could talk intelligently to 
his customers. The jeweler, he pointed out, 
should be a missionary and establish per- 
sonal contact with every customer or pos- 
sible customer. He should get into the soul 
of the business and then he will have no 
time to worry over the business. 


ADDRESS OF CHARLES T. EVANS 


President Davis then called upon Charles 
Evans, treasurer of the A. N. R. J. A., for a 
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brief talk and Mr. Evans gave an admirable 
address on the value of organization. Too 
many jewelers, he said, feel that things done 
by associations would have come about any- 
way, while on the contrary there is more 
need now than ever for association work. 
The jewelers organization, local, State and 
national, need encouragement for what they 
have done and are doing. As to competition 
he maintained the jewelry business was in 
more danger from competition from without 
than within and instanced cases where the 
intending purchaser of jewelry as a gift had 
been diverted to some other article because 
the jeweler was not quite wide awake enough 
to offset the arguments for the other article. 
The jeweler is often not as keen in getting 
his wares before the people as are retailers 
in some other lines. 

He favored specializing in certain jewelry 
lines. A man could get a reputat.on as an 
expert dealer in fine diamonds, or in watches 
or in semi-precious stones or in silver, with- 
out detracting irom his general lines. He 
advised the retailer to always be a little 
ahead of the customer on information about 
his own goods and also stressed the idea 
of service as well as sales. 

Following Mr. Evans’ talk, the members 
adjourned to an adjoining room where a 
tempting Iuncheon was served and everybody 
enjoyed themselves for an hour or so. 


ADDRESS OF RORERT M. LOVELL 


When the session was resumed, the first 
speaker was Robert M. Lovell, of the mer- 
chandising department of the Better Busi- 
ness Bureau, who told of its work in break- 
ing up the fake auction house nuisance here 
and of its co-operation with President Davis 
and the association in this work. He 
stressed the willingness of the Bureau to 
co-operate with the jewelers in every way 
for the betterment of the trade and how it 
had issued a series of points on advertising, 
etc., to guide jewelers from the error of 
mis-statements, etc. 

Mr. Evans was again called on to tell of 
the work of the National association and 
dwelt at some length on the national pub- 
licity campaign, urging every member to 
support it, even if the results were not at 
once apparent in his particular case. He 
also told of the work of the publicity asso- 
ciation in combating false, ignorant or dis- 
torted stories anent the jewelry business and 
in placing it in its true light before the 
public. 

ADDRESS OF HERBERT S. MOSHER 


The next speaker was one of the most 
interesting of the convention, Superintendent 
Mosher of the Pinkerton National Detec- 
tive Agency, who spoke under the auspices 
of the Jewelers’ Security Alliance. He held 
the close attention of his audience as he 
described the present day gunman and 
bandit and compared him with the old type 
of criminal. His address was similar to 
others which he has delivered before jewelers’ 
conventions and which have been published 
in THE JEWELERS’ CIRCULAR, 

The next topic was, “What is the Matter 
with the Jewelry Business?”, this being an 
open discussion in which a number of the 
members took part. Mr. Evans was first 
called upon ard replied that aside from 
there being too many retailers, the jewelry 
business was no worse off than many other 
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lines, all suffering at present from a tem- 
porary depression. Some one, he said, has 
pointed out that the difference between goo: 
business and poor business was about 15 
per cent. Some jewelers do nothing to help 
themselves but sit bemoaning over things 
while others stir themselves and overcome 
the jinx. 

John D. Enright, leading Kensington re- 
tailer, stirred things up a bit by telling the 
convention that too often the jeweler him- 
self is to blame. What is needed is better 
organization. Every retailer should belong. 
An exchange of ideas will follow which will 
aid each individual in increasing his sales. 
Too many other things are sold where 
jewelry should be sold. He instanced a 
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case in his own experience where one of 
his salesmen learned from a casual con- 
versation with a member of a basket ball 
organization that each member of the teams, 
35 in all, were to be presented with sweaters 
in recognition of their work. Right there 
the salesman saw his opportunity and in 
an apparently casual way soon convinced the 
player that a gold basket ball would be far 
superior as a token, lasting the recipient 
practically all his life while the sweater 
might last one season. Similar missionary 
work with other members of the teams 
brought a change of plans and an order 
for 35 gold basket balls. Mr. Enright also 
described his plan of catching his future 
customers in infancy by sending an inscribed 
silver spoon to everv baby born in a hospital 
in his district, a plan already beginning to 
show results. He also described his lec- 
tures in the public schools of Kensington 
on famous diamonds and urging the pupils 
to write essays on the diamond or other 
precious stones, a small prize being their 
reward. As a result, not only the children 
but their parents are interested and when 
they buy jewelry go to him. He stressed 
more organization and more co-operation as 
the crying needs of the business. 

Thomas Apryle, Johnstown, said he failed 
to notice anything so very wrong with the 
jewelry business excepting the failure to 
organize as other lines have done. The 
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competition from outside is far more serious 
than that between jewelers themselves in his 
opinion and is the thing to be combated. 

Paul Harbach, Reading, told of the fine 
spirit of organization and co-operation mani- 
fested by the Reading Jewelers’ Guild and 
added he could see nothing essentially wrong 
with the jewelry business but that there 
often is something wrong with the individual 
jewelers. As to initiative, he said Reading 
jewelers had plenty of it and instancéed their 
taking advantage of a moving picture with 
the title, “Women Love Diamonds,” to boost 





CHARLES H. HAMBLY, MEMBER OF THE 
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sales of the gem in their own stores. During 
the week the movie was on the jewelers 
featured displays of diamonds in their win- 
dows and the results were good. 

Mr. Enright rose again to tell how service, 
even if free, aided in making the jeweler 
a friend of the customer and instanced sev- 
eral ways in which this was done in his 
stores. 

Another sharp discussion of the afternoon 
centered on the jobbers who sell at retail 
and some bitter things were said, although 
none of the speakers were able to present 
any concrete remedy for the evil. It was, 
however, made the subject of one of the 
resolutions. 

The latter, which were presented by the 
committee and adopted, read as follows: 


Resolutions 


REsoLveD: That in the interest in a better at- 
tendance and the better convenience of the mem- 
bers, the date of the annual convention of the 
Pennsylvania Retail Jewelers’ Association be 
changed to some time in May, the date to be fixed 
by the executive committee. 

RESOLVED: That we again deprecate the custom 
of some wholesalers and jobbers in selling goods 
direct at retail to persons outside the trade. This 
Practice is a rank injustice to the retail merchant 
cn whom the jobber and wholesaler depend for 
their trade. It should be eliminated. We thank 
those jobbers who do not carry on this practice 
as the mutual benefit is obvious. 

REsoLvep: That we recommend an_ educational 
campaign by the individual jeweler to popularize 
diamonds, other precious stones, watches and all 
Jewelry among the public on the lines suggested 
by Fred J. Cooper. In this way every jeweler 
would be his own advertiser. 

RESOLVED: That we recommend a continuance 
of our legislative campaign against the fake auction 
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houses, and urge our legislative committee to draft 
a bill to be presented at the session of 1929 to 
curb this evil. We also recommend that the com- 
mittee seek the co-operation and moral support of 
other industries in this matter. 

Reso.tvep: That the president shall, as soon after 
his election as possible, appoint a standing com- 
mittee of six members on resolutions to whom all 
suggestions for resolutions to be presented at the 
next annual convention shall be submitted in writ- 
ing at any time previous to the convention date. 

RESOLVED: That we appreciate the cordial wel- 
come extended to our association by his honor the 
mayor of Philadelphia through his able _ repre- 
sentative, Rev. Doctor Davis. We express our 
thanks to the Chamber of Commerce and the Better 
3usiness Bureau of Philadelphia for their co-opera- 
tion ia our fight on the auction fakirs. 

RESoLvED: That we express our heartfelt thanks 
to our able president, Frank L. Davis, for his un- 
tiring labor of the past two years in behalf of 
the association and the entire jewelry trade, and 
to his fellow officials for the co-operation and as- 
sistance. 

Resotvep: That we thank the trade papers for 
their aid and support in our objectives. 


Next came the report of the nominating 
committee, which was as follows, the re- 
port being accepted unanimously in lieu of 
a formal vote: 

For President, Thomas J. Apryle, Johns- 
town; Vice-Presidents—J. P. Archibald, 
Blairsville; W. W. Appel, Lancaster; Paul 
D. Harbach, Reading; Ralph M. Seaman, 





J. P. ARCHIBALD, VICE- PRESIDENT 


Philadelphia; George C. Kelty, Pittsburgh ; 
John B. Smyth, Renovo; Secretary, William 
Sutton, Philadelphia; Treasurer, William 
Bode, Philadelphia; Executive committee, 
Frank L. Davis, Philadelphia; William F. 
Sellers, Altoona; Charles H. Hambly, 
Philadelphia. 

A rising vote of thanks for his untiring 
labors in beha!f of the association for the 
last two years was extended to former 
President Davis. Mr. Apryle in taking the 
chair expressed his willingness to serve and 
give his best to the organization and urged 
co-operation of every member in forward 
looking steps from now on. 

Adjournment followed and the members 
scattered to dinners, assembling again later 
in the evening at the Adelphia theatre where 
they enjoyed the presentation of a musical 
comedy, “Yes. Yes, Yvette.” 
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The Trip to Atlantic City 


Thursday morning, the convention busi- 
ness having been disposed of on Wednesday, 
was devoted to fun at the shore. The mem- 
bers gathered early at the Ben Franklin 
hotel and took deluxe busses to Atlantic 
City where they enjoyed the Boardwalk, a 
dip in the surf and a real shore dinner at 
Hackney’s restaurant. 

The return trip was started at an early 
enough hour to enable those who wished 
to take trains to their homes from Philadel- 
phia to do so. Al! enjoyed the trip to the 
shore and the entire convention was voted 
one of the best ever held in the history of 
the association. 








Auction Law Upheld 


Supreme Court of Georgia Decides that 
Atlanta Ordinance Regulating Auc- 
tions and Auctioneers Is 





Constitutional 


Attanta, Ga., July 23.—The Georgia 
Supreme Court has just handed down a de- 
cision upholding the jewelry auction ordi- 
nance of Atlanta closing auction houses at 
night and requiring jewelry auctioneers to 
post a bond of $5,000 for the protection of 
customers. 

Some months ago the ordinance was passed 
by the city at the instigation of leading 
jewelers, and two jewelry auctioneers, Ben- 
jamin Clein and Michael Ellman, were ar- 
rested for operating their stores in violation 
of the ordinance. They brought suit against 
Nat Ullman, president of the Atlanta Retail 
Jewelers’ Association, and other jewelers, as 
well as the city of Atlanta, charging that 
there had been a conspiracy on the part of 
jewelers to have the ordinance passed for 
the purpose of putting competitors out of 
business. 

Losing their suit in the Fulton Superior 
Court, the auctioneers took it to the Su- 
preme Court of the State. The decision of 
this body, just handed down, upholds the 
ordinance at every point. 

The Supreme Court has ruled that, even if 
there had been a combination to pass the 
ordinance, this would not effect the ordi- 
nance so long as it was constitutional and 
legal in other respects. It has also ruled 
that the city has the right to forbid the auc- 
tion sale of jewelry at night and to demand 
a bond of $5,000 for the protection of its 
general public, if deemed necessary. 

The decision comes as a sweeping victory 
for Atlanta jewelers in their long fight to 
stamp out the auction jewelry business, and 
enforcement of the measure, now made pos- 
sible, will go far to eliminate auction stores. 








Announcement was made recently that D. 
Lee Hedges of Coral Gables, Fla., and for- 
merly engaged in the jewelry business at 
Clarksburg, W. Va., has been engaged to 
manage the jewelry department by the 
Parsons-Suder store at Clarksburg. The 
new diamond, platinum and jewelry depart- 
ment will be opened about the middle of 
October. Mr. Hedges is well known in 
Clarksburg having been for 23 years with 
F. A. Robinson & Son, a well known jewelry 
firm of that city. 
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Ohio Jewelers at Cedar Point 


Twenty-First Annual Convention at Lake Side Resort One of Most Successful Ever Held— 
Interesting Addresses Delivered and Vital Trade Topics Discussed—Resolutions Adopted 
and Officers Re-elected—Banquet on Wednesday Night 


Cepar, Pornt-on Lake Erte, July 21.— 
The 21st annual convention of the Ohio 
Retail Jewelers Association closed a three 
days’ gathering here last night with a ban- 
quet in the main dining room of the 
Breakers Hotel. 

The three days were devoted to both 
business and pleasure. Monday was a day 
of ‘pleasure. Many of the delegates and 
visitors arrived on Sunday and by Monday 





E. W. RE-ELECTED PRESIDENT 


CHAMBERLAIN, 


night a majority of those attending the 
convention had been registered and were 
wearing badges. The day was passed in 
‘various ways, bathing, bridge games, danc- 
ing and enjoying the pleasures offered by 
this resort. 

At the banquet last night a most enjoy- 
able program was submitted. A _ ladies’ 
orchestra played during the evening and 
songs were furnished by a male trio. A 
feature of the entertainment, not on the 
‘program, was the appearance of Ely 
Rogoff of Akron, who entertained at the 
piano. Mr. Rogoff, a friend of President 
Chamberlain and Secretary Moore, was a 
delegate from Akron attending the Drug- 
gists’ convention held here this week. 

Just before the serving of the menu was 
concluded souvenirs were distributed. Cigars 
boxed in strap watch cases, with compliments 
‘of the I. Ollendorf Co., New York, were 
distributed. The Scribner & Loehr Co., 
Cleveland, O., gave cigars to the men and 
leather needle cases to the women. 

With the conclusion of the menu A. L. 
Thoma, Piqua, was introduced and an- 
nounced that at the meeting of the board of 
directors in the afternoon all of the officers 
had been re-elected, for president, E. W. 
Chamberlain, Akron; vice president, C. F. 
Motz, Wadsworth; treasurer, James Aly- 








ward, Bucyrus, and secretary, Jack Moore, 
Akron. Raymond Hay was elected delegate 
to the national convention with James Aly- 
ward, alternate. 

The speaker of the evening, James Collins 
Spillman, of New York, was next intro- 
duced. Mr. Spillman proved to be a very 
pleasing talker and received the utmost at- 
tention. He developed the subject of his 
talk as “The Aristocrat” and described an 
aristocrat as “a man who expresses himself 
completely in terms of service to man, a 
man who under all conditions, by mental 
power, raises himself above his environments. 
Very fittingly he applied this to the jeweler 
in any community. 

One of the disappointments of the conven- 
tion was the failure of any couple in Erie 
County to accept the opportunity of receiv- 
ing a license and diamond wedding ring by 
taking the part of bride and groom at a 
session of the convention. Notwithstanding 
the announcements pasted in the hotel and 
throughout the grounds of the resort and 
the publicity given by the papers of San- 
dusky, no one applied to receive the license 
offered by the association and the ring 
offered by H. F. Shelow. of Dayton. 
An investigation of the records developed the 
fact that during the period of the convention 
only one license was issued in the county 


and that to a couple in a remote section of | 


the county. 

A number of wholesalers and manufac- 
turers arranged displays of merchandise in 
a room adjoining that in which the sessions 
of the convention were held. Every one at 
the convention visited the exhibits but 
through the hearty co-operation of the ex- 
hibitors there was no conflict with the busi- 
ness sessions. The members and officers 
were pleased with the attendance at all 
business sessions, the first of which was held 
Tuesday morning. 


Tuesday 


Upon every occasion possible during Mon- 
day President Chamberlain had warned 
those attending the convention that the busi- 
ness sessions were going to be opened on 
time, and he almost enforced the rule upon 
the occasion of the first session of Tuesday. 
This was scheduled to open at 9:30 and at 
9:40, with the hall comfortably filled, the 
president called the meeting to order and 
introduced G. F. Leingang, manager of the 
Sandusky Chamber of Commerce. Mr. 
Leingang extended a cordial greeting on 
the part of those in this section, Cedar Point 
being a Sandusky resort. He told how they 
look forward from year to year to the 
coming of the Ohio retail jewelers, who, for 
several years, have selected Cedar Point for 
the annual convention, because of its vaca- 
tion features and convention facilities. The 
speaker then demonstrated his familiarity 
with the jewelry industry and its history 
through the ages by giving a brief resumé 
of its history and its effect upon the life of 


the gccple all during these various periods. 

President Chamberlain thanked Mr. Lein- 
gang for his welcome and very interesting 
talk. The minutes of the previous conven- 
tion and executive meetings were read by 
Secretary Moore and approved without cor- 
rection. 

Following the reading of the minutes Sec- 
retary Moore submitted his report of the 
activities of his office during the past year. 








E. 0. LITTLE, WHO REPRESENTED THE 
A. NLR. J. A. 


Mr. Moore went into considerable detail 
and gave a very comprehensive report of 
what had been done by the jewelers’ or- 
ganization in co-operation with the other 
retail organizations of the State. A part of 
his report follows: 

REPORT OF SECRETARY MOORE 


From its inception, a prime purpose of this or- 
ganization has been to provide a framework through 
which the widely scattered jewelry industry of this 
State might cope with its common problems and 
unite in a solid front in co-operating and working 
with the American National Retail Jeweler’ 
Association. 

I believe we can now state that we have in Ohio 
a retail jewelers’ organization which not only has 
fostered trade, corrected abuses and worked for the 
betterment of the commercial life of this State, but 
which -has through co-operation with the various 
other Ohio retail organizations and the American 
National Retail Jewelers’ Association done its part 
to protect the industry from unreasonable legisla- 
tive harassment. I think we have an organization 
which can help mould public opinion to the extent 
of co-operating with other retail organizations 
throughout the State in securing certain legislative 
and governmental reforms which will improve busi- 
ness in Ohio. During the latter portion of 1926 
and the early portion of this year our staff and the 
staff of retail merchants’ associations throughout the 
State and that of the Ohio Council of Retail Mer- 
chants have devoted a major portion of our time 
in strengthening our organization that we might 
properly function during the session of the legisla- 
ture which recently adjourned. 

When the legislature assembled the Ohio Council 
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of Retail Merchants with which your organization 
and all other retail organizations throughout the 
State co-operated, appeared before the legislature as 
the commissioned representative of almost 20,000 
retail stores. These stores employ nearly a quarter 
of a million people with whom more or less contact 
can be maintained. Those who are familiar with the 
importance of numbers in dealing with political 
matters and who also realize that we now have Iccal 
retail organizations in the smallest as well as the 
larger counties of Ohio, can appreciate the influence 
which our united efforts exerted in consideration of 
public questions before the last session of the legis- 
lature. Remember that your association is an im- 
portant link in this chain which covers the entire 
state. 

I believe you will probably be interested in a 
brief resume of the activities of the last session of 
the legislature as they affected retail industry. 
Therefore, I will present to you briefly a digest of 
legislative matters of direct concern to retail mer- 
chants considered in the last session of the legisla- 
ture. 

At this time I want to thank individual members 
of this association who co-operated for the fine help 
they gave. I am taking the time to present this re- 
sume of legisiative activities because I believe you 
as business men are and should be interested. Prob- 
lems of major importance are developing in this 
State and the need of intensive organization to 
combat them is becoming greater all the time. The 
report follows: 


JEWELRY AUCTION LEGISLATION 


In spite of the fact that your officers and direc- 
tors and individual jewelers throughout the State 
put forth every effort to secure the passage of the 
jewelry aucticn bill in the last session of the legis- 
lature it was finally thrown out by the Reference 
Committee. We succeeded in having the bill in- 
troduced and reported favorably out of the Cities 
Committee, but when it was taken to the Reference 
Committee they refused to give it any consideration. 
The chief trouble was that the attorneys in the 
House felt a State law on this subject meant very 
little. They were inclined to believe that the reg- 
ulation of auctions can only be secured through 
local enforcement methods and that any city, under 
the present law, can develop as stiff a measure as 
any state law provides. 

Therefore, in view of this fact, I suggest that 
those cities desiring to control the jewelry auction 
situation, adopt the ordinances now in operation in 
Cleveland and Akron, which have stood the test of 
constitutionality by the Ohio Supreme Court, and 
have practically solved the jewelry auction problem 
in these communities. Those cities interested should 
get their local jewelers together immediately upon 
their return to their respective communities and 
through that organization appeal to your local re- 
tail merchants association or Chamber of Commerce, 
asking them to support the measure. This will give 
your efforts more weight and you are more likely 
to have it passed by your city council if you pursue 
this method. (Copies were distributed to interested 
members. ) 

The important gains we made two years ago in 
this field of legislation were maintained. The Ramey 
law, enacted in 1925, which broadened and modern- 
ized the power to attach wages, and which gave the 
merchant the right to attach for luxuries as well as 
necessities, will have another two years trial. The 
Ohio Federation of Labor, which has bitterly crit- 
icized the Ramey law, got behind the Keifer bill 
(House Bill 3); The Ohio Council conducted con- 
ferences between the author of this bill and repre- 
sentatives of leading retail organizations. We final- 
ly worked out a compromise measure which was 
passed by the House and discarded by the Senate. 
This “killed” the Keifer bill and left the Ramey 
law unamended. 

The rapid growth of shoplifting, a reflex of the 
loose morality of the present jazz age, has centered 
merchant attention on legal machinery for the 
punishment of these offenders. For many years the 
line of demarcation between grand and petit larceny 
has been the value of the goods stolen. Under the 
present law this amount is $35. In other words, if 
the value of the loot is placed at more than $35, the 
thief may be held guilty of grand larceny, which 
carries with it penitentiary sentence; if under that 
amount, only petit larceny may be charged, with 
a maximum of thirty days in jail. In this session 
of the legislature a number of bills were introduced 
backed by the criminal lawyers, raising this limit 
from $35 to $100. It was necessary to show various 
committees that this would greatly increase the 
present difficulty in securing convictions for shop- 
lifting. All of these bills were eventually defeated. 

A modern trend toward the recognition of new 
holidays, with their consequent suspension of busi- 
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ness, were again evident. Bills adding seven new 
holidays to the present large list were introduced. 
After careful consideration and consultations with 
newspaper publishers, bankers, manufacturers and 
others directly affected, it was decided to withdraw 
opposition to the legalization of Armistice Day 
(November 11) after it had been amended to pro- 
vide that a suspension of business on that day 
would not be necessary. All other holiday proposals 
were defeated. 


TREND TOWARD SALES TAXING 


Probably the most effective work done by the 
affiliated retail organizations was the side-tracking 
of the persistent movement toward sales and luxury 
taxing. Desperate in their need for new revenue 
sources, and ham-strung by the ancient constitu- 
tional restrictions which render a modern taxation 
plan impossible in Ohio, the legislature frequently 
considered suggestions for so-called luxury taxes 
on sales, (something in which you are most vitally 
interested). We were able to convince the various 
committees that such a tax was difficult of collec- 
tion, unfair in its application, and would be pro- 
ductive of the great unrest which nuisance taxes 

















JACK MOORE, RE-ELECTED SECRETARY 


always cause. We strenuously opposed every form 
of luxury tax, feeling that the list of so-called 
luxuries would gradually be expanded until the 
merchant would become little more than a tax 
collector for the state. We have just recently com- 
pleted a fight on this matter, of national scope, and 
this is a trend which must be constantly opposed 
in future years, * 


CONSTITUTIONAL TAX REFORM 


Your association joined with the Ohio Council of 
Retail Merchants and the Ohio Manufacturers’ As- 
sociation in opposing the submission to the people of 
any “compromise” plan to modify the tax provi- 
sions of the Ohio constitution. Although we real- 
ized it would be futile at this session to demand 
a wide open amendment, we held that any half 
measure would be worse than useless. Although 
the legislature two years ago submitted to the 
people one of these compromise proposals, it was de- 
feated at this session. It is the opinion of the Tax 
Committee of the Ohio Council of Retail Merchants 
that the only possible tax relief is through an 
initiated bill. There is some indication that a cam- 
paign of this sort will be launched in the near 
future. 


PROVISIONS FOR SCIENTIFIC RESEARCH 


Constructively, we were able at this session to 
again secure satisfactory appropriations for the 
maintenance of the retail research bureau at Ohio 
State University. This bureau started two years 
ago, has done effective work in a practical way. 
With the renewed appropriations much greater prog- 
ress will be shown during the coming two years. 

Generally, legitimate business suffered less than 
usual from the long drawn out session of the leg- 
islature. As the business men of the State are be- 
coming better organized to express their opinions, 
more information has been available to legislators 
and less of a destructive nature has been given 
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serious consideration. Fewer new laws were en- 
acted this year than ever before. 

I believe that after listening to this report of our 
legislative activities you can readily appreciate what 
an important part organization can play in dealing 
with governmental problems. 

Probably one of the outstanding new accomplish- 
ments of the past year which has redounded to the 
benefit of retail associations and their membership, 
is the improvement of our relations with a great 
industry. I refer to the daily newspapers of Ohio. 
The publicity campaign which retail organizations 
throughout the State used last Winter as a device 
to stimulate earlier Christmas shopping was an 
eye-opener to the newspapers of this State. Hav- 
ing in mind the possibilities of greater co-operation 
in this field, we took great care to see that news- 
paper makers fully understood the possibilities of 
such co-operation. We pointed out that news stories 
might be developed in Ohio communities which 
would foster the idea that intelligent Christmas 
shopping in late November or early December is a 
sensible plan which benefits all communities in this 
entire State. Once they assimilated this idea 
the newspaper publishers threw themselves into the 
campaign, and hundreds of columns of front page 
publicity were given to ideas suggesting the de- 
sirability of early Christmas shopping. The jewelry 
industry got its share. 

I have had a number of merchants and a lot of 
salespecple tell me that during the last two years 
Mothers’ Day became in actuality a season of gen- 
eral gift selections. Remember, the last two years 
was only the beginning. I believe that with proper 
promotional effort, within the next 10 or 15 years 
Mothers’ Day can be developed into a gift selling 
season that is second only to Christmas. . . . 

At this point I want to express to the news- 
papers of the State our sincere appreciation for 
the generous publicity which they have given to 
our activities. Whenever approached the newspapers 
have responded wil'ingly to every request. 

To our able, hard working and conscientious 
president, Mr. Chamberlin, our other officers, the 
board of trustees, and our entire staff, I extend 
my sincere thanks for the splendid manner in 
which they have co-operated and helped during the 
past year. They have at all times had the welfare 
and progress of this association at heart, and have 
responded cheerfully to every call for service. 

With a reasonable operation budget we can, I be- 
lieve, continue to unite the retail jewelry industry 
of this state so that it will be a real factor in guid- 
ing public opinion. Incidentally, we will continue 
in 2 position to protect our industry from raids 
and infringements which have been so extensive in 
the past. 


Treasurer James Alyward prefaced his 
financial statement with the remark that 
the condition of the treasury indicated the 
efficient manner in which the business of 
the organization has been conducted during 
the past year. He then gave a detailed 
statement of the financial transactions, which 
show a balance in the treasury larger than 
for many years past. 

In his address, which followed, President 
Chamberlain spoke more specifically of the 
matters which concern exclusively the re- 
tail jewelers of the State, and, in part, said: 


ADDRESS OF PRESIDENT CHAMBERLIN 


To summarize the many activities of your asso- 
ciation during the past year and present them to 
you briefly is an extremely difficult task, 

As a matter of fact, I have left specific mention 
of activities to the secretary in his report, and in 
my paper expect merely to make certain observa- 
tions and recommendations. 

Since you chose your board of directors and 
officers at your last annual meeting, this organiza- 
tion has dealt with problems of vital interest to 
jewelers and all retailers alike. These problems 
were of varying nature and were of State and 
national scope, a number of them being outlined in 
your secretary’s report. 

We have endeavored to arrange a convention 
program that will be both pleasing and educational. 
You will notice we have again this year departed 
from the usual custom of devoting the entire time 
to speakers and have set aside a portion of our 
program for question box sessions. We continued 
this believing there are many jewelers who have 
questions on which they would like information. 
The questions which appear on the program are 
those which have already been given to the program 
committee. If you have any other questions you 
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would like discussed please place them in the 
question box which is near the registration desk. 

Your State association during the past year has 
at all times co-operated with the American Na- 
tional Retail Jewelers’ Association, and in turn 
has received splendid co-operation from them. 

During the year we have kept constantly in 
touch with our membership on various matters of 
yital interest to the retail jewelry industry. 

During the year we have urged our membership 
to put its wholehearted support behind the National 
Publicity movement. Progressive Ohio jewelers have 
responded willingly and cheerfully to these appeals. 

During the last session of the legislature we 
were urged to take quick action on certain pro- 
posed legislative matters which the secretary has 
outlined in his report, and which would have 
vitally affected both the jewelry and other phases 
of the retail industry. 

From a protective standpoint this association 
and affiliated retail organizations in Ohio have 
been successful from the outset. Your organiza- 
tion has at all times worked closely in harmony 
with the Ohio Council of Retail Merchants. 
Through that organization there has been developed 
a wonderful plan for dealing with legistative mat- 
ters which have been serious in the past. Instead 
of waiting until the State legislature convenes and 
these matters have reached a critical stage, we 
have endeavored to anticipate them as the secretary 
will point out in his report. We give careful at- 
tention to these subjects throughout the year instead 
of at spasmodic intervals when the legislature is 
grinding at top speed. Practically all the ill-con- 
sidered legislation which in the past has penalized 
business is the result of the business man’s inat- 
tention to legislative affairs. These flashy and un- 
sound schemes which demagogues propose cannot 
stand the light of publicity or scrutiny over a con- 
siderable period of time. 

I believe that the business friendship and ac- 
quaintance now existing among the jewelers in the 
various communities and throughout the State of 
Ohio creates a better spirit, develops a stronger 
interest in our mutual problems and a better un- 
derstanding of conditions, and a greater support to 
the jewelry industry through our organized co- 
operation and effort. 

As I have pointed out to you before, we are not 
a selfish organization, our object being to foster 
trade, correct abuses, render better service and to 
protect and promote our commercial life. 

During the year our membership has been loyal 
to the Ohio Retail Jewelers’ Association, and any 
retail jeweler who is not a member of this asso- 
ciation owes it to himself and to his industry to 
join at once. 

As I stated before it is not my intention to 
go into a lengthy résumé of the accomplishments 
of the association’ during the past year, but there 
are a few things I do want to recommend to this 
association before retiring as its president. The 
first is: To continue our hearty co-operation with 
the Ohio ‘Council of Retail Merchants, an organ- 
ization co-ordinating the activities of six State 
retail organizations, 132 local merchants’ associa- 
tions and 20,000 individual stores throughout the 
State of Ohio. I believe this co-operation is 
vitally important to the future progress of our in- 
dustry in this State. . 

I also want to heartily recommend that this or- 
ganization at all times continue its hearty support 
to the American National Retail Jewelers’ Asso- 
ciation in its various activities, and urge indi- 
vidual members to .unite their efforts to bring 
success to all movements which mean so much to 
the future of the trade. 

I urge your whole-hearted support to the Harvard 
Research Bureau’s work and that of the National 
Jewelers’ Publicity Committee. 

As a jeweler I would like to see a net-work of 
local and district 24 Karat clubs throughout the 
entire length and breadth of this State. Each one 
of these clubs could become a link in a mighty 
chain of the retail jewelry industry in Ohio. 
Through these clubs local retail jewelers can learn 
to know and understand each other better and can 
bring about a spirit of co-operation that is vitally 
important to the progress of our industry. 

You know the stability and advantages of the 
Jewelers’ Mutual Fire Insurance Co. No jeweler 
has reason to complain about membership cost 
when by becoming a member he can insure in this 
company and save 40 per cent. of his insurance cost 
on stock, store, building. dwelling and contents. 
This saving will pay his dues many times over 
and assist materially toward paying his expenses 
to conventions. 

_ You have all received a copy of the year book 
issued this year. Fifteen hundred copies of this 
book were printed and distributed. We have re- 
ceived many favorable comments from wholesalers, 
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jobbers and manufacturers and individual jewelers 
on this book. There was a great deal of work 
for the office staff, but the fact that its style and 
contents were appreciated more than repays us for 
that effort. 

You should remeber that a book of this kind is 
made possible only through the co-operation of the 
wholesalers, jobbers and manufacturers in buying 
paid advertising space, and I want to emphasize 
this fact to the jewelers of this State that it is 
their duty to patronize the firms who have made 
his book possible. It is only by their loyal co- 
operation that we are able to finance these conven- 
tions properly and the work of our association. 

It is needles for me to say that I personally 
have enjoyed every minute of the time I have 
spent as president of this association. I have 
learned to know my fellow jewelers more intimately 
and have found their problems are my problems. 
White it has taken a considerable portion of my 
time, I feel I have been amply repaid for my 
efforts if I have contributed in my humble way 
something for the betterment of the retail jewelry 
business of Ohio. 

In closing I ask your earnest co-operation to the 
new cfficers whom you will select at this convention. 





A. L. THOMA, “LIVE WIRE” ASSOCIATION 
WORKER 


Let a broadminded spirit prompt the feeling that 
this association is as much a part of your responsi- 
bility as it is the responsibility of other Ohio 
jewelers. Inasmuch as mutual service is the law of 
life, let us wisely give our utmost strength to cor- 
rect everything that poisons the spring of confidence 
and good will, and strive ever to follow the pre- 
cepts of the Golden Rule. 

I hope you will enjay this 21st annual conven- 
tion, and that out of our deliberations will be 
developed a healthy, happy, effective and inspiring 
plan of achievement. 


ADDRESS OF W. H. NORTON 

The reputation of the next speaker, W. 
H. Norton, of the Pinkerton National De- 
tective Agency, had preceded him and he 
was given a very hearty reception when 
President Chamberlain introduced him. Mr. 
Norton represented the Jewelers’ Security 
Alliance and in a most pleasing manner pre- 
sented the appeals of this mutual organiza- 
tion in the trade and pointed out the tre- 
mendous benefits of membership in the or- 
ganization, in many cases showing a saving 
on insurance rates that more than pays the 
small annual dues. His descriptions of crim- 
inals and their methods, as well as the 
stories of the investigation, apprehension and 
prosecution of cases by the organization of 
which he is a member, on behalf of the 
Jewelers’ Security Alliance and its mem- 
bers, were very interesting. 


57 


At the conclusion of his remarks Presi- 
dent Chamberlain expressed the thanks of 
the members for this talk and stated that 
if he had to choose he would cancel his in- 
surance before he would give up his mem- 
bership in the Jewelers’ Security Alliance. 


ADDRESS OF E. 0, LITTLE 


E. O. Little, of Auburn, Ind., regional 
vice-president of the American National Re- 
tail Jewelers’ Association, was the next 
speaker, Mr. Little stated that as this was 
the third convention of the Ohio association 
he has attended much that he might say 
would be a repetition of what he had said 
previously, and he would touch but briefly 
on the activities of the national organiza- 
tion. He spoke of the work done by the 
publicity committee, the Horological Insti- 
tute, the Research Bureau and other move- 
ments being sponsored by the national or- 
ganization, with particular emphasis on the 
Research Bureau, and gave most excellent 
reasons why this should receive the finan- 
cial support of every jeweler in the country. 

Miss Edith Guyer, manager of the Blue 
Lantern Gift Shop of Jenkins & Co., Rich- 
mond, Ind., in a most pleasing manner 
pointed out the benefits of a gift department 
and gave suggestions for the installation and 
arrangement of a department of this kind 
for the jewelry store. Her address will be 
published in the Gift Department of Tue 
JEWELERS’ CIRCULAR. 


ADDRESS OF RAYMOND HAY 


The closing speaker of the Tuesday 
morning session was Raymond Hay, 
Coschocton, O. In the operation of their 
store in that city Mr. Hay has made a 
special study of window display, not merely 
as a display but as a selling force in the 
business, and those who took home with 
them and put in operation the suggestions 
he gave, the ideas he elucidated, will be 
amply repaid for the time and money spent 
in attending the 21st annual convention of 
the Ohio Retail Jewelers’ Association at 
Cedar Point. To illustrate the speaker’s 
talk upon this occasion and at other sessions 
of the convention, Mr. Hay used a model 
window which was erected at the rear of 
the rostrum and fully equipped with cur- 
tains, draperies, display fixtures and mer- 
chandise, much of which was used through 
the courtesy of visiting exhibitors. For 
every session Mr. Hay arranged a special 
window display and explained the selling 
qualities. At this session his wedding ring 
idea was illustrated. 

At the conclusion of Mr. Hay’s talk an-° 
nouncement was made of the afternoon ses- 
sion and the evening program. Attention 
was called to the exhibits in the adjoining 
room and everyone was urged to spend as 
much time as possible with these exhibitors 
who had done so much toward the success 
of the convention. 


TUESDAY AFTERNOON 


One of the most interesting sessions and 
the best attended of the convention was that 
of Tuesday afternoon. Shortly after 
2 o’clock President Chamberlain called the 
meeting to order and the program was 
opened with a talk by Clifford Motz, vice 
president of the organization. Mr. Motz 
touched upon a number of questions of real 
interest to the jeweler at this time and at 

























THE JEWELERS’ CIRCULAR July 27, 1927 





Practical Course in Adjusting 


« review of the laws governing the motion of the balance and balance spring 
in watches and chronometers, and application of the principles 
deduced therefrom in the correction of variations of rate 
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the conclusion of his address there was a 
yery interesting discussion. In part the 


speaker said: 
ADDRESS OF VICE-PRESIDENT MOTZ 
Too many buyers are not educated to buying. 


We do not keep up to the style changes. The 
greatest trouble is we buy too heavily at one 
time, especially in the novelty lines. Buy in 


smaller quantities and try the new things out. If 
they go over good, it is very easy to reorder and 
fill in. My advice is, we should hold our accounts 
to just as few as possible. In doing this, it is 
easy to get help when we want it from the whole- 
saler and manufacturer as they feel assured we 
are supporting them. I believe this is true—that 
too many creditors will spell disaster to the best 
of us. In my mind it is just as important to 
know how and when to buy as it is to sell. Goods 
well bought are easily sold. Pick your merchan- 
dise carefully and conservatively. It will help us 
all in handling our store. Tco many of us have 
our profit in the store in dead stock at invoice 
time. 

There are many departments in the jewelry 
store that are protected for you by the manufac- 
turer and importer—for example, makers of 
watches, silverware, clocks and other lines you 
can buy that are sold to the legitimate jewelry 
trade only. They are reliable and the best—in 
most cases easy to sell because you have plenty 
of good advertising helps to put them over. I do 
hope to see in the next few years, many of the 
manufacturers, wholesalers and jobbers, who are 
not fair to the jeweler, get down on their knees 
and beg for the jewelry store business. Why 
should we stand back of our counter and try to 
sell a customer a watch that is priced to them in 
their own home at 50 per cent less than we could 
afford to sell the same watch. . . . 

Another unfair practice of the wholesaler, is 
retailing. I have never to my knowledge bought 
from a wholesale house that does a retail business. 
Jewelers, especially in small localities like my 
town of Wadsworth, will buy from a _ wholesaler 
of this type and say, ‘“‘Well they are not retailing 
goods in my town.” 
wrong spirit. The jeweler in the larger city is 
due for his protecticn as well as in the smaller 
city, if not more so. If you think alone, you 
will live alone. 

Another great menace to our business is unfair 
advertising by the big credit stores in this city. 
But glad to say, the Better Business Commissions 
in the larger cities are curtailing this advertising 
to a large degree. Do nct mistake my meaning 
on the word “Credit.” I am strong for credit. 
In fact, I do think it is one big factor that will 
put the jewelry business back in the business realms 
where it belongs. We must extend credit today if 
we want to do business. The buying public is 
to the point where it must have credit. Do away 
with your account book and have them sign a 
mortgage when they take your goods out—just the 
same as they do when they buy their home, auto- 
mobile, electric washer, furniture and many other 
commodities. Just try and buy the above mentioned 
merchandise today on credit without signing a 
mortgage. They cannot be bought on a_ book 
account today. The point is this—why should you 
put your goods out without their names on the 
dotted line. You must buy your goods and pay 
for them just the same as the man in other lines 
of business. I have handled several thousand 
dollars of business in mortgages in the last two 
year and my total loss on them has been less 
than $50. They will pay when they know their 
signature is back of their purchase. 

As a reminder of what credit is kept in mind 
90 per cent of the automobiles sold today are sold 
on credit. Many a man today is driving a $1,500 
po tte and carrying a $1.50 watch for time. 
© one is to blame but the jeweler. Sell him a 
strap watch on the same plan he bought the auto- 
mobile. 

Just a word for organization. I am strong for 
a thorough organization. Every jeweler should 
ie ane his State association and not only belong 
Be gt ack of every movement of the association. 
> Coster and not say this is impossible and 
at is impossible. Say, “It can be put over” and 
Over she goes. 


The discussion of this talk was led by 
Anthony Schemel, of Cincinnati, who told 
of conditions in that city and said that while 
the Tetailing by jobbers in Cincinnati, St. 
Louis, or Chicago may not directly effect 
the retailer in a distant city, as far as he 
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can know, there is a demoralizing effect just 
the same and until every retailer of the 
country makes it his business to learn what 
wholesale houses do not retail and give these 
houses his entire support the business will 
never be on the plane it should be. Others 
expressed similar views. 

President Chamberlain then announced 
the following committees for the conven- 


tion: 
Avupitinc—P. F. Sharick, Ashland; C. F. 


Motz, Wadsworth; and Raymond Hay, 
Coshocton. 
RESoLUTIONS—James Aylward, Bucyrus; 





John Rich, Painesville; and S. H. Brainard, 
Medina. 

NoMINATING—James Aylward, Bucyrus; 
G. J. Daum, Port Clinton; and G. F. Dales, 
Akron. 

ADDRESS OF L. H. BUISCH 

L. IH], Buisch, of the National Cash Regis- 

ter Co., Dayton, was then introduced and 





INDIANA 


PRESIDENT OF THE 
ASSOCIATION, WHO ATTENDE}) THE CONVENTION 


FRNIST LAMY, 


gaye a talk on business methods that was 
very interesting and _ instructive. The 
speaker started out by saying that from his 
observation the jeweler is not regarded to- 
day in his community as he was formerly and 
the fault is all his own, that those in the 
trade have brought the business down to 
ordinary every day merchandising. He 
named manufacturers in the trade who are 
endeavoring to restore the business to the 
old standards and urged the jeweler to give 
their support to these and every concern that 
strives for the same object. He stated that 
there is more money earned, saved and 
spent in this country today than ever before 
and if the jeweler is not getting his full 
share it is because he is not educating the 
buying public to know that their money is 
well invested when invested in jewelry. 
Mr. Buisch urged the jeweler to know 
his business, what his merchandise is, how 
it is made, as the knowledge will inspire 
confidence in the customer. “Plan your 
business,” he said, “departmentize your store, 
advertise.’ He explained how to do all 
these things and pointed out the advantages. 
He closed by urging upon his listeners that 
they make their stores stores of courtesy, 
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where courtesy is shown to every man, 
woman and child who enters the store re- 
gardless of race or personal appearance. 

President Chamberlain then stated that 
the convention was honored by the presence 
of a jeweler from a neighboring State, a 
member of the retail jewelers’ organization 
which had honored themselves and him by 
electing him president of their organization 
and asked Ernest Lamy, of Lafayette, Ind., 
if he would say a few words. 

ADDRESS OF ERNEST LAMY 


Mr. Lamy expressed the pleasure he had 
in being permitted to attend the convention 
of his neighboring State and said that his 
interest in the business and the success of 
organization work prompted him .to avail 
himself of every opportunity to talk to and 
with other jewelers. He related his ex- 
perience in the trade, 15 years as a 
platinum worker at the bench, his ambition 
to operate a store, his four years of prepara- 
tion along this line and finally the result of 
the past two years during which he has had 
the management of a store. He told of the 
success that has attended the departmentiz- 
ing of his store and giving careful attention 
to the turn over and profit in each. 

The speaker closed by urging jewelers to 
support the Harvard Bureau and all other 
activities of the National Association. 

The session proper was then adjourned for 
the presentation of the five-reel motion 
picture, “Fine Arts in Metal,” presented here 
through the courtesy of. the Gorham Co. 

This closed the program of the afternoon. 

Tuesday night not only the jewelers and 
their friends attending the convention but 
all guests of the hotel were given the op- 
portunity of hearing a talk by Martin L. 
Davey, of the Davey Tree Expert Co. Mr. 
Davey, who says he is in the tree surgery 
business to make money to live on while 
serving as Congressman from the 14th dis- 
trict gave a very interesting talk on trees, 
treating them as living things and describing 
the part they have in the general scheme of 
life. He told briefly of the despoiling of 
the forests for financial gain and urged the 
adoption of a conservation policy by the 
nation. 

Wednesday 

Announcement was made about 10 o’clock 
Wednesday morning that owing to the late 
arrival of a speaker and the work to be 
done by several members on committees the 
program of the morning would be deferred 
to the afternoon and promptly at 2 o’clock 
the meeting was called to order. 

The first speaker on the program was 
Raymond Hay who again discussed win- 
dow dressing and used as his model a Spanish 
effect in which he displayed pearls and rings 
of appropriate design. Mr. Hay again 
demonstrated his - knowledge of dressing 
windows with a selling effect. 

Following Mr. Hay Walter Mellor, 
Michigan City, Ind., an active worker in 
association affairs for many years, talked 
along organization lines and urged a large 
attendance from Ohio at the National con- 
vention in Milwaukee in September. 

The speaker then introduced Bartley J. 
Doyle, Philadelphia, who spoke at length 
upon conditions in the jewelry trade. 

Committee reports were then taken up. 
The report of the auditing committee was 
made by Chairman P. F. Sharick, who 








60 THE JEWELERS’ CIRCULAR July 27, 1927 








“It’s 
W ear 
That 
Counts” 











B374 BIGNEY’S IMPROVED WATCH BRACELET FOR WOMEN (Patent Pending) 


BIGNEY’S — Poe Watch Bracelet for Women 


(Patent Pending) 


All links are uniform and interchangeable. We have 
also Ar eng a pita on an = inenaumee End Hook to fit any size ‘lug. Our Men’s 
Watch Bracelets are now furnished with this Aeroplane hook and our Women’s Brace- 
lets will be equipped with it in the near future. 





The STA-SNUG for men is very elastic and comfortably worn. Every link is hard 
soldered. The only watch strap of the kind on the market. Extends two inches. 


UIT 


an ©) | 
These two cuts show the men’s 


STA-SNUG Pym rowne with our THE “AEROPLANE” 4 
new patented “Aeroplane” expan- 

sible end hook, which fits perfect- Pat. March 1, 1927 

ly any watch lug from 4%” to %”. 


Domus KR ODOOW OOOO OO OUWOK rm | 
LER RROK LEE CCOOOO LOC As SS JCS | 


Kelolololelelolersleleleleleloli SSARAD) Tals lolololale Ha: | 


B226 MEN’S STA-SNUG 




















4 
j 
E 
5 
f 
; 
} 
3 
‘ 
fi 
: 
i 


cor ee ee ey 











We own the patent 
rights for manufac- 
turing the Bigney 
Lighter. The best 
ever. It’s the Daddy 
of them all. 
Completely closed in 
and smooth in the 
pocket. Press the lid 
open and it acts asa 
windshield. 
We are already re- 
ceiving big orders on 
them. Write for sam- 
ples. Our salesman 
will show them to 
you on his next trip. 
Made in leather cov- 
ered, our special Per- 
sian inlay — 
turned work, an 
THE BIGNEY CIGAR LIGHTER many other finishes. 
Our Persian inlay is patented and we will permit no 
infringement on this method. 








Are we going back to the jungle and prehistoric 
times? If so, doggone it, we'll be with you, no 
matter how much it hurts our artistic taste. 


We have a large line of the bull- 
dog chains for those who desire 
them. Our styles are in a class 
by themselves, and, of course, 
with the Bigney Mirror Finish. 
Our salesman will show them to 
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BIGNEY’S Square Corner 
Close Soldered Boston 
Link CHAINS (Pat.) 


make ideal Waldemars or 
Dickens for men. 


The only ones of the kind 
made in the United States. 
We control the patent on 
them and on the machines 
that make them. They can- 
not be duplicated. They 
may be partially imitated. 
These are the chains worn 
by real men of affairs. 
They are suitable for every- 
day wear and evening dress 
as well. About 200 links 
to a dozen chains. Every 
link soldered. 


We also carry a large line 
of fancy and plain chains, 
in vests, Dickens and 
Waldemars. 


[See Our -Exhibit Booth 
142 Chicago Show.] 
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stated that a careful audit of receipts and 
expenditure vouchers indicated balance and 
that the books show a balance on hand of 
$2,149.26 as reported by Treasurer Alyward 
on Tuesday. 

The report of the committee on resolutions 
was submitted by James Alyward. This 
committee offered resolutions expressing ap- 
preciation to the officers of the association, 
speakers, trade papers and others who had 
contributed to the success of the convention. 
Resolution endorsing and urging the support 
of the work of the Publicity Committee and 
the Fair Trade League were also adopted. 
The legalizing of resale prices was approved. 
Support of the National Association in con- 
tinuing the work of the Harvard Bureau was 
urged. The support of Ohio was pledged to 
the jewelers of Indiana in their effort to 
secure the 1928 convention of the American 
National Retail Jewelers’ Association in 
Indiana. 

Then came the report of the nominating 
committee. This was made by the chairman, 
James Alyward. Under the provisions of the 
by-laws the nominating committee submits 
14 names and from these the members select 
seven who are to serve as the board of 
directors and they in turn elect the officers 
of the association. As a result of the ballot 
the following were selected as the board of 
directors: Raymond Hay, Coshocton; E. W. 
Chamberlain, Akron; C. F. Motz, Wads- 
worth: John Rich, Painesville; G. J. Daum, 
Port Clinton; G. F. Dales, Akron; James 
Alyward, Bucyrus. 

With the election of the members of the 
board the business of the 1927 convention 
was concluded. After requesting the newly 
elected members of the Board to remain for 
a meeting President Chamberlain declared 
the 21st annual convention adjourned. 


The Buckeye Club 


The traveling jewelry salesmen, members 
of the Buckeye Club, fulfilled their mission 
at the convention by providing music and 
entertainment for the banquet and dance on 
Wednesday night and otherwise contributing 
to the success of the convention. 

The officers of the organization were re- 
elected as follows: Dave Glasser, the Merit 
Co., Cleveland, president; Harry Power, E. 
& J. Swigart Co., Cincinnati, vice president, 
and Ben Shepard, Scribner-Loehr Co., Cleve- 
land, secretary-treasurer. 

Ladies’ Auxiliary 

A large number of the members of the 
Ladies’ Auxiliary were present at the con- 
vention and beside lending their presence at 
most of the sessions enjoyed many social 
features provided exclusively for them. 

On Monday afternoon they enjoyed a 
bridge party, Tuesday evening they went in 
a body to Sandusky for a chicken dinner and 
on Wednesday went for a trip to Put-In-Bay 
on the boat Good Times and were served 
luncheon on the boat. 

All of the officers were re-elected as fol- 
lows: President, Mrs. F. X. Russert, Cleve- 
land; vice president, Mrs. James Alyward, 
Bucyrus, and secretary-treasurer, Mrs. John 
Rich, Painesville. 








O. Ellsworth has purchased an interest 
in Baird’s jewelry store at Fredonia, N. Y., 
and the firm will be known as Baird & 
Ellsworth. 
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Robbers Loot Jewelry Plant 


Safes of Plainville Stock Co., Plainville, 
Mass., Opened and Robbed After 
Burglars Bind and Gag Watchman 

PLAINVILLE, Mass., July 23—An alarm 
has been sent out to the police of the country 
for three masked men who last night broke 
into the manufacturing jewelry plant of 
the Plainville Stock Co., corner of South 
and Bacon Sts., robbed the vault and safe 
of their contents and made a successful get- 
away in high powered automobile. 

While the robbers were at work during a 
four-hour stay in drilling and opening the 
vault and safe, Kenneth Lake, 18 years old, 
night watchman at the plant, was tied up in 
a chair and guarded by the youngest member 
of the trio, an armed youth who whiled away 
the time by carrying on a lengthy conversa- 
tion with his prisoner, As soon as the in- 
truders departed, Lake began a struggle to 
liberate himself and finally succeeded, imme- 
diately summoning Deputy Sheriff Archie 
Walden. 

The robbers took away with them an auto- 
mobile load of jewelry including a greater 
part of the firm’s new sample lines, about 
ready to be sent out to the trade. Its value 
includes the loss of weeks necessary to re- 
place it. Gold and platinum jewelry and 
some rings and semi-precious stones were 
taken but the exact value will not be known 
until a careful checkup: has been made. 

Deputy Sheriff Waden responded at once 
to the summons and quickly pieced together 
the story of the break, broadcast the alarm 
and began a man-hunt in which he was soon 
joined by State Detective Michael Fleming. 

According to the story of the night watch- 
man and the result of the investigations by 
the police, it was learned that the men ar- 
rived in their automobile and drove to the 
alley in the rear of the factory, backing up 
to the cellar door which later they “jimmied” 
open. Evidence discovered indicated that the 
men ascended the fire escape to the second 
floor where they forced an entrance. 

After gaining entrance to the second story 
the man lay in wait for the young watchman 
who was making his rounds. He was then 
held up, bound to a chair and gagged. 

As no blindfold was placed over his eyes, 





Lake was able to see two other men in the - 


place, both of whom appeared older than his 
guard. There may have been more connected 
with the job, although the watchman believes 
that the three did the trick, and no evidences 
have been ‘found that there was any outside 
man. Lake was unable to furnish any ade- 
quate description of the men because they 
kept out of the circle of light but his im- 
pression is that all three were foreigners. 
The looting of the factory proceeded in 
business-like fashion according to the story 
told by the watchman, The men immediately 
attached an electric drill to one of the elec- 
tric light sockets and went to work upon 
the vault as soon as they had made a careful 
survey of the premises. The guard walked 
back and forth watching the progress of the 
work and at the same time keeping an eye 
upon the hound and helpless watchman. 
After cleaning out the vault the men 
turned their attention to a big safe, which 
they experienced but little difficulty in fore- 
ing open. The men continued their work un- 
til nearly 4 o’clock, when they departed with 
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the admonition to Lake to “keep his mouth 
shut.” As soon as the .men’s backs were 
turned Lake began his struggle for freedom 
and after about half an hour succeeded in 
loosening his bonds and called Deputy Sher- 
iff Walden. 








Buffalo Jewelers Meet 





Committee Appointed to Consider Plans 
for Co-operative Advertising Following 
Talk of Advertising Expert 


BurraLo, N. Y., July 22.—“The public 
must be educated to the fact that the place 
to purchase jewelry is in the jewelry store 
and no better means can be found to accom- 
plish this purpose than by co-operative adver- 
tising,” George R. Worley of Worley & Die- 
trich, advertising specialists, told members 
of the Buffalo Retail Jewelers’ Association 
at their regular meeting held in the Hotel 
Statler, last evening. _ 

“You jewelers are overlooking a golden 
opportunity of increasing your sales by fail- 
ing to capitalize your good names, which are 
in themselves, as valuable as the merchan- 
dise you sell, the quality of your merchan- 
dise, your reputation for continuous service 
and the prestige attaching to a gift pur- 
chased at your stores. Other forces, through 
the power of advertising, are pulling cus- 
tomers which rightfully belong to you. In- 
stallment houses, with their exaggerated ap- 
peal to the public imagination, and depart- 
ment and hardware stores through their use 
of bargain merchandise, price cutting and 
other subtle practices, are cutting into the 
business of the legitimate jeweler. 

“What is necessary to combat these men- 
aces to your business, is a concerted cam- 
paign in local papers, stressing quality and 
service, which the above mentioned competi- 
tors cannot give, a sustained effort and not 
a spasmodic campaign, conducted in a dig- 
nified manner.” 

Mr. Worley then outlined a campaign 
covering a period of one year, using illus- 
trated advertisements of 10 inches by three 
columns, twice weekly in all three local 
papers and alternating each Sunday in the 
Sunday papers. It was proposed that the 
cost of such advertising be defrayed on a 
pro rata basis, according to the amount of 
business done yearly by each firm. It was 
proposed to include in the advertisements 
the names of the contributing members. The 
Buffalo Retail Jewelers’ Association was 
asked by Mr. Worley to give serious con- 
sideration to the project which he outlined 
and asked for the co-operation of the mem- 
bers in making the scheme practicable. 

At the conclusion of Mr. ‘Worley’s talk 
President Jerome A, Scherer appointed the 
following committee to consider the question 
further and to confer with the adver- 
tising firm and to report at the next meeting 
in September ; Edward Leininger, chairman; 
Gustave A. Frisch, Charles T. Evans and 
George J. Schlehr. 

Edward Leininger, of the New York 
State Association, made an appeal for a good 
attendance of local jewelers at the A. N. R. 
J. A. convention in Milwaukee in September. 
Plans are under way. he said, to organize 
a party of delegates from the State. in this 
city, leaving here in a private car for Chi- 
cago. the Sunday before the convention 
opens. 
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New England Jewelers’ Luncheon 





Charles A. Whiting, Plainville, Mass., Tells Members of 
N.E.M. J. &S. A. They Have Nothing to Fear from Com- 
petition of European Jewelry Manufacturers Provid- 
ing They Take Advantage of Opportunities 


Proviwence, R. I., July 23.—Declaring 
that from his observations, the New England 
manufacturing jewelers have nothing to fear 
from the competition of European manu- 
facturers of jewelry and novelties under 
present tariff protections, providing they take 
full advantage of their opportunities in 
working up and following out changes in 
styles and the novelty ideas that are con- 
stantly and frequently changing across the 
water, Charles A. ‘Whiting, president of 
Whiting & Davis, of Plainville addressed 
more than 100 members of the New Eng- 
land Manufacturing Jewelers’ and Silver- 
smiths’ Association at a luncheon meeting 
held at the Metacomet Country Club, East 
Providence, on Tuesday. 

“Aside from labor, and the advantages of 
foreign markets, the jewelers of the Euro- 
pean countries have nothing to give them 
any prestige over our New England manu- 
facturers,” said Mr. Whiting. “On the other 
hand, the New England jewelers have the 
advantage of better equipped factories and 
the ability of turning. out their products 
with greater rapidity than can be done in 
any of the countries of Europe. The only 
jewelry center in Europe that I visited dur- 
ing my recent tour that compared with our 
New England factories, as to size and equip- 
ment was at Pforzheim, where, with a popu- 
lation of something like 75,000, fully 35,000 
are employed in the jewelry factories.” 

Mr. Whiting returned about a fortnight 
ago from an extended tour of Europe, dur- 
ing which he visited Paris, London, Berlin, 
Vienna, Pforzheim and places in Szecho- 
slovakia, France, Germany and Italy. In 
each of these places he made special investi- 
gations and observations with regards to 
the jewelry industry, its modes and methods. 
Because of the importance of the subject and 
the prominence of the speaker in the jewelry 
circles of this country, William G. Lind, 
chairman of the luncheon committee of the 
New England Manufacturing Jewelers’ and 
Silversmiths’ Association arranged the 
luncheon meeting at the Metacomet for 
Tuesday. 

Notwithstanding the inclement weather, it 
raining hard from shortly before noon until 
the middle of the afternoon, excessive hu- 
midity and the absence of many manufactur- 
ers from town who at their seaside and 
country Summer homes, there was a gratify- 
ing number present to greet Mr. Whiting. 
Among those in attendance were a num- 
ber of the veterans in the local industry in- 
cluding Ludwig J. Roehr, of the Bassett 
Jewelry Co.; Theodore W. Foster, of Theo- 
dore W. Foster & Bro. Co.; Frederick A. 
Ballou of B. A. Ballou & Co.. Inc.: Sec- 
retary Horace M. Peck of the Manufactur- 
ing Jewelers’ Board of Trade, and Past 
Presidents Henry Wolcott. Wolcottt Mfg. 
Co.; Ralph K. Stone. Chapin-Hollister- 
Stone Co.; and Edgar M. Dochertv. Wil- 
liam C. Greene & Co. of the Association. 

At the conclusion of the luncheon Presi- 


dent Archibald Silverman called the meet- 
ing to attention. He welcomed the large 
gathering and extended felicitations to the 
committee upon the success of their mid- 
Summer meeting. He said in part: “It is 
not my intention of inflicting a lengthy 
speech upon you but I cannot miss the op- 
portunity of calling your attention to the 
fact that such gatherings as this are of in- 
estimable value to every one of us. We all 
sit too close to the grindstone. 


We don't 





CHARLES A. WHITING, WHO DELIVERED INTER- 
ESTING ADDRESS AT THE LUNCHEON 


get out in the world enough and it does us 
good to have some one come to us and tell 
us what is going on. My duty at this time 
is merely to present to you the chairman 
for this luncheon. He needs no introduc- 
tion in a gathering of jewelers anywhere in 
this country; he has given bountifully of 
his time and energies for the benefit of the 
industry and is always ready to do what- 
ever he can for the industry and those en- 
gaged in it—Edgar Docherty.” 

In acknowledging the introduction Mr. 
Docherty said: “It is a great pleasure to me 
to be accored the opportunity of once again 
presiding over a meeting of this Association 
even though it be for only a few minutes. 
But like our president I am allowed only 
a minute in which to present to you the 
speaker of the afternoon. The jewelry in- 
dustry of Providence and the Attleboros is 
extremely fortunate in having so many men 
who have in the past and are continually 
giving freely of their time and knowledge 
for the benefit of their fellows. Today we 
are to be afforded the pleasure of iistening 
to one of the masters of the industry who 
has recently returned from an extended trip 
to the countries of Europe and is to tell us, 
from a manufacturing jewelers’ standpoint. 
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some of the impressions he received from 
his visit on the continent. From his long 
experience and practical knowledge of the 
industry I have no hesitancy in expressing 
the certainty that what he will have to tel] 
us will be of great value and importance tg 
each one individually and to our industry 
as a whole. I take great honor in present. 
ing Charles A. Whiting of Whiting & 
Davis. 

Mr. Whiting was accorded a prolonged 
and hearty applause as he rose. Without 
any long prefacing or explanations Mr, 
Whiting went immediately to his subject and 
for more than an hour he held the undi- 
vided attention of his auditors. Speaking 
in an easy conversational manner he car- 
ried his hearers through the various jewelry 
centers, his topic: “Jewelry business as J 
saw it in the several European countries,” 
being the vehicle which he used in going 
from place to place. 

In opening, Mr. Whiting said he wanted 
every one to bear in mind one thing, that 
what he had to say was the result of his 
own observations and he would only attempt 
to give the high spots of his impressions, 
“In Paris I found that the women wear 
much more jewelry than those of our own 
country. Wear it at all hours of the day 
and night and in great diversity. 1 found 
this true in all the places I visited. 

“In Paris the retail jewelry stores are 
much more pretentious than the American 
stores and the stocks are artistically dis- 
played. Not in great masses but for indi- 
viduality. There are no prices displayed on 
the goods and when a customer sets his mind 
upon an article the dickering begins. The 
first price quoted by the dealer is usually 
excessively high. He does not expect to re- 
ceive it and usually, if the article is pur- 
chased, it for half or less than the original 
figure. But it is all done good naturedly 
and, as a large majority of he salesmen are 
ladies, cleverly. The jewelry manufacturers 
are small and much of the work is hand 
work with few workmen. The designs are 
generally good and the work is well finished 
on the front, but, unlike American goods 
the back is unfinished. 

“While in Paris, gold and silver are both 
used, in England gold is the principal metal 
used and the good old-fashioned yellow gold 
still retains its popularity with green gold 
next. Hardly any white gold is to be seen. 
The workmanship and designs are better in 
most of the other countries. Berlin struck 
me as having more novelty and metal 
workers than jewelers and at Vienna the 
specialties seemed to run to enamels and 
Etruscan work with an abundance of stones. 
The enamel work was, some of it, very 
beautiful and intricate. In Italy the jewelry 
was for the most part novelty and filigree. 

“But for the real popular jewelry, not 
necessarily the cheapest jewelry, one has to 
go to Pforzheim to find it. There, in a 
population of something like 75,000, fully 
36,000 are jewelry workers. And, of course, 
there must be correspondingly extensive 
factories. There are many large plants, one 
which I visited employing more than 2,000 
workers. These carry large stocks and are 
well equipped, many of them better than the 
average plant in this country. The manu- 
facturing jewelers of Pforzheim have the 
advantage of world markets and the knowl- 
edge of how to merchandise their produc- 
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tions and in taking every advantage they 
succeed in putting it over. I found the 
hotels crowded with jewelry buyers from 
every part of the world. The palmiest days 
of the old Astor House never were in it 
with the activities at the Pforzheim hotels. 
At times the crowds are so large that the 
salesmen make sales from their pockets. 
The manufacturers are very strict in their 
rules and regulations for their workmen but 
even then they cannot produce the amount 
of work that the American workman will 
turn out. 

“The very cheapest jewelry is made at 
Gablonz. There are few factories the 
jewelry being made in the homes of the 
people, every one in the family from the 
aged grandparents to the smallest children, 
each having his or her part. Visit these 
homes and you will find a general living 
room with a small room containing one an- 
cient screw press and perhaps a hand lathe 
while in another room is a bench. The 
goods made under these conditions are not 
carded but are taken piled upon a tray and 
shown the dealer as he comes round to 
make his purchases. Then begins the auc- 
tion which will continue several minutes 
before a price is fixed and a bargain com- 
pleted. 

“The greatest impression I received from 
my tour of Europe was that New England 
jewelers have nothing to fear from European 
competition if they will but take advantage 
of every opportunity. We have nothing to 
learn from Europe in the manufacturing of 
jewelry but we have everything to learn as 
to merchandising and handling the produc- 
tion. While labor is cheaper in Europe, 
the facilities of the factories are at a low 
ebb as compared with our own so that they 
cannot compete with us in turning out goods. 
The length of time that it takes to duplicate 
an article imported to this country after it 
is found that it is a seller, together with the 
present tariff rates are the two great safe- 
guards that the New England jewelers have 
in the protection of their industry. 

“Just analyze the situation. The Ameri- 
can buyer goes to Europe, say in April 
or May, which is the most usual time, and 
orders such goods as he thinks will sell here. 
These orders are now being received in this 
country and by October they are all sold 
out. Before they can be replaced the style 
or fad has passed and repeats would be use- 
less. On the other hand, goods purchased 
here in New England can be duplicated and 
shipped to any part of the country in a few 
hours’ notice. In talking with representatives 
of large wholesale and importing houses of 
this country whom I met abroad I found that 
for these reasons the majority would prefer 
trading at home. It is up to the manufac- 
turers then to see to it that these buyers 
learn that the American manufacturers are 
abreast of the times and taking advantage 
of every quip and turn and there will be 
no danger as to the prosperity of our in- 
dustry during the immediate future at least.” 

A rising vote of thanks was given Mr. 
Whiting, after he had answered a number 
of questions that were asked him and at 
2 o'clock the meeting had adjourned and 
the majority of the diners were on their 
way back to the city. 








E. C. Thimke will move his jewelry busi- 
ness from Brillion, Wis., to Clintonville. 
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State Taxes Assessed 





Seventy-three Concerns Affiliated with 
Jewelry and Allied Trades in Rhode 
Island Must Pay $146,883 Levy on 
Their Corporate Excess 


ProvipENcE, R. I., July 23.—Seventy- 
three corporations identified directly with or 
allied to, the manufacturing jewelry and its 
co-ordinate industries in Rhode Island have 
been assessed taxes amounting to $146,883.33 
by the State Board of Tax Commissioners 
this year upon their corporate excess which 


- amounts to $36,853,797.36. Included in these 


figures are the Gorham Mfg. Co., silver- 
smiths; the Brown & Sharpe Mfg. Co., 
manufacturers of micrometer, gauging and 
other small tools; the Nicholson File Co., 
manufacturers of rasps and files; Callender, 
McAuslan & Troup Co. (The Boston Store), 
department store: Louis K. Liggett Co., 
chain drug stores; Shepard Co., department 
store, each of which is assessed on a cor- 
porate excess of $1,000,000 or more. 
Revenue amounting to $1,899,431.90 is to 
be derived by the State this year from the 
corporate excess tax levy on manufacturing, 
mercantile and miscellaneous corporations, 
and the tax on gross earnings of public 
service corporations. This is the largest 
income from this source that the State has 
yet obtained since the Tax Board came into 
existence in 1912. The corporate excess, 
upon which a tax of $4 per $1,000 is levied, 
represents the difference between the total 
value of the corporation in Rhode Island 
and the assessed value by the city or town 
in which such property is located, less any 
exemptions of non-taxable property in this 
State. Manufacturing, mercantile and mis- 
cellaneous corporations connected with the 
manufacturing jewelry industry paying a 
tax on a corporate excess of $100,000 or 
more, follow, showing the amount of the 
corporate excess and the tax assessed : 


A & Z Chain Co., $107,400, tax $420.60; 
American Brass Co., Waterbury, Conn., 
$288,306.34, tax $1,153.22; American Emery 
Wheel Works, $551,618.37, tax $2,206.47; 
American Standard Watch Case Co, 
$236,209.68, tax $944.83; Baird-North Co., 
$208,105.84; B. A. Ballou & Co. Ine. 
$326,000, tax $1,304; Belcher & Loomis Co., 
$546,735.35, tax $2,186.94; Blanding & 
Blanding, Inc., $310,149.97, tax $1,240.59; 
Brier Mfg. Co., $140,740, tax $562.96; 
Brown & Sharpe Mfg. Co., $3,824,000.99, 
tax $15,296; Browning King & Co., of New 
York, $246,832.29, tax $987.32. 

George H. Cahoone Co., $361,912.50, tax 
$1,447.65; C. E. Mfg. Co., Inc., $135,841.43, 
tax $543.36; Callender, McAuslan & Troup 
Co. (The Boston Store), $1,104,474.07, tax 
$4,417.89; J. M. Carpenter Tap & Die Co., 
Pawtucket, $305,230.47, tax $1,226.53; George 
L. Claflin Co., $239,670.19, tax $958.68; B. 
P. Clapp Ammonia Co. of New York, 
$143,504.12, tax $574.21; W. H. Coe Mfg. 
Co., $123,169.38, tax $492.67; Conley & 
Straight, Inc., $164,260, tax $657.04; Cook, 
Dunbar, Smith Co., $152,280, tax $609.12; 
Edward N. Cook Plate Co., $123,200, tax 
$492.80; Costello Bros.; Inc., $432,716.76, tax 
$1,780.86; E. M. Dart Mfg. Co., $934,723, 
tax $3,738.89; J. A. Foster Co., $226,151.50, 
tax $904.60; Theodore W. Foster & Bro. 
Co., $378,651.21, tax $1,514.60; E. L. Free- 
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man Co., Central Falls, $231,158.07, tax 
$524.63; George H. Fuller & Son Co.,, 
Pawtucket, $106,070, tax $424.28. 

General Chain Co., $119,748.98, tax 
$478.99; Gladding Co., $922,700.39, tax 
$3,690.80; Gorham Co., $134,192.37, tax 
$536.76; Gorham Mfg. Co., $3,004,523.61, 
tax $12,019.29; William C. Green Co., 
$140,832.50, tax $563.33; R. L. Griffith & 
Son Co., $115,869.45, tax $463.47; Hadley 
Co., Inc., $241,122.33, tax $864.48; David 
Harley Co., Pawtucket, $210,292.50, tax 
$841.17; Improved Seamless Wire Co., 
$144,200, tax $576.80; Irons & Russell Co., 
$103,191.61, tax $412.76; Kenney Mfg. Co., 
Cranston, $123,154.55, tax $492.61; King- 
McLeod Co., Newport, $167,576.79, tax 
$670.30; S. S. Kresge Co., Detroit, Mich., 
$996,573.20, tax $3,896.29; Lederer Realty 
Corp., $166,335.55, tax $655.34; Louis K. 
Liggett Co., New York, $1,352,437.94, tax 
$5,409.75; Leivrmore & Knight Co., 
$164,761.56, tax $659.04; Albert Lorsch & 
Co., Inc., New York, $203,214.68, tax $812.85. 

McCarthy Dry Goods Co., Woonsocket, 
$288,177.58, tax $1,152.71; Michaels-Bauer, 
Inc., $115,000, tax $460; Caesar Misch, Inc., 
$162,713.27, tax $650.85; Nicholson File 
Co., $3,433,801.35, tax $13,735.20; O’Gor- 
man’s, Inc., Pawtucket, $106,236.91, tax 
$424.94; P. H. Opie Co., Westerly, $104,900, 
tax $419.60; Ostby & Barton Co., $736,284.89, 
tax $2,945.13; Outlet Co., $3,796,130.60, tax 
$15,184.52; Parks Bros. & Rogers, Inc., 
$196,038.30, tax $784.15; Oscar E. Place 
Sons Co., $232,000, tax $928; Potter & 
Buffington Co., $257,006.73, tax $1,028.02; 
Rhode Island Cardboard Co., Pawtucket, 
$600,545.11, tax $2,402.18; Rueckert Mfg. 
Co., $125,027.18, tax $500.10; N. Sallinger, 
Inc., Boston, $153,960.20, tax $615.84. 

Shartenberg & Robinson Co., Pawtucket, 
$235,391.43, tax $941.56; Shepard Co., 
$2,658,889.54, tax $10,635.55; R. A. Sher- 
man’s Sons Co., Westerly, $458,287.83, tax 
$1,833.15; J. T. Slocum Co., $136,435.15, 
tax $545.74; Louis Stern Co., $227,200, tax 
$908.80; Tilden-Thurber Corp., $334,486.18, 
tax $1,337.94; Uncas Mfg. Co., $189,930.27, 
tax $759.72; Vennerbeck & Clase Co., 
$165,311.67, tax $661.24; Wachenheimer 
Bros., Inc., $113,900.76, tax $455.60; D. M. 
Watkins Co., $318,924.90, tax $1,275.69; 
Westcott, Slade & Balcom Co., $136,643.69, 
tax $546.57; J. J. White Mfg. Co., $110,749.52 
tax $442.99; Williams & Anderson Co., Inc., 
$249,373.90, tax $997.49; Winsor & Jerauld 
Mfg. Co., $400,300, tax $1,601.20; F. W. 
Woolworth Co., New York, $468,370.62, tax 
$1,873.98. 








Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported 
for the past week: 

Selling Price 


London U. S. Gov’t New York 

Date Official Assay Bars Oficial 
July 19.... 26% 59% 56% 

~ 2... 26% 59% 56% 

* 2t...2:. 26m 59 56% 

* 22.08 SON 58% 56% 

© F8ac0- Ee 59% 56% 

© 25iie. BOM 59% 56% 








H. C. Schreiber, Waynesboro, Pa., has 
moved his jewelry store to his new address 
in the Ft.-Jackson Hotel building on W. 
High St. 
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Paris Jewelry and Gown. Fashions 





Big Hats Now the Style Require Jeweled Combs—Parasols 
with Handles of Galalith and Tortoise Shell in Demand— 
Crochet Pattern Bracelets in Gold Growing in Popularity 
—Cameos and Other Old-Fashioned Jewelry Worn with 
Modern Gowns—Bathing Jewelry Seen at Fashion- 
able Seashore Resorts 


Paris, July 14.—The question of the big 
hat agitates the feminine mind in Paris this 
July to the exclusion of other problems, 
for the last trunks are being packed for sea- 
side or watering-places, even people with 
children at high school or lyceum being free 
at last to leave the capital. It is evident 
that the large, broad-brimmed hat “has it” 
this year, = all events, such as racing, 
sitting in the gardens, for the concert, 
promenading at the “Cures” and other such 
events. Owing to the bobbed head still being 
“the thing,” these big hats must necessarily 
be of the very lightest of texture, as there 
is nothing to fix them to, excepting a number 
of fancy jeweled combs, that are the neces- 
sary complement of these big hats. They 
are being made in Panama, Leghorn and 
other straws, but the latest note is a 
crocheted hat. Black and beige cord are 
used for this purpose, as well as various 
makes of straw, but the latest “cri” is a 
crocheted aluminum, gold, silver or oxydised 
steel hat, whether made in straw, cord or 
metallic thread. These hats are untrimmed, 
excepting for a motif in jewelry, which is 
the distinguishing note of all millinery this 
season. While large hats look very well in 
these metallic threads, small hats are also 
made of the same substances. As light as 
feathers, they would be blown off the shorn 
head, were they not held fast by the combs 
set fast among the curling locks. Small 
hats have smaller crowns than was the case 
earlier in the season. For the seaside 
immense hats covered with the same tissue 
as the dress are seen, printed foulards and 
other patterned silks, cretons, etc., being 
very popular. The simple band that trims 
these hats is closed with a buckle, usually 
in gold or silver and beautifully chased. On 
other hats diamond buckles are seen, while 
a diamond ornament is frequently used. 
In every case the hat matches the gown this 
year, in color if not in fabric as well, no 
contrasts being seen. Hats are seldom 
trimmed with flowers. If they are used 
at all, they are quite flat, and often made 
in felt or in cloth. Feathers, also “applied” 
quite flat, to take the form of the hat are 
seen, Wings are put on to lie smooth, 
and this mode for feathers, quite new, is 
likely to last. Felt hats are having a large 
sale, owing to the bad weather, which is 
general this season. It is considered that 
they will stand anything, and the pouched 
crowns are trimmed with a simple band, 
while a jeweled ornament, often of fantastic 
pattern, is worn eiiher in front of the hat, 
or somewhat on one side. This ornament 
usually matches that worn on the breast. 

x x x 


Sunshades and en tous cas are in large 
demand this year. Japanese sunshades are 


much seen, while bamboo sticks are used, . 


galalith and tortoise shell being much used 
for handles, to which particular attention is 
being paid, especially in the “Tom Pouce” 
model. Very often the sunshade is made 
of the same printed material as the gown, 
while crocheted gold cord is used and even 
serpent skin parasols are seen. But the most 
popular is the Japanese sunshade, made in 
paper. Owing to the bad weather this 
parasol is having a most extraordinary sale, 
as being cheap, it can be sacrificed without 
regret, in case of sudden shower. 


* * * 


Sweaters in steel thread are seen, crocheted 
materials of all kinds being most popular. 
These sweaters are worn over a pleated 
skirt, which is as short as ever. The rage 
for crochet work is seen in the crocheted 
bars used for fastening the Summer gown, 
in the crocheted ornamentations used for 
trimmings, or superimposed, in embroidery, 
in chain stitch. This rage for knitted things 
is reflected in the crocheted silver, gold and 
steel handbag, either in metallic tissue or 
in links, so manufactured as to look like 
crochet work. Whether the fashion for 
chains has been introduced by the jeweler 
or the dressmaker is not easy to say, but 
it would appear that it is rather the jeweler 
than the dressmaker who has taken the 
initiative. The “crochet” pattern bracelet, 
in gold is seen more than ever, as many as 
half a dozen worn on the sleeveless arm, 
for the sleeveless gown, in the most decided 
sense of the word is “it” for the seaside. 
In spite of the recommendations of writers 
on fashion to wear at least a rudimentary 
sleeve, women still prefer the large, wide 
armhole, and this always means bracelets, 
even armlets to break the line of the bare 
arm. 

* * x 

Much white muslin is being used for 
casinos for young girls and young matrons 
this year, the gowns being built on the old- 
fashioned style, with many pleats and 
flounces and the skirts being wide. While 
there is a hint of the crinoline, it is merely 
a hint, as the automobile effectually prevents 
anything of the kind being introduced in 
real earnest and the great width is not 
actual but only an illusion like many other 
things in the fashions of the day. With 
these white gowns, whether in plain muslin, 
in printed muslin, with large, vague pat- 
terns, in linen or in batiste, cameos and other 
old-fashioned jewelry is worn. White 
Shantung is seen this Summer, for the first 
time, perhaps, for this type of gown—unlike 
beige or blue—white Shantung being re- 
garded as dressy. With it are worn pendants 
in the shape of cameos, and even the old- 
fashioned locket. The fischu, seen on this 
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type of gown, naturally takes a barette to 
close, very often a cameo lies among the 
muslin folds at the joint made by the two 
overlapping “shawls.” Ivory and amber 
sautoirs are naturally worn with this style 
of toilette, but also the plain gold chain 
that looks extremely effective, around the 
neck and as arm and bracelets. A charming 
effect was produced at a casino concert the 
other day by the wearing of a plain gold link 
chain around a waist, from which hung an 
amulet. It brought back the quaint modes 
of other days. 
x * OK 

The prevalence of bathing jewelry, espe- 
cially made in India rubber, in celluloid, or 
other materials that do not deteriorate in 
the water is noticed at Deauville and Dieppe. 
The fashion—not prevalent as yet this year 
on account of the weather—of taking sun- 
baths on the sand implies much jewelry, 
with the up-to-date bathing gown, in 
Shantung or glacé. While the India rubber 
bracelet, sautoir and earring look very well 
in the distance, ivory, coral or amber are 
much better when worn on the beach, but 
ithey are naturally barred for swimming, 
there being a certain risk attached to the 
wearing of such ornaments in deep water. 
Owing to the fact that railway traveling 
is giving place more and more to motor 
travel or again to yachting, bathing jewelry 
is becoming a necessity for brightening up 
gowns that have been in the water, and 
lost their pristine freshness. The bathing 
cap, too, not as much worn with the bobbed 
head as hitherto, is fastened with a jeweled 
buckle in many cases. 








Asks Suggestions for Simplifying the 
Income Tax 
New York, July 21, 1927. 
Editor, JEwELERS’ CIRCULAR: 

I have been appointed by the National 
Tax Association as member of the Commit- 
tee on Simplification of the Income Tax. 
The committee will greatly need your as- 
sistance in order to become informed of the 
views of taxpayers in different groups oi 
industry. 

This is an opportunity for the taxpayer 
to express his views on the important ques- 
tion of revision and improvement of in- 
come taxes—both state and federal. A joint 
congressional committee has been appointed 
to consider the improvement and simplifica- 
tion of the federal tax laws and is now 
functioning. If taxpayers fail to present 
their views at this time it will ill be- 
hoove them to complain of the complexi- 
ties of these laws. 

The members of the committee will ren- 
der reports based on their own experience 
and the experience of business men and 
trade associations with whom they come in 
contact. 

If, therefore, the members of the jewelry 
trade have any criticisms or suggestions to 
offer, I shall be pleased to hear from them 
or you, and perhaps incorporate these views 
in my report. 

Yours truly, 
Harry Lerxer, C. P. A. 








C. G. Hewitt, Greenville, Pa. has been 
succeeded by the Hewitt Jewelry Co. 
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Army Asks Bids on Watches 





New Specifications Issued by Ordnance Di- 
vision Covering Watches 


Wasuincton, D. C.,, July 23.—New 
United States Army specifications for four 
types of watches now have been issued by 
the Ordnance Division. The first of these 
new specifications, covering a seven-jewel 
pocket watch, designed for use in the mili- 
tary service, was published in THE JeEweEL- 
prs’ CIRCULAR Jan. 26 and specifications for 
a pocket watch of 15 jewels or more, and 
for wrist watches, one of seven jewels and 
the other of 15 or more jewels, have since 
been promulgated. American goods are pre- 


ferred, ; 
The new specification for a pocket watch 


of 15 jewels or more, is No. 55-5A and 
supersedes specification No. 55-5 of July 30, 
1923. The requirements prescribed by the 
new specification regarding the material and 
workmanship of this type of watch are as 
follows : 


Movement shall be preferably of standard Amer- 
ican manufacture, nickel, 34 plate or bridge, 16 
size, with stem winding, pendant setting, double- 
roller escapement, split or compensation balance, 
safety center pinion, Breguet hairspring, micro- 
metric or patent regulator, and 15 jewels or more, 
as ordered. 

Balance, plate, cap and hcle jewels shall be 
set in individual mountings and secu.cd in plate 
or bridge by means of screws or a forced fit, 
preferably by screws. Entrance for the stem shall 
be located at a point above the figure 12 on the 
dial. Face of dial shall be of white forcelain, full 
face, single or double sunk. Dial shall be of the 
Montgomery safety numerical dial type. Figures 
and markings shall be an integral part of the basic 
porcelain and shall be black, with the exception 
of the numerals indicating minute periods, which 
shall be in red. 

Dial may be manufactured with the figures flush 
with surface of the porcelain or slightly depressed. 

The hour and minute hands shall be of blued 
steel, heavy spade type, distinctly different in 
length, and shall have a channel-shaped center for 
receiving a medium-thick coating of permanent 
adhesive luminous material, applied in such a 
manner that it will not loosen readily or fall 
from the hands. This material may be omitted 
from the second hand. The numerals indicating 
hours shall receive the luminous coating, which 
shall be applied in such a manner as to give 
lighted numerals without a halo. The red numerals 
indicating the minute periods and numerals indi- 
zating seconds shall not receive this luminous coat- 
ing. 

The second hand must be of steel. 

Cace shall-be of nickel or an approved nickel 
alloy. No nickel-plated alloy will be permitted. It 
shall be round, with antique bow, inner cap and 
snap-back hinged, and with snap or hinged bezel, 
preferably hinged. 

The winding and setting crown shall be con- 
structed with a snug fit between the sleeve and 
stem,.in order to prevent their becoming loose or 
being turned accidentally. 

The assembled case msut be as nearly dustproof 
and moisture-proof as possible. 

The outside surface of the metal case shall have 
a bright nickel finish. 

The bezel shall be fitted with a lentil glass 
crystal. 

Luminous material shall be madium luminous, of 
a luminosity of 25 microlamberts. 

The thong and shock absorber shall be in accord- 
ance with drawing, class 22, division 90, drawing 
1, or equal to the samples furnished by the con- 
tractor if same are approved. 

_ All parts shall be standard for the purpose of 
interchangeability. 

The completed instrument will be required to 
demonstate the following accuracy: 

The winding stem and setting sleeve shall be 
carefully adjusted so that the winding stem will 
line up with the movement, thereby avoiding any 
Possible friction which might cause hard winding. 
Stem shall set close to case. 

Hinges and snap parts of the case shall operate 
Properly, and parts shall fit snugly. 

The movement shall be tested in three positions. 
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These tests shall be for six periods of three days 
each. During these tests a chronometer shall be 
used for checking purposes. 

One test shall be in the vertical position with 
the figure 12 of the dial up, one in a horizontal 
position with the dial up,-and one in a horizontal 
position with the dial down. 

The first two periods shall be in a vertical posi- 
ticn with the pendant up, the second two periods 
shall be in a horizontal position with the dial up, 
and the last two periods shall be in a horizontal 
position with the dial down. 

The total time gained or lost in any of the six 
periods msut not exceed 90 seconds. 

The difference in time gained or lost between 
periods one and two (both vertical), and three and 
four (both horizontal) shall not exceed 30 seconds. 

The difference in the time gained + lost between 
periods one and two (both vertical} and five and 
six (both horizontal) shall not exceed 30 seconds. 

The difference in the time gained or lost between 
periods two and three (change of position) shall 
not exceed 75 seconds. Watches shall be wound 
and readings taken daily. 

In addition to the position tests, the movement 
shall also be subjected to temperature tests for two 
periods of three days each at 40° and 90° F. 

The range of the mean daily rates for the two 
temperature tests sliall not exceed 30 seconds. 

Movement shall also be adjusted to isochronism. 


The new specification for a seven-jewel 
wrist watch is No. 55-1A, and supersedes 
Specification No. 55-1, of July 26, 1923. 

The requirements governing material and 
workmanship in this type of watch and 
in the wrist watch of 15 jewels or more 
are identical. They are as follows: 


Movement shall be preferably of standard Amer- 
ican manufacture, nickel, 34 plate or bridge, 3/0 
or 0 size, with stem-winding, pendant-setting, 
double, roller escapement, split or compensation bal- 
ance, safety center pinion, Breguet hairspring, 
lever regulator, and seven jewels (or 15 or more 
jewels, as specified in the proposal). 

(The 0 size 17 or more jewel movement shall 
have a patent or micrometric regulator.) 

Balance, plate cap and hcle jewels shall be set 
in individual mountings and secured in plate or 
bridge by means of screws or a forced fit, prefer- 
ably by screws. Entrance for the stem shall be 
located at a point beside the figure 3 (hunting 
style) on the dial. 

Face of the dial shall be of black porcelain, full 
face, single or double sunk. The hour-dial orbit 
shall be divided into minutes and numbered every 
five minutes to indicate. hours, from 1 to 12, with 
the 6 omitted. Numerals shall be of the upright 
Arabic type, approximately one-tenth of an inch 
high. 

The second-dial orbit shall be divided into sec- 
onds, with the 10-second divisions indicated in 
Arabic numerals. 

Figures and markings shall be an integral part 
of the basic porcelain and shall be white. 

Dial may be manufactured with the figures flush 
with surface of the porcelain or slightly depressed. 

The hour and minute hands shall be of blued 
steel distinctly different in style and length, and 
shall have a channel-shaped center for receiving a 
medium-thick coating of permanent adhesive 
luminous material, applied in such a manner that 
it will not loosen readily or fall from the hands. 
This material may be omitted from the second hand. 
The numerals indicating hours shall receive the 
luminous coating, which shall be applied in such 
a manner as to give lighted numerals without a 
halo. 

The second hand must be of steel, gold plated 
or equal. 

Case shall be of nickel or an approved nickel 
alloy. No nickel-plated alloy will be permitted. It 
shall be rcund, with the back and bezel screwed 
to the centerpiece. The winding and setting crown 
shall be constructed with a snug fit between the 
sleeve and stem in order to prevent their becoming 
loose or being turned accidentally. The assembled 
case must be as nearly dust and moisture proof 
as possible. The strap loops shall not be less than 
0.08 inch diameter, and shall be set into the center- 
piece 90° degrees form the stem and _ securely 
fastened with hard solder. 

The outside surfaces of the metal case shall 
have a durable black finish, and black lacquer 
or any other material that can easily be rubbed 
off shall not be used. 

The bezel shall be fitted with a lentil glass 
crystal. 

One wristlet complete shall be supplied with 
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each watch and shall be in accordance with Draw- 
ing A-32686 (ordnance), or equal to the samples 
furnished by the contractor if same are approved. 

The 7-jewel wrist watch will be required to 
demonstrate the following accuracy: 

The winding stem and the setting sleeve shall be 
carefully adjusted so that the winding stem will 
line up with the movement, thereby avoiding any 
possible friction which might cause hard winding. 
Stem shall be set close to case. 

Screw threads on back, center and bezel shall 
permit at least one and one-half turns before the 
parts are screwed tight. 

The movement shall be tested in two positions. 
These tests shall be for four periods of three 
days each. A chronometer shall be used for check- 
ing purposes. 

One test shall be in a vertical position with the 
figure 3 of dial (also pendant) down, and one in 
a horizontal position with the dial up. 

The first two periods shall be in the vertical 
position with the figure 3 (also pendant) down, 
and the last two periods shall be in a horizontal 
position with the dial up. 

The total time gained or lost in any of the 
four periods must not exceed 90 seconds. 

The difference in time gained or lost between 
periods one and two (both vertical) and three and 
four (both, horizontal) shall not exceed 30 seconds. 

The difference in time gained or lost between 
periods two and three (change of position) shall 
not exceed 75 seconds. 


The specification for the wrist watch of 
15 or more jewels is No. 55-8A, and super- 
sedes No. 55-8, of August 16, 1923. The 
requirements with respect to material and 
workmanship are given above in the speci- 
fication for the seven-jewel type and in 
tests, the 15-jewel instrument will be re- 
quired to demonstrate the following ac- 
curacy : 


The movement shall be tested in three positions. 
These tests shall be for six periods of three days 
each. 

One test shall be in the vertical position with 
the figure 3 of the dial down, one in the horizontal 
position with the dial up, and one in the horizontal 
position with the dial down. 

The first two periods shall be in the vertical 
position with the figure 3 (also pendant) down, 
the second two periods shall be in a_ horizontal 
position with the dial up, and the last two periods 
shall be in a horizontal position with the dial down. 

The total time gained or last in any of the six 
periods msut not exceed 90 seconds. 

The difference in the total time gained or lost 
between periods one and two (both vertical) and 
five and six (both horizontal) shall not exceed 30 
seconds. 

The difference in the total time gained or lost 
between periods two and three (change of position) 
shall not exceed 75 seconds. 

In addition to the position tests the 17 or more 
jewel movement shall also be subjected to tempera- 
ture tests for two periods of three days each at 
40° and 90° F. 

The range of the mean daily rates for the two 
temperature tests applied to the 17 or more jewel 
watches shall not exceed 30 seconds. The 17 or 
more jewel movement shall also be adjusted to 
isochronism. 

All specifications provide that the serial number 
of the movement, number of jewels and number of 
adjustments shall be stamped or engraved on the 
movement. Each case shall be suitably stamped 
or engraved on the outside of the back as follows: 
“Ordnance Department, U. S. A., No. ....... ‘ 
etc.,” as specified in the proposal, followed by the 
serial number, which will be supplied. 

Each bidder shall submit with his proposal two 
sample watches, also two cases without movements. 
of the type he proposes to furnish. He shall also 
submit with his proposal the characteristics and 
full description of the movement which he preposes 
to furnish. The type of movement, quality and 
workmanship will be considered in awarding the 
contract. 








An unidentified robber threw a_ brick 
through the window of the Schneer’s jewelry 
store, Alexandria, Va., recently and stole 
10 watches and a quantity of other jewelry. 
No witnesses to the robbery could be found. 
A brick was used to break the glass in the 
store. 
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Providence Jewelers Welcome ‘Lindy’ 





Members of Trade Take Prominent Part in Demonstration 


When New York to Paris Air Hero Visits That City 


Provipence, R. I., July 23—Col. Charles 
Augustus Lindbergh, most famous young 
man in the world, who but a few short weeks 
ago came wobbling out of the morning 
haze to cut a thrilling epochal aerial path 
across Rhode Island on his lone way from 
New York to Paris and to eternal fame, 
dropped down out of the skies Thursday 
afternoon to touch the soil over which he 
had sped in his silver chariot “The Spirit 
of St. Louis.” His landing was at the State 
camp grounds at Quonset. 

A delirious Providence greeted Col. Lind- 
bergh with such a reception as no human 
being had ever before been accorded by the 
State of Rhode Island. It was an uncon- 
troilable outburst of joy and acclamation 
which, for the brief time that it lasted, 
dwarfed that other incredible saturnalia on 
Nov. 11, 1918, when the same sirens that 
pierced the hot sunlight of Thursday, shriek- 
ed a long-awaited announcement of the 
Armistice. 

And the jewelers of this city—manufac- 
turers and retailers, employers and employes, 
men and women—were active and conspicu- 
ous components in the great demonstration. 
Every manufacturing jewelry plant in the 
city that was not already closed for the va- 
cation period, shut down at noon for the re- 
mainder of the day so each might add its 
compliment to the vast multitudes. In some 
of the shops the working forces had been 
rushing at capacity on special “Lindbergh” 
novelties to meet the great demand that has 
‘been created by the popularity of the intrepid 
aviator. Already large quantities of these 
are being shipped throughout the country to 
‘meet the increasing demand. 

Never, in its history, did Providence dis- 
play such a carnival appearance. During the 
parade of Lindbergh through the city the 
streets presented a truly mardi gras spec- 
tacle with the thousands of American flags, 
tri-colored bunting and thousands upon thou- 
sands of yards of multi-colored streamers 
‘that hung in festoons across the streets and 


‘the tons of confetti. Across Westminster 


St., from the Boston Store (Callender, Mc- 
Auslen & Troup Co.) was flung a huge 
banner, “Welcome, Col. Lindbergh.” At its 
main entrance of Weybosset St. the Outlet 
Co, had erected a band stand where a band 
played popular selections while the crowd 


waited the arrival of the popular hero. Be- 
‘sides welcoming Lindbergh banners there 
-was a large one declaring “We Favor an 
_Airport.” 


The most pretentious, as well as intrisi- 


.cally valuable of the numerous souvenirs of 
‘his visit that Col. Lindbergh took away 
‘from Providence was a massive chest of 


solid silverware, manufactured by the Gor- 


‘ham Mfg. Co., at its plant here and ordered 
‘through the Tilden-Thurber Corp. It is a 


magnificent set of sterling silverware of Col- 


onial design, patterned after that used in 
‘the period soon after 1700, but slightly 


modernized to meet present day table exigen- 


-cies. Housed in a cabinet of solid walnut, 


with a deck and two drawers, the set con- 


sists of 16 dozen pieces and a full comple- 
ment of carvers. The cover of the chest is 
inscribed : 

“Presented to Col. Charles A. Lindbergh 
By the City of Providence on the occa- 
sion of his visit, July 21, 1927.” 

The chest of silver, the official gift of the 
City of Providence was presented to Col. 
Lindbergh at the banquet given in his honor 
at the Biltmore Hotel on Thursday evening 
by Mayor James E. Dunne, who said: 

“Col. Lindbergh, your stay with us is rap- 
idly drawing to a close. The people of our 














CHEST OF SILVER PRESENTED BY CITY OF 
PROVIDENCE 


city would:not feel satisfied unless you took 
away with you on your departure some token 
by which you will always remember your 
visit to Providence. 

“We have many large institutions here 
in the manufacturing line, and among them 
one which turns out the finest products in 
silverware. The assortment in this chest is 
the work of Providence men and women, ar- 
tists in their craft. The plant at which this 
silver was made is the Gorham Manufactur- 
ing Company, right here in our own city. 

“We want you to have something that is 
wholly Providence to take away with you. 
It may not be of as great a monetary value 
as the gifts which you have already received, 
or will receive, but it carries with it the sin- 
cere good wishes of every citizen in our 
city. 

“Colonel Lindbergh, as Mayor of Provi- 
dence, and on behalf of our entire citizenship, 
it gives me great pleasure to present this 
chest of silver to you and when I say to you 
long life, great prosperity and godspeed on 
your journey, I bespeak the sincere feeling 
of every citizen of the city of Providence.” 

Guests at the banquet were presented with 
“Lindy good luck token” pocket pieces as 
well as miniature airplane pins that were 
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striking replicas of “The Spirit of St.Louis” 
A metal replica of the airship recently 
presented to Mayor Dunne by Vincent Myl- 
len, a pattern maker at the Brown & Sharpe 
Mfg. Co., occupied a place of honor, form. 
ing a centerpiece for the head table. 

Among those who greeted the ace when he 
landed at Quonset were Axel H. Helander 
and Asa Cushman, members of the official 
party and Capt. Andre de Saint Aubrey 
(French air service) and Lieut, A. L. New- 
man were among the guests in uniform while 
among these who greeted him at the recep- 
tion at City Hall were: Emery J. San 
Souci, Mrs. Alfred B. Lemon, Mr. and Mrs, 
Walter R. Callender and Col. Samuel y. 
Nicholson. 


The personnel of the citizens committee 
which officially represented the people of 
Providence were: Axel M. Ahlstrom, Ar- 
thur L. Aldred, Arthur W. Barrus, Eric E. 
Berkander, George F. Berkander, Charles A. 
Blake, Benjamin Brier, T. Dawson Brown, 
Walter R. Callender, Clarence M. Dunbar, 
H. Anthony Dyer, Joseph H. Gainer, Joseph 
E. Gettler, Archie Harden, Arthur 
Henius, Carl Henrikson, John Kelso, 
Carl Linden, Samuel M. Magid, Col, 
Samuel M. Nickolson, Gustaf Olander, Louis 
Oliver, Carl Osterberg, Col. Joseph Samuels, 
Leon Samuels, Henry D. Sharpe, John 
Shepard Jr., Robert F. Shepard, Archibald 
Silverman, A. Herman Staf, Frederick B. 
Thurber, Edmund A. Truelove, William A. 
Viall and Byron S. Watson. 


Henry D. Sharpe, president of the Brown 
& Sharpe Mfg. Co., was toastmaster at the 
banquet and among the speakers was Axel 
H. Helander, who was the representative of 
the Swedish societies of Providence. 

Prior to the banquet Col. Lindbergh was 
presented a picture of Old Ironsides which 
was particularly valuable because it con- 
tained the autographs of Custis D. Wilbut, 
secretary of the navy; Admiral Guy H, Bur- 
rage, commander of the U. S. S. Memphis 
which brought the flier back from France; 
Rear Admiaral Philip Andrews; Governor 
Aram J. Pothier, Mayor James E. Dunne 
and others. It was in a beautiful frame by 
the Outlet Co. and was surmounted by a 
pair of crossed gold anchors, the gift of 
Thornton Bros., manufacturing jewelers of 
this city. Concerning the latter, Mrs. Arthur 
L. Smith who made the presentation said: 

“Please observe carefully these two solid 
gold anchors. One is representative of the 
long, long list of heroes on the roster of the 
bravest navy of all the seas. The other is 
the emblem of the greatest little State of 
them all. 

“Our hope as an aviation State, Col, Lind- 
bergh, is anchored in you, that we may not 
drift upon any lee shore or error, but may 
soon develop a complete series of unsurpass- 
able airports.” 





ATTLEBORO, Mass., July 23.—While the 
Attleboros were left out of the Lindbergh 
tour, except for the circling of the district 
en route to Boston yesterday, they were 
well represented in the official and civic wel- 
come of the great flier in Boston. As the 
flier flew over the factory of the Whiting & 
Davis Co., at Plainville, he dropped a packet 
containing his thanks and appreciation for 
the beautiful specially designed mesh bag 
that that concern, at the order of its presi- 
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dent Charles A. Whiting who was then in 
Europe, made for Col. Lindbergh’s mother. 

On Thursday at least four local manufac- 
turing jewelry concerns shipped to Provi- 
dence and Boston large bills of goods that 
were to be used to mark the arrival of 
“Lindy” in these places. Other large ship- 
ments are being prepared for other cities 
that “Lindy” will visit during the next three 
months. Some of them are metal, celluloid 
and leather novelties, but for the most part 
they are metal souvenirs. 

The “Lindy” bracelet first placed on the 
market some eight or 10 days after the 
transatlantic flight, is one of the new pieces 
of aviation jewelry that is going large in 
trade circles, according to reports. Since 
then there has been an expansion of the 
“Lindy” idea and it is reported upon very 
good authority that over fifty different forms 
of Lindbergh jewelry are being made within 
this city proper and adjacent centres, in gold, 
silver, brass and other metals. 


Commonwealth of Massachusetts 
Presents Col. Lindbergh with a 
Gold Medal 
Atriesoro, Mass., July 20. The Common- 
wealth of Massachusetts will present Col. 


Charles A. Lindbergh a gold medal at the 
reception in his honor at Boston Friday eve- 




















MEDAL FOR COL, LINDBERGH 


- ning. This presentation was made possible 


by the cooperation of the C. M. Robbins Co., 
which is delivering the medal in record time. 

This is the second time that the Robbins 
Co. has been called upon to get out medals 
for Lindbergh in record time and the success 
of both is due to the cooperation of the of- 
ficials of the plant and the employes, Dr. 
G. F. McIntire, president, was willing to at- 
tempt the work which was again placed in 
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charge of James G. Johnson. The die and 
machine departments ran throughout the 
night and the jewelers will work tonight 
and tomorrow night to make sure the medal 
is ready in time, 

There is but one medal to make and its 
value is approximately $350. This is the of- 
ficial medal from the State of Massachusetts 
to Col. Charles A. Lindbergh for being the 
first to make a non stop flight from New 
York to Paris. 

The wreath is of green gold and is hand 
carved. The center which is domed to rep- 
resent the world and modeled in relief show- 
ing Lindbergh’s route and plane and the five 
point star against the green gold wreath is 
of 14 karat yellow gold. A band of blue 
enamel circles the world. The aviator’s 
wings, in the center of which is the seal of 
the state, are applied in platinum. The medal 
is suspended from a ribbon of blue and gold 
which is the state colors. 

The inscription of the back which is in bas 
relief is as follows: “Col. Chas, A. Lind- 
bergh in Commemoration of his First New 
York to Paris Non-Stop Flight. Presented 
by the Commonwealth of Massachusetts July 
22, 1927.” 








Milwaukee Jewelers Take Part in 
“Maitland Day” Welcome to 
Aviators 


MitwavukEE, Wis., July 20--Tuesday, 
was Maitland Day in Milwaukee. Citizens 
of the city turned out to honor Lieutenant 
Lester J. Maitland, a native of Milwaukee, 
who flew from Oakland, Cal., to Honolulu. 
Special window displays were exhibited in 
his honor and retail jewelers of the city, 
especially those along Wisconsin Ave., did 
their bit to add to the decorativeness of the 
occasion by draping their windows with 
flags and pictures of the flyer and his aide. 

A reception was given for Lieutenants 
Maitland and Hegenberger at the Pfister 
Hotel in the evening and it is interesting to 
note that every gift of intrinsic value that 
was given to these men came from a jewelry 
store. It is interesting to note, also, that the 
committee who arranged for the Maitland 
Day celebration here saw fit to name a retail 
jeweler, Henry F. Ziese, of the Bunde & 
Upmeyer Co., as chairman of the gift com- 
mittee. 

Jewelers in other cities may find it of value 
to knew of this in the light of the fact that 
Lindbergh in his proposed tour of the country 
will also be presented with gifts and, as one 
retail jeweler here has ably said, “the jewel- 
ry store is the logical gift shop”, it behooves 
the men behind the counter to be ready with 
suggestions and with appropriate gift mer- 
chandise. 

At the evening festivities Lieutenant Mait- 
land was presented with a silver service set, 
a gift of the people of the city and county; 
a silver traveling set, presented by the Asso- 
ciation of Commerce; silver Eagle’s wings, 
insignia of his own air force, presented by 
the Eagles: and a winged victory trophy by 
the Cudworth Post of the American 
League. 

Lieutenant Hegenberger was presented 
with gifts almost identically the same, with 
the exception of those denoting membership 
in various lodges. 

A tablet of gold was the life membership 
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card given by the Kenwood Lodge to Lieu- 
tenant Maitland and a silver badge was pre- 
sented to him by the Junior Association of 
Commerce. 

These gifts were all purchased from rep- 
resentative jewelry stores in Milwaukee and 
the business, be it said, did not go to only 
one store. 








Auction Law Amendment 





Proposed Change in Georgia Statute Pro- 
vides for Punishment to Violators 
of Its Provisions 


ATLANTA, Ga., July 23—An amendment 
to the jewelry auction law passed by the 
1925 General Assembly has been offered and: 
will probably be passed at the present ses- 
seion without difficulty. 

When the jewelry auction law was 
passed at the close of the 1925 session and 
signed by the governor, it was discovered 
that no provision was contained in the title 
for the punishment of those who violated 


its provisions. When an attempt was made 


to convict several auctioneers under the pro- 
visions of the law, attorneys for the defend- 
ants. contended that the law was defective in 
that the title did not provide for punish- 
ment. 

The case was carried to the Court of 
Appeals and thence to the Supreme Court 
of the State, the Supreme Court ruling that 
the law was defective in that the title did 
not state that punishment was provided, and 
it was found impossible to secure convic- 
tions under its terms. 

As the decision came after the close of 
the 1926 session of the General Assembly, 
no action was taken, but this year an amend- 


‘ment adding the words “and to provide a 


punishment for the violation of said act” has 
been offered and will probably pass both 
branches. 
The complete amendment is as follows: 
A Bill to be Entitled: 


An Act to amend an Act entitled: “‘An Act to 
prevent fraud and deception at jewelry auctions in 
this State, and to define who shall hold such 
auctions and to regulate same,” said Act having 
been approved by the governor Aug. 26, 1925, by 
adding to the caption of said Act the words: “and 


to provide.a punishment for the violation of said 


Act and fcr other purposes.” 

Section 1. Be it enacted by the General Assembly 
of Georgia, and it is here amended by authority 
of the same that an Act approved by the governor 
Aug. 26, 1925, entitled: “An Act to prevent fraud 
and deception at jewelry auctions in this State, and 
to define who shall hold such auctions and to regu- 
late same,” be and the same is hereby amended 
by adding to the caption of said Act the words: 
“and to provide a punishment for the violation of 
said Act and for other purposes,” so that the 
title to said Act as amended will read as follows: 

“An Act to prevent fraud and deception at 
jewelry auctions in this State, and to define who 
shall hold such auctions and to regulate same, and 
to provide a punishment for violation of said Act 
and for other purposes.” 








Claiming that their store has been damaged 
by stream from an exhaust outlet in the 
shoe shining parlor in an adjoining store, 
“Neiman’s,” dealers in leather goods and 
jewelry, 217 W. Trade St., Charlotte, N. C., 
recently filed a damage suit for $1,500, 
against the DeLuxe Shoe Shine parlor. In 
their complaint, the jewelers also ask the 
court to grant an injunction against the shoe 
shining parlor prohibiting the use of the 
steam exhaust until repaires are made. 
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Jewelry and Allied Trades Show 





Record Breaking Croud of Retail Jewelers Expected to Visit 


Chicago During 


Cuicaco, July 25.—All plans have been 
completed for the Jewelry and Allied Trades 
Show to he held at the Hotel Sherman dur- 
ing the first week in August, and those in 
charge of the event are looking ahead to 
the attendance of retail jewelers from all 
sections throughout the middlewest and 
some from more distant points. Charles T. 
Gustafson, chairman of the publicity com- 
mittee, has been hard at work keeping the 
coming show before the jewelry trade and 
has emphasized the opportunity offered to 
manufacturers to show their lines to more 
than 2,000 retail jewelers. 

From the responses which have already 
been received by the wholesalers of Chicago 
and other cities co-operating with the manu- 
facturers in this show, it is expected that 
the affair will be the biggest success ever 
attempted in Chicago and that retailers will 
flock here as never before to do their Fall 
buying and to get in personal touch with 
manufacturers. Wholesalers in Chicago and 
throughout the middlewest have for some- 
time been advising retail jewelers of the 
advantage and benefits to be derived by 
visiting the Chicago Show and the importers 
and manufacturers of gifts other than 
jewelry, who are exhibiting at two of the 
prominent hotels of the city will also be 
glad to welcome the jewelers at these ex- 
hibits. Mr. Gustafson kas emphasized all 
along that this is not merely a Chicago 


Show but a national show of jewelry and 


allied products. 

Following the announcement, which was 
published June 29 in THE JEWELERS’ Cir- 
CULAR that 500 retail jewelers will be pro- 
vided with free hotel accommodations during 
the jewelry show at the Hotel Sherman, 
increased interest has been created in the 
show and retailers have been quick to take 
advantage of the offer. The wholesale 
jewelers provide 500 rooms with bath to 
the first 500 retail jewelers who send in 
reservations for any one of the following 
three different periods. The first starts 
Monday and ends Wednesday at 6 P. M.; 
the second starts Tuesday morning and ends 
Thursday and the third starts Wednesday 
morning and ends at 6 Pp. M., Friday. Retail 
jewelers should send their reservations to 
A. B. Coffman, 326 W. Madison St., Chi- 
cago. 

Special invitations have been mailed to 
nearly 15,000 retail jewelers and it is fully 
expected that over 3,000 retailers will be 
in Chicago for the week, as many of the 
jewelers have indicated their intention of in- 
cluding this week in their vacation period 
and coming to Chicago where real vacation 
pleasures can be enjoyed while securing in- 
formation and merchandise to help the busi- 
ness back home. 

That the show will prove profitable to the 
retailer is beyond question for it will prove 
a liberal education to those who are in- 
terested in their business and take advantage 
of the opportunity which the show presents 
to more fully acquaint themselves with 
everything new and up-to-date in the jewelry 


Week of Aug. 1 


and allied lines. The show will also afford 
opportunity to discuss styles, designs, manu- 
facturing processes and various other ques- 
tions with direct factory representatives and 
also learn more fully: the advertising and 
sales policies being pursued by the various 
manufacturers whose products the jewelers 
sell. 

Among those who will exhibit are the 
following : 

Juergens & Andersen Co., Waterbury 
Clock Co. of Illinois, A. C. Becken Co., 
Stein & Ellbogen Co. C. H. Knights- 
Thearle Co., Wahl Eversharp Co., S. O. 
Bigney Co., Wm. C. Greene Co., Irons & 
Russell Co., Ingersoll Watch Co., Illinois 
Watch Case Co., Elgin American Mfg. Co., 
Thomas J. Dee & Co., Swartchild & Co., 
International Silver Co., Christian Becker, 
J. J. Sommer Co., Helbein-Stone Co., Sin- 
nock & Sherrill, P. Scharsig, Oneida Com- 
munity, Ltd.; Whiting & Davis Co., Whit- 
ing & Davis Chain Co., The Hadley Co., 
L. Heller & Sons, Inc.; General Chain Co., 
Elgin National Watch Co., Kestenman Bros. 
Mfg. Co., Fillkwik Co., Waite Thresher Co., 
F. C, Jorgeson & Co., H. Payton Co., Inc.; 
Louis Stern Co., Martin-Copeland Co., 
‘Hamilton Watch Co., J. W. Forsinger Co., 
Emil Braude & Sons, Norris, Alister-Ball- 
Bridges Co., R. L. Griffith & Son Co., Leu- 
buscher-Schumann Co., Baer & Wilde Co., 
Richter & Phillips Co., Sangamo Electric Co., 
Illinois Watch Co., Benjamin Allen & Co., 
Wachenheimer Bros., Inc.; Keystone Watch 
Case Co., R. F. Simmons Co., Rex Manu- 
facturing Co. J. F. Sturdy’s Sons Co., 
Homan Mfg. Co., C. & E. Marshall Co., 
Rettig, Hess & Madsen, Evans Case Co., 
Eisenstadt Mfg. Co. F. H. Sadler Co., 
Wadsworth Watch Case Co., Bulle Clock 
Co., Armbrust Chain Co., Otto Young & 
Co., Atz Bros., New York Clock Corp., 
Landers, Frary & Clark, Star Watch Case 
Co., S. Lazarus & Sons, J. J. White Mfg. 
Co., Ostby & Barton, Katz & Ogush, Inc.; 
A. Hirsch Co., Hart Jewelry Co., Geo. H. 
Fuller & Sons Co., Harvey & Otis and 
Waltham Watch Co. 

Great credit is due the show committee 
and the publicity committee for the able 
manner in which the affair has been handled 
thus far and every indication points to a 
most successful show. 








A permanent organization of jewelers 
within the Norristown, Pa., Chamber of 
Commerce was formed recently at a group 
meeting held in that city. L. L. Bickings, 
well-known jeweler of Norristown was 
elected chairman of the group. Uniform 
trade practices were discussed and it was 
decided to obtain data from the Harvard 
Research Bureau concerning the cost of con- 
ducting a jewelry establishment. The next 
session will be held tomorrow morning 
(Thursday), July 28. Those present at the 
meeting held recently included Ralph Lanz, 
Robert Snyder, L. L. Bickings, G. H. Clem- 
mer, Ralph Shuler and Clifford D. Cassel. 
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Jewelry Displays in Paris 
Shops Show Latest Style 
Trend* 


BIGGER and brighter jewelry seems to 

be the Paris craftsmen’s working motto, 
The shop windows and glorified cases that 
only one key will open, are ablaze with 
combinations of diamonds, rubies, sapphires 
and emeralds, as brilliant as crown jewels, 
But they are not for royalty. Royalty can 
no longer afford to buy them. 

Not all that glitters in Paris is real nowa- 
days. But the effect, particularly at night, 
is as dazzling as though it were. The 
fashion for white gowns for evening, s0 
evident just now at the Ritz of a Sunday 
night, sets off the brilliant ornaments of 
the women. Nearly every smart woman 
wears from one to six bracelets, mostly 
set with brilliants. Brilliants and sapphires, 
brilliants and rubies, brilliants and emeralds, 
or brilliants with rubies and emeralds. One 
sees them in almost endless combinations, 

Bright colored enamel is also extensively 
used for the bracelets. Most of the enamel 
jewelry is worked in segments jointed 
together with bars or links of brilliants, or 
small diamonds. Almost all the jeweled 
bracelets are flexible. 

The same tendency to encrust wide bands 
with brilliants is seen in necklaces. At 
Vever’s there is a particularly pretty illus- 
tration of the new necklace which lies flat 
like a flexible jeweled ribbon. This one, of 
brilliants, and tiny emeralds arranged in a 
design of bars alternating in direction has 
a large emerald slide to hold the ends 
together. The ends are fringed delicately 
with small emeralds. There are long ear- 
rings to match. 

Earrings, by the way, are increasing in 
length and importance. It is not unusual to 
see them three to four inches long now in 
the Rue de la Paix. Diamonds and 
emeralds are the most frequently seen. 
Lovely sets are worked up, however, in 
diamonds and sapphires. 

Links continue to grow in importance. 
The trend is to do away with the old link 
and substitute the squares or circles joined 
with wrappings of gold or silver. Chains 
of these links in crystal are among the 
prettiest neckiaces and the loveliest brace- 
lets. 

One of the pretty cigarette cases on view 
now is the crystal beauty at Boucheron’s 
with hinges and clasp of platinum, diamonds 
and emeralds. There is an inlaid medallion 
of mother-of-peari of dainty design. 

In costume jewelry gold and silver hat 
ornaments made in conventional shapes like 
anchors, crescents, and arrows are being 
shown. There is nearly always a chain 
hanging from them somewhere and_ they 
are attached to hats on narrow grosgrain 
ribbon backings, like fobs. 

Fob-brooches, worked up in diamonds and 
platinum are much shown, and are getting 
even longer and narrower in shape. 








*From National Jewelers’ Fublicity Assn. 


Newark, N. J. 








The jewelry store of Jacob M. Paul, at 
51 Congress St., Troy, N. Y., was damaged 
recently by fire to the extent of $2,000. 
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New Treasury Ruling on Clocks 





Change in Tariff Classification of Imported Automobile, 
Boudoir, Traveling and Desk Clocks Announced 


The Treasury Department, in a commu- 
nication addressed to the Collector of Cus- 
toms at the Port of New York, has just 
made an important change in the tariff 
classification of automobile, boudoir, travel- 
ing and desk clocks. The present practice 
jis to assess duty on the movements in these 
clocks as watch movements. Under the 
new ruling the clocks are held dutiable un- 
der Par. 368, and the movements, as clock 
movements under the same paragraph. It 
is understood that this will bring about an 
increase in the present duty of approxi- 
mately 100 per cent. The Department’s let- 
ter to the New York Collector reads in full 
as follows :-— 

“The Department refers to your letter of 
April 13th, relative to the proper classifica- 
tion of autdmobile, boudoir, traveling and 
desk clocks, with special reference to the 
rate of duty upon the movements of such 
clocks. 

“Based upon an investigation of this sub- 
ject in 1922, the Department ruled in a 
letter dated December 4, 1922, that the 
movements of such clocks were dutiable as 
watch movements under paragraph 367 of 
the tariff act of 1922. The proper classifica- 
tion of these clocks with their movements 


, has again been brought to the attention of 
_the Department for decision and after a 
further investigation and a further consider- 


ation of the matter it has reached the con- 
clusion that the movements in these clocks 
are properly dutiable as clock movements 
under paragraph 368 of the tariff act of 
1922, and this conclusion is reached not- 
withstanding the Customs Court has, in a 
number of decisions, sustained the protests 
of importers that the movements are duti- 
able as watch movements. It should be 
pointed out, however, that practically all of 
the decisions of the Court were predicated 
upon stipulation of ccunsel that the move- 
ments were watch movements. . 

“An examination of these clocks discloses 
that they have a winding and setting ar- 
rangement different from those used in 
watches carried on the person. Moreover, 
many of the movements are tight-day move- 
ments and only in exceptional cases are 
such movements used in watches as that 
term is ordinarily used. 

“In view of the foregoing and as Congress 

has made a separate provision for watch 
movements and clock movements the De- 
partment is of the opinion that movements 
should only be classified as watch move- 
ments where they are constructed in all 
respects as are the movements designed to 
be worn on the apparel or carried on or 
about or attached to the person. 
“For the reasons stated, the Department 
is Of the opinion that the clocks mentioned 
above are properly dutiable under paragraph 
368 of the tariff act of 1922 and the move- 
ments dutiable as clock movements under 
the same paragraph. You will be governed 
accordingly. 

“Inasmuch, however, as it is the present 
Practice to assess duty on these movements 


as watch movements, the assessment of duty 
on the movements as clock movements should 
be applied only to such movements imported 
or withdrawn from customs custody 30 days 
after the date this letter is published in the 
weekly Treasury Decisions.” 








Latest Tariff Rulings 


U. S. Customs Court Hands Down De- 
cisions Fixing Proper Rates of Duty on 
Clocks Without Jewels, Rosaries, 
Watch Movements and Diamonds 





CLOCKS WITHOUT JEWELS 


In a ruling just handed down by the 
United States Customs Court, sustaining a 
protest of A. Murphy & Co., Philadelphia, 
it is held that certain merchandise, described 
by the Appraiser as “fancy clocks, without 
jewels,” should not have been assessed for 
duty as jewelry, at 80 per cent ad valorem 
under Par. 1428, Act of 1922. In fixing 
duty on the clocks in question at only 45 
per cent ad valorem, Judge Fischer con- 
cludes his decision as follows: 

“Since it is conceded that the article is a 
clock without jewels, we hold it to be 
properly dutiable at the rate of 45 per cent 
ad valorem under the provision in Par. 368 
of said act for ‘clocks.’ The protest is 
therefore sustained and the decision of the 
collector reversed. Judgment order will is- 
sue accordingly.” 


SILVER-PLATED ROSARIES 


Silver-plated rosaries, entered at New 
York by Gus Thibault, are held by the Cus- 
toms Court, in a decision just handed down, 
to be properly classifiable under the pro- 
vision in Par. 1446, Act of 1922, for 
“rosaries . . . made in whole or in part of 

. silver,” with duty at the rate of 50 per 
cent ad valorem. The action of the collec- 
tor in taking duty at 60 per cent ad valorem 
under Par. 399 of the said act, as articles 
plated with silver, is therefore set aside by 
Judge Fischer. 


WATCH MOVEMENTS 


Relief is granted to the Hipp Didisheim 
Co., Inc., Bayer Pretzfelder & Mills, Inc., 
and J. Gottlieb, in a ruling by the Customs 
Court fixing the proper tariff rates on cer- 
tain articles described as “timers,” “racing 
timers,” “stop watches,” “sport timers,” etc. 
On entry, the merchandise in question was 
taxed with duty at $1.00 or $4.00 each (ac- 
cording to the number of jewels), plus 45 
per cent ad valorem, under Par. 368, 1922 
Act. In finding in favor of the importers, 
Judge Fischer holds the articles to be more 
properly dutiable under Par. 367 of the said 
act; the movements at the applicable specific 
rate according to the number of jewels, as 
watch movements; and the cases, at 45 per 
cent ad valorem, as watch cases. ‘ 


INDUSTRIAL DIAMONDS 


So-called industrial diamonds are correctly 
dutiable at 10 per cent ad valorem under 
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Par. 1429, 1922 tariff act, as diamonds, 
rough and uncut, Judge Young holds in a 
ruling sustaining a protest of S. L. Van 
Wezel. The collector had assessed duty on 
the merchandise involved, as articles of min- 
eral or earthy substances, at the rate of* 30 
per cent ad valorem under the provisions of 
Par. 214, but this classification is set aside 
by the Customs Court. 








Reviews Trade Conditions 





Richard J. Petersen, President of the Na- 
tional Wholesale Jewelers’ Association, 
Discusses Present Situation in Address 

Before Cincinnati Jewelers 


Cincinnati, O., July 22.—The general 
average of business throughout the country 
is good in all lines as well as the jewelry 
line, declared Richard J. Petersen, president 
of the National Wholesale Jewelers’ Asso- 
ciation, in a talk to members of the Cincin- 
nati Wholesale Jewelers’ and Manufacturers’ 
Association at the Cincinnati Club, Wednes- 
day noon. The meeting was of an impromptu 
nature and was hurriedly called by Moses 
Schwab of the M. Schwab Jewelry Co., and 
William W. Oskamp, president of the local 
association, 

“The business conditions of the country 
might best be termed as being ‘spotty.’ It is 
very good in some places and only fair in 
others, but generally is not as bad as a lot of 
persons seem to think it is,” said Mr. Peter- 
sen. “Business of goodly proportions is go- 
ing to the men who go out after it, employing 
aggressive methods in attracting persons into 
his store or to the salesman who really 
presents something worth while to sell. He, 
who is sitting back waiting for something to 
turn up, is the fellow who is complaining 
about business. 

“The results are there if the jeweler and 
wholesaler will go after them. I have made 
a little study of conditions generally and 
find this to be true in other’ lines of en- 
deavor as well as those in our own line of 
jewelry making and selling. The market is 
good when you take all things into consid- 
eration and it is up to you to get your fair 
share of the business. It surely isn’t possible 
to achieve your share of profits by sitting 
still, and, gentlemen, permit me to repeat 
‘go out and get it.” 

Mr. Petersen complimented the associa- 
tion on the large number assembled on such 
a short notice. “It is a fine thing for so 
many of you to be here today and it shows 
a splendid spirit of co-operation.” 

The national president is making his first 
visit to Cincinnati in 10 years and is renew- 
ing old acquaintances. He is the house guest 
of Moses Schwab, who is one of the deans 
of local wholesale jewelers and familiarly 
called “Uncle Mose.” The jeweler took Mr. 
Peterson all around Cincinnati in an effort 
to have him take word of some of the local 
attractions back home with him. Mr. Peter- 
sen spent a week in this city. 








The jewelry store conducted by the 
Estate of Lotues M. Barnes, one of the 
oldest business houses in North Adams, 
Mass., was moved recently from the Berk- 
shire Hotel building on Bank St., to a 
Main St. location formerly occupied by 
Pratt’s Shoe Store. 
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Georgia Jewelers Meet at Atlanta 


Regional Vice President Wm. G. Frasier Guest of the Association at Annual Convention on 
July 20—Officers Elected, Reports Submitted and Other Business 
_ Transacted—Chicken Dinner and Theater Party 


ATLANTA, Ga., July 23.—Blue skies greeted 
members of the Georgia Retail Jewelers’ 
Association Wednesday at their eighth an- 
nual convention literally as well as figura- 
tively, as it was held on the roof garden of 
the Hotel Cecil in this city. 

At 9.30 A. M. delegates from all over the 
State began to arrive and to register at 
the secretary’s desk, and at 10 o’clock Pres- 
ident H. S. Banta, Newnan, called the meet- 





NAT ULLMAN, PRESIDENT-ELECT 


ing to order with three raps of the historic 
association gavel. 

Stating that there was a reason for so 
many jewelers being present, J. J. Bookout, 
prominent Atlanta jeweler, read the formal 
invitation extended by Atlanta jewelers to 
the association, and immediately following 
this the invocation was pronounced by Rev. 
W. J. Caldwell, pastor of the Westminster 
Presbyterian Church, of Atlanta. 

One verse of “America” was then sung 
by the delegates present, after which the 
convention being for only one day, members 
got strictly down to business. 

Nat Ullman, with the Nat Kaiser Jewelry 
Co., gave the address of welcome in behalf 
of Atlanta jewelers. He stressed the need 
of more good-fellowship among jewelers 
throughout the State and the need for ad- 
vancing the standards of the jewelry business 
in Georgia and the south., In the absence 
of Fred Schomberg, Columbus, the response 
to the address of welcome was given by 
J. P. Stephens, president of the Horological 
Institute of America. Mr. Stephens ex- 
tended the thanks of the State jewelers for 
the invitation and welcome given them and 
commented favorably on the increased at- 





tendance over the one held last year. 


Before sitting down, Mr. Stephens sum- 
marized briefly some of the delinquencies 
of the retail jewelry trade as follows: 

(a) Jewelers are not so wide-awake as 
men in some other trade. They should, for 
example, make wider use of engagement an- 


nouncements in building sales of wedding 


presents and gifts. 

(b) Jewelers often fail to join in public 
movements, such as co-operative advertising 
and the like. 

(c) Jewelers do not advertise enough and 
spend much less on their advertising appro- 
priations than members of other lines of 
trade. 


(d) There are too many black sheep in the 
retail jewelry business. Jewelers should 
realize more the need for living a clean life 
and keeping in good health. 

(e) There is need for more uniform 
prices in the jewelry business, and jewelers 
should study markup, turnover and other 
features in connection with their business 
more in order to realize a fair profit. 

Finally Mr. Stephens stressed the need 
for increased membership. He urged every- 
one there to make an earnest effort to secure 
at least three new members before the next 
meeting of the association. 

Five minutes were then devoted to in- 
troductions, and the roll call of officers pres- 
ent was held,'after which H. S. Banta made 
his address as president of the association. 

Thanking the men on the program and 
those who helped to make the convention 
possible, Mr. Banta urged members to help 
increase interest in the organization and 
swell the attendance at the convention. Out- 
side of those in Atlanta, he stated, very few 
jewelers had done any hard work for the 
organization, and while he appreciated the 
efforts of those who had worked with him, 
he hoped that more jewelers would get the 
spirit and help make the association a suc- 
cess. 


ADDRESS OF BENSON FREEMAN, JR. 


Benson Freeman, Jr., vice-president of 
the Atlanta Retail Jewelers’ Association, 
gave the principal address of the morning. 

Mr. Freeman urged jewelers to know their 
products, to keep up on happenings of the 
day, and to be prepared to answer all ques- 
tions—serious or silly—about the business in 
which they were engaged. He stressed 
thorough knowledge of the jewelry business 
as the first requisite in success. 

“Know your prices,” he said, “and your 
stock—know them thoroughly at all times, 
and then you can tell what is making you 
a profit and what is occupying dead space 
on your shelves and in your cases. And, 
above all things, keep up your enthusiasm 
about the business. No man can properly 
present or sell an article who is not en- 
thusiastic about it. And no jeweler can 


long remain in business whose enthusiasm 
does not enter into it.” 


H. L. Moor, of Tifton, Ga., then rendered 
his report as secretary and treasurer, and 
President Banta appointed a number of 
committees to serve during the convention, 

FE. B. Freeman, Jr., was appointed chair- 
man of the resolutions committee, with Mr, 
Bookout, of Atlanta, and Mr. Thomas, of 
Savannah, as the other members. While J, 
P. Stevens was named chairman of the 
nominations committee, other members be- 





R. C. SCHNEIDER, VICE-PRESIDENT 


ing A. Holzman and E. A. Morgan, of At- 
tanta. 

A letter from J. P. Sylvan, president. of 
the South Carolina jewelers’ association, was 
then read, in which he extended greetings 
from the South Carolina jewelers and urged 
co-operation in fighting taxes. While gov- 
ernment taxes had been reduced, he stated, 
the various States still seemed to think the 
jewelry business a gold mine, and he urged 
jewelers to bend every effort towards im- 
proving this situation in their respective 
States. 

Upon motion a letter of thanks was au- 
thorized to be written by the secretary to Mr. 
Sylvan for his timely and very helpful letter. 

The meeting then adjourned for luncheon, 
which was served at the roof-garden by the 
Atlanta jewelers in honor of their visiting 
brethren from other cities in the State. 


AFTERNOON SESSION 


Upon re-adjournment of the association at 
2 o’clock, unfinished and new business were 
taken up by the convention. Mr. Burdell, of 
New York, suggested that traveling men 
operating in Georgia be given application 
cards for membership in the association 
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and urged to get members wherever possible. 
He promised to support the traveling sales- 
men in this movement to increase member- 
ship in the association. Mr. Stevens sug- 
gested that a form of application be drawn 
up, and it was moved, seconded and carried 
that applications be drawn up, printed and 
given to traveling salesmen for use in add- 
ing to the membership. 

A committee consisting of J. P. Stevens, 
Nat Ullman and R. C. Schneider was ap- 
pointed to settle differences between the 
president of the association and publishers 
of the official program, and report its find- 
ings to Mr. Banta, and a letter of invitation 





H. S. BANTA, RETIRING PRESIDENT AND DELE- 
GATE TO A. N. R. J. A. CONVENTION 


to the association to meet in Atlanta next 
year was read and referred to the proper 
committee for action. A letter was received 
from W. W. Dupree, of the Memphis Con- 
vention Association, asking Atlanta and 
Georgia jewelers to recommend that A. N. 
R. J. A. convention be held in Memphis in 
1928. Upon motion of Mr. Schneider the 
convention approved Memphis as the city 
for the 1928 convention and instructed its 
delegate to the Milwaukee convention this 
year to vote for Memphis. 

H. S. Banta was unanimously elected a 
delegate to the A. N. R. J. A. convention in 
Milwaukee this year, and E. A. Norgan 
was elected alternate, also unanimously. 

Mr. Thomas, of Savannah, who attended 
the meeting, made a short address, in which 
he promised to do his share towards or- 
ganizing jewelers in Savannah and getting 
their co-operation for the State association, 
after which William G. Frasier, regional 
vice president, delivered the address of the 
afternoon. 


ADDRESS OF WILLIAM G. FRASIER 
“Why are we in the jewelry business?” 
asked Mr. Frasier. Are we in the business 
because our ancestors were? Did we 
stumble in? Are we in it from instinct? Or 
are we in it for profit? 
“The most successful jeweler emanates 
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from instinct, perhaps, but the man who 
tries to do his best and is truthful, has 
honesty of purpose, and tries to build up the 
standards of his trade is a good jeweler and 
one who makes at least a reasonable profit 
from his business. 

“Every retail jeweler should be a member 
of his association, and the emblem of mem- 
bership in the association should be an em- 
blem inspiring confidence to the customer. 
I know jewelers who spend $75 a year to 
their local merchants’ association and do 
not get as much good as they would from 
their retail jewelers association with its 
dues of $10 annually. They do not dare not 
to belong to their retail merchants associa- 
tion—but they do not realize that they can- 
not afford not to belong to their own jewel- 
ers’ association. 

“The jeweler must wake up. Jewelers 
are doing the same volume of business— 
$400,000,000 worth—that they were doing 
five years ago. All other lines of business 
are increasing their volume. Only the jewel- 
ry business is standing still. The need is 





WM. G. FRASIER, REGIONAL VICE-RRESIDENT 


for better organization and more co-opera- 
tion—and you, as jewelers, must help to 
meet this need. 

“People do not think of the jewelry 
store when buying presents, we are told. 
Well, why not? Simply because the jewel- 
ry stores are not advertising enough. We 
must impress the public with the importance 
of giving jewelry. When the public comes 
to our stores, we must give it good mer- 
chandise—and only good merchandise. If 
we practice unethical standards—standards 
which are not fair to ourselves or to others 
—we cannot expect our measure of success. 
We owe it to ourselves and to others to 
uphold the standards of our business. 

“Which brings to our attention the need 
for laws covering fraudulent advertising. 
We cannot and must not sanction advertising 
that is not absolutely truthful. We must 
use no advertising ourselves that is untruth- 
ful. And we must protect the public 
against those who will not adhere to these 
standards. 

“Another thing—it is necessary that our 
association be kept out of politics—yet keep 
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in touch with the State legislature so that 
we know when laws concerning our business 
come up and can support them or oppose 
them as the occasion requires.” 

Mr. Frasier concluded his speech with a 
plea for the research work of the A. N. R. 
J. A., pointing out the good done by the 
research department for the retail jewelers 
and asking them to give it their financial sup- 
port. He also explained, briefly, the Jewel- 
ers Mutual Insurance Company. 

At the conclusion of his speech, a rising 
vote of thanks was given Mr. Frasier for 
his address, and a motion was carried in- 
structing the secretary to write the presi- 
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dent of the A. N. R. J. A. thanking him for 
sending Mr. Frasier as the association 
representative at the convention. 

Telegrams of greeting were then read b$ 
the secretary, who was instructed to answer 
them appropriately, after which the nominat- 
ing committee made its report. 

Following the recommendations of the 
nominating committee, Nat Ullman, of the 
Nat Kaiser Co., was elected president of the 
association for 1927-1928. R. C. Schneider 
was elected vice-president for the second 
successive term, and E. A. Morgan, of the 
E. A. Morgan Jewelry Co., was elected 
secretary. 

Upon motion of Mr. Schneider, it was 
moved and carried that $50 be taken from 
the treasury of the State association to 
aid the Atlanta Retail Jewelers’ Association 
in its work, after which the convention ad- 
journed. 

The meeting ended with a delightful chick- 
en dinner at Cascade Terrace and a theatre 
party at the Capitol Theatre, and everyone 
agreed that it was the best convention that 
had been held by the association in years. 








Alexander Textor, a retail jeweler at 
Sandusky, O., for many years, died at his 
home there on July 6 after a brief illness. 
He was a son of the late A. Textor, a 
pioneer Lake Erie island grape grower and 
wine producer. 
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Jeweler Foils Bandits 


Three Thieves, Who Shot Policeman and 
Bystanders Are Caught After New York 
Diamond Man Thwarts Attempt to 
Rob Him in Detroit 


Detroit, Mich., July 22.—One policeman 
and two bystanders were slightly wounded 
and three bandit suspects arrested in the 
downtown shopping district here on the 
afternoon of July 20, following an attempted 
hold-up of Solomon J. Freudenheim, a mem- 
ber and traveling representative of J. 
Freudenheim & Sons, New York, as he was 
walking towards his hotel. 

The hold-up was attempted during the 
rush hour when the streets were crowded. 
A motor car drew up to the curb, it is 
stated, and a fifth man who had been stand- 
ing in the street stepped up to Freuenheim, 
drew a revolver and ordered him to get in. 

Instead of obeying Mr. Freudenheim 
called dor assistance. The man with the 
revolver then struck him several times and 
attempted to gain possession of a brief case 
that Freudenheim was carrying. As a crowd 
began to gather the thug desisted, jumped 
into the waiting car and was being driven 
away when a traffic policeman opened fire 
on the bandits. The driver of the bandit 
car also drew a revolver and started firing 





at the policeman as the motor car began’ 


to gain speed. At Washington boulevard 
and Clifford St., another traffic policeman 
opened fire and in a few. seconds one. of the 
bandits had put a bullet into one of the 
policeman’s feet and he fell as the car 
dashed by him. 

The policeman who first entered the fight 
commandeered a taxicab and started in pur- 
suit. The chase ended at Second and Grand 
River Aves. where the bandits entered an 
alley. When the policeman reached the car 
he found only one man in it and arrested 
him. After an investigation, it is stated, the 
suspect was found to have escaped from a 
United States Marshal about a year ago 
while being taken to Leavenworth prison. 

A second suspect was arrested a little 
later as he was standing at Vernor High- 
way and Third Ave, signaling, it is stated, 
for some one to give him a ride. A third 
suspect was arrested a little later a short 
distance away. 

Mr. Freudenheim was taken to the Receiv- 
ing Hospital where he was given treatment 
for a scalp wound. ‘The bandits took from 
the New Yorker the brief case he was 
carrying which contained only order blanks 
and papers. He informed the police that 
he had taken diamonds with him on Tuesday 
but on visiting his Detroit customers on 
Wednesday he left them in a safe deposit 
box. 

The shooting started a panic in the street. 
Bullets from the revolvers of both police- 
men and the bandits sent crowds scurrying 
for cover. The two bystanders were in- 
jured from stray bullets. One man was 
wounded slightly in the head. Another 
man was struck in the leg. 





Solomon J. Freudenheim, of J. Freuden- 
heim & Sons, diamond importers, 48 W. 48th 
St. returned to New York last Sunday 
after successfully thwarting an attempt to 
rob him in Detroit last Wednesday. When 


THE JEWELERS’ CIRCULAR 
interviewed by a JEWELERS’ CIRCULAR re- 
porter Mr. Freudenheim stated that he is 
experiencing no after effects of the attack 
made by the bandits and reports “feeling 
fine.” 








Must Turn Over Gems 


Referee in Bankruptcy Decides That New 
York Diamond Dealer Has to Ac- 
count for $43,000 Worth of Stones 


An action instituted some time ago by 
Goldman & Frier, attorneys, 15 Maiden 
Lane, New York, on behalf of the receiver 
and creditors, resulted last week in the issu- 
ing of an opinion by Henry K. Davis, 
Referee in Bankruptcy, requiring Samuel R. 
Dawson, dealer in jewelry, precious and 
semi-precious stones, 10 W. 47th St., New 
York, now in bankruptcy, to turn over to 
the receiver, diamonds valued at $43,000. 
The Dawson concern was petitioned into 
bankruptcy in January of this year, and at 
the time schedules were filed last May, it 
was indicated that the bankrupt had assets 
worth $18,696 as against liabilities of 
$72,109. 

It was brought out in the testimony taken 
under Section 2la of the Bankruptcy Act 
and on the argument of the motion to show 
cause why Mr. Dawson should not be 
required to turn over the diamonds, on 
which Referee Davis’ opinion was issued, that 
prior to moving to 10 W. 47th St., in May, 
1926, the Dawson concern was located at 
170 Broadway. On March 18, 1926, the 
bankrupt claims that a wallet of diamonds 
valued at $43,000 disappeared. The story 
told by Mr. Dawson in connection with this 
loss was that on the day mentioned he went 
to the office of Leroy Present, at 170 Broad- 
way. He claims that both he and Mr. 
Present compared the former’s wallet with 
diamonds which the latter had in stock. 
While the gems were still spread out on 
the table in Mr. Present’s office, Mr. Daw- 
son testified that he was asked to go into 
an inner office, where he and Mr. Present 
remained for five or 10 minutes. Following 
the conference, Mr. Dawson claimed that he 
left the inner office and neglected to take 
his wallet of diamonds from the table where 
he had been showing them. According to 
Mr. Dawson, he did not miss the stones 
until after he had left the office and had 
gone out of the building. 

After the disappearance of the gems, Mr. 
Dawson testified that he did not notify the 
police nor any of his creditors of his loss. 
Neither did he tell his broker or even his 
wife. It is claimed that he renewed his 
notes at the bank and failed to tell his ac- 
countant until December, just before the 
bankruptcy action was started against him 
about the disappearance of the gems. This 
loss was not charged off on his books, the 
books being kept the same as if the lost 
diamonds were still in his possession. This 
loss made the bankrupt insolvent. 

It is claimed that Mr. Dawson continued 
throughout the year to buy goods, purchas- 
ing approximately $15,000 from Leroy 
Present at whose place of business he 
claimed he left the diamonds. This last 
circumstance, in the opinion. of Referee 
Davis, has a most material bearing on the 
truth of the bankrupt’s story. 
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Mr. Present, who is a creditor of the 
bankrupt for over $30,000 testified that Mr. 
Dawson never brought any diamonds to the 
office except memorandum goods returned 
that he never saw him have any wallet of 
diamonds there and that he never told him 
that he had lost any package of diamonds 
in his office. Referee Davis, in his opinion 
pointed out that Present’s testimony and the 
manner of giving it impressed him with its 
truth under the circumstances. Particularly 
his selling goods to the bankrupt after the 
bankrupt’s loss, goes far to show it is true. 

In concluding the opinion, Mr. Dayis 
states “The referee cannot accept this story 
and must regard it as entirely untrue, Op 
this state of facts the law is clear, and the 
conclusion follows that the bankrupt still 
has the diamonds at his own valuation of 
$43,000 or their equivalent in money,” 
Further the opinion states, “In a late case 
of Jackson Co., Inc., 15 Fed. (2d) 614 on 
an application by the Receiver for the bank- 
rupt to turn over books the court by Judge 
Hough said: ‘To justify such an order, cir- 
cumstantial evidence is sufficient. (In re 
Graning 229 Fed. 370. 143 C.C.A. 390) and 
the proof of possession (e.g.) books may 
be deducible from the bankrupt’s original 
possession and his own testimony concerning 
their loss or disappearance. (United States 
v Moore (C.C.A.) 294 Fed. 852 at 857)” 

The opinion also cites several other cases 
and concludes by granting the application 
of Goldman & Frier, attorneys representing 
the receiver and creditors. Goldman & 
Frier were aided in this case by Robert 
P. Levis, another attorney of New York, 








Window Smasher Gets Loot Valued 
at $1,000 from Philadelphia 


Store 


PHILADELPHIA, Pa., July 26.—Iron bars, 
set into his display window by Louis Dorso, 
retail jeweler at 916 S. 4th St., Camden, 
failed to protect his display from smashers 
who got away with a small tray on which 
were a dozen unset diamonds, valued at 
$1,000. The store is in a busy section and 
a street lamp is directly in front of the 
window. For these reasons, Mr. Dorso felt 
it was safe to leave the stones in the 
window, especially as the iron grate is in- 
side the glass. 


It was raining hard, early in the morning 
and the jeweler had only a few moments 
before the window smashing been awakened - 
by the thunder and had got up to close the 
windows of his room over the store. He 
had not returned to sleep when he heard 
the crash of the breaking glass, and sensing 
what had happened, ran down stairs, clad 
only in pajamas, to see a car disappearing 
around a corner and the window broken. 
In the driving rain he ran after the car for 
two blocks in a vain effort to get the 
number of the machine. Drenched and un- 
successful, he returned to the store and 
called the police. 

The thieves had reached through the space 
between the bars of the grating but ap- 
parently only had time to seize the one tray 
as others containing rings and bar pins were 
untouched. A finer screen grating will now 
be installed in the window. 
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Jewelers Reorganize 





Meeting of Lowell, Mass., Retailers In- 
strumental in Reviving Interest in 
Association Work 


LoweELt, Mass., July 20—As a result of 
a meeting held Monday evening by the Re- 
tail Jewelers’ Association in the Chamber 
of Commerce rooms, that body, which for 
the past few years has been inactive, was 
given a new interest with the joining of 10 
new organizations, which, with the six that 
remained loyal throughout the past years, 
make 16. This number should be able to 
keep the organization on the map. 

The meeting was opened with a luncheon. 
Secretary Charles D. A. Grasse of the 
chamber welcomed those assembled, and 
Albert W. David, chairman of the conven- 
tion committee of the Chamber, spoke 
briefly, asking the delegates to the joint 
Massachusetts and Rhode Island Jewelers’ 
convention to be held in the Fall, to invite 
the convention to this city for next year. 
The delegates are A. H. Abbott, C. E. 
Cotter and Frank Ricard. They will be 
accompanied by Chairman David, who will 
extend an official invitation from _ the 
Chamber. 

Following the business meeting an in- 
formal discussion proved most helpful, 
those assembled voicing their opinions re- 
garding several matters of general interest. 
The jewelers are working on plans for the 
holding of a Merrimack Valley Retail 
Jewelers’ Association outing. 

President Adelbert H. Abbott presided 
at the meeting. The other officers are: 
Vice-president, Edward Cotter; treasurer, 
David Perreault, and secretary, Frank X. 
Ricard. 








New York Police Report No Hold- 
ups in Jewelry Stores During 
April, May and June 


New York jewelers were much interested 
last Monday in a report issued by Police 
Commissioner Joseph A. Warren showing 
comparative figures in crimes of violence 
during April, May and June of this year. 
Commissioner Warren compares the figures 
of these three months with the same three 
months of 1925 and 1926. 

What the jewelers were mostly interested 
in were the figures showing that the hold- 
ups in jewelry stores had decreased 100 
per cent. There was a similar reduction 
in big hold-ups and none at all were reported 
this year where the loss was more than 
$10,000. There were only 13 hold-ups with 
a loss of more than $1,000 each. The figures 
indicate that the total loss from hold-ups of 
this class was only $45,458 compared with 
$533,064 last year. 

Under the classification of “jeweler or 
employes,” the figures show that for the 
first three months in 1927, there were no 
hold-ups while in the same period for 1926, 
there were nine and in 1925, 12. During 
the same period of this year and 1926, no 
pawnbrokers were robbed, while in 1925, one 
was the victim of a hold-up. 

In his report, Commissioner Warren attrib- 
uted the decrease in crime to the excellent 
condition in which Commissioner McLaugh- 
lin had left the department, its enlargement 
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by the Board of Estimate, the high quality 
of the personnel, the Baumes Law, the 
vigorous prosecution by district attorneys 
and the severe sentences meted out by judges. 
Improved conditions in New York city, 
principally due to greater efficiency in the 
Police Department, the Baumes Law and 
more precautionary methods by the jewelers, 
have resulted in practical recognition by the 
American stock companies in the general 
trend to lower jewelers’ insurance cost. 








New York State Retailers Contribute 
$500 for Fight Against Fake Auc- 
tions Being Waged by Metro- 
politan Jewelers 


BurFra.o, N. Y., July 22—Support for the 
jewelers of New York in their fight against 
fake jewelry auctions will be forthcoming 
immediately from the New York State Re- 
tail Jewelers’ Association in the shape of a 
$500 contribution, according to President 
Edward Leininger. The above sum was 
pledged by the New York State association 
at its Spring convention in Buffalo, in the 
event that it was needed by the executive 
committee of New York jewelers. 

Recently Samuel Feldman, president of 
the Brooklyn Retail Jewelers’ Association, 
and chairman of the executive board, wrote 
President Leininger, asking the State asso- 
ciation to fulfill its pledge to lend financial 
assistance. Mr. Feldman pointed out that 
the New York jewelers would raise an ad- 
ditional $2,000 to aid in combatting the 
auction evil. 

President Leininger has instructed Treas- 
urer L. M. Campbell of Canandaigua to 
draw upon the State association’s funds for 
$500 and to forward the check to Mr. Feld- 
man. 

As it is the purpose of the New York 
jewelers to have enacted a State-wide auc- 
tion ordinance, it is felt that not only the 
Metropolitan district, but the entire State 
will benefit through the support lent by the 
State association. 








George J. Gruen, Cincinnati, O., to 
Be Guest of Honor at a Dinner 
Given by the Cincinnati Club 


Cincinnatt, O., July 25.—A large testi- 
monial dinner will be given at the Cincin- 
nati Zoological Gardens Wednesday, in 
honor of George J. Gruen, watch manufac- 
turer in Cincinnati. The dinner is being 
given by the Cincinnati Club, the Chamber 
of Commerce and the Cincinnati Association 
of Credit Men in honor of Gruen’s election 
as president of the National Association of 
Credit Men. 

The local organizations feel that Cincin- 
nati has been signally honored in the selec- 
tion of Mr. Gruen as president of the na- 
tional credit body and desire to pay- him 
their respects. A huge crowd is planned for 
as there have been a great many acceptances 
sent in from the invitations that were dis- 
tributed a couple of days ago. 

Mr. Gruen, who was elected president dur- 
ing the last meeting of the credit associa- 
tion in Louisville, has spent a great deal 
of time in credit work. He is a past direc- 
tor and past president of the Cincinnati as- 
sociation, past director and past president of 
the Cincinnati Club and served as a direc- 


73 


tor and vice-president of the national asso- 
ciation. He is secretary-treasurer of the 
Gruen Watch Co. and member of the build- 
ing finance committee of the Chamber of 
Commerce. 

Speakers at the dinner will be A, E. An- 
derson, Charles W. Dupuis and D. C. Keller. 








Last Honors Paid 


Funeral Services for George Thomas Sheri- 
dan Held at His Late Home in 
Providence 


Provipence, R. I., July 21.—Funeral 
services for George Thomas Sheridan, well 
known manufacturing jeweler, and head of 
the P. & A. Linton Co., 86 Page St., who,,. 
as reported in last week’s issue of THE 
JEWELERS’ Circular, died Saturday, July 
16, in New York, were held at the home of 
his sister, Mrs. Mary E. Colton, 117 Con- 
gress Ave., yesterday morning, and a solemn 
high mass of requiem was sung at St. 
Michael’s Church, Oxford St., at 9 o’clock. 

Mr. Sheridan’s death came as a distinct 
shock to his many friends and business 
acquaintances in the industrial life of Pro- 
vidence. Only a week ago, he was enjoy- 
ing comparatively good health. 

Born in Providence, July 10, 1872, the son 
of Charles A. and Agnes E. Sheridan, he 
received his early education in the public 
schools of that city. When a young man he 
entered the jewelry business, an industry 
with which he had been connected for the 
past 40 years. At the time of his death, 
Mr. Sheridan was president and treasurer 
of the P. & A. Linton Co., this city. 

Thirty-five years ago, he was married to 
Flora C. Follmar of Providence, who died 
in June, 1920. 

Deceased is survived by one son, Royal 
F. Sheridan of this city, and two sisters, 
Mrs. Colton and Mrs. Agnes Smith, both 
of New York. 

Burial was in the family plot at St. 
Francis Cemetery. 











Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week ending July 23, 1927 

The U. S. Assay Office reports: 


Gold bars exchanged for gold coin... ' $693,491.34 
Gold bars paid depositors............ 73,508.74 
WOME ciue tenn Casanndeeauaa meet $767,000.08 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchanges 
foo a Ce mere Lest: ee eee $315,146.68 
A EOES. wid. dp sige wuae ie Bie a aoa a 76,696.09 
Tae vas Cane awaaderek teat 76,810.26 
MY WE eas a cea Rae eclbene uh bud eeeeNs 56,281.27 
MT SAAR eas AC dic bien aawaekeue Paes 142,622.60 
Wt "9G ixaktavsielneas sdbabodsacews 25,934.44 


$693,491.34 








A man giving his name as “F. M. Moore” 
purchased a small ring from Ralph 
Snyder, jeweler at Herkimer, N. Y., July 20, 
and gave a $25 check in payment. Mr. 
Snyder endorsed the check and cashed it 
next door at the Empire Clothing Co. The 
stranger took the change and the ring. Later 
the check was found to be a forgery. The 
stranger was described as 60 years of age. 
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Illinois Platinum Stamping Law 


Bill Which Recently Passed Both Branches of State Legislature Is Signed by Governor But 
Does Not Become Effective Until Jan. 1, 1928 


Cuicaco, July 20.—The [Illinois State 
Platinum Stamping Bill, which was recently 
passed by both the Assembly and Senate, 
was signed by the governor on July 14, but 
does not become effective until Jan. 1, 1928. 

This legislation, which had the support of 
the trade organizations and jewelers gen- 
erally throughout the country is practically 
in every way similar to the platinum law 
passed by New York State last March, and 
was drawn in conformity with the proposed 
national law which will be re-introduced into 
Congress at the next session. The bill was 
introduced into the House on March 8 last. 

Illinois is the second State to adopt the 
platinum law, and now that both New York 
and Illinois have similar laws, it is expected 
that similar acts will be introduced into many 


of the other State legislatures. 
The bill as introduced into the House was 
known as House Bill No. 216. The law 


is as follows: 

Section 1. In this Act, unless the context other- 

wise requires. 
“(1) The term “article”? means any article of 
merchandise, and includes any portion of such arti- 
cle, whether a distinct part thereof or not (includ- 
ing every part thereof whether or not separable 
and also including material for manufacture). 

2) The terms “platinum,” “iridium,” ‘“palla- 
dium,” “ruthenium,” “rhodium,” and/or “osmium” 
include any alloy or alloys of any one or more 
of said metals. 

(3). The term ‘mark’ means any mark, sign, 
device, imprint, stamp, or brand applied to any 
article, or to any tag, card, paper, label, box, 
carton, container, holder, package, cover, or wrap- 
ping attached to, used in conjunction with, or in- 
closing such article, or any bill, bill of sale, in- 
voice, statement, letter, circular, advertisement, 
notice, memorandum or other writing or printing. 

(4) The terms “apply” and “applied” include 
any method or means of application or attachment 
to, or of use on, or in connection with, or in 
relation to, an article whether such application, 
attachment, or use is to, on, by, in, or with: 

(a) The article itself; or 

(b) Anything attached to the article; or 

(c) Anything to which the article is attached; or 

(d) Anything in or on which the article is; or 

(e) Anything so used or placed as to lead to 

a reasonable belief that the mark on that thing 
is meant to be taken as a mark on the article 
itself. 
(5) The term “quality mark” means any mark 
as herein defined indicating, describing, identifying 
or referring to or appearing or seeming or pur- 
porting to indicate, describe, identify or refer to 
the partial or total presence or existence of, or the 
quality of, or the percentage of, or the purity 
of, or the number of parts of platinum, iridium, 
palladium, ruthenium, rhodium, and/or osmium 
in any article. 

Sec. 2. (a) When an article is composed of 
mechanism, works or movements and of a case or 
cover containing the mechanism, works or move- 
ments, a quality mark applied to the article shall 
tbe deemed not to be, nor to be intended to be, 
applied to the mechanism, works or movements. — 

(b) The quality mark applied to the article 
shall be deemed not to apply to springs, winding 
bars, sleeves, crown cores, mechanical joints, pins, 
screws, rivets, dust bands, detachable movement 
rims, hat-pin stems, bracelet and necklace snap 
tongues. In addition, in the event that an article 
js marked under paragraph (5) of section 5, the 
quality mark applied to the article shall be deemed 
not to apply to pin tongues, joints, patches, lapel 
button backs and the posts to which they are at- 
tached, scarf-pin stems, hat-pin sockets, shirt-stud 
backs, vest-button backs, and ear-screw backs: 
Provided, that such parts are made of the same 
‘quality of gold as is used in the balance of the 


article. ¢ 





Sec. 3. If there is any quality mark printed, 
stamped, or branded on the article itself, there 
must also be printed, stamped, or branded on the 
said article itself the following mark, to wit: A 
trade-mark duly applied for or registered under 
the laws of the United States of the manufacturer 
of such article; except that if such manufacturer 
has sold or contracted to sell such article to a 
jobber, wholesaler, or retail dealer regularly en- 
gaged in the business of buying and selling similar 
articles, this provision shall be deemed to be ccm- 
plied with if there is so marked on the said article 
the trade-mark duly registered under the laws of 
the United States of such jobber, wholesaler, or 
retail dealer, respectively; and in such event there 
may also be marked on the said article itself 
numerals intended to identify the article, design, 
or pattern: Provided, however, that such numerals 
do not appear or purport to be a part of the 
quality mark: Provided further, that they are not 
calculated to mislead or deceive anyone into be- 
lieving that they are partly of the quality mark. 

Sec. 4. (a) All quality marks applied to any arti-+ 
cle shall be equal in size and equally visible, legible, 
clear, and distinct and no quality mark which is 
false, deceptive, or misleading shall be applied to 
any article or to any descriptive device therefor. 
No more than one quality mark shall be applied 
to any article and such quality mark shall be ap- 
plied to such article in only one place thereon ex- 
cept as elsewhere in this act specifically permitted. 

(b) Wherever in this Act provision is made for 
marking the number of parts or percentage of 
metals such number or percentage shall refer to 
weight and not to volume, thickness, or any other 
basis. 

Sec. 5. There shall not be applied to any article 
any quality mark nor any colorable imitation 
thereof, not any contraction thereof, nor any addi- 
tion thereto, nor any words or letters, nor any 
mark purporting to be or resembling a quality 
mark, except as follows: 

(1) An article consisting of at least 985/1000ths 
parts of platinum, iridium, palladium, ruthenium, 
rhodium, and/or osmium, where solder is not used 
and at least 950/1000ths parts of said same metal 
or metals where solder is used, may be marked 
“platinum”: Provided, that the total of the afore- 
mentioned metals other than pure platinum shall 
amount to no more than 50/1000ths parts of the 
contents of the entire article. 

(2) An article consisting of at least 985/1000ths 
parts platinum, iridium, palladium, ruthenium, 
and/or osmium, where solder is not used and at 
least 950/1000ths parts of the said same metal or 
metals where solder is used: Provided, that at least 
750/1000ths parts of said article are pure platinum, 
may be marked “platinum”: Provided further, that 
immediately preceding the mark “platinum” there 
is marked the name or abbreviation as hereinafter 
provided, of either iridium, palladium, ruthenium, 
rhodium, and/or osmium, whichever of said metals 
predominates: And provided further, that such pre- 
dominating other metal must be more than 
50/1000ths parts of the entire article. 

(3) An article consisting of at least 985/1000ths 
parts of platinum, iridium, palladium, ruthenium, 
rhodium, and/or osmium, where solder is not used 
and at least 950/1000ths parts of said same metals 
where solder is used: Provided, that more than 
500/1000ths parts of said article consists of pure 
platinum, may be marked with the word “plati- 
num”: Provided further, that said word is im- 
mediately preceded by a decimal fraction in cne- 
thousandths showing the platinum content in pro- 
portion to the content of the entire article: And 
provided further, that said mark “platinum” be 
followed by the name or abbreviation as herein 
allowed, of such one or more of the following 
metals, to wit: Iridium, palladium, ruthenium, 
rhodium, and/or osmium, that may be present in 
the article in quantity of more than 50/1000ths 
parts of the entire article. The name of such other 
metal or metals other than platinum, however, shall 
each be immediately preceded by a decimal fraction 
in one-thousandths showing the content of such 
other metal or metals in proportion to the entire 
article—as, for example, 600 Plat., 350 Pall., or 
500 Plat., 200 Pall., 150. Ruth., 100 Rhod. 

(4) An article consisting of 950/1000ths parts 


of the following metals: Platinum, iridium, Palla. 
dium, ruthenium, rhodium, and/or osmium, with 
less than 500/1000ths parts of the entire article 
consisting of pure platinum, may be marked with 
the name iridium, palladium, ruthenium, rhodium 
and/or osmium, whichever predominates in the said 
article, but in no event with the mark “platinum”: 
Provided, however, that the quantity of such 
metal other than platinum so marked must be 
marked in decimal thousandths: And _ provided 
further, that the name of such metal other than 
platinum so used must be spelled out in full, irre. 
spective of any other provisions of this Act to the 
contrary. 

(5) <An article composed of platinum and gold 
which resembles, appears, or purports to be plati. 
num may be marked with a karat mark and the 
platinum mark provided: 

(a) The platinum in such article shall be at 
least 985/1000ths parts pure platinum; and 

(b) The fineness of the gold in such article 
shall be correctly described by the karat mark of 
said gold; and 

(c) The percentage of platinum in such article 
shall be no less than 5 per centum in weight of 
the total weight of the article; and 

(d) The mark shall be so applied that the 
karat mark shall immediately precede the platinum 
mark, as, for example, “14 K & Plat.,” “18 K & 
Plat.,” as the case may be, it being expressly pro. 
vided that in case the percentage of platinum ex- 
ceeds the 5 per centum provided herein the quality 
mark may also include a declaration of the per- 
centage of platinum, as, for example, “18 K & 
1/10th Plat.,” or “14 K & 1/8th Plat.,’”’ or as the 
case may be. 

(6) An article composed of platinum, and any 
other material or metal not resembling, appearing, 
or purporting to be platinum, may be marked with 
the quality mark platinum: Provided, that all parts 
or portions of such article resembling, or appearing, 
or purporting to be platinum, or reasonably purport- 
ing to be described as platinum by said quality 
mark, shall be at least 985/1000ths parts pure 
platinum. 

Sec. 6. Whenever provided for in this Act, ex- 
cept as specifically excepted in paragraph 4 of sec- 
tion 5 hereof, the word “platinum” may be applied 
by spelling it out in full or by the abbreviation 
“Plat.”; the word “iridium” amy be applied by 
spelling it out in full or by the abbreviation 
“Trid.”; the word “palladium” may be applied by 
spelling it out in full or by the abbreviation 
“Pall.”; the word “ruthenium” may be applied by 
spelling it out in full or by the abbreviation 
“Ruth.”; the word “rhodium” may be applied by 
spelling it out in full or by the abbreviation 
“Rhod.”; and the word “osmium” may be applied 
by spelling it out in full or by the abrrevia- 
tion “Osmi.” 

Sec. 7. Any person, partnership, corporation, or 
association, or any officer, director, employe, or 
agent thereof, who shall sell or offer or expose 
for sale in the State any article to which is 
applied any quality mark which does not conform 
to all the provisions of this Act, or from which 
is omitted any mark required by the provisions 
of this Act, shall be guilty of a misdemeanor and 
upon conviction thereof shall be punished by a 
fine of not more than $1,000, or by imprisonment 
in the county jail for not more than six months, 
or by both such fine and imprisonment, in the 
discretion of the court: Provided, however, that it 
shall be a defense to any prosecution under this 
chapter for the defendant to prove that the said 
article was manufactured and marked with the 
intention of and for purposes of exportation from 
the United States, and that the said article was 
either actually exported from the United States to 
a foreign country within six months after date of 
manufacture thereof with the bona fide intention 
of being sold in the said country and of not being 
reimported, or that it was delivered within six 
months after date of manufacture thereof to a per- 
son, firm, or corporation whose exclusive customary 
business is the exportation of such articles from 
the United States. 

Sec. 8. In any action relating to the enforcement 
of any provision of this Act a certificate duly issued 
by an assay office of the Treasury Department of 
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the United States certifying the weight of any 
article, or any part thereof, or of the kind, weight, 
quality, fineness or quantity of any ingredient 
thereof, shall be receivable in evidence as constitut- 
ing prima facie proof of the matter or matters 
go certified. 

Sec. 9. In any action relating to the enforce- 
ment of any provision of this Act proof that an 
article has been marked in violation of the pro- 
visions of this Act shall be deemed to be prima 
facie proof that such article was manufactured 
after this Act became effective. 

Sec. 10. This Act shall take effect Jan. 1, 1928. 

Sec. 11. Section 299a of Division I of “An 
Act to revise the law in relation to criminal 
jurisprudence,” approved March 27, 1874, as 
amended, is repealed. 








“Diamond” Salesman Fined 





Boston Police Arrest Man After He At- 
tempts to Sell “Gems” to East Wey- 
mouth, Mass., Jewelers 


Boston, Mass., July 22.—Jack Grossman, 
of Montreal and Ottawa, an alleged “fake” 
diamond salesman, who, the police claim, 
had served five years in Sing Sing for grand 
larceny, was fined $100 for selling jewelry 
without a license and was held for a week 
in $1,000 by Weymouth police, charged 
with attempted larceny by fraud in the 
Quincy court. 

The cleverness of Albert Schofield, of 
East Weymouth resulted in the arrest of 
Grossman, who is wanted in Boston, Lynn, 
Montreal, Ottawa and Detroit, according to 
the police. Grossman told Mr. Schofield he 
was a diamond salesman and that he wanted 
to sell him some choice diamonds. Mr. 
Schofield asked him to wait until he called 
in his partner, and then he went out and 
called the police. Saying that he was going 
to the bank to get some money with which 
to buy the diamonds, a police officer, sup- 
posed to be Schofield’s partner, led Gross- 
man to the station. There a search was 
made and the police say Grossman was 
found to have in his possession 38 jewels of 
various values. 

One witness testified that Grossman was 
the man who swindled him out of $500 by 
the switching process, changing genuine 
gems for “fakes.” 








Experts Advise on Bead Necklace 
Classification 


There has been considerable confusion in 
the trade with regard to the classification 
of imitation pearl bead and other necklaces, 
and for the information of importers, the 
following advice was circulated during the 
fast week by customs experts: 

“All necklaces of whatever material com- 
posed, finished (ready to be worn in the 
condition as imported), or knotted between 
the beads, or clasped, are classifiable as 
jewelry, at 80 per cent ad valorem under 
Par. 1428, T. D. 42219 and T. D. 42151, 
the latter being a U. S. Court of Customs 
Appeals decision. This includes bead of 
imitation pearls, T. D. 42116. 

“Imitation pearl beads loosely strung or 
unstrung are dutiable at the rate of 60 
per cent. ad valorem under Par. 1403. 

“Beads in imitation of precious or semi- 
precious stones, loosely strung or unstrung, 
are dutiable at 45 per cent. ad valorem under 
Par. 1403. It is understood, following T. D. 
41024 of the U. S. Court of Customs Ap- 
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peals, that beads to fall within this category 
must be of a lead content. 

“Beads loosely strung or unstrung not of 
a lead glass, are dutiable at 35 per cent. 
ad valorem under Par. 1403.” 














No action has as yet been taken by the 
State legislature, in session at Montgomery, 
tending to place a State tax on jewelry. 
The indications are that jewelry will escape 
such a tax. However, a bill to this effect 
could still be introduced and passed by the 
State law-making body. 

P. H. Tyler, president of the Tyler 
Jewelry Co., at Ensley, Birmingham suburb, 
announces that the merchants of Ensley now 
have plans well under way for one of the 
biggest co-operative advertising campaigns 
and co-operative sales they have ever staged. 
The campaign will commence soon and will 
continue until about Oct. 1. 

Business in Birmingham is not brisk, but 
it cannot be said that it is bad. It is 
about as good as usual at this season of 
the year when so many people are off on 
their vacations, several retail jewelers say. 
According to traveling men from New York, 
Chicago and other northern and eastern 
cities, business in Birmingham is better at 
this time than in many other sections of the 
country. The manufacture of steel and iron 
and the demand for these products is hold- 
ing up well for the Summer season. This 
is keeping business of all kinds going here. 

The Associated Retail Credit Men of 
Birmingham, composed of jewelers and 
merchants in all lines, are concerned over a 
number of bills now pending before the 
State legislature. One of these is a bad 
check bill. At the present time the State 
laws covering bad checks is not stringent 
enough, they say. Another bill is one to 
increase the amount of exemption in garnish- 
ments from $25 to $50. Merchants are op- 
posing this bill. At a meeting of the credit 
men the past week a legal quiz was held 
on the statute of limitations, with reference 
to negotiable instruments. This proved of 
much interest and many valuable points 
were brought out. 

After 12 years in the retail jewelry busi- 
ness in Birmingham, Reid Lawson, Inc., is 
disposing of its stock at private sales. In 
full-page newspaper advertisements Reid 
Lawson, head of the firm, announces that 
he will close out his stock of jewelry and 
will engage in other business. Mr. Lawson 
does not say at present what business he 
will engage in. The retirement of Mr. 
Lawson from the jewelry business will be 
a severe loss to the Alabama Retail 
Jewelers’ Association, of which organization 
he was a prominent member and one of 
the past presidents. His retail jewelry 
store was regarded as one of the finest 
establishments in all Alabama. 

During the past week one of the big show 
windows at the Jaffe Jewelry Co., resembled 
an artistic display of some big sporting 
goods store, and attracted thousands of 
people. The occasion was the display of 
trophies to be given in the Birmingham 
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News’ first annual Jefferson county golf 
championship tournament, which commenced 
at Highland Park municipal links July 25. 
In the center of the collection of trophies 
was a bronze model golfer, which will be 
inscribed annually with the name of the 
winner. This trophy will remain at High- 
land Park. To the left in the window were 
several individual models in smaller size, 
which will be awarded to the winners each 
year. On either side of the large bronze 
model were silver cups and photographs. 








Nature and Demand for Sil- 
verware Designs 





AS Bobbie Burns said: “As ithers see us.” 

In every sphere of life it is advantageous 
to learn what others say or think concern- 
ing us. An arts survey was made by three 
associated elements in decorative arts edu- 
cational propoganda, and their reports were 
bound in a volume under title of “Art in 
Industry’ (New York: Macmillan Co., 
1922). Under the subhead given above in 
our title are the following remarks: 

“The demand for new styles in sterling 
silver is to a large extent due to the Ameri- 
can desire for novelty and change. Articles 
of silver do not quickly wear out and the 
demand for new designs is to a degree 
stimulated artificially by the manufacturer 
to increase business. If it were not for this 
demand for novelty fewer designers would 
be required. 

“Many thoughtful persons in the industry 
express the belief that such a practice is 
wrong economically and esthetically, inas- 
much as silver should be so beautiful in de- 
sign and so well made that a service would 
be handed down from generation to genera- 
tion and that more or less whimsical changes 
for the sake of novelty should not be neces- 
sary. Each firm, however, naturally tries 
to obtain as many orders as possible. Sales- 
men are constantly on the lookout for ‘novel- 
ties’ brought out by competing establishments 
and for projects to meet needs real or ima- 
ginary. These they speedily report to the 
manager and officers of their company as a 
basis for new designs. There follows an 
effort to develop an object somewhat better 
than that brought out by the competitor and 
to produce it as economically as possible 
by the use of existing tools and molds. 
Among the higher-grade establishments new 
designs as a rule are developed in an effort to 
“freshen up” the stock and to put forth 
something more attractive or eye-catching 
than the previous product and thus to in- 
crease the sales. 

“In years gone by it was accepted policy 
for a firm to bring out a new design for flat 
tableware only about once in seven years. 
A few years ago this policy underwent a 
radical change and it became the custom to 
have two or three new designs on the mar- 
ket each spring and autumn. Just at present 
(1920) the average practice seems to be 
the production of one new design a year. 

Since the above was written, the members 
of silver trade has agreed to bring out new 
styles not more than once in 2 years. 








Miss Bessie McKechenie has become asso- 
ciated with the Plainville Stock Co. 
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John Kelso was a business visitor in Bos- 
ton the past week. 

Frank E. Farnham and family are at their 
Summer cottage in New Hampshire for the 
Summer. 

Mr. and Mrs. Harry M. Mays are at their 
country estate on Warwick Neck for the 
summer. 

William Whytock is having a two-story 
one-family dwelling erected for himself on 
Roslyn Ave. 

Art Hadley and family are at the Plum 
Beach House, near Saundertown, for a 
month’s stay. 

Leo Krichbaum, of L. Krichbaum & Co., 
is at his Summer cottage. at Grant’s Station 
until after Oct. 1. 

A. Leo Kilkenny of The Strathmore Co. 
was a business visitor through central New 
England the past week. 

Walter S. Peck, manager of Henry Wil- 
liams & Son, 54 Page St., is on a two weeks’ 
business trip for that concern. 

Arnold C. Messler is spending the Sum- 
mer at Block Island, making visits to this 
city once or twice each week. 

Frank M. Kelley was in New York the 
past week in the interests of the Manufac- 
turing Jewelers’ Board of Trade. 

The Avon Jewelry Co., formerly located 
at 102 Friendship St., is now settled in its 
new quarters at 169 Dorrance St. 

Mr. and Mrs. Charles E. Hancock are 
spending the Summer at their camp on Lake 
Winnepasaukee, in New Hampshire. 

Mr. and Mrs. R. Foster Reynolds and son 
left Saturday for Camp Tanglewood, Bridge- 
ton, Me., for the remainder of the season. 

Harold W. Ostby, president of the Ostby 
& Barton Co., with his family, are at their 
Summer camp in the Adirondacks until 
after Labor Day. 

Paul Stern, of the Louis Stern Co. of 
this city, sailed from Paris last Wednesday 
for New York, returning from several 
months in Europe. 

Paul B. Paris has purchased a handsome 
residence on the southerly side of Ray St, 
upon which he has placed two mortgages, 
aggregating $14,150. 

Edgar M. Docherty, of William C. Greene 
& Co., is contemplating spending a part of 
next month on an automobile trip in Can- 
ada, with his family. 

Mrs. John F. P. Lawton and Miss Grace 
Lawton, are at the Ben Grosvenor Inn, at 
Pomfret, Conn., where they will spend the 
remainder of the summer. 

Ralph Gregory of Goodwin & Gregory, 
accompanied by Mrs. Gregory, returned last 
week from an automobile trip to Chicago, 
going over the Mohawk trail. 

Eldridge T. Roehr, of the Bassett Jewelry 
Co. has just returned from a trip to Chicago 
and is preparing to leave on an extended 
western trip at an early date. 

Edward M. Wheeler, manager of the 
Providence office of the National Jewelers’ 
Board of Trade, was in Connecticut the past 
week on business for the Board. 

The entire factory, excepting the offices 
of the Ostby & Barton Co. is closed for the 
annual vacation and overhauling period. Op- 
erations will be resumed on July 28. 
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The office and factory of the Radium 
Jewelry Co., 38 kriendship St., which closed 
for the annual vacation period on July 22 
will resume operations on Aug. 1.° 

The Style Jewelry Mig. Co., 162 Chest- 
nut St., is being conducted by Antonio Di 
Stefano and John Russo, according to in- 
formation filed at the city clerk’s office. 

J. Robert Sweet of the Providence office 
of the National Jewelers’ Board of Trade 
called upon the trade through northeastern 
Massachusetts last week on revisional work. 

A discharge in bankruptcy was granted to 
Daniel G. Fellman, jeweler of Main St., 
Woonsocket, by Judge Ira L. Letts in the 
United States District Court here on Mon- 
day last. 

Mr. and Mrs. E. Merle Bixby have re- 
turned from a 10 days’ automobile tour of 
the White Mountains and are at their Sum- 
mer home at Buttonwoods for the remainder 
of the Summer. 

The White Metal Rolling & Stamping 
Corp. of Brooklyn, N. Y., has filed its state- 
ment at the Secretary of State’s office that 
its attorney for Rhode Island is Frank H. 
Meyer, 95 Reynolds Ave. 

According to information filed at the office 
of the city clerk, Mary B. Walton of 346 
Roger Williams Ave., Phillipsdale, R. L., is 
the owner of the Durex Co., that has started 
in a mail order jewelry business at 63 Em- 
pire St., this city. 

The 15 handsome loving cups given as 
prizes in the bathing beauty contest at Nar- 
ragansett Pier last week by the Rhode Is- 
land Pharmaceutical Association and its 
Traveling Men’s Auxiliary, were furnished 
by the Shepard Co. of this city. 

Among the members of the committee for 
conducting the annual outing for about 3,000 
crippled children on the “Sunshine Special” 
to be held at Rocky Point on Aug. 2, under 
the auspices of the Providence Exchange 
Club are: Joseph H. Lancor, Manuel F. 
Williams and Theodore B. Pierce. 

Major Lewis F. Patstone, whose death oc- 
curred recently at Shanghai, China, after a 
protracted illness from typhoid fever, was 
the youngest son of the late Lewis Patstone 
for many years a diamond jeweler in the 
Howard building, corner of Westminster 
and Dorrance Sts., this city. The latter died 
some years ago in the Philippine Islands, 
where he was in the United States con- 
stabulary service. 

Among those who officiated in the cere- 
monies by the Grand Lodge of Masons in 
Rhode Island at the laying of the corner- 
stone of the Union Protestant Church on 
Prudence Island last Sunday were: Ray- 
mond I. Blanchard as Senior Grand Stew- 
ard; Augustus F. Rose as Junior Grand 
Warden; Harold L. McAuslan as Grand 
Secretary; Sylvester M. Budlong, Grand 
Treasurer and Raphael Vicario as Grand 
Sword Bearer. 

The final report of Horace M. Peck, as 
temporary receiver of the Bilgor Co., manu- 
facturing jewelers, 185 Eddy St., was filed 
in Superior Court last Tuesday and his 
account allowed in a decree entered by 
Judge Arthur P. Sumner. An allowance 
of $200 was made to Mr. Peck for services 
and of $150 to Philip C. Joslin, attorney, 
as counsel for fees and services. The de- 
cree discharges Mr. Peck as temporary re- 
ceiver and authorizes him as permanent re- 
ceiver to pay all obligations of the co- 
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partnership and to collect all accounts. Mr, 
Joslin informed the court that the assets 
were approximately $10,000. This is an 
action brought by G. Leon Silverman for 
the dissolution of a copartnership existing 
between him and David Bilgor under the 
style of the Bilgor Co., but the partners 
were unable to agree upon the terms of 
dissolution. 

Among the jewelry buyers reported jn 
this city and vicinity during the past week 
were the following: I. Lachman, of |, 
Lachman & Sons, Seattle, Wash.; Frederick 
Weingarten, of F. Weingarten Co., San 
Francisco, Cal.; Mr. Turk, of C. E. Turk & 
Co., New York city; Max Singer of New 
York city; Mr. Shapiro, of S. Shapiro & 
Co., Ltd., Montreal; Mr. Coen, of Coen & 
Kramer, New York city; Messrs. Howell 
and Freilicker, resident buyers for Mc. 
Greevy, Werring & Howell, Inc., New York 
city. 











The J. F. Sturdy Sons’ Co. closed last 
Friday evening for a week’s vacation. 

Mr, and Mrs. Leo Kriegal are spending a 
short vacation in Canada by automobile. 

Myer Rosenberg has returned from a vaca- 
tion spent in New York city and vicinity. 

Andrew Neuschuez and family are spend- 
ing the Summer at their cottage on Cape 
Cod. 

Mr. and Mrs. W. H. Ryder are at their 
cottage on Pleasant St., at Swift’s Beach 
for the Summer. 

Mr. and Mrs. Patrick O’Connell are en- 
joying a two weeks’ vacation at Trumbull 
Beach, Milford, Conn. 

Mr. and Mrs. Victor Shevers have re- 
turned from an automobile trip to Washing- 
ton and Atlantic City. 

Raymond N. King of this town has been 
granted a marriage license at Pawtucket, 
the bride-to-be being Miss Charlotte Maron 
of Pawtucket. 

William P. Nihan has returned from Cin- 
cinnati, O., where he represented North At- 
tleboro Lodge at the annual national conven- 
tion of the Elks. 

Among those who donated prizes for the 
third annual Community outing at Ye Olde 
Hummocks last Wednesday were the fol- 
lowing: J. J. Sommer Co., T. G. Frothing- 
ham Co., Inc., A. L. Lindroth Co., The Web- 
ster Co., Mandalian Mfg. Co., Paye & Baker 
Mfg. Co., E. I. Franklin Co., Sturtevant & 
Whiting, Swift & Fisher, W. G. Clark Co, 
Jewelry & Cutlery Novelty Co. C. K. 
Grouse Co., LeStage Mfg. Co., L. E. Free- 
man Co. J. H. Peckham Co., Cheever 
Tweedy Co., C. Ray Randall Co.. Evans Case 
Co., R. Blackinton Co., Riley & French and 
G. C. Hudson Co. 








Edward Fraser, jeweler at Leavenworth, 
Kans., dropped dead recently in his jewelry 
store in that city after being stricken with 
an attack of acute indigestion. Mr. Fraser 
complained of not feeling well and just as 
he started to eat some ice cream, he expired. 
The deceased is survived by his widow, 2 
daughter and two brothers. 
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Stepnen H. Garner is at Orleans, down on 
the Lape, tor a short stay. 

Harry E. Briggs is spending a month at 
Nova Scotia with relatives. 

S. M. Holman, Jr., and family are at West 
Falmouth for a two weeks’ sojourn. 

Mr. and Mrs. William Reynolds are at 
Camp Naomi, at Wareham, for a few weeks. 

Mr. and Mrs. Eugene Fournier and fam- 
ily have opened their Summer home at Hog 
Island. 

Mr. and Mrs. Andrew B. Flagg left a few 
days ago for Camp Tanglewood, Bridgeton, 
Me. where they will spend a couple of 
weeks. 

Mr. and Mrs. Herbert K. Sturdy and 
family are at their cottage at Little Comp- 
ton, R. L., for the season. 

John J. Hodge, with the Baer & Wilde 
Co., and family are at Harwichport, on Cape 
Cod for a two weeks’ sojourn. 

Mr. and Mrs. Walter J. Thomas and fam- 
ily have returned from an automobile trip 
to the White Mountains and Montreal. 

Samuel M. Holman, Jr., was a member 
of the official party that visited Company I 
at Camp Devens, at Ayer, Mass., last Sun- 
day. 

David J. McMurray, foreman for the W. 
E. Richards Co., with his family are at Dur- 
rian Lake, at Ossipee, N. H., for a couple of 
weeks. 

Mr. and Mrs. Thomas McGrath and 
family spent the last week-end with friends 
at Conimicut on the west shore of Narra- 
gansett bay. 

Charles J. Sekowski, treasurer of T. G. 
Frothingham & Co., Inc., with his family 
has been spending a few days at North 
Kingstown, R. I. 

R. B. Macdonald and family have been 
entertaining a house party over the last 
week-end at their Summer home at Bay 
Spring on Narragansett bay. 

Frederick C. Wilmarth, Albert G. Saart 
and Everett White were members of the 
committee in charge of the annual field day 
of the Angle Tree Stone Rod and Gun Club 
held last Saturday. 

Joseph Finberg donated watermelons to 
the boys who are enjoying the Summer at 
Camp Finberg, which is one of the nu- 
merous gifts of Mr. Finberg’s to the youth 
of this vicinity. Ice cream was furnished 
by Arthur Bottomley and bananas by Ed- 
ward Rhind. 

Medals and insignia for the headquarters 
of the Twenty-sixth Division which has 
been attending maneuvre at Camp Devens 
the past fortnight, were furnished by the 
Robbins Co. of this city. They were de- 
livered personally at the camp by Donat 
Fisher and Anatole Dupuis. 

George W. Jenkins, for several years with 
the W. M. Hall Co., but now of the sales 
forces of the A. S. Ingraham Co., was mar- 
ried last Monday afternoon to Miss Eliza- 
beth M. Lincoln who has been stenographer 
for some time for the J. F. Sturdy’s Sons 
Co. They are spending their honeymoon 
on an automobile trip through the White 
Mountains. 

Obtaining a waiver of the five day law 
and surprising his many friends, James L. 
Wiggmore of the manufacturing jewelry 
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concern of the H. W. K. Co., who is also 
one of the City Councillors, and Irene O. 
Alger, who has been in charge of the pack- 
ing room of the F, L. Torrey Co., were 
married quietly last Friday morning by 
Judge Walter A. Briggs at the home of the 
bride’s parents in the presence of members 
of their immediate families. Mr. \Wiggmore 
was attended by his business partner, George 
Kissick. Following a brief reception after 
the ceremony, Mr. and Mrs. Wiggmore left 
by automobile for a two weeks’ tour in 
Maine. 

Plans are under way for the annual drive 
to fill the Community Chest and while the 
budget is already made up and the commit- 
tees selected, the date of the drive has not 
yet been announced. Aldro A. French is 
president of the committee and among the 
members are the following: Milford E. 
Bliss, vice-president; Harvey E. Clap, H. 
Lester Lee, Thomas G. Sadler, Ervin V. 
Sweet, Rathbun Willard, William H. Blake, 
Harold E. Sweet. Joseph F, Rioux is chair- 
man of the campaign executive committee 
with Stephen H. Garner, vice chairman, 
other members of that committee being 
Lewis S. Chilson, John J. Hodge, Leonard 
I. Lamb, Arthur Bates and George E. Ner- 
ney. 








Plainville, Mass. 


The plant of Whiting & Davis closes July 
29 for a week’s vacation period inventory 
and overhauling. 

Mr. and Mrs. Oliver P. Brown and family 
left last Saturday on an automobile trip 
through Maine. 

Mr. and Mrs. John Kenerson and family 
spent the last week-end at Buttonwoods 
Beach, off Narragansett bay. 

Mr. and Mrs. Louis Entwistle sailed a few 
days ago for England, where they will spend 
the remainder of the Summer visiting rela- 
tives and friends. 

The tool department of the Whiting & 
Davis factory went down to Point Judith on 
Rhode Island’s south shore last Saturday, 
where they held a field day with all kinds of 
sports, also a clam bake. The trip was 
made by automobiles. 











Allentown, Pa. 





Mrs. I. Philips, wife of I. Philips, jeweler, 
401 Hamilton St., left with her children for 
Atlantic City where they will remain for 
the Summer. 

Miss Mayme Beidler, in charge of Faust 
& Landes jewelry store, Emaus, resigned 
to accept a position as assistant buyer of 
silverware at Bamberger’s Department store, 
Newark. 

Miss Alice Cooper, manager of the sta- 
tionery department of E. Keller & Sons, 
jewelers, 711 Hamilton St., is mourning the 
death of her father, Rev. Charles Cooper, 
D.D., which occurred in this city Wednesday 
morning. 

The mid-Summer Community Dollar Day 
was observed in Allentown on Tuesday, 
which brought a multitude of shoppers from 
the suburbs and outlying towns to shop. A 
number of local jewelers participated in the 
event, among the number being Harry I. 
Kistler, Paul M. Koehler, A. C. Hoover & 
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Bro., P. A. Freeman, Kay Jewelry Co. and 
Rogers Jewelry Co. 

The following traveling men are calling 
on the trade in this locality: Mr. Terhune, 
Ingersoll Watch Co., Inc.; Mr. Alkin, L, H. 
Keller & Co., Inc.; W. H. Cook, H. E. 
Kaser Co.; M. Marvin Meyer, De Luxe 
Clock & Mfg. Co., and F. L. Avery, Louis 
Manheimer & Bros., Inc. 

Daniel Grechan, manager of the Kay 
Jewelry Co.’s store, 702 Hamilton St., is in 
New York city attending a meeting of the 
managers of all the Kay stores. This meet- 
ing is held at the Pennsylvania Hotel. While 
in New York Mr. Grechan attended the 
Dempsey-Sharkey fight on Thursday night. 
























Roy, opposite Hotel Gayoso, 
was delayed in getting into his new location 
on S. Main St., near Madison, but expects 
to move there shortly. 

There is a rumor that a large jewelry 
store in Memphis will be located on Madison 
Ave. This street has been the home of 
two or three retail jewelry stores in past 
years and one wholesale establishment. At 
present one is on that street in the up-town 
section and another in the cross-town section 
many blocks east. Madison is, however, the 
“Wall Street” of Memphis, and has always 
been notable for banking houses and general 
retail and professional offices and_ sky- 
scrapers, 

It begins to appear that before long 
Memphis will have air mail. It is expected 
that contracts on the Memphis-St. Louis 
route will be awarded Aug. 18. Service 
between Atlanta and New Orleans has also 
been approved, this via Birmingham. The 
successful bidders are expected to begin 
service on hoth routes not later than six 
months from the dates contracts are 
awarded. The proposed New Orleans- 
Atlanta route will hook-up with the Atlanta- 
New York route which is expected to begin 
operation about Nov. 1. 

J. H. Mednikow, accompanied by his wife, 
was in Louisville, Ky., Thursday. From 
there he was to go to Lexington, Ky., the 
Virginias, Carolinas and Georgia. He 
stated before leaving that his firm, J. H. 
Mednikow & Co., 83 2nd St., was witness- 
ing a revival of trade in much of the terri- 
tory it covers. A. I. Hirsch, who came to 
Memphis from New Orleans, looks after 
the store with many co-workers. R. L. 
Boehne, of the house, is making a July trip 
in Mississippi and Arkansas. Charles 
Mednikow is on a trip through Texas. 

Jewelers both in the retail and wholesale 
trade here have found some improvement 
in business, and considering the unusual and 
phenomenal conditions in this territory dur- 
ing the entire Spring and early this Summer, 
local trade conditions in Memphis are ex- 
cellent. A late effort at crop planting has 
been made in such counties of the tri-States 
where possible. Advices from Texas on 
crops are favorable and of course the whole- 
sale trade is interested in that. Kentucky 
to the north has suffered a little from the 
protracted dry spell following the Spring 
rains. Middle and east Tennessee report 
normal conditions and west Tennessee fair. 
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Picking a Pattern According to Specifications 
as Liemanded by an Analysis of Buying 


Wheat + estesnions Want 


i; Harmony in home appoint- 
ments. Selecting the table silver 
which fits into the decorative 
scheme of one’s dining room, 


coo 


2. The dominant style today in 
interior decoration: ” Early Ameri- 
can. 


coo 


3. Types of patterns most in de- 
mand: Perfectly Plain, and Semi- 
decorative. 


coo 


4. Smartness and Individuality in 
Design. 


5. The correct interpretation of 


Style. 


6. A pattern that will always be 
regarded as in good taste and never 


out of style. 
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i. “Treasure” Solid Silver in period 


styles. 
coo 


2. The Fiarly American Style in 
“Treasure” Solid Silver. 


ooo 


+, The Early American Style— 
Plain. The Faarly American Style 
—Ewngraved. 


ooo 


4. The Early American Style— 
distinctive and refreshingly new. 


ooo 


5. The Early American stands out 
clear and clean as the true expres- 
sion of early American silver. 

©00 


6. The Faarly American, because 


it is based on a style which has 
already withstood changing fashions 
for nearly two centuries and is today 
considered unsurpassed for Ameri- 


can homes. 


wea the above analysis is the important fact that there is a growing demand for that which is 


genuine —‘ the best,” and a marked tendency to buy a smaller quantity of fine quality rather than a 


larger quantity of inferior quality. 


Sterling (Solid) Silver answers the demand for quality of material, and “ Treasure” patterns answer the 


demand for quality of design— having genuine beauty, authenticity and unquestioned good style. 


Analyze your market and lee MERIT pick your pattern 
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HE announce- 
ment in last 
week’s issue 

of THE JEWELERS’ 
CiRCULAR to the effect that the Ster- 
ling Silversmiths Guild had made all 
arrangements to offer to the jewelry 
and silver trades a practical course on 
silver selling was received with gen- 
eral satisfaction by the distributors of 
silverware throughout the country. In- 
terest has been indicated in such a 
course from the time the preliminary 
steps were taken in its preparation. 
The fact that the course will be sup- 
plied at nominal ‘cost, the enrollment 
fee being fixed at $10 puts it within 
the reach of every jeweler in the coun- 
try. This fee includes the full cost of 
the text books and all of the service 
connecied with the successful cam- 
paign. There are no extras. 

This move on the part of the Ster- 
ling Silversmiths Guild is one of dis- 
tinct and practical value to the in- 
dustry. It is unique in many ways. 
In the first place, it is not founded on 
theory or policy but has been developed 
from the best methods of selling silver 
as they exist today. It has been pre- 
pared for the Guild by the Business 
Training Corporation, the outstanding 
professional organization of its kind 
in the field, and followed the result 
of most careful research on the part of 
trained investigators sent out as os- 
tensible silver buyers to all kinds of 
stores which sold silver. They put up 
all the objections that a customer could 
possibly make to the sale, noted the 
way they were overcome by our best 
merchants and salesmen, and prepared 
exact reports on what they found. 
These reports give the whole picture 
of the selling of silver, its method of 
presentation to the public, advertising 
display methods, and in detail the 
methods of presentation to the custom- 
er, arguments to the customer, how 
customer’s interest was excited, in fact, 
everything up to the time sales were 
closed. The reports also included sug- 
gestions that had come from the most 
successful sellers of silverware and 
from the manufacturers. 

The reports were carefully analyzed, 
shifted and arranged, and from them 
a course in sales methods has been de- 
veloped that will be of advantage to 
all types of jewelers. 

As already noted, the course will be 
conducted by correspondence and cov- 
ers a period of about three months. 
It is divided into six units, a summary 
of which appeared in the last issue of 
THE JEWELERS’ CIRCULAR, on pages 


A Practical 
Course on the 
Sale of Silver 


56 and 57, and is also being sent out 
to the jewelry trade in the form of a 
four-page broadside by the Silver- 
smiths Guild. 

As also noted last week, the course 
can be satisfactorily studied in the 
salesman’s spare time and the plan of 
operation is most easily followed. It 
is to be hoped therefore that the pro- 
gressive members of our trade will take 
advantage of the opportunity offered 
them and see to it that their silver 
salesmen, no matter how profficient 
they may be, are enrolled for the course 
in question, for in this each student 
is getting the benefit of the experience 
of the best sellers of silver in the en- 
tire industry, and we doubt if there 
is anyone who will not be made more 
proficient through the instruction. 

If the trade takes advantage of the 
opportunity now offered the result 
should be a far greater sale of silver 
to the public in the future than we 
have ever had before, with correspond- 
ing profit to dealer and manufacturer 
alike. It is a great movement for which 
the members of the Silversmiths Guild 
are to be heartily congratulated. They 
have done their part. It is now up to 
the retailers of the country to do theirs. 





LLINOIS _ has 

now enacted a 

new __— platinum 
stamping law, be- 
coming the second State to pass an 
act in conformity with the legislation 
introduced at the last session of Cong- 
ress and which will be introduced in 
the next session in the way of a Na- 
tional Platinum Stamping Law. An- 
nouncement was made last week that 
the governor of Illinois had signed the 
bill recently passed by both branches 
of the legislature, which is practically 
in every way similar to the platinum 
law passed by New York State last 
March and which takes effect Jan. 1, 
next. 

Generally, the new Illinois statute 
provides that if the article is marked 
“platinum” it must contain at least 
985/1000ths of metals of the platinum 
group where solder is not used and at 
least 950/1000ths where solder is used 
and that all but 50/1000ths of these 
metals must be pure platinum. 

Articles containing 750/1000ths 
parts platinum may be marked with 
that word and the name of the other 
metal of the platinum group associated 
with it provided the other metal is 
more than 50/1000ths parts of the ar- 
ticle, as for instance iridium platinum 
and palladium platinum. Articles that 


Illinois Now 
Has Platinum 
Stamping Law 
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contain more than 500/1000ths part 
pure platinum may be marked “pla. 
tinum” provided. the word is immedj- 
ately preceded by a decimal fraction 
in thousandths showing the platinum 
content in proportion to the content 
of the entire article and provided the 
mark “platinum” be followed by the 
name of such one or more of the metals 
of the platinum group that may be 
present in quantity of more than 
50/1000ths parts of the entire article, 
The names of such other: metals used 
must be preceded by a decimal fraction 
in one-thousandths showing the content 
of such other metal or metals in pro- 
portion to the entire article. 

In dealing with white gold and pla- 
tinum the law provides— 


1. That the platinum in the article 
must be at least 985/1000ths parts pure 
and the fineness of the gold must be 
correctly described but the percentage 
of platinum in the article marked shall 
not be less than five percent by weight 
of the total weight of the article. 

The karat mark must precede the 
platinum mark, as for example “14 K 
& Plat.” as the case may be. 

Under this law no article may be 
stamped with the quality mark unless 
there is also applied to it a duly reg- 
istered trade-mark of either manufac- 
turer, distributor or seller. In connec- 
tion with marking it should be noted 
that an article is considered “marked” 
if it is branded either on the article’ 
itself or on any tag, card, label, box, 
wrapper or folder, or if the mark is 
applied to any bill, bill of sale, in- 
voice, statement, letter, circular, adver- 
tisement, notice, memorandum or oth- 
er writing or printing connected with 
or relating to the article. 

Now that Illinois and New York 
have passed the platinum act as gen- 
erally approved by the jewelry trade, it 
is expected that little opposition will 
develop when the National Platinum 
Stamping bill of a similar nature is 
introduced into Congress at its next 
session. It is also hoped that a similar 
act will be introduced into many of 
the other State legislatures and passed 
shortly, thus making conditions in the 
platinum trade uniform throughout 
the country. 








Members of the Wilmington (Del.) Re- 
tail Jewelers’ Association held their annual 
picnic at Lenape Park, July 14. The party 
assembled at the city hall and left in auto 
mobiles at 1 o'clock. Arriving at the park 
there was a big program of sports and games 
and the party then enjoyed a picnic suppét. 
They remained at the park until about 8 
o'clock to enjoy lancing. The committee im 
charge of the affair was headed by Foley 
Brofsky, Melville M. Wells and T. Gilpin 
Massey and received much praise for the 
successful outcome of the affair. 
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Joseph Holdberg, manufacturing jeweler, 
142 Fulton St., has moved his plant to 
Room 64 in the same building. 

Yeblon & Mahler have moved their up- 
town branch from 50 W. 47th St. to new 
quarters on the fifth floor at 20 W. 47th St. 

A charter of incorporation was filed at 
Albany, N. Y., last week by the Bayer's 
Jewelry Corporation, this city. The firm 
is capitalized for $5,000. 

H. H. Kiger, of the C. A. Kiger Co.,, 
Inc., Kansas City, Mo., stopped off in New 
York last Thursday long enough to witness 
the Dempsey-Sharkey fight. Mr. Kiger later 
left for the Adirondack mountains for a 
-sojourn. 

Charles Fisher, 562 Fifth Ave., has moved 
to larger offices on the same floor at the 
same address. The new offices are furnished 
in period furniture of solid walnut and the 
“offices are very attractive, giving a fine view 


of Fifth Ave. 


George Goldfarb, of George B. Goldfarb 
& Co. Oklahoma City, Okla., was here 
‘last week on a buying trip and has since 
returned home. A. B. Stralser, Detroit, 
Mich., was another out-of-town visitor in 
this city last week. 

Lawrence L. Preiss, of the Leon Hirsch 
Corp., sailed last Saturday for Europe on 
Preiss will go to 
France, Germany and Switzerland where he 
‘will visit the watch factories. He plans 
being abroad about two months. 

Arthur A. Everts, former president of 
National Retail Jewelers’ 
Association, Dallas, Texas, is at present in 
New York and has taken a temporary apart- 


‘ment on Morningside Heights, as he will be 


in the city for the remainder of the month. 

David Karsch, for the last five years with 
B. Pusrin, calling on the retail trade in 
New York, Brooklyn, Long Island and New 
Jersey is now connected with Aaron 
Leikind, manufacturing jeweler, 94 Canal 
St. Mr. Karsch will call on his trade 
about Aug. 1. 


The creditors of the Morris Jewelry Co., 


71 Nassau St., held a meeting last Wednes- 
day in this city. 


The jewelry concern 
made an offer cf 33% cents on the dollar, 
‘payable 10 cents in cash and the balance of 
23% cents in notes. No definite action was 
taken on the offer. 

Fred Gruen, Cincinnati, O., chairman of 
the advertising committee of the National 
Jewelers’ Publicity Association, was in New 
York last Wednesday .and paid a visit to 
the office of the Publicity Association at 
Newark, N. J. He sailed at midnight 
Wednesday on the Deutschland for Europe. 


_ Nathan L. Blauston is now trading under 
his own name as Nat. L. Blauston, for- 
merly the Marie Antoinette Perle Co., at 
500 Fifth Ave., and has dissolved the firm 


THE JEWELERS’ CIRCULAR 


of Blaustein Bros. He assumes ali obliga- 
tions and will carry on as usual, his busi- 
ness in diamond rings, brooches, etc. 

Among the visitors at the offices of THE 
JEWELERS’ CIRCULAR during the past week 
was Paul Piaget, technical manager of the 
Pavillons Watch Co., Inc., Geneva, Switzer- 
land.- While here Mr. Piaget is making 
his headquarters at the firm’s New York 
office, 576 Fifth Ave. He expects to re- 
turn to Switzerland, Aug. 15. 

Charles W. Koehler, vice president of 
Howard S. Kennedy, Inc., 170 Broadway, 
has returned from a month’s vacation, spent 
at Jamesport, L. I. While on his vacation 
Mr. Koehler attended the New Jersey State 
Retail Jewelers’ Association at Asbury 
Park. The offices of the concern will be 
closed all day on Saturdays until after 
Labor Day. 

M. Kornberg, Inc., manufacturers’ rep- 
resentative of sterling and plated silver- 
ware with sales rooms at 200 Fifth Ave., 
announced last week that the concern is 
now representing the Modern Pewter Art 
Metal Co., manufacturer of pewter in 
natural colors and in cloisonné enameled 
pastel colors. This line consists of hollow- 
ware and fancy goods. 

Martin Klein, importer of diamonds, 87 
Nassau St., returned last week on the Paris 
from his European purchasing trip. Mr. 
Klein reports that while medium sizes and 
mélées are plentiful, large sizes of good 
quality are very scarce and very expensive. 
Fine stones from five to 10 carats are 
bringing better prices in the European 
market than they can be sold for in America, 
according to Mr. Klein. 

Sol Roseman, of the firm of A. Roseman, 
importer of diamonds, 10 W. 47th St., is 
starting on a trip covering the middle west 
and Pacific Coast and expects to return to 
this ‘city after Labor Day. Jacob Block, 
representing the same concern, is now in 
the middle west calling on the trade. It 
was also announced last week that A. W. 
Roubaud has severed his connection with 
the firm and that Sol Roseman will here- 
after call on his trade. 

Max Wachtler, dealer in jewelry, 138 W. 
34th St., filed a voluntary petition in bank- 
ruptcy in the United States District Court, 
this city, last Thursday. Under the new 
bankruptcy law the jeweler was not required 
to file schedules with his petition. On the 
same day the petition was filed, Judge Knox 
signed an order appointing Arthur C. Leach 
as receiver under a bond of $2,500. Accord- 
ing to this order, the liabilities exceed 
$15,000 while the value of the assets, con- 
sisting of merchandise, fixtures, etc. is 
placed at $5,000. 

The Concord Watch Co. is now comfort- 
ably located in its new quarters at 10 W. 





47th St. and is thoroughly convinced of 
the advantage of being in the new jewelry 
district. It is only natural that the new 
offices should be larger than the old ones, 
but apart from that, there is a cheerful 
appearance owing to the large windows 
which give excellent light. The space for 
customers and callers is larger and the 
whole lay-out gives the impression of com- 
fort and efficiency. A. N. Williams, the 
senior member of the firm, is away on a 
holiday, while R. L. Wessell is at the office. 

Walter A. Breidenbach, giving his occupa- 
tion as a wage earner and living at 147 W. 
79th St., filed a voluntary petition in bank- 
ruptcy in the United States District Court, 
this city, last Wednesday. The schedules 
accompanying the petition list the liabili- 
ties at $252,534, which amount represents 
accommodation paper. The value of the 
assets are placed at $250 and include house- 
hold goods. Practically all of Mr. Breiden- 
bach’s creditors are individuals and con- 
cerns in the jewelry trade and with the 
schedules is attached a note which indicated 
that all items listed under accommodation 
paper, with the exception of two are based 
on notes endorsed by Mr. Breidenbach 
under the following circumstances: In 
October, 1926, R. A. Breidenbach, Inc., 5 
Maiden Lane, by whom the petitioner was 
employed, got into financial difficulties and 
asked for an extension of time in which 
to pay the debts. Creditors agreed to this 
extension, provided the corporation would 
execute a series of 24 monthly notes, cover- 
ing the obligations in full and providing 
also that the petitioner, Walter A. Breiden- 
bach and his brother, Harry I. Breidenbach, 
would endorse these notes. The notes were 
executed and endorsed by the petitioner and 
his brother and thereafter three notes were 
paid by the corporation. After this, how- 
ever, the corporation was unable to con- 
tinue payments and the shares of the stock 
in the corporation were turned over to a 
creditors’ committee which likewise took 
over the business and commenced its liquida- 
tion. The petitioner believes that the com- 
mittee will realize about $100,000 from the 
business and that the creditors named in 
his petition may be regarded as _ being 
secured creditors to that extent. 

Figures of the 1925 census of manufac- 
tures obtained recently by the Merchants 
Association of New York from the Census 
Bureau indicate that the Metropolis exceeds 
in lapidary work ail the rest of the country 
combined. This city also produces more 
than 67 per cent. of the cigar and cigarette 
holders and tobacco pipes of this country, 
while over 39 per cent. of the umbrellas, 
parasols and canes manufactured in the 
United States are produced in the metro- 





(Continued on page 79) 
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polis. The output of jewelry and instru- 
ment cases in this city totals 30 per cent. 
of the entire production of the United States. 

William Roman, diamond dealer, 22 W. 
48th St., returned from Europe several days 
ago on the Mawretania after an extensive 
buying trip abroad. 

Harris Levin, president of the Lion Safety 

Pin Clutch Co., 20 W. 22nd St., and family, 
have left on a trip to Niagara Falls. They 
expect to be gone for about two weeks. 
- Samuel Weissman, of the Weisbro Watch 
Co, 20 W. 47th St. returned last week 
on the Paris from Europe where he visited 
the watch factories controlled by his 
company. 

Tohn M. Boyajian & Co., jewelry manu- 
facturers’ agents, 50 W. 47th St., have estab- 
lished an Oriental rug department where 
they are prepared to sell rugs to the trade 
in addition to conducting their jewelry 
business. 

It was announced last week that Max 
Greenberg, at 145 Rockaway Road, Jamaica, 
is offering to settle with creditors on the 
basis of 35 cents on the dollar. This offer 
‘js payable 10 cents in cash and the balance 
of 25 cents in notes. 

A man claiming to be Emilio Hoffman, 
3) years old, no home, was arrested last 
Saturday on a charge of breaking the show 
window in the jewelry store of Jacob Cohen, 
135 Rockaway Road, Jamaica. The prisoner 
was accused of stealing jewelry worth $200, 
and is being held in $1,000 bail on a charge 
of grand larceny. 

Altmore, Inc., retail jeweler, 127 W. 33rd 
St., this city, is offering a settlement to cred- 
itors on the basis of 30 cents on the dollar. 
This offer, if accepted, is payable 20 cents in 
cash and the balance of 10 cents in two er- 
dorsed notes, due in six and 12 months. The 
assets consist of merchandise worth $2,000 
and fixtures, value unknown. The liabilities 
are said to total about $5,000. 

Louis, Jacob and Samuel Baumgold, mem- 
bers of the firm of Baumgold Bros. & Co., 
diamond importers, 62 W. 47th St., are re- 
ceiving the sympathy of their friends in ‘he 
trade over the death of their father, Isidore 
Baumgold, who died on Monday, July [8. 
The elder Mr. Baumgold had been sick for 
several weeks and passed away at his home, 
270 Riverside Drive, this city. 

M. I, Tucker Engraving Co. has moved 
its plant to 153 Centre St. on the mez- 
zanine floor where the concern occupies about 
2,500 square feet. In the new quarters they 
will continue te serve the jewelry trade with 
engraving, engine-turning, enameling, and 
diamond setting. M. I. Tucker was located 
for six years in Brooklyn, N. Y., before 
moving back to the Centre St. plant. 

F, Zadek & Bro., Inc., 115 Fulton St., 
were petitioned into bankruptcy in the 
United States District Court, this city, last 
week by the Bausch & Lomb Optical Co., 
Rochester, N. Y. The petitioner was 
Thomas J. Byrne, resident manager of the 
Ophthalmic Division of the New York city 
branch of the Bausch & Lomb concern. The 
Rochester firm is a creditor to the amount 
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of $24,090 which the petition sets forth is 
for optical goods, lenses and frames sold to 
F. Zadek & Bro., from January, 1925, to 
April, 1927. The petition alleges that the 
Zadek corporation made preferential pay- 
ments. 

The Maiden Lane Fishing Club, which for 
several weeks during the Summer months 
stages fishing trips, going out frequently as 
far as Ambrose Lightship, enjoyed its last 
cruise of the season yesterday (Tucsday). 
Realizing that this would be the closing 
event of the year, practically all of the mem- 
bers of the club were present when the 
Natant IV left the pier at Sheepshead Bay, 
shortly after 9 A. M. 

Surrogate O’Brien handed down a deci- 
sion last Wednesday in the estate of Samuel 
Brodezky, in which he directed the widow, 
Bessie Brodezky, who is administratrix, to 
account for $7,000 on the application of a 
judgment creditor, who alleged that although 
Brodezky had personal property when he 
died, the accounting of the widow made no 
mention of it, Surrogate O’Brien said that 
at the hearing the widow testified that her 
husband conducted a jewelry business which 
consisted of buying unset diamonds, setting 
them, and then selling the finished article. 
She said that shortly before her husband 
died, he gave her his jewelry business, 
which consisted only of the name and a list 
of customers. The Surrogate said that a 
daughter, Dorothy Brodezky, admitted in 
her testimony that she worked in her father’s 
place of business and that he had $7,000 
worth of unset stones when he died. The 
daughter said that after her father died she 
set the stones in the jewelry and sold them 
for $4,500, although the Surrogate remarks 
that she gave no explanation of the reduced 
value of the stones after they had been set. 
The Surrogate held that the testimony of 
the widow and daughter failed to sustain 
the contention of a gift of ‘the business to 
the widow, and also decided that the de- 
cedent had the $7,000 worth of stones when 
he died and directs the widow to account 
for them. 








Business Troubles 


The Lorain Jewelry Store of Cleveland, 
O., has assigned. 

Jack R. Winslow, Norfolk, Va., has been 
adjudicated a bankrupt. 

Berk & Gerber, Birmingham, Ala., have 
been adiudicated bankrupts. 

Morris Donion, Aberdeen, Wash., has as- 
signed for the benefit of creditors to Herbert 
J. King. 

Abraham Weisman, East Boston, Mass., 
has made an assignment for the benefit of 
creditors. His assets are $3,000 and his 
liabilities $10,000. 

Alexander Mordell, Philadelphia, Pa., has 
assigned for the benefit of creditors. The as- 
sets are between $7,000 and $8,000 and the 
liabilities, $21,000. 

Joseph Lustig, jeweler at 1223 Main St., 
Bridgeport, Conn., was recently the victim 
of a check swindler. Mr. Lustig reported to 
the police several days ago that on June 9, 
a man giving his name as “Sylvester 
Ramell” passed a worthless check on him for 
$25 which was given in payment for a vanity 
case which the stranger had selected. 
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The American Alloy Co., manufacturer 
of alloys and solders, will move on Aug, 1 
from 81 Warren St. to 116 Market St. 
where it will occupy much larger quarters. 

Bloomfield is to have its third jewelry 


shop. 1. Jasik, watchmaker and retail 
jeweler will open a place at 293 Glenwood 
Ave. near the center of the town, as soon 
as alterations are™finished. 

Mrs. Esther Newman, who has assisted 
her husband in carrying on the business of 
A. Newman at 326 Glenwood Ave., Bloom- 
field, for the last 17 years, motored to 
Hurleyville in the Catskills Sunday, July 
24, for a three weeks’ vacation. Mr. Newman 
is being assisted by his son Sidney in her 
absence. 

The Newark Board of Education has 
selected an architect for Fawcett School of 
Industrial Arts and it is planned to go 
<head with the work which has been under 
consideration for years. It is expected the 
jewelry department will have larger quar- 
ters than in the old school, and thoroughly 
modern equipment. James O. Betelle, chair- 
man of the Newark Chamber of Commerce, 
will design the structure. 

Max Loeb of the wholesale jewelry firm 
of S. Loeb Sons, 11 Central Ave., Erie, Pa., 
is visiting his brother, Alex Loeb, retail 
jeweler of 32 Halsey St. He expects to 
remain here until his son William, a student 
at Yale, is able to leave Mt. Sinai hospital 
in New York, where he is convalescing 
from a critical illness. Meanwhile Mr. Loeb 
is making his business headquarters at the 
office of J. F. Sturdy’s Sons, 15 Maiden 
Lane. 








Utica, N. Y. 


At the final meeting of creditors of Harry 
N. Clark, bankrupt jeweler, Syracuse, 
N. Y., a second dividend of 34.3 per cent 
was declared. As the ‘first dividend was 
25 per cent, the total realized by the 
creditors is 59.3 per cent. This is the 
largest dividend paid in a bankruptcy mat- 
ter in this city for a long time. Herbert 
Hess was the trustee representing creditors 
and McGowan & Stolz were his attorneys. 

Utica is the best equipped city in the State 
of New York in protection of its jewelry 
houses and financial institutions against day- 
light holdups or night “yeggmen,” accord- 
ing to T. J. Corrigan, of New York City, 
representing the Anakin Lock & Alarm Co., 
Chicago. He said that the city and the 
towns of the vicinity are fully equipped with 
tear gas shells and bombs. Jewelers who 
have installed a locking and gas device on 
their safes, by which any disturbance re- 
leases a gas attack, include Sonne Bros., 
William Edelstein, Hyman Tumposky, J. E. 
Price, Klein’s Luggage Shop, A. W. Payne, 
Richard Perlem, Frederic Roedel, Wine- 
burgh’s, Cadogan’s the Gift Shop, G. B. 
Wilcox & Co. S. A. Mailman, Evans & 
Son, William Leves and Carl Frank. Places 
equipped in Rome, N. Y., include Juergens 
& Fraver, Goldberg Bros. Co. and J. W. 
Wendt. Others protected include DeBois, 
Little Falls; Rudd & Rix, Ilion, and J. C. 
DuBois, Herkimer. 
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M. Ennis has opened a manufacturing 
plant at 802A Washington building. 

Leroy Nichols visited his Summer home 
at Saco Lake, Me., over the week end. He 
plans to spend his vacation with short visits 
to that resort. 

Charles E. Clark, 78 years ald, employed 
at the Waltham watch factory for many 
years, died at the Waltham hospital July 20. 
Funeral services were held from his home. 
He leaves one daughter, 

George F. Alsterlund of the Eastern Gem 
Co. has gone on an automobile trip through 
Canada, visiting the principal cities in the 
Dominion. He is accompanied by Fred Var- 
ney, another jeweler, of this city. 

Herbert H. Miller, of the Chelsea Clock 
Co., left this week for an extended trip 
through the west which will carry him as 
as far as Minneapolis and St. Paul. He ex- 
pects to do much missionary work. 

Funeral services for George A. Rice were 
held July 22 with a high mass of requiem at 
St. Mary’s Church. For years he was with 
the Waltham Watch Co. He leaves a widow 
and four daughters. He was a member of 
Waltham Aerie F. O. E. and Division 19, 
A. O. H. 

An exhibit of “Made In New England” 
goods is being shown by Thomas Long 
Co. The display includes bronzes, silver- 
ware, clocks, hand mirrors, fountain pens, 
leather goods and many other articles made 
hereabouts. The exhibition is given a central 
position in the windows and attracts much 
attention. 

H. A. Martin, of Smith, Patterson Co., 
was in New York last week on a buying 
trip. On his return he entertained Arthur 
Stern, president of the Massachusetts Retail 
Jewelers’ Association, A. U. Burke, Nashua, 
N. H., and Carl Lawton, Boston, at the 
Belmont Springs Club, where they enjoyed 
several games of golf. 

Harris R. Ballantyne, for several years 
foreman at the Waltham Watch Co., fac- 
tory, died July 17 in Maine. He had under- 
gone an operation before going there, and it 
was thought that he was on the road to re- 
covery when word was received in Waltham 
of his death. He leaves a widow and two 
children. His home was at 49 Fiske Ave. 

In the current bulletin, the Boston Better 
Business Bureau announces that the follow- 
ing jewelers are now enrolled as members: 
Frederick E. Harwood, Hodgson Kennard 
& Co. Inc.; Kay Jewelry Co., B. Kuhn, 
Lenox Jewelry Co., Reagan, Kipp Co., A. 
Schmidt & Sons, Shreve, Crump & Low, 
Inc., Smith, Patterson Co., A. Stowell & 
Co., and the Washington Jewelry Co. 

The Waltham Watch Co. and jewelers 
generally were amused by a story in the 
Boston Herald regarding the arraignment of 
two young men of the West End. One of 
the pair was sent to Deer Island for a year 
for stealing a watch. As the watch bears 
the engraved name “P. S. Bartlett,” said the 
report, the police hope to find its owner. The 
“P. S. Bartlett” on the movement, is one 
of a popular number which the Waltham 
Watch Co, has made for upwards of 60 
years. 

Benjamin D. Shreve, of Shreve, Crump & 
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Low, Inc., who attended the conference of 
retail jewelers at Providence last week un- 
der the auspices of the Gorham Co., praised 
the results in high terms. He emphasized the 
value of the instruction in advanced mer- 
chandising methods, and the advantage of 
association with jewelers from all parts of 
the country. In addition to presenting ad- 
vanced ideas in their respective lines, said 
Mr. Shreve, the instructors all stressed the 
need for co-operation among all branches of 
an industry if business is to be maintained on 
a sound basis. They showed that the inter- 
ests of the retail jeweler in this State are in- 
separable from those of the silverware man- 
ufacturer in Rhode Island. The instructors 
included economists and professors in mer- 
chandising from Harvard and the Univer- 
sity of Pennsylvania, authorities on art in 
industries and experts in the distribution of 
merchandise. 











Ferry, O., have 


Martins 
moved into a very fine new store, having a 


Bobes_ Bros., 
handsome display window. They have in- 
stalled complete new /ixtures. 

David Weis, a member of the firm of 
Grafner Bros., Liberty St., made a trip 
out through Ohio last week and reports 
business as satisfactory. 

George Mirkin, Mirkin & Co., Steuben- 
ville, O., has gone east on business and 
pleasure, expecting to spend a few weeks 
at Atlantic City, Philadelphia and New 
York. 

Stanley J. Beard, of Kielty & Beard, is 
covering his territory in the Pacific north- 
west and is reporting satisfactory business, 
according to J. T. Kielty. Jos. L. Callan is 
calling at northern California points for 
the firm. 

Irving Golden, representing the S. K. & 
W. line, Norman D. Kadison, of Fera & 
Kadison, and Mortimer Conner, of Jacques 
Kreisler & Co., New York, are calling on 
the trade. George A. Fox, of the Fox Mfg. 
Co., is expected early in August. 

Thomas Thomas, formerly located at 573 
Lincoln Ave., Bellvue, Pa., has purchased 
the fixtures and moved into the store for- 
merly occupied by J. O. Ladd, of the J. O. 
Ladd Co., 545 Lincoln Ave. Mr. Ladd will 
continue to operate his Ambridge store. 

Mr. and Mrs. A. W. Huggins left for a 
visit to the new Los Angeles office of A. 
I. Hall & Son, traveling by automobile. 
After the departure of the president of the 
firm and his wife, a telegram arrived stating 
that work had been delayed and the opening 
would not take place till a little later. On 
leaving Los Angeles Mr. and Mrs. Huggins 
plan to visit Sequoia National Park. 

Sol Cerf & Co., are now comfortably 
located on the sixth floor of the building 
at 802 Penn Ave. The company formerly 
occupied the ground floor but moved when 
rents were raised. The high rents demanded 
in Pittsburgh’s “Maiden Lane” have caused 
numerous concerns in the past few years 
to give up street floor locations. Mr. Cerf 
leaves next week for Providence to buy 
holiday goods. He says that the recent hot 
weather has had a good effect on the sale 
of novelties. 








A message from Holland announced the 
arrival in that country of Jack L. Straub 
and party. 

S. L. Beighley, of Beighley & Russel, 
Jacksonville, Fla., was among last week’s 
visitors here. 

W. W. Appel, of W. W. Appel & Son, 
last week attended the annual convention in 
Philadelphia of the Pennsylvania Retail 
Jewelers’ Association. 

A four days session of the Grand Lodge 
of the Fraternal Order of Beavers will 
bring several hundred delegates to Lan- 
caster on Aug. 14. Lancaster Lodge is one 
of the first 12 in point of membership. 

Richard S. L. Martin, who left Lancaster 
five years ago intending to open a store in 
Denver, Colo, but who changed his mind 
after getting there and went to Alaska, has 
written to friends here that he has struck 
a rich paying gold claim and is on the road 
to fortune. 

J. F. Apple, of the J. F. Apple Co., and 
family, and H. M. Musser and wife, have 
gone to Macinac Island, Mich., for a couple 
of weeks, motoring. They will be there 
during the Governors’ convention. The 
Apple concern furnished the prize cups for 
an athletic meet occurring during the con- 
vention. 

Among recent visitors here were arthur 
Kaplan, with the Louis Stern Co., Provi- 
dence, R. I.; Mr. Guth, of the B. B. Chain 
Co., Long Island City, Long Island, N. Y.; 
E. R. Van Camp, with H. C. Claster, Harris- 
burg; W. H. Jones, with H. W. Burdick 
Co., Cleveland; A. W. Steller, jeweler of 
Welch, W. Va. 

L. J. Welsh, western representative of 
the Non-Retailing Co., with headquarters at 
Cincinnati, who has been at the home office 
some time, left on July 19 for the west, 
where he will remain until Winter. Presi- 
dent Alfred L. Moyer has returned from 
York Furnace-on-the-Susquehanna, where 
he spent his vacation with the Tucquan Club, 
Lancaster’s oldest outing organization. 

The jewelers of Lancaster city and 
county, along with all other lines of trade, 
are experiencing the usual mid-Summer dull 
iperiod. Most of them, however, report 
that while sales are off the schedule their 
repair departments are fairly busy. On July 
27 the semi-annual “Sales Day” occurs, 
which always brings a crowd of buyers to 
Lancaster, assuring the business people in 
all lines at least one busy day. These special 
sales days are regarded as an excellent 
advertisement for the Lancaster merchants. 








The Specialties Division of the Bureau 
of Foreign and Domestic Commerce at 
Washington, D. C., has received from the 
bureau’s office in Batavia, Java, a copy of 
a jewelry catalogue issued in Malay by 
a prominent firm in Amsterdam. As an 
index of what the Netherlands merchant 
offers to the Dutch East Indian jewelry 
trade, it is believed that it would be of value 
to American jewelers interested in entering 
the Dutch East Indian market. The cata- 
logue will be loaned to interested firms upon 
application to the Specialties Division. 














































































The vacation season is on in full blast. 
Earl Gudekunst of J. B. Bechtell & Co., Inc., 
is at Ocean City with Mrs. Gudekunst and 
“Al” Galaschike of Joseph Parker’s store, 
112 S. 12th St., is enjoying life at Atlantic 
City. 

Harry Linde, formerly with R. T. Fergu- 
son, has gone into business for himself and 
this week has opened a handsome store at 
York St. and Kensington Ave. Mr. Linde is 
well known in the trade here and made many 
friends while with Mr. Ferguson. 


J. F. Neill, veteran secretary of the San- 
som Street Business Men’s Association, is 
again a familiar sight on the “Street” and 
receiving many congratulations from scores 
of friends on his recovery from the serious 
heart attack that recently caused grave fears 
among his associates. 

Philip Kind, of S. Kind & Sons, and Mrs. 
Kind, sailed for Europe from New York on 
the Liner Transylvania last Saturday for a 
visit to England and Europe. They will 
visit friends in England, Scotland and 
_ France and will not return until about Sept. 
1. The trip is wholly a pleasure one and 
Mr. Kind thinks he has earned it. 


With few exceptions all the jewelry stores 
in the wholesale district are closing all day 
Saturday through the hot season. Many of 
the larger retail establishments are doing the 
same thing. Merchants report they see no 
loss in closing all day Saturdays during July 
and August and the custom is extending 
through the jewelry trade as well as in many 
other lines. 

Police of Chester, Pa., are looking for 
thieves who smashed a store window and 
stole a quantity of jewelry, comprising sil- 
ver cups and kindred articles which were to 
be awarded as prizes at a carnival. The 
loot also included: an open-faced white gold 
watch, lady’s wrist watch, a diamond ring, 
two small unset diamonds and a man’s gold 
knife, chain and cuff links. 

One of the actions taken by the Pennsyl- 
vania Retail Jewelers’ Association at its an- 
nual convertion here, was to formally vote 
the Bowman Technical School of Lancaster, 
Pa., into honorary membership. This, the 
motion stated, was in recognition of the value 
of the school to the retail jewelry trade as 
well as the watchmaking end of the busi- 
ness. The vote to admit the school to 
honorary membership was unanimous. 

Pessimists are fewer among the Philadel- 
phia wholesale jewelers than was the case 
last year. While business is seasonably dull 
just now, the great majority have been 
checking up on their June business and find 
it considerably ahead of last year for that 
month, As compared with June, 1926, which 
was a good month, the jewelers find them- 
selves ahead. None view the situation with 
pessimism and are looking forward to a good 
business from September on. “The best 
months of 1927 are head of us,” is the gen- 
eral sentiment in the trade here. 

When Colonel Lindbergh visits Philadel- 
phia on his airplane tour of the principal 
cities of the United States, one of the fea- 
tures of his reception will be the presentation 
to him of the Order of the Liberty Bell, a 
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new .\merican decoration recently chartered 
in this State, to perpetuate the history of 
events connected with the Liberty Bell, main- 
tain the ideals of those who were connected 
with these events and confer the Order on 
distinguished men and women who by their 
services have advanced the high ideals of 
liberty and the welfare of mankind. Col. 
Lindbergh will be first recipient of the in- 
signia of the Order which is being made by 
Bailey, Banks & Biddle, the well-known 
jewelry concern in this city. 

It had been supposed at first that the win- 
dow smashers who attacked the store of 
John D. Enright at Kensington Ave., and 
F St., octained no loot, but a check up shows 
they succeeded in obtaining goods valued at 
less than $400, mostly in cheaper jewelry 
which the window contained before they 
were freightened off by the watchman and 
captured. The higher priced jewelry was in 
windows on the Kensington Ave., side of the 
store and it is believed the thieves planned to 
loot them after cleaning out the F St., win- 
dow. So far the fourth member of the gang 
who escaped capture when his three com- 
panions were arrested after a hot chase, has 
not been caught but the police expect to get 
information about him from the three pris- 
oners before long. 


The decently organized watch material 
dealers association is holding a series of 
important meetings which are doing much 
to put the business on a firmer foundation 
locally. One important reform the organiza- 
tion already has brought about is the closing 
of all the stores of members at 5 P. M. every 
day but Saturday when noon is the hour. 
For years watchmakers and retail jewelers 
have been bringing or sending in orders for 
materials a few moments before closing time, 
necessitating work after hours to get them 
filled, with consequent dissatisfaction on the 
part of employes who were compelled to 
work overtime. Notices have been sent to all 
customers of the change in policy and al- 
ready results are apparent, making it better 
for the trade and customer. Offices of the as- 
sociation stress the point that better service 
will be given if orders are in a reasonable 
period before closing time and more accu- 
racy is insured. So far few complaints have 
been heard about the closing rule and these 
from what the trade terms, “old offenders” 
who invariably wait until the last moment 
before sending in their orders. As these 
have no place else to go, they must either 
obey the rule or wait until the next day to 
have them filled. 








Notes From Iowa 


C. W. Hallstrom of Alpha has rented a 
store on Main St., Alexia, Ia., formerly oc- 
cupied by Ed Humbert and will engage in 
the jewelry business there. The new busi- 
ness will be opened as soon as interior re- 
modeling is finished and the jewelry stock 
placed. 

The Royal Jewelry Co.’s Davenport, Ia., 
store will be closed Aug. 1 and stock, fix- 
tures and employes transferred to the new 
store at 1816 Second Ave. Max Rattner, 
president of the company, stated that the 
move had been decided upon to make Rock 
Island the headquarters for the company. 
Branch stores are to be opened soon in 
Cedar Rapids and Waterloo, Ia. 





July 27, 1927 





Ernst Doubet and Charles T. Moyer, Erie, 
Pa., jewelers, visited the wholesale trade 
here last week. 

Edward Leininger, president of the New 
York State Retail Association, his wife and 
daughter, Marjorie, plan to spend two weeks, 
from Aug. 13 to Aug. 30, at Wainfleet, Ont, 
on Lake Erie. 

Jerome A. Scherer, accompanied by Mrs, 
Scherer, leaves for a week’s sojourn on 
Aug. 7 at the camp of the Buffalo Society 
of Natural Sciences, at Allegany State park, 
near Salamanca. 

Salesmen of the King & Eisele Co. will 
leave for their respective territories on Aug, 
1, which is 10 days earlier than they have 
been accustomed to start soliciting Autumn 
and holiday business. 

Remaining assets of Striker Bros. store at 
Grant and Ferry Sts. will be disposed of 
this week to the highest bidder and the 
store then vacated. Stock and fixtures in- 
ventory at about $6,000. 

A voluntary petition in bankruptcy was 
filed in the Federal Clerk’s office here on 
July 22 by Robert A. Quick, jeweler, Gene- 
va, N. Y. The petition listed liabilities of 
$10,403 and assets of $11,171. 

Charles T. Evans spent July 20 in Phila- 
delphia, where he represented the A. N. R. 
J. A. at the convention of the Pennsylvania 
Retail Jewelers’ Association. Mr. Evans 
was one of the speakers at the convention. 

Harry C. McCormack, of T. C. Tanke, 
Inc., left Saturday with Mrs. McCormack 
on a week’s motoring trip through northern 
Pennsylvania and central New York, visit- 
ing Montrose, Pa., Binghamton and Syra- 
cuse. 

The Spero Jewelry Co. has added to its 
sales force Melvin Hellwitz and Maxwell 
Hayman. Both of them have extended trav- 
eling and selling experience. The Spero con- 
cern manufactures gold rings and diamond 
mounted jewelry in this city. 

The Hoefler Jewelry Mfg. Co., on the 
fourth floor of the building at 319 Main St, 
changed hands last week, when the business 
was purchased from Thomas Hoefler by 
Joseph Klein and Ignatz Kruzicki. Thomas 
Hoefler has conducted the business since the 
death of his brother. Edward Klein and 
Kruzicki were employed at the bench by 
Sigrist & Finch for a number of years. 

The firm of Sigrist & Finch, manufactur- 
ing jewelers, which was founded by Al. C. 
Sigrist and Herman R. Finch, has been 
dissolved. Mr. Sigrist has purchased his 
partner’s interest in the business and will 
continue its operation at its present loca- 
tion on the fourth floor of the Shelton 
Square building. Mr. Finch has purchased 
the manufacturing jewelry business of 
Nikander & Son, which was established 
many years ago by the late Herman 
Volk in the Lincoln building, 327 Washing- 
ton St. 








The Smith Jewelry Co., 224 Main St, 
Ames, Ia., will occupy new and larger 
quarters ‘at 212 Main St., after Aug. 1, It 
was announced last week. The new build- 
ing is being remodeled and refurnished and 
new fixtures are being installed. 
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Chicago Notes 


T. L. Combs, of T. L. Combs & Co., 
Omaha, Nebr., called on his many friends 
in Chicago last week. While here ne looked 
over the markets. 

George Goldberg, of the Goldberg Jewelry 
Co., Kansas City, Mo., spent the past week 
in Chicago on business and while here vis- 
ited with many of his friends. 

Walter Mayer, of the Wallenstein- Mayer 
Ce, Cincinnati, O., called on friends in Chi- 
cago last week. Mr. Mayer combined busi- 
ness with pleasure on this trip. 

Robert A. Orr, Rochester, Minn., and J. 
B. Johnson, Villa Grove, Ill., were among 
the retail jewelers who visited the markets 
in Chicago during the past year. 

J. R. Perry, secretary of the Elgin Na- 
tional Watch Co., and Mrs. Perry, are 
spending four weeks at Winchendon, Mass., 
visiting at the old home of Mr. Perry. 

Ed Gerkin, of Leubusher-Schumann & Co., 
returned last Wednesday from a 10 day stay 
at Muskegon, Mich., where he and his fam- 
ily visited at the old home of Mr. Gerkin. 

Howard Schaeffer, sales manager for the 
Elgin National Watch Co., returned this 
week from New York and other eastern 
cities where he spent a week on business. 

Ed Fry, of Ed Fry & Co., wholesale 
jewelers, 35 Wacker Drive, is spending a 
couple of weeks in Wisconsin calling on the 
trade with his new Fall line of merchandise. 

Steve Leubusher, of Leubusher-Schumann 
& Co., wholesale jewelers at 35 E. Wacker 
Drive, left Sunday night for St. Louis, where 
he will spend a week looking after business. 

Emil Baumle, of the Baumle-Anderson 
Co., Burlington, Ia., accompanied by his 
son motored to Chicago to look over the 
markets and visit the theatres in Chicago. 

I. B. Miller, of the Fillkwik Co., with 
offices in the Jewelry Mart, returned recently 
from a four weeks’ business trip through 
the south. Mr. Miller reports business as 
favorable. 

Harry A. Sebel, of Harry A. Sebel, Inc., 
importers and wholesalers of diamonds and 
watches, Indianapolis, spent last Wednesday 
in Chicago calling on the trade and visiting 
with friends. 

Herman Hirsch, vice-president of A. 
Hirsch & Co., Jewelry Mart, left last 
Friday for Michigan City, where he will 
spend a few days at his Summer home 
with his family. 

C. A. Bartling, of the Chicago office of the 
Towle Mfg. Co., returned to Chicago this 
week for an automobile tour through the 
east. Mr. Bartling’ was accompanied on 
this trip by his wife. 





D. E. Newman, manufacturing jeweler, at 
10 S. Wabash Ave., returned last week with 
Mrs. Newman from a three weeks’ stay 
at Greenville, Mich., where he visited with 
friends and relatives. 

“Okie” Myers, of J. H. Mace, Inc., Kan- 
sas City, Mo., was a visitor in Chicago dur- 
ing the past week visiting with old acquain- 
tances and looking over the markets in 
search of new goods. 

C. Swanson, credit manager for J. R. 
Wood & Sons., returned to his desk last 
week after being away for two weeks. Mr. 
Swanson accompanied by his family toured 
thiough nearby States. 

George Weidig, manager of the Chicago 
office of Joseph Fahys & Co., returned to his 
office last week after spending two weeks 
in the east attending sales conferences at the 
home office and factory. 

Emil Braude of Emile Braude & Sons, 
Inc., Chicago, with Mrs. Braude and their 
youngest son are passing a vacation at 
Atlantic City, N. J. They will return in 
time for the Jewelry Show. 

Ewing Moore, who has been associated 
with the home office of Leubusher-Schu- 
mann & Co. for several years, is spending 
a few weeks at the Detroit office of this 
firm assisting Ben Levy, manager. 

Fred Brown, of E. & A. Gunther Co., 
Brantford, Canada, accompanied by his wife, 
motored to Chicago last week to visit with 
friends and see the sights. He spent about 
four days here and left for home. 

Ernest Block, manufacturers’ representa- 
tive, is now preparing his lines to leave 
on an extended trip through the south 
middle west and Coast. Mr. Block ex- 
pects to leave sometime during the next week. 

Fred Haller, manager of the Chicago 
office of the Ostby & Barton Co. returned to 
his office last week accompanied by Mrs. 
Haller, after spending two weeks at Osh- 
kosh, Wis., visiting with relatives and 
friends. 

Harry Miller, manager of the Chicago 
office of Potter & Buffington Co., returned 
this week from a trip to Charlevoix, Mich., 
where he spent a week resting. Mr. Miller 
made the trip by boat and reports having 
had a wonderful time. 

Axel Paulsen, Chicago manager for the 
Waite, Thresher Co., accompanied by his 
family and Edward A. Cox, jewelry buyer 
for Benj. Allen & Co., and his family, left 
last week to motor to Namekagon Lodge, at 
Cable, Wisc., to spend a couple of weeks 
resting. 

I. S. .Ritcher, manufacturers representa- 
tive, with headquarters on the seventh: floor 


of the Heyworth building, underwent a sec- 
ond operation at St. Luke’s Hotel last week 
and is reported greatly improved. Mr. 
Ritcher hopes to be able to resume his 
duties about Sept. 1. 

Edward E. Weldy, retail jeweler, 1924 
Irving Park boulevard, accompanied by Mrs. 
Welty, left last Sunday on an automobile 
trip through the west as far as Yellowstone 
Park.. They expect to be gone for several 
weeks visiting places of interest, and enjoy- 
ing a much needed rest. 

Einar Bagge, manager of the Chicago 
office of the Waltham Watch Co., and I. E. 
Boucher, general manager of the company: 
at Waltham, returned to Chicago on Monday 
of this week after spending the past week 
in St. Louis and Kansas City on business. 
Mr. Boucher, left here for home. 

Paul Gruen, of Rettig, Hess & Madsen, 
left recently on a business trip through the 
middle west. A. E. Madsen, of the same 
firm who makes his headquarters at Minne- 
apolis, is making a business trip throygh the 
west as far as the Pacific Coast. Mr. Mad- 
sen will be away for several weeks. 

T. J. McGuire spent some time in Chicago 
during the past week shopping and making 
purchases for the new store he is about to 
open in Minneapolis. Mr. McGuire has 
been associated in the retail jewelry business. 
for many years. He formerly was employed 
by a retail jeweler at Mankato, Minn. 

Bernard Peacock Smith, of C. D. Pea- 
cock, Inc., and in charge of their silverware 
department, accompanied by his wife, their 
daughter Barbara Ann and his mother Mrs. 
Edgar D: Smith, motored to Green Lake, 
Wis., where they will spend about three 
weeks resting at the Peacock Summer home. 

Word was received in Chicago last week 
that F. H. Germann, has purchased the re- 
tail jewelry store of U. S. Briggs, Wiscon- 
sin Rapids, ‘Wis. Mr. Germann, who has 
been associated with the jewelry business for 
several years spent most of his time at Madi- 
son, Wis. For the past two years he was 
employed by J. A. Buckmaster, as a watch- 
maker. Mr. Germann, has just completed 
the remodelling of his display windows, 
making them more attractive. Mr. Briggs, 
who operated the retail jewelry and optical 
business for many years in that city, has 
taken an office and will practice optometry 
exclusively. 

Albert O. Massaia recently opened a retail 
jewelry store under the name of the North 
Side Jeweler, at 1236 Devon Ave. Mr. Massaia 
formerly was in business for himself as a 
watchmaker, making his headquarters at his 
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home, and prior to that time was associated 
with his father in New York city as a 
watchmaker. 

O. F. Samuelson, western Coast repre- 
sentative for the Towle Mfg. Co.; F. J. 
Spellman, south and southwestern repre- 
sentative, H. F. Hillman, who travels 
through the central States and J. A. Iron, 
middle west traveler, all left for their re- 
spective territories last week and will be 
gone for several weeks. 

Wesley Jackson, of the Louis Stern Co., 
returned to his office on the 12th floor of 
the Heyworth building last week after 
spending four weeks on the Pacific Coast 
calling on the trade. While at Brentwood 
Bay, Mr. Jackson spent some time with 
“Billy” Lamb, of the George H. Fuller & 
Son Co., in fishing for salmon. 

Charles M. Simpson recently joined the 
sales force of the Towle Mfg. Co and rep- 
resents them in Indiana and Illinois. Mr. 
Simpson left last week on his initial trip 
through this territory. Mr. Simpson has 
been associated with the jewelry business for 
a great many years. He formerly was as- 
sociated with Greenleaf & Crosby Co., of 
Jackson, Miss. 

All travelers of Benj. Allen & Co. are 
preparing their lines for their first trip of 
the season. They will leave within the next 
10 days for their respective territories, and 
will be away for several weeks. Announce- 
ment was made in Chicago last week that 
the retail jewelry firm of W. A. Howard, 
Rochester, Ind., has been changed to How- 
ard & Hardin. Mr. Hardin has been con- 
nected with Mr. Howard for a number of 
years as a watchmaker. 

The Schulte Optical Co. celebrated the 
grand opening of their fifth store last week. 
This attractive store is located in space 
formerly occupied by C. D. Peacock, Inc., 
at State and Adams Sts. The entire store 
is fitted with American walnut fixtures. 
Benches and chairs are in walnut with a beau- 
tiful shade of -maroon leather seats. The 
five fitting rooms are equipped with com- 
plete genothalmic units, in walnut finish and 
with maroon decoration. Offices are on 
the balcony. Dr. A. L. Stern, who has 
been associated with the Schulte Optical Co. 
for many years, is in charge. 

In last weex’s columns of THE JEWEL- 
ERS’ CIRCULAR announcement was made 
that a marriage license had been obtained in 
London for Miss Mildred Cecile Allen and 
Capt. Oliver Campbell Bryson. During the 
past week word was received at the offices 
of Benj. Allen & Co. that the fashionable 
St. George’s Church in -London was the 
scene of a quiet wedding on Saturday, July 
16, when Miss Allen, daughter of Mr. and 
Mrs. Benj. C. Allen, became the bride of 
Capt. Bryson. The ceremony was performed 
by the Rev. F. N. Thickness, of St. George’s, 
without attendants and before a small group 
of invited guests. Benj..C. Allen, who has 
been spending some time in Europe visiting 
the diamond markets, is expected home early 
in August. 

The slogan seen on many of the post office 
vehicles “Mail your letters early” was suc- 
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cessfully carried out last week when the 
firm of Williams & Anderson Co., of Prov- 
idence, received a post card from the firm 
of Norris, Alister-Ball Co. ordering some 
rosaries. Upon receipt of the postcard, Wil- 
liams & Anderson Co. immediately sent the 
order on to Charles Purdy, their Chicago 
manager, with a letter advising him that 
these numbers had been discontinued for 
more than 10 years. Mr. Purdy took the 
matter up with Norris, Alister-Ball and 
upon investigating the post-card they no- 
ticed it had been mailed on Nov. 14, 1914, 
and finally postmarked at Bentley, Ill., on 
July 8, 1927. The most remarkable thing 
about the mystery is that the card is not 
soiled and not even discolored. 














Boerger, Texas, stopped in Kansas City a 
few days last week on his way north where 
he will spend some time. 

Junior Fuoss, Brookfield, Mo., stopped off 
for a few hours in Kansas City last week 
on his way home from Colorado where he 


has been spending the past month. Mr. 
Fuoss is a member of the retail jewelry 
firm of J. H. Fuoss & Son, at Brookfield, 
Mo. 

The Woodstock-Hoeffer Watch & Jewelry 
Co. reports an early season activity in mail 
orders. The traveling salesmen of this com- 
pany are turning in orders which would in- 
dicate a large Fall trade. Prospects are 
reported to be good with business poor only 
in a few sections of the country. According 
to a member of the firm, a large number of 
merchants in out-of-town localities are not 
buying until after the show, which will be 
held August 16 to 20 in Kansas City. The 
company has received several letters from 
merchants stating that they will attend the 
shows and do their buying then. 

Whitney, Majors, Parks, and Vandle, 
salesmen for the Edwards-Ludwig-Fuller 
Jewelry Co., are now on the road and the 
company reports that they are sending in a 
business that is in excess of the same period 
last year. They report that the crop condi- 
tions are very much better than the prospects 
a month ago would indicate. The concern 
has completed the rearrangements of its 
entire office and salesroom to make it more 
convenient for the Fall trade and also in 
preparation for the jewelry show. George 
H. Edwards left Sunday night for a two 
weeks’ visit in Boston with his daughter, 
Mrs. Lucile Cutler. Mrs. Edwards left sev- 
eral weeks ago for Boston and will be there 
with Mr. Edwards the next two weeks. 

The. semi-annual sales meeting of the 
traveling force of the C. A. Kiger Co. was 
held Friday, July 16. The afternoon was 
given over to Mr. Rainsburg and Mr. Har- 
ris, manager of the jewelry and watch de- 
partments, respectively, who took the sales 
men through the line and explained the new 
creations piece by piece. The meeting re- 
sembled a school of instruction, so thor- 
oughly was each salesman instructed in 
each of the Fall lines. The morning of the 
following day, Saturday, July 17, was util- 
ized by E. A. Kiger of the diamond depart- 
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ment, who gave a long talk on the Fall 
offering of diamonds. Modern methods of 
merchandising diamonds as well as the cur. 
rent conditions in the diamond market were 
discussed. The market conditions of United 
States and Europe were explained by Mr. 
Kiger. The men adjourned in cars to the 
Kiger farm, one mile east of Independence, 
Mo., in the afternoon. Here the salesmen 
engaged in various sports, ending in the late 
afternoon in a baseball game between the 
road salesmen and the house force. At the 
end of the ninth inning the score was 6 to 
5 in favor of the house men. An indoor 
baseball was used, and Horace McKinney, 
Kansas salesman, refereed the game. After 
the game the crowd went to the farm house 
where a Dutch lunch was served. Follow- 
ing this a final meeting was held in which 
various members of the firm discussed the 
general business conditions and Fall pro- 
spects until 1:30 in the morning when the 
meeting broke up, and the members returned 
to Kansas City. 








Salt Lake City 


John Williamson, well known local watch- 
maker, has obtained a position in Denver, 
Colo. 

C. W. Diehl, doing trade work, with an 
office in the McIntyre building, is enjoying 
a rest. 

The Williams jewelry store has moved 
from W. lst South St. to the old Erickson 
jewelry store location. 

The Capitol Loan Office, 26 E. 2nd 
South St., has moved to a location a few 
doors down the street. 

James Martin, watchmaker and _ located 
for the past few years in the Lavenberg 
jewelry store, is now at 107 W. 2nd South 
St. 

Mrs. J. G. Blacklock, one of the buyers 
for the Leyson-Pearsall Co., S. Main St. 
jewelry firm, is sojourning at Bear Lake, 
Idaho. 

M. Joy Christensen, with the Primrose- 
Jolliffe Corp. for some years, is taking care 
of the Parks jewelry store on W. South 
Temple St. just now. Mr. Parks is on a 
vacation. 

The J. S. Jensen & Sons Co., on S. 
Main near Ist South St., is the first jewelry 
store in this city and the second store in 
any line, to install an illuminated sign 
operated by what is known as Leon gas, 
which goes through a tube and thus illumi- 
nates the sign. 

C. W. Primrose, formerly president of 
the Primrose-Jolliffe Corp., wholesale 
jewelry findings and supply company, with 
headquarters in the Cliff building, is back 
again with the company as manager after 
being engaged in another line of business 
for a few years. Mr. Primrose disposed of 
his interest in the business to Harry F. 
Jolliffe, who operated it until some time ago 
when he was taken ill and sent to a Denver, 
Colo., hospital. The sick man, who was 
thought to be suffering from sleeping sick- 
ness, is understood to be out of the hospital 
again, but he is still in Denver and friends 
here are unable to say yet whether he is 
discharged as incurable or whether his con- 
dition is improving. Mrs. Jolliffe is under- 
stood to be with him. 
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Daniel Winestock, wholesale jeweler, is 
spending a week touring through Ohio. 

Hugo Segal, of the Jacob Segal Co., and 
family, have returned from a two-weeks’ va- 
cation at a northern Michigan lake. 

Jacob Rasner, of Jacob Rasner & Son, 
wholesale jewelers in the Metropolitan build- 
ing, left last week for a trip through the 
middle west. 

A. B. Milkins, retail jeweler at Wyan- 
dotte, and family are enjoying a two-weeks’ 
yacation at Higgins lake up in the wilds of 
northern Michigan. 

J. Barker, of the S. N. Kagan wholesale 
jewelry organization in the Metropolitan 
building, was called to New York last week 
on account of the illness of a relative. 

Friends of Ted Kinney, former city sales- 
man for W. F. Broer & Co.’s_ Detroit 
branch, regret to’ learn of the death of his 
father which resulted from an accident. 

Frank Niep, manager of the Detroit 
branch of the Scribner & Loehr Co., passed 
the week-end at Cedar Point, O. With him 
was Eugene Grill, city representative for the 
W. F. Broer Co. 

Edward M. Coe, Theodore W. Foster & 
Bro. Co., Providence, R. I., was in Detroit 
last week calling on friends. He is optimistic 
regarding the Fall retail jewelry trade and 
says no one can go wrong by making ready 
for a good business. 

Harold Hacket, manager of the Schaefer 
Jewelry Co., at Pontiac, was in Detroit last 
week calling on the wholesale trade. Pon- 
tiac, with its extensive motor car industries, 
is one of the busiest cities in the State these 
days. Mr. Schaefer comments favorably on 
the retail jewelry business and believes the 
outlook is promising for the remainder of 
the year. 

E. W. Berg, of E. H. Pudrith & Co., is 
now making a tour of the western section of 
Michigan. F. H. Schaefer, of the same or- 
ganization, also has started on a trip through 
the western part of the State. Garner Sly 
and Al. Kanberg, city representatives, last 
week began their mid-summer sales cam- 
paign which now has every indication of 
gratifying results. 

Remodeling of the new retail jewelry store 
for Hugh Connolly & Son, on Woodward 
Ave., is about completed and as soon as the 
fixtures, which are of an unusually elaborate 
nature are installed, this old established 
house will move in. Workmen have been 
busy on the new store for many weeks. It 
will be one of the finest retail establishments 
of the kind in the middle west. 

Samuel Bonfield, retail jeweler on Wood- 
ward Ave., in Highland Park, near the Ford 
Motor Co., is in a jovial mood this week. 
The Ford company is resuming operations 
again and that is enough to please any retail- 
er who is located in the vicinity of this great 
industry. Mr. Bonfield, expecting his usual 
tush of business, says the only vacation he 
will get this year is the pleasure of an occa- 
sional week-end dip in the Huron river at 
Mt. Clemens, 

Harry Hogan, secretary and manager of 
the Retail Merchants Association, has the 
following to say regarding business condi- 
tions : “While in May only four of five stores 
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reporting to this association showed increases 
over the previous year, the month of June 
showed nearly half of the stores reported 
increased sales over June, 1926. Women’s 
wear stores seem to be going specially well 
with cash jewelry and shoe stores also doing 
nicely. Collections still are under the figures 
of last year, although it is pleasing to note 
that half a dozen stores are showing better 
collection rates this year, Most pleasing, 
however, is the fact that all down the line, 
stores are making just a little more strenu- 
ous collection efforts and the results are 
shown in the decrease of the rather wide 
differential which has been showing between 
last year’s and this year’s figures.” 











J. A. Conn, auctioneer is in Cleveland for 
a few days and expects to leave shortly on 
another sale. 

L. B. Bach, general manager of the Sigler 
Bros. Co., is out of town for a few days 
on a business trip. 

Stanley Lydecker, secretary-treasurer of 
the Cowell & Hubbard Co. is expected back 
this week from his sojourn. 

Frank Kneipp, manager of the Detroit 
office of the Scribner & Loehr Co., was a 
Cleveland visitor last week. He is on his 
annual vacation. 

The Rudolph Deutsch Co. furnished a 
silver loving cup as first prize in a parade 
and competition of the oldest cars in Cleve- 
land, held last week. 

Joe Winnerberg who was formerly con- 
nected with the Webb C. Ball Co. has been 
placed in charge of the branch store of 
Southam’s in Collingwood. 

The outing of the Cleveland Jewelry 
Crafts Association which was expected to 
be held in July will be held some time in 
August, and the date will be announced 
later. 

Among out of town retail jewelers in 
Cleveland this week were C. W. Jelliffe, 
Mansfield, John White, Wellington, T. W. 
Willis, Elyria and L. W. Wyckoff, Chagrin 
Falls. 

E, H. Dutter, manager of the silverware 
department of the Cowell & Hubbard Co. 
attended the sales conference of the Gor- 
ham Co., which was held at Providence, 
R. I., two weeks ago. 

W. H. Arnold, representative for the 
Wagner-Gilger-Cohn Co., wholesale jewel- 
‘ers, has returned from a two weeks’ sojourn. 
Mr. Cohn of the company is expected back 
the coming week. 

The auction sale conducted by Mr. Chap- 
lin who purchased the stock of W. H. 
Smith, retail jeweler, deceased, 89th St. and 
Hough Ave., from the administrator Ellis 
Smith, has been closed. The Smith family 
had no connection with the auction whatso- 
ever. 

Dave Glasser, the Merit Co. is taking his 
vacation at the present time and is spend- 
ing it practicing up on golf at the Cleve- 
land courses. Mr. Manchester, traveling 
representative of the company has just re- 
turned after enjoying a rest and is starting 
out on the road again. 

The executive board of the Cleveland 
Better Vision Society has announced the 
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various committees that will function in con- 
nection with the next annual convention of 
the Ohio State Optometric Association which 
1s to be held in Cleveland. Dr. C. A, 
Kadde, president of the society has been 
named convention chairman. 

‘there is much speculation in trade circles 
whether Cleveland will be selected for the 
next annual convention of the Ohio Retail 
Jewelers’ Association. The executive board 
of that body will render the decision. Let- 
ters have been sent by the convention com- 
mittee of the Chamber of Commerce, and 
also by President H. B. McCague of the 24 
Karat Club urging that Cleveland be se- 
lected. 

The opening of the Cleveland Industrial 
Exposition at the Public Auditorium and 
Annex on Aug. 1 will be the greatest event 
of its kind ever staged in Ohio. It will last 
for 23 days and have many features of in- 
terest including a two weeks’ engagement of 
Sousa and his band. While there will be 
no official exhibit of jewelry by the 24 Karat 
Club, there will be jewelry exhibits. Among 
these is to be a very extensive one by the 
Halle Bros. Co., which will embrace jewelry 
of the past decade and that of today. 


The Cowell & Hubbard Co. is making up 
an 18 karat gold medal, suitably engraved, 
which is to be the first prize in the golf 
championship of the Cleveland News. They 
are also furnishing a gold medal and other 
medals which are to be awarded as prizes 
in the Cleveland Public Links Champion- 
ship. These are especially designed and en- 
graved. They will furnish also the medals 
in the “oldest employe” contest to be 
awarded at the Cleveland Industrial Expo- 
sition, including: One solid gold diamond 
studded medal, one plain gold and one silver 
medal and from 100 to 150 bronze medals. 

The Cleveland Better Business Bureau 
has launched a campaign which they have 
entitled “The Abuse of the Privilege of Re- 
turning Merchandise.” Radio _ station 
WTAM was used for broadcasting a mes- 
sage and also the Cleveland newspapers car- 
ried advertisements. A check up of the re- 
tail jewelry trade shows that there is not 
much complaint on this score, although there 
are instances of this nature. One way of 
frustrating the practice by the retail jeweler 
is having the article engraved which auto- 
matically makes its return for credit impos- 
sible. One practice that is quite prevalent 
is that of bringing back articles that have 
been purchased at Christmas as presents 
and having them appraised and frequently 
exchanged for something else. In a num- 
ber of instances the merchandise is left and 
a credit memorandum is issued. The 
jewelry departments of department stores 
seem to be the greatest sufferers from the 
abuse of people taking merchandise and using 
it for a day or so and then returning it for 
credit. The Bureau points out that such a 
practice constitutes fraud. 








Anaconda, Mont., officers were advised last 
week to be on the watch for a man suspected 
of entering and robbing the Kittendorf 
jewelry store, Missoula, Mont. Mrs. Kitten- 
dorf, wife of the proprietor, was in the store 
alone when the bandit entered and was beaten 
insensible with the butt end of his revolver 
when she failed to obey his order to raise 
her hands. 
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J. W. Hudson, Fortville, visited local 
wholesale houses recently. 

Jacob Goodman, of Goodman & Co., is 
calling on customers in cities in Ohio. 

Miss Bernice Matthews, for five years 
with Charles B. Dyer as designer and sales - 
lady, was married July 7 to Walier Blaze, 
of this city. 

Floyd E. White, of the White Wholesale 
Jewelry Co., Inc., 417-18 Occidental build- 
ing, has just returned from a business trip 
to New York. 

Charles B. Dyer, local retailer and manu- 
facturer, will attend the Phi Delta Pi Na- 
tional convention in Salt Lake City. This 
meeting will be held the latter part of 
August. 

Indianapolis jewelers find the custom of 
exchanging engagements rings to be in- 
creasing here. Popular stones for the 
man’s engagement ring are: Bloodstones, 
topaz, sardonyx and amethysts. Diamonds 
for the men are seldom sold. 

Harry Johnson, ring manufacturer, has 
returned from a business trip through 
eastern Ohio. Mr. Johnson found business 
conditions generally improved. He _ will 
leave Tuesday for a trip through Brazil, 
Terre Haute, Clinton and Sullivan. 

Marcus Furstenburg, 601 Odd Fellows 
building, has returned from a visit in and 
around Cleveland. Mr. Furstenburg was 
a representative -from the local Maenner- 
chor Singing Society to the National Song 
Festival held in Cleveland, June 22-24. 

Mrs. Harper J. Ransburg and four 
youngsters have started for Yellowstone 
National Parks—with two cars carrying 
their camping equipment. Gregg, the 
eldest boy, will work in the wheat fields 
of northern Montana, while the others of 
the party will remain in the park. They 
will return early in September. 

George A. Sickford, 65 years old, died at 
his home in this city Saturday, July 16. 
Funeral services were held Monday and 
burial was in Crown Hill Cemetery. Mr. 
Sickford will be remembered by many in 
the jewelry trade as he operated a jewelry 
and musical instrument store here, until he 
took up the work of pattern maker several 
years ago. 

Window smashers were at work again 
Saturday night, July 16, or early Sunday 
morning. They broke into the jewelry 
store window of Maurice Tavel, 229 W. 
Washington St., and escaped with fountain 
pens and rings valued at about $150. The 
thieves were seen at work and immediate 
alarm was given, but the police emergency 
squad arrived too late to catch the thieves. 
However, detailed description of them was 
given the police by the man who saw them 
scooping up the merchandise. 

A native of Italy is in jail here charged 
with vagrancy and larceny by trick. He, 
with a companion, came to Indianapolis 
about six weeks ago. A couple of weeks 
after their arrival here, they approached 
Edward Du Baise, restaurant owner, con- 
cerning the sale of some diamonds. Du 
Baise was not in the market but he gave 
the name of a friend:.who -was. interested. 
The friend picked out the one good. diamond 
4rom among the number displayed and took 
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it to a jeweler where it was appraised. 
The seller was given $300 for it, but it 
was found later that a paste diamond was 
the one turned over in the transaction. The 
man then left the city for a time, but was 
apprehended upon his return. 
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Joseph Grandlich, Milwaukee jeweler, is 
touring in the vicinity of St. Louis. 

Among retail jewelers from out of town 
who called on the Milwaukee wholesale 
trade during the past week were Mr. and 
Mrs. George Bubnick, Sturgeon Bay, and 
William Endlich, Kewaskum. 

William Sawatka, manufacturing jeweler 
here, was in an automobile accident while 
returning from the wholesalers’ picnic. Mr. 
Sawatka’s car collided head-on with another 
machine. Otto George, who was in the 
machine with Mr. Sawatka, was slightly 
injured in the accident. 

It is interesting to note that a number of 
retail jewelers in the smaller towns who 
are advertising in newspapers are writing 
their advertisements in ‘the form of news 
announcements. Two jewelers who have 
been doing this are I. G. Larson, Waupaca, 
and the Hirzy Jewelry Co., Stevens Point. 

Kohl’s jewelry store at Manitowoc 
showed in the window during the past 
week an attractive display of the prizes to 
be given by the Aluminum Goods Tennis 
Club which sponsored a county championship 
in that city. Prizes included unique silver 
trophies for the women’s singles, cups and 
silver and gold medals for the men. 

On Tuesday, July 19, the Milwaukee 
jewelers held their annual picnic with the 
largest attendance they have ever had. The 
main event of the picnic was the baseball 
game. Henry Stecher was umpire; George 
Armbruster of Cedarburg, pitcher for the 
retailers; and Adolph Possin of the Boz- 
hardt-Possin Co., pitcher for the whole- 
salers. The “battle” started promptly ar 
2:30 p. M. The wholesalers made a splendid 
showing until the third inning, when the 
retailers began to make home runs. The 
wholesalers carried off the prize, the score 
at the end of the game being 11 to 16. 
The retailers, however, won the horseshoe 
pitching contest and “everybody was happy.” 
After the evening luncheon “Sweet Adeline” 
was featured as the popular song of the day. 

The regular quarterly meeting of the 
directors of the National Jewelers’ Mutual 
Fire Insurance Co. was held here July 13. 
A. W. Anderson, secretary of the company, 
reported on its growth for the first half of 
the year and showed that remarkable 
progress had been made. Insurance in force 
on June 31, 1927, amounted to $12,586,155, 
an increase of over $650,000 since the first 
of the year. Insurance in force as of Dec. 
31, 1926, amounted to $11,952,955. It has 
been announced that an active campaign will 
be started to solicit business in Michigan 
as that State is now licensed. Other sur- 
rounding States will also be solicited for 
business in the very near-future as applica- 
tion for licenses in Illinois, Minnesota, Iowa 
and -Indiana -have now been made. The 
Nationa]. Jewelers’ Mutual: Fire Insurance 
Co. will take an active part in making visit- 
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ing jewelers to the national convention fee] 
thoroughly at home when they come to Mil- 
waukee in September. 














TRADE CONDITIONS 
Retail jewelers of Evansville and other towns 
in southern Indiana report that July has been a 
fairly good trade month, in fact some better 
than they had anticipated in view of the bad 
weather conditions that prevailed in June, which 
were quite discouraging to the farmers of the 


whole State. Farming conditions have greatly 
improved and reports from rural communities say 
that the farmers are buying more liberally than 
a month or six weeks ago. In cities like Evans. 
ville the large manufacturing plants are being 
operated on fairly good time. Bank clearings 
show up better than they did a year ago, so 
retail jewelers are of the opinion that things are 
going to move alcng all right the balance of the 
Summer and Fall. General trade conditions in 
Evansville right now are as good, if not better, than 
they were this time last year. Wholesale jewelers 
say that the outlook for trade this Fall is very 
good. 





Charles Hebner, of the Hebner Jewelry 
Co., Boonville, Ind., with a party of friends, 
is enjoying camp life on the banks of Blue 
River near Milltown, Ind. 

Jack Bitterman, of Bitterman Bros., 204 
Main St., and his wife have returned from 
Chicago, where they motored to see their 
daughter and son-in-law, Mr. and Mrs. 
Robert Wollenberger. 

Floyd Nester, of Heinzle & Nester, retail 
jewelers at Boonville, Ind., was in the city 
a few days ago and reported that business 
conditions in Boonville and Warrick 
county are holding their own remarkably 
well. 

George Whitaker, retail jeweler at Peters- 
burg, Ind., is of the opinion that with the 
resumption of many of the large shaft and 
strip coal mines in Pike county, that retail 
business in many lines will get a whole lot 
better this Summer and Fall. 

E. J. Welb, retail jeweler of Hunting- 
burg, Ind., was in Evansville on Tuesday, 
July 19, to attend the big tri-State Kiwanis 
club meeting. The Kiwanis clubs of 
southern Indiana number many retail 
jewelers among their members. 

The Optometric Research Society of this 
city held its first meeting of the year at the 
Shrine Mosque here on Friday night, July 
15th. Scientific programs to be discussed 
at future meetings were outlined. Meetings 
will be held once every month. Officers for 
the ensuing year will be elected at the next 
meeting. Following are the members who 
attended the last meeting: Ben Krucke- 
meyer, of Kruckemeyer and Cohn; C. P. 
Walters, M. O. Cockrum, H. H. Husted, 
Frank W. Daily and Earl E. J. Hyatt. 

Several of the local wholesale and retail 
jewelers, including Phil Raphael, of 
Raphael Bros., of Upper Ist St., will attend 
the annual picnic of the members of Evans- 
ville Council, United Commercial Travelers 
to be held at Mesker Park here on Saturday, 
July 30. There will be a program of games 
and contests in the afternoon. A_ basket 
dinner will be served at 6 o'clock. A pro- 
gram will be given in the evening at which 
time William B. -Carleton, local corre- 
spondent of THe Jeweers’ Circucar. will 
make an address. 
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Minneapolis and St. Paul 


P. Girard, retail jeweler, Grand Forks, 
N. Dak., was recently in Minneapolis. 

T. J. McGuire has taken over the retail 
jewelry store formerly operated by F. H. 
Drake at 7 S. 4th St., Minneapolis. 

J. W. Mills, retail jeweler, Montevideo, 
Minn., was in Minneapolis July 20 on a 
short trip. He visited his friends in the 
trade. 

A. D. Goodman & Bro., wholesale jewel- 
ers, St. Paul, have moved from 506 Ryan 
puilding to 104 Bremer Arcade, just across 
the street. 

Oluf Sherman, retail jeweler, 217 S. 
Barstow, Eau Claire, Wis., took a motor 
trip on Sunday, July 17, to Fish lake, which 
is about 48 miles north of Eau Claire. He 
was accompanied by his family. 

Carl Fjerestad, traveling representative of 
Thos. B. Wilson & Co., wholesale jewelers, 
100 N. 7th St., Minneapolis, left July 22 on 
a trip of about two months through western 
Minnesota, North Dakota and South Dakota. 

A. S. Fatells, American Jewelry Co., 38 
S. 7th St., Minneapolis, was at Mille Lacs 
Lake, Minn., this month, He was away 
about 10 days, and returned about the middle 
of July. He was accompanied by Mrs. 
Fatells. 

David G. Hay, New York, was in Min- 
neapolis July 15, stopping on his way back 
to New York after an outing spent in Wis- 
consin. Mr. Hay has a Summer camp in 
northern Wisconsin, and he was there about 
a month. 

“Al” Einen, proprietor of the City Drug 
& Jewelry Store, Lamberton, Minn., was in 
Minneapolis July 18. Although it was a 
business trip, Mrs. Einen found time to at- 
tend the baseball game between Minneapolis 
and Toledo at Nicollet Park, with D. J. 
Laven, of 100 N. 7th St., Minneapolis. 

“Bill” Kelner, son of R. W. Kelner, re- 
tail jeweler, Clark, S. Dak., expects to ar- 
rive in Minneapolis about the first of August 
to attend a training camp at Fort Snelling, 
Minn. R. W. Kelner and Mrs. Kelner in- 
tend to motor to Minneapolis with their 
son, and then to spend a week at Gull Lake. 

K. Hatlestad, traveling representative of 
Ostbye & Anderson, manufacturing jewel- 
ers, Lindley-Skiles building, 622 Nicollet 
Ave., Minneapolis, returned July 21 from 
a trip of about two weeks through Min- 
nesota and Notrh Dakota. He _ reported 
business as being good, with good Fall pros- 
pects. 

Edward E. -Fleming, of Fleming Bros., 
retail jewelers, 215 S. Barstow, Eau Claire, 
Wis., returned home the night of July 16 
after an enjoyable outing spent in the 
northern part of Wisconsin. He was away 
several days, and did a considerable amount 
of fishing. 

Louis C. Gaus, Leuis C. Gaus & Co., 
wholesale jewelers, 100 N. 7th St., Min- 
neapolis, returned the night of July 10 from 
Lake Minnetonka, about 20 miles west of 
Minneapolis, where he and Mrs. Gaus spent 
a week at Navarre, on the northern part 
of the lake. 

James D. Dougherty, manager of the re- 
tail jewelry firm of J. B. Hudson & Son, 
33S. 7th St. Minneapolis, expected to 
leave July 16 with Mrs. Dougherty and 
her sister, Mrs. Harry Hoffman of Hono- 
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lulu, on a three weeks’ motor trip through 
the Black Hills-of South Dakota and Yel- 
lowstone Park. 

Ted Madsen, traveling for the wholesale 
jewelry firms of Rettig, Hess & Madsen and 
the C. M. Thomsen Co., 100 N. 7th St, 
Minneapolis, left July 18 on a trip of three 
weeks through western Minnesota and South 
Dakota. He reported to the home office, 
after leaving, that crop conditions were good 
in this territory. 

H. F. Vanderbie, retail jeweler, Eau 
Claire, Wis., who is prominent in the ad- 
ministration of the Wisconsin Retail Jewel- 
ers’ Association, motored with his family 
on Sunday, July 17, to Fish Lake, making 
a trip of about 100 miles in all. His store 
is at 207 S. Barstow St. and Mr. Vanderbie 
recently redecorated the interior. 

Henry Blickle, retail jeweler, Rochester, 
Minn., was in Minneapolis the latter part 
of July. Mr. Blickle was on a vacation 
trip, and before coming to Minneapolis had 
made an extended motor tour of the north- 
ern part of Minnesota. Agricultural pro- 
spects for the section of the State near 
Rochester are reported to be rather promis- 
ing. 

W. H. Huesgen on July 14 opened a 
watch repair shop at 300 Lindley-Skiles 
building, 622 Nicollet Ave., Minneapolis. 
Mr. Huesgen was employed by J. B. Hud- 
son & Son, Minneapolis, about.two and a 
half years. J. W. Nelson is associated with 
Mr. Huesgen. Mr. Nelson was a watch- 
maker at the G. A. Peterson store about 
two years. 

Fred F. Meyer, traveling representative 
of the wholesale jewelry firm of Thos. B. 
Wilson & Co., 100 N. 7th St., Minneapolis, 
left July 22 with his Fall line of goods. 
Mr. Meyer expected to be away about five 
weeks, and intended to go through Iowa, 
southern Minnesota and Wisconsin, calling 
on the trade in this territory. He recently 
returned from a pleasure trip in South 
Dakota. 

Quade C. Weld. of the retail jewelry 
firm of Weld & Sons, 817 Nicollet Ave., 
Minneapolis, left July 16 on a pleasure trip 
to the west. He motored, and was accom- 
panied by Mrs. Weld and their two daugh- 
ters. They expect to remain away about 
six weeks, and before returning, to go 
through part of Colorado. Mr. Weld spends 
some time each Summer at Murray Camp, 
Colo., and he intended to stop there on this 
trip. 

Barth & Schloser, manufacturing jewel- 
ers, 506, 100 N. 7th St., Minneapolis, have 
opened an office in Los Angeles, Cal., as 
a part of their nation-wide system of sales 
service. This new office is at 507 Broad- 
way, Arcade building, and it is in the charge 
of Nat A. Cohn, who is assisted by M. A. 
Davis. The office was established in June. 
Barth & Schloser are specializing in the 
manufacture of dinner, engagement and 
wedding rings and mountings. 

Timothy Norton, retail jeweler, Armour, 
S. Dak., returned home July 13 from a trip 
through the western part of South Dakota 
and part of Wyoming, accompanied by Mrs. 
Norton. They spent about two weeks on 
the trip, going through the Black Hills, and 
staying at Sand Creek, Wyo., a week. Mr. 
Norton reports that he had considerable 
success at trout fishing at Sand Creek, where 
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he arrived on July 5, taking a cottage next 
to what he called an excellent stream. 

A. E. Madsen,-president of Rettig, Hess 
& Madsen, wholesale jewelers, 100 N. 7th 
St.,-Minneapolis, who is away on a trip of 
about six weeks to the Pacific Coast, wrote 
under date of July 21 from North Platte, 
Neb.: “The grain is nearly all cut here 
and some threshing has been done; it is the 
largest crop this country has had in years.” 
When Mr. Madsen wrote this letter, he had 
been traveling on this trip only in Nebraska. 

William J. McKay on July 25 opened a 
new retail business under the name of “W. 
J. McKay, Jeweler,” at 143 Baker Arcade, 
Minneapolis, a site facing upon an interior 
street running between the new Baker build- 
ing, the Baker Arcade and the Terminal 
building, the later being under consruction. 
Mr. McKay carries a general line of jewelry 
and employs a watchmaker, L. M. Elwell. 
Mr. Elwell came to Mr. McKay’s employ 
from Colfax, Wash., where he worked over 
two years. Mr. McKay was at one time 
in the gold department of J. B. Hudson & 
Son, retail jewelers, 33 S. 7th St., Min- 
neapolis. 








Oregon Notes 


The stock of the Lumbermen’s Trust Co. 
Bank of this city was announced about two 
weeks ago, with consequent removal last 
Sunday to the former quarters of the North- 
western National Bank, which was liquidated 
recently. The name has been changed to 
the American Exchange Bank and the pur- 
chase was made by a group of well-known 
local capitalists. Prominent among them is 
J. P. Jaeger, formerly a member of the 
jewelry firm of Jaeger Bros., which went 
out of business about a year ago. Mr. Jaeger 
since then has been interesting himself large- 
ly in real estate and financial projects such 
as this one. 

The Staples Jewelry store at 266 Morri- 
son St., Portland, has finally been closed, 
after a year of disposing of the stock, both 
by regular sales and auctions, and a new 
combined jewelry and optical business has 
been opened at 356 Alder St. It will be © 
carried on under the name of Staples, Inc., 
and will be run by the sons of Mr. Staples, 
and several of the oldest employes of the 
old store. It is equipped with modern fix- 
tures especially designed for it, and has a 
ground floor room, a large basement, private 
optical rooms, and an attractive mezzanine 
floor across the rear. The same firm also 
has a large optical department in Salem, 
Ore. 

Mr. and Mrs. F. M. French, Albany, 
Ore., have recently returned from a long 
trip back to Mr. French’s old home in 
Minnesota. They went by auto and the 
whole trip covered six weeks and a distance 
of more than 6,000 miles. They made it 
over the Old Oregon Trail, the Lincoln 
Highway and the Yellowstone trail, taking 
in Yellowstone Park on the return trip. 
Mr. French is a pioneer jeweler of Albany, 
and known all over the State, as for a 
number of years he was secretary of the 
Oregon Retail Jewelers’ Association. Al- 
though he has seen many Winters and Sum- 
mers, Mr. French is as youthful in spirit as 
ever, and thoroughly enjoys everything he 
enters into. 
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H. A. Wellman and L. Asher, both well 
known jewelers of Alhambra, were visiting 
in Los Angeles during the week. 

L. Herbert Hall and J. B. Rodgers, both 
jewelers of Pasadena, did business with the 
wholesale jewelers in Los Angeles last 
week. 

A. J. Van Buren of the G. G. Voege 
Jewelry Co. has just returned from a vaca- 
tion in the Malibu Mountains. His family 
is sojourning there for the Summer. 

Retail jewelers in this city report that 
trade is holding up very well for this season 
of the year and is in fact ahead of last year. 
All indications point to a brisk Fall trade. 

M. Weinstein will take a short vacation 
this coming month though it will be impos- 
sible for him to absent himself from his 
business for longer than a few days at a 
time. 

George Davidson, of the G. D. Davidson 
Co., is in the east on a vacation tour and 
will not return until the latter week of 
July. He will visit the trade in New York 
and Chicago. 

J. P. Tait, one of the well known 
jewelers, whose establishment on 7th St. near 
Hill St. is one of the handsome show places 
of the city, is on his vacation in the 
northern part of the State. He is ac- 
companied by his family. 

Feagans & Co. are holding an auction sale. 
The handsome store at the corner of 7th 
and Olive Sts. in the Los Angeles Athletic 
Club building has been the Mecca for scores 
of interested purchasers. Tom Fawcett, 
Dick Hardeman and Tom Reed are the 
auctioneers. 

James T. Flatou, representing the Charles 
Keller & Co., New York, is in Los Angeles 
calling on the trade. He states that he is 
confident of a brisk business during the 
Fall and says he is agreeably surprised at 
conditions as they exist here in this city 
at the present. 

Paul Grimm, jeweler of 4th St. near 
Broadway, is remodeling his watch depart- 
ment and will have an added corps of workers 
on hand this week in anticipation of the 
Summer trade. He will not take a vaca- 
tion but will content himself with the week 
end jaunts to the beach. 

Frank Hoffman of Santa Ana, one of the 
leading jewelers of that southern Cali- 
fornia city, was in Los Angeles last week 
increasing his stock of silverware. J. E. 
Lewis, of Claremont; F. E. Duncanson, San 
Bernardino; T. R. Canady, Huntingdon 
Beach and J. H. Blanchard, Ocean Park 
were other visitors. 

Joseph Bloom, jeweler and optometrist, is 
planning to leave for his vacation this week. 
He will be away about seven days. He 
states that conditions are such that it is 
impossible for him to absent himself for 
longer than a week at a time from his 
business because of the rush of trade 
through the Summer months 

L. W. Goetz, 3998% S. Vermont Ave., 
has left for a six weeks’ vacation trip to 
Yakima, Wash., Portland, Seattle and other 
northern cities after which he will spend 
some time in Canada. During his absence 
the store will be in charge of M. Saunders, 





THE JEWELERS’ CIRCULAR 


who is an experienced jeweler. He is 
accompanied by A. J. Goetz, his brother, 
2413% S. Vermont Ave., and the two are 
driving their automobile. 
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Morris C. Mayer, of Mayer & Weinshenk, 
has returned from a Valley trip. 

S. Wurkheim & Bro. have bought the stock 
of Ernest Spitzer of 717 Market St., con- 
sisting of Swiss watches, diamonds and 
jewelry. 

E. C. McKeen, Coast representative of 
the Waltham Watch Co., who has just re- 
turned from southern California, says that 
all the dealers are getting ready for what 
they seem to believe will be a good Fall 
business. 

Leon Aurich, of Nordman & Aurich, has 
been taking his vacation in the shape of a 
long automobile journey to the northwest, 
He fished a little and made the entire trip 
one of recreation without any admixture 
of business. 

Robert Myers, of the R. & L. Myers Co., 
has returned from a pleasant vacation of 
two weeks, spent with his family on Monte 
Rio on the Russian River. Lee S. Myers 
is in the San Joaquin Valley on a business 
trip through the southern section. 

Leo W. Kaye, of Knox & Kaye, has 
arrived in Europe and is visiting the diamond 
markets. H. B. Sproles, one of Knox & 
Kaye’s traveling salesmen, and Mrs. Sproles, 
have returned from a pleasure trip and Mr. 
Sproles is leaving to call on the firm’s cus- 
tomers in southern California. 

The quarterly convention of the Western 
Material Dealers’ Association was held in 
San Francisco on Friday and Saturday, 
July 22 and 23. The meetings started with 
a luncheon at the San Francisco Commercial 
Club. Many matters of importance to the 
material trade were introduced for discus- 
sion. The executive office of the associa- 
tion is in the Crocker First National Bank 
building. 

Speaking of the Gift and Art Show in the 
Palace Hotel, San Francisco, J. H. Spiro 
said that jewelers seem to be going more 
and more into gift and art lines in the 
entire western territory he travels to visit 
his customers. There is a great deal of 
competition in jewelry lines from drug 
stores, etc., that carry clocks and many other 
jewelry lines. Profits are good in gift and 
art lines and travelers cannot carry them 
around in such compact space as they do 
jewelry. Some of the Coast jewelers have 
beautiful rooms fitted up to display their gift 
and art lines and those who have, are doing 
well, according to Mr. Spiro. 

Mr. and Mrs. Keene of Pomeroy & Keene, 
Salem, Ore., have been here to attend the 
Gift and Art Show, as have Mr. and Mrs. 
Bosch of Krenkel & Bosch, Winnamucca, 
Nev., and Mr. and Mrs. Claude Moone, 
Salem, Ore. Other out-of-town visitors here 
include: J. I. Bedford, Chico, Cal.; E. A. 
Cochran, Palo Alto, Cal.; Dave Goodfriend 
and wife, of Goodfriend & Traub, Salinas, 
Cal.; F. Mooney, Marysville, Cal.; Jack 
Wachhorst, Sacramento, Cal., and Mel 
Smith of Santa Ana, Cal., who stopped 
here on a vacation trip. 
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Pacific Coast Notes 


Ralph C. Haun, jeweler of 535 17th St. 
Marced, Cal., has sold the fixtures in his 
branch store at 536 “L” St. to Frank 
Mitchell. 

Carl J. Noack & Co., long established 
jewelry firm of Sacramento, Cal., opened 
its new and handsome store at 1022 K St., 
Sacramento, on July 18. 

Wm. Goldblatt, proprietor of the Diamond 
Shop, 323 Washington St., Portland, Ore., 
has retired. His son, L. B. Goldblatt, is 
continuing the business under the same trade 
style. 

Charles E. Perham, a veteran jeweler of 
San Pedro, Cal., has taken over the lease 
on the store at 1203 S. Pacific Ave., and 
has opened it with an up-to-date stock. He 
is still keeping his store at 105 E. 5th St, 

Jake Running of Mt. Vernon, Wash, 
generally known as “Jake the Jeweler,” is 
thoroughly settled in his new location which 





‘was formerly occupied by the office of the 


Automobile Club on 2nd St. He says that 
the store is just the right size for him and 
he is pleased with the location. 

Earl M. Wilkinson, art jeweler of 
Pomona, Cal., has inaugurated the custom 
of closing at noon every Saturday during 
the months of July, August and September. 
Mr. Wilkinson tried it last year and his 
new departure met with so much favorable 
comment that he has put the Saturday after- 
noon closing into effect again this year. 

N. F. Baranov and H. N. Bennett have 
opened their store in the new building in 
the 200 block on 6th St., San Pedro, Cal. 
Baranov & Bennett is one of the larger 
credit firms of southern California. They 
sell jewelry as well as clothing, uniforms, 
etc., and cater largely to the navy men, 
especially in San Diego where they also 
have a store. Their new San Pedro estab- 
lishment has a floor space measuring 2,500 
square feet. 

Delegations of Californians have been at- 
tending the opening of the Fair in Reno, 
Nev., to inaugurate the opening of the Vic- 
tory Highway which gives Central Cali- 
fornia direct highway communication with 
the east. W. N. Jenkins, Oakland jeweler, 
was a delegate to the fair. Bert Nordman, 
of Nordman & Aurich, San Francisco and 
Oakland, and Mrs. Nordman, attended. 
Marton Luhn, Oakland representative of 
Nordman & Aurich, is at the present time 
in the Yosemite. 

I. Macatee, who founded the first jewelry 
store in Lankershim, Cal., in 1912, has just 
celebrated the 15th anniversary of his first 
opening. He learned his business as a 
watchmaker in the factory city of Elgin, 
Ill, and the first store he owned was in 
the city where he has been doing business 
ever since. Land that he could have bought 
by the acre at a moderate price when he 
arrived in Lankershim is now worth some 
millions of dollars as city lots, but he says 
he is not worrying over the money he might 
have had. 








Martin Felson, experienced watchmaker 
of Albany, N. Y., has just been employed 
by Foggs Jewelry Store, Albuquerque, N. 
Mex. Mr. Felson will bring his wife and 
son to Albuquerque within the next few 
days, it is announced, 
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Otto Geisert, of D. W. Thomas, Inc., re- 
cently returned from his annual trip east, 
where he spent two months calling on cus- 
tomers with new lines of costume jewelry, 
leather goods and novelties, which he reports, 
took exceptionally well. 

Samuel Cohn, formerly employed by his 
brother, Gus Cohn, in his Fourth Ave. jew- 
elry store, has joined the forces of D. W. 
Thomas, Inc., as eastern salesman for the 
territory as far east as Cleveland, replacing 
Morris Liff, who retired from the firm be- 
cause of illness and is now associated with 
a local furniture store. 

A $1,000 Davanzati ceiling, an exact 
replica of the one seen in the Davanzati 
Palace, Florence, Italy, is a feature of the 
jewelry store recently opened by Gold- 
smiths, Inc., at 1408 Second Ave., formerly 
occupied by Ben Tipp, diamond merchant, 
who is concentrating his efforts on his estab- 
lishment on Third Ave. The ceiling is early 
Florentine in design, dating back to the 14th 
century. It took three men working double 
shifts 10 days to complete the work of the 
ceiling, according to the owners of the shop. 

D. W. Thomas, Inc., recently added a third 
more space to the salesroom of that whole- 
sale and jobbing firm in the Holland build- 
ing. The space adjoins the original quarters 
on the sixth floor and provides room for 
the addition of a new line of watches, novel- 
ties and leather gocds. Otto Geisert, sales- 
man for the firm, recently returned from a 
trip through the north central States, while 
D. W. Thomas visited the central territory. 
Business has been exceptionally good with 
this firm throughout the season and the in- 
flux of tourists, which is greater this year 
than ever before in this section, is doing a 
good deal to move gift and novelty stocks, 
it is reported, 

The first northwest store of the Gensler 
Lee Jewelry Co. was formally opened in 
the new Cheasty building at Third Ave. and 
Pike St. on July 18. The Gensler-Lee Co’s 
quarters are luxuriously furnished and ar- 
tistically decorated. The new building is lo- 
cated in the heart of the retail section. Mer- 
chandising methods of this chain of stores 
has challenged the attention of the entire 
business world. The story of the growth of 
the enterprise reads like a romance, but 
back of it are closely studied business meth- 
ods firmly founded on sound merchandising 
practices. The concern was organized 27 
years ago, when the first store was opened 
in San Francisco. The firm expanded until 
stores are now maintained in Oakland, Rich- 
mond, Sacramento, Los Angeles and Den- 
ver, in addition to the new Seattle establish- 
ment. G. J. Gensler is president of the firm 
and Ralph C. Lee secretary. Five full pages 
of advertising were used on Sunday in the 
Seattle Post-Intelligencer preceding the 
Monday on which the store opened. 

Louis W. Friedlander, junior member of 
the firm of S. Friedlander & Son, Second 
Ave. jewelers, returned recently from sev- 
eral months in Europe, during which he 
visited many countries in search of novelties 
and gift items for the special gift section and 
general lines of the store. Among the coun- 
tries he visited are Germany, Switzerland, 








THE JEWELERS’ CIRCULAR 


France, Austria, England, Czecho-Slovakia, 
Italy and Holland. He reports conditions 
somewhat improved in Europe from the 
standpoint of production of lines available 
for the merchandising of stores similar to 
the Friedlander establishment, but merchan- 
dise, he says, is still hard to find at a price 
that can be paid and leave room for selling 
at any profit and still low enough to move 
the goods. “Another difficulty of the buyer 
tod :y is the ever-increasing realization of in- 
terior decorating effects on the part of the 
general public,” he states. “This would not 
be a difficulty if the manufacturers of gift 
ard novelty lines would realize it in time to 
allow the merchant to stock for it. The 
classes and lectures in the art of home dec- 
oration that have become the rule through- 
out the country are being well patronized 
and ‘junk’ is no longer in demand. Women 
do not buy articles that have no intrinsic 
beauty and which are of no use. They want 
something that is decorative and that is 
useful and that at the same time fits in 
with the remainder of the furnishings. Sim- 
plicity is a growing grace in novelties.” 











John A. Gerwe, president of Frohman & 
Co., returned to Cincinnati Monday from 
a three weeks’ stay at Clarks Lake, Mich. 
He left Tuesday night on a trip through 
the south. 

B. H. Linnehan, Birmingham, Ala., Frank 
G. Meyer, Dayton, O., and Bert Morris, 
Bowling Green, Ky., were three visiting 
jewelers who stopped in last week to call 
at the- offices of Frohman & Co., in the 
Harrison building. 

Merle W. Spencer, office manager of 
A. G. Schwab & Sons, is making a trip 
through the east for his vacation. The trip 
takes in Washington, D. C., Atlantic City, 
New York city and several other places of 
lesser importance. 

O. M. Jaccod, watchmaker, has moved his 
offices from the Glenwood building at 6th 
and Vine Sts., to the Glenn building, at 5th 
and Race Sts. Mr. Jaccod was the first 
man in Cincinnati to receive a certificate 
from the Horological Institute of America. 

William F. Pohlmeyer, diamond dealer in 
the Palace Theater building, was a member 
of the committee that staged the annual out- 
ing of the Sixth Street Business Men’s 
Club at Coney Island, Tuesday. The outing 
was a huge success as a crowd of 30,000 
persons attended the festivities. Stores on 
6th St. closed during Tuesday afternoon. 
The chief event of the occasion was a bathing 
beauty contest. 

P. H. Tyler, Ensley, Ala., visited the 
Richter & Phillips Co. in the Temple Bar 
building in this city last week. Sam R. 
Young, president of the company, returned 
from a tour of the south, Thursday. He 
and J. Harvey Phillips, of the same firm, 
will go to Chicago, Saturday, July 30, in 
order to have charge of the firm’s display 
at the Gift Show to be held in the “Windy 
City” during the first week of August. The 
two jewelers will be accompanied by their 
wives. 

An interchange of property between the 
Herschede Realty Co., the Frank Herschede 
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Co., and the Herschede Hall Clock Co., 
was placed on record with the Hamilton 
County Recorder. The Frank Herschede 
Jewelry Co. obtains a 15-year lease on the 
store it occupies on E. 4th St. for an 
annual rental of $35,250. This site was 
transferred to the realty company by the 
Herschede Hall Clock Co., which also 
transferred the site occupied by the cleck 
company at McMillan St. and Essex Place, 
Avondale. The realty company recently 
called in all of the preferred stock that was 
issued when the three-story building was 
erected on 4th St and there is nothing but 
common stock outstanding, this being prac- 
tically controlled by officials of the 
Herschede concerns. 








Canada Notes 





W. H. Foster, Bampton, Ont., is reported 
to have gone out of business. 

Alfred O. Bald now occupies an office 
in the Federal building, Toronto, as Canadian 
manager of the Bulova Watch Co. Mr. 
Bald has been associated with the company 
for some time past. He was born in 


Sebringville, Perth County, Ontario, and 
educated in the public school and _ the 
Collegiate Institute at Stratford. In 1901 


he migrated to Butfalo to work in the store 
of his uncle, Wm. Hengerer, and in 1905 
was placed in charge of the jewelry depart- 
ment. In 1906 he opened a store on his-own 
account on West Ferry St., Buffalo, N. Y., 
and continued until 1917, when he sold out 
to Striker Bros., and became associated with 
E. H. Hufnagel as manager of his Mt. 
Vernon and White Plains, N. Y., stores. 
The latter store was sold in 1920 and Mr. 
Bald returned to Buffalo as manager of the 
store of Fred J. Dorn. In 1923 he joined 
the Bulova organization as its representa- 
tive in New York and northern Pennsyl- 
vania, and achieved such a measure of suc- 
cess that when the concern decided to open 
a Canadian office, he was selected as the 
manager. Mr. Bald was secretary of the 
New York State Retail Jewelers’ Association 
from 1914 to 1923 and is well known and 
has many friends in jewelry trade circles 
who wish him success in his new location. 








An automobile in which a battery clutch 
and brakes failed to function recently 
crashed through the two glass windows in 
the jewelry store of Mrs, Carl H. Stewart, 
Gardner, Mass. The owner of the machine 
was driving through the street one evening 
recently without any lights, a circumstance 
which attracted a policeman. He signalled 
to the driver to stop but when the man was 
unable to bring the machine to a halt, he 
headed it into the curb. The driver threw 
in his clutch but it failed to work and in 
spite of his brakes, the machine hurdled the 
sidewalk and crashed into the south window 
of the jewelry store. It struck against the 
metal window frame and rebounded back to 
the pavement where it rammed into another 
machine parked in front of the store. The 
last impact caused the machine to head for 
the north window and in the next moment 
this show window was shattered. After 
wrecking the second window, the machine 
came to a stop. Policemen guarded the store 
windows until the owner arrived. 
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‘Timely Trade Topics 








Dealers’ Helps in Window Displays and Merchandising. 
Notes on New Products and Gossip of the Trade 














New Preparation That Will Resist 
Tarnish on Silverware 


The jewelry trade has been notified of 
‘the discovery of a combination of elements 
that will resist “silver tarnish” and enable 
dealers to display their silverware in show 
windows or even on top of their show cases 
without fear of tarnish. The product, called 
“Tarnex,” is being placed upon the market 
for. general distribution this month. 

Demonstrations have been given by the 
inventor, T. Holmes Lashar, before a num- 
ber of jewelers and silversmiths. All have 
been enthusiastic in their praise. Many 
of these men had made experiments of their 
own to perfect a preventative similar in its 
nature and “Tarnex” is believed to be the 
first product of its kind that will really 
resist tarnish on silver. 

Innumerable tests and trials were made 
by Mr. Lasher who experimented for some 


the L. & L. Watch Case Co., 229 Grand 
St., New York, is planning to make appre- 
ciable additions to their line. The new 
Granite models will be notable for their 
great strength and stalwart construction. 
The mechanical equipment of the shop has 
been greaty augmented by the installation 
of new machinery. 

A new system of tagging the cases has 
been successfully achieved, and the name 
“Granite” appears in unique design on every 
tag. 

The L. & L. company provides whole- 
salers with cuts and other promotion ma- 
terial to help them in the sale of these 
cases. 





Stephen Varni Co., New York, Adds Attrac- 
tive Lines of Semi-Precious 
Stone Gifts 


The Stephen Varni Co., 15 Maiden Lane, 
New York, announces that, in addition to 


Art Hadley Leads the Band at the Annual 
Outing of the Company 


The accompanying illustration shows Art 
Hadley of the Hadley Co., manufacturing 
jewelers, 150 Chestnut St., Providence, R. 
]., leading the band at the annual outing of 
the company, held June 24, at Plum Beach, 
on the shores of the West Passage of Nar- 
ragansett Bay, nearly down to Narragansett 
Pier. 

The shop was closed entirely for the day 
and everybody took advantage of the op- 
portunity for an enjoyable day off. At 9 
v'clock employes and members of the cor- 
poration proceeded to the foot of Transit 
St., on the east side, where the steamer May 
Archer was boarded for a 15-mile sail 
down the bay to Wickford. Here the party 
transferred to automobiles which took them 
on a four-mile ride through the countryside 
to the Plum Beach House. Upon arrival a 
luncheon was served which was followed by 


years before the presnt formula was dis- 








covered. According to the inventor, 
“Tarnex,” when applied to silverware, 
neutralizes the effect of tarnish-forming 


materials on silver. If silver is already 
tarnished, the harmless chemical action of 
“Tarnex” dissolves and removes the tarnish. 

“As long as ‘Tarnex’ remains on the 
surface of the silver,” said Mr. Lashar, 
“the metal cannot and will not tarnish, and 
the treatment should be effective for several 
months depending on atmospheric condi- 
tions.” “Tarnex” treated silverware, together 
with untreated silver has been placed in an 
atmosphere heavily charged with hydrogen 
sulphide and although the untreated pieces 
tarnished within two hours, the “Tarnex” 
treated pieces remained bright for over 120 
hours. 

To prove that “Tarnex” contained neither 
acid no alkali and was non-poisonous, Mr. 
Lashar ate some before an assemblage of 
jewelers. To prove that it contained no 
abrasive matter and would not harm the 
finest silverware, Mr. Lashar made a num- 
ber of tests upon some large and highly 
mirror finished surfaces and on some old and 
valuable museum pieces in the executive 
offices of THE JEWELERS’ CIRCULAR. 

Dealers in silverware who have seen it 
stated that they expect to benefit in several 
important ways by the use of “Tarnex.” 
Silver can now be displayed in show cases 
or even on top of the counter with little 
attention except an occasional dusting. 

“Tarnex” is produced by the Bright 
Metals Corp., Room 25, at 26 Broadway, 
New York. 











BANDMASTER HADLEY HARD AT WORK AT THE OUTING 


bathing, games of all kinds and athletic 
sports. One of the features among the 
sports was the wrestling of Art Hadley who 
was ready to take on all comers, 

There were tugs-of-war, baseball, football 
and at 4 o'clock the proverbial Rhode Island 
clambake was served. 

A report of the outing appeared in THE 
JEWELERS’ CircuLaR on June 29. 


its well known importations of fine precious 
and semi-precious stones and its necklaces, 
the concern has added many articles made 
from semi-precious stones, which are suit- 
able for anniversary and Christmas gifts, 
bridge prizes, etc. 

There are fascinating little ash trays of 
different colored agates, with cigarette 
holders to match; little letter seals of rock 
crystal for Milady’s writing table and 
larger ones of rose quartz and topaz for 
the desk of the master of the house; paper 
weights of different shapes and kinds of 
stones; ornamental balls of rose quartz, 
topaz and crystal, and many other inter- 
esting articles. 





Herpers Bros., Newark, N. J., Showing 
Line of New Sport Emblems 








L. & L. Watch Case Co. Broadens Line 


So favorably has the new Granite line of 
watchcases been received by the trade that 


Attractive miniature sport emblems are 
the latest addition to the offerings of Her- 
pers Bros., 18 Crawford St., Newark, N. J., 
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the pioneer setting makers of America. 
These athletic medals are all masterpieces 
of the jeweler’s art and are made in gold 
and silver, bright or dull finish. They cover 
all the sorts from football to lawn tennis 
and have proved to be in demand for every 
camp, club and school sporting event. 





A New Lighter 


The new Clark wind lighter is the “sports” 
edition of the regular lighter. The flame is 
protected from the wind by a metal guard. 
The construction gives a quick, very hot 
flame that generates enough vapor to keep 








CLARK WINDODGER 


the light going in a wind. The inside of 
the guard is lined with asbestos to resist the 
heat. 

The windodger is made at present in five 
finishes, but more styles will be added later. 





Crystal Glass Versus Mere Glass 


“What is glass or Crystal Glass versus 
Just Glass” is the title of a little booklet just 
issued by T. G. Hawkes & Co., Corning, 
N. Y. Samuel Hawkes, president of the 
company, has long thought that jewelers and 
gift store people do not know what a vast 
difference there is between just ordinary 
glass and the glass of crystal purity that 
goes into the class of goods which are adapt- 
able to a jeweler’s stock. 

In his booklet he gives the component 
parts of pure crystal and classes it as 24 
karat glass against glass of 4 karat or in- 
ferior quality. 

In crystal glass, disintegrated crystal 
quartz (a kind of purified sand) is used. 
This is to give a foundation of quality, red 
oxide of lead is used to give weight and 
that clear resonant ring which is an essential 
in quality crystal. Potash is used for the 
purity of color, taking away any tinge of the 
slightest color from the mixture, while salt- 
peter is used for fusing the whole molten 
mass to an even consistency. 

There are many colored glasses used and 
in the mere glass of color that is seen in a 
cheap form in many cases the color does not 
bear the true transparency that colored glass 
does when the crystal glass is used as a 
body. 

Strange chemical combinations are used 
to arrive at the colors required and it is only 
through extensive chemical research that 
these ingredients have been discovered. For 
instance in that rich ruby glass, used in 
items of rare virtue, pure gold is used and 
antimony while in the Royal Blue cobalt and 
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copper oxides have to be added to the crystal 
batch. In the emerald green glass copper 
and iron oxide have to be resorted to, but 
who would think that cannel coal or charred 
oats were used in glass manufacture. Yet 
in getting the true reproduction of the color 
of amber both these commodities are added. 

The booklet asks “Who first made glass?” 
and answers it as follows: “No one knows. 
Its origin is lost in antiquity but when the 
blow pipe was invented 500 B. C. the indus- 
try rapidly progressed throughout the civil- 
ized world.” “Is modern fine glass better 
than the ancient product?” “Yes, much 
better. Never before has glass been made 
as fine as today.” 

The making of fine cut and engraved crys- 
tal is in the Hawkes blood for it was their 
ancestors who made the rare old Singing 
Waterford glass which is so much sought 
after by collectors. 

The booklet is well illustrated and is for 
general distribution as an educational agent. 





Potter Lighter for the Jewelry Trade 


“A bleak cave—primitive’ man squatted 
over a pile of dry leaves, hacking a bit of 
iron pyrites with a flint—a spark catches, 
smoulders, and is breathed into a flame— 
light, warmth—safety ! , 

“Such was the ‘lighting up’ process of 
the patheolithic age! Five hundred centuries 
passed before’ man inventéd the first match. 
It. was .tipped with sulphur—poisonous, 





THE POTTER LIGHTER 


highly dangerous, but even at that a revolu- 
tionary improvement. Then as a logical 
development came the so-called ‘safety’ 
match of today; but that, too, must now 
give way.” 

The above appears in an attractive folder 
issued by the manufacturers of the Potter 
Matchless Lighter, in order to show the de- 
velopment of lighting devices. In the case 
of the primitive man he had to strike his 
flint, perhaps many times to get his “fire” 
while with the up-to-date lighter just a 
slight movement of the thumb, the twirl of 
a wheel and the flame appears. 

The accompanying illustration shows a 
Potter Lighter, encased in a beautifully gold 
tooled leather cover, made especially for the 
jewe'-y trade by Freeman-Seldon Co., 28 W. 
57th St., New York. 





Stanley & Stanley, Inc., New York, to Move 
to New Quarters 

Larger quarters and better light to take 

care of the increasing business are the as- 
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signed reasons for the removal of Stanley & 
Stanley, Inc., manufacturers of English 
leather goods, of which many are hand- 
somely mounted in gold, from 329 Fifth Ave. 
to the adjoining building on the south, at 
325 Fifth Ave. The moving date is on or 
about Aug. 1. 





A New and Interesting Program 


The standardization of merchandise of 
various manufactures is distinctly a modern 
method. In automobiles, whether equipped 
with a four-, six- or eight-cylinder engine, 
a guarantee is given for each vehicle to ac- 
complish just what is promised for it. 

American watches have their guarantee, 
both for the works and the case, but it re- 
mained for the Helbein-Stone Co. of New 
York to adopt a policy which puts its name 
and guarantee behind all grades of watches 
of the Helbros brand. This movement has 
been under consideration for a long time, 
but until complete tests and study had been 
given the matter, the Helbein-Stone Co. did 
not include all watches which they manufac- 
ture and guarantee, under the nationally ad- 
vertised name of Helbros. 

Now, however, to become effective Aug. 1, 
the jobbers and retailers are offered the op- 
portunity of selling a watch line recognized 
by the trade for its reliability, service and 
value, nationally advertised throughout the 
season. 

The “Fontaine” six-jewel watches and 
“Sorority” 15-jewel watches, hitherto sold 
as distinct lines, will henceforth be known 
as the “Fountaine-Sorority Series of Hel- 
bros Watch,” and the regular Helbros line 
will be known as the “Superb Series ot Hel- 
bros Watches.” . 

In their new premises everything has been 
so carefully planned that jobbers, jewelers 
and the general public can and will receive 
the most prompt and individual attention. 

A big book entitled “Talked About” is in 
the course of preparation and will be mailed 
to the trade. 





Cohn & Rosenberger, New York, Showing 
New Line of Costume Jewelry 


Cohn & Rosenberger, importers and 
manufacturers of novelties, 34th St. and 
Broadway, New York, are putting on the 
market for the Fall trade the Celestial Jade 
in a full line of costume jewelry. This in- 
cludes brooches, bracelets, pendants and 
festoons. 





Edge Kwifit Watch Band Now on the 
Market 


The Edge Kwifit Watch Band is the 
latest offering to the trade of The W. C. 
Edge Jewelry Co., at 480 Washington St., 
Newark, N. J. It is a new achievement in 
wrist watch comfort and beauty. This new 
gold mesh band is designed so that it can be 
easily adjusted to any size wrist and at the 
same time lend added grace to the hand. 

These bands are made of exquisite gold 
mesh texture in 14 kt. green or white gold 
and gold filled. The band is so constructed as 
to give enduring wear. There are no holes 
to wear out, no buckles to replace, no parts 
to loosen. The only attachment on the band 
is a simple snap lock which is absolutely 
fool-proof and makes the band adjustable to 
any size wrist. 
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Henry Freund & Bro., New York, Present 
National Oratorical Contest Winner 
with Diamond Set Watch 

Miss Dorothy Carlson, winner of the Na- 
tional Oratorical Contest, who was received 
on her return to Salt Lake City recently 
by a committee from the Chamber of Com- 
merce and for whom a public reception was 
held, in charge of Governor George H. 
Dern, was the recipient of a platinum dia- 








WEARING THE 


CARLSON 
PAUL VALETTE BRACELET WATCH 


MISS DOROTHY M. 


mond set Paul Valette watch, which was 
presented to her by the local order of Elks 
on Sunday, June 12. The watch was sup- 
plied through David Stein, 237 Main St., 
Salt Lake City, and was presented by Henry 
‘Freund & Bro., New York. 





Stern & Stern, Inc., New York, Featuring 
Romany Rings and Defending 
Patent Rights 

Stern & Stern, Inc., manufacturing 
jewelers, 131 Liberty St., New York, are 
making a feature of their line of Romany 
Rings as sole licensee of all patent rights. 
The concern states that as originator and 
sole patentee of reversible top rings known 
as Romany Rings that they are in a posi- 
tion to produce an article guaranteed as to 
workmanship. construction and sturdiness. 

In their announcement they inform the 
trade that no other concern has been author- 
ized to manufacture any article under the 
broad terms of their patent and that they 
intend to protect their rights and that this 
necessarily applies not only to manufacturers 
who infringe their patent rights but also to 
dealers who may purchase and sell the article 
which infringes. 

As mentioned in THE JEWELERS’ CIRCULAR 
last week, suit has already been filed against 
one manufacturer in the United States Dis- 
trict Court for the Southern District of 
New York, and it is stated that action will 
be taken against others if it is found 
necessary. 





Pedometers Meet National Demand 

Not only curiosity but also actual utility 
explains why dealers who display and 
feature pedometers now are being rewarded 
with excellent sales, according to the New 
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Haven Cleck Co., whose One Hundred-Mile 
American Pedometer is meeting an active 
demand throughout the nation. 

Now that the season is on in full blast 
for camping, hiking, golfing, mountain- 
climbing and most other outdoor sports, this 
little “clock of the walk” is highly popular. 
Past experience proves that this demand 
will keep up to top pitch for a long time, 
as hunting season will follow vacation time 
and be followed by the trapping season. 
On the trap-line and camping trail as well 
as on the hike a pedometer is mighty handy. 
The market for it includes Boy Scouts, 
Camp Fire Girls, prospectors, forest 
rangers, guides, lumbermen, everybody who 
has occasion to walk long distances and the 
desire to know just how long these distances 
are. 





Little Wonder Crystal Machine 


“Little Wonder” is the name given to a 
watch crystal cutting machine invented by 
Arthur O. Gulden of New York. The 
machine, which is illustrated herein, is al- 
ready on the market, and Mr. Gulden re- 
ports that he has obtained more orders for 
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Whose Driver Was He? 





“We have a lot of delivery work—what']] 
you hire us a car and driver for?” the de- 
livery man of the jewelry company queried, 

“You can have a bang-up-to-date car and 
a competent driver for $3 per hour,” the 
truck company suggested. 

“Send him up tomorrow morning,” the 
manager suggested. 

The next morning the driver came with 
his car and went to work transporting par. 
cels, under the control of the delivery man- 
ager of the jewelry company. The delivery 
department loaded the truck at the point of 
departure, and unloaded it at the place of 
destination, but between those two points the 
truck remained in full charge of the 
driver. 

While the driver was in charge of the 
truck in this way he negligently injured a 
third party, and the third party sued the 
jewelry company. 

“We're not liable—we simply had the 
truck and driver hired by the hour, it’s up 
to the truck company to pay the damages,” 
the jewelry company argued, and the New 





THE LITTLE WONDER CRYSTAL CUTTING MACHINE 


it than he can fill but is speeding up produc- 
tion to meet the demand. 

In his advertisement Mr. Gulden says this 
machine eliminates the carrying of a stock of 
crystals and cuts down the cost of crystals 
to a few cents apiece. The machine is so 
constructed that the crystals can be cut for 
any shape within a iew moments’ time. 

The watch is placed in one side of the 
machine and is held in place with a chuck 
or vise with leather that protects the case 
from any damage. It is not necessary to 
remove the movements from the case in 
cutting the crystal. A piece of the material 
from which the crystal is cut is placed on 
the other side of the machine, a tracer is 
adjusted in the crystal seat, and when the 
cutter of the material has been adjusted, 
the turning of a wheel cuts out a perfectly 
fitting crystal. 








It was reported last week that J. W. 
Mende & Sons, jewelers, located at 7 Clin- 
ton Ave., Albany, N. Y., for the last 50 
years, has been purchased by Fred S. Mende, 
the surviving partner. 


York Court of Appeals in a recent case de- 
cided in favor of the jewelry company on 
the ground that the driver still remained 
the servant of the owner of the truck. 
“The rule now is that, as long as the em- 
ploye is furthering the business of the gen- 
eral employer by the service rendered to 
another, there will be no inference of a new 
relation unless command had been surren- 
a said the Court on this point.—M. 
Te 








Mention was recently made in THE 
JEWELERS’ CIRCULAR of the death of J. K. 
Roumain, Baton Rouge, La., who passed 
away at a New Orleans hospital on June 7. 
The funeral was held from the Roumain 
liome, 201 St. Charles St., Baton Rouge, 
with interment at Roselawn. Besides his 
widow and a daughter, he is also survived 
by his brothers, Ben Roumain, a life asso- 
ciate of the deceased, Baton Rouge, and 
Peter Roumain of Brooklyn, and H. K. 
Roumain of New York city, all of whom 
have the sympathy of their many friends 
in their bereavement. 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THz 
Jeweters’ CircuLar regarding any advantageous 
device or plan which they are utilizing in con- 





nection with their business. 

















Changing Conditions—How to Meet Them 


Written Expressly for The Jewelers’ Circular 

















AN is, by nature, an unappreciative 
beast, hence the prevalence of that 
bromide : 

“Them were the days!” 

In perhaps no department of merchandis- 
ing have men been called upon to meet more 
startling changes in living and selling con- 
ditions than in the jewelry field. These 
changing conditions have been, on the whole, 
a blessing—sometimes disguised. I'll grant 
you that if you make your way even now 
into some of the moss-grown stores that 
have failed to keep pace with the times, that 
you will find some proprietors and ancient 
clerks still living in the past, and bewailing 
the lost “good old days”. 

But if you will talk with the jeweler who 
has seen that he must adapt himself to new 
ideas and new conditions, and has done so 
with a hearty good will, you will find a 
jeweler who is mighty glad conditions have 
changed. 

I talked the other day with a jeweler— 
a type of the old timer who has met chang- 
ing conditions with a smile—whose father 
used to catch deer with dogs on the site on 
which he founded his jewelry store 75 years 
ago in a large city. This modern jeweler 
had transformed the ancient business of his 
father into a live, up-to-date enterprise—and 
is profiting therefrom. I asked him about 
the conditions in the past: 

“In those days”, he said, “business was 
not so cold-blooded as now. There was 
more personal touch in the jewelry business. 
Why, my father used to have to work a 
long time on a sale—dine and wine his cus- 
tomer, perhaps, before it was consummated. 
He used to work long hours. The trades- 
men in those days would stand in front of 
their shops jealously watching their com- 
petitors or neighboring shop-keepers up and 
down the street, to see when they closed up. 
It was a kind of a ‘freeze-out’ game, to see 
who could be the last to close. Conse- 


quently they were often open until 10 o’clock 
at night, and maybe later on Saturdays or 
special days. Many of their sales were made 
after dark, 

“In those days the jewelry store pro- 
Prietors used to work at the jewelry or 
watch repair bench. . 


Often a customer 





would be kept waiting until the proprietor- 
workman had finished a delicate task he was 
engaged in. The entire stock consisted of 
yellow gold jewelry, thick watches for men, 
breast-pin watches for women; clocks, 
diamond studs, heavy watch chains, and 








Meets Them With a 
Smile 


I TALKED the other day with a 

jeweler—a type of the old time 
jeweler who has met changing condi- 
tions with a smile. His father used 
to catch deer with dogs on the site 
on which he founded his jewelry store 
75 years ago in a large city. This 
modern jeweler has transformed the 
ancient business of his father into a 
live, up-to-date enterprise and has 
profited therefrom. 

Opportunities are numerous today 
for the progressive, enterprising, re- 
tail jeweler who studies conditions 
carefully and who goes after business 
in an aggressive, sensible manner. The 
jeweler must meet the varied demands 
of his clientele. He must cater to 
their wants in costume jewelry, to 
their convivial tendencies and to their 
personal pecadilloes. A recognition of 
the power of organization and co- 
operation is also a powerful aid. 




















coin-silver table-ware. Every sale of a 
wedding ring to a bride meant one for the 
husband-to-be, too, in those days. All gold 
jewelry was heavy, and yellow, and 14 kt. 
Men had a weakness for heavy twisted or 
link watch chains. And the real foxy boys 
hung a diamond-studded locket from the 
chain. A man’s importance was registered 
by the size of his diamond screw-stud in the 
front of his shirt and the weight of his 
watch chain. No lady of quality was really 
dressed up without a heavy “throw rope” of 
yellow gold around her neck, carrying an 
antique locket; a diamond sunburst at her 
throat, perhaps, and a breast pin watch 
hanging on her bosom. 


“The jeweler could buy a good grade of 
diamonds in those days at $60 a carat—and 
get 12 months from his jobber or importer 
to pay for them. When the price raised to 
$100 a carat to the jeweler, the jeweler 
simply quit buying diamonds. Why here’s 
a diamond I sold a woman 35 years ago. 
She has just brought it in to have it re- 
mounted. It is deep cut, of good quality 
and color. It weighs 1.13 carats. I charged 
her $100 for that diamond then; it’s worth 
six or eight times that much now. In those 
days we made practically 100 per cent profit 
on every thing we sold. 

“We did not then talk much about quality, 
‘flaws’ or imperfections in diamonds. Our 
customers hadn’t been so well educated as 
now on ‘blue-white’ standards, so they didn’t 
worry on that score. What they wanted 
was size. We gave it to ’em. 

“When they wanted table flat-ware, they 
sometimes brought us old silver or coin 
money. This was melted down and the 
silver spoons were made by hand. It was 
a slow process, but the customer prized her 
pieces very highly. There were days when 
spending was free and we enjoyed great 
prosperity in our restricted jewelry line. 
But on the whole, money was highly prized 
—and of course, it brought more than it 
does now. I believe people wore more 
jewelry then than now, but .it was not of 
the present day quality. Green and white 
gold and platinum were unknown. The 
gorgeous jewelry creations you see nowa- 
days were not even dreamed of in the aver- 
age community. I'll admit there were rare 
instances of diamond necklaces or tiaras, but 
they were so scarce as not to occur often in 
the average jeweler’s experience. 

“The jeweler was confined to about a half- 
dozen jewelry items; nowadays, the jewelry 
store is a great market for useful and 
ornamental gifts. In those days most every- 
thing the jeweler sold was classed as 
luxuries; nowadays almost 60 per cent of 
the jeweler’s stocks are essential or, at least, 
utility articles. The ‘good old days’ were 
good enough in their way, but they cannct 
compare in general enlightenment, culture 
and love of quality and beauty with the ones 
we are living in.” 
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ELGIN ROGERS 1847 
nuinois | SAMUEL WEINHAUS CO. | commune 
SWISS WHOLESALE JEWELERS STERLING 
WATCHES SEND FOR OUR CATALOG SILVER WARE 
720-722 PENN AVENUE PITTSBURGH, PA. 





Mr. Retailer, Is Your Stock Complete? 


Attractive displays of merchandise in the “Other Fellow’s” windows and 
cases will not play sweet music on YOUR cash register. 
Buy now the goods which will transform your store into the shopping center for “Gifts That Last.” 


From our large and varied stocks of Diamonds, Jewelry, Watches, Clocks and Silverware, you 
can make a selection of Holiday Gifts that will delight your customers. 


masces HEEREN BROS. CO. “= 


Jewelers to the trade for almost sixty years 


Penn Ave. and Eighth St. Pittsburgh, Penna. 











LAN DOW BROS. Watches. Clocks and Silverware 


Also Watch Materials and Jewelers’ Supplies. 
628 Penn Ave. Pittsburgh, Pa. Orders Filled from Any Catalogue. 

















ESTABLISHED 1888 


GRAFNER BROS. 


WHOLESALE JEWELERS 


DIAMONDS 


ASSORTMENT AND VALUES 
818 Liberty Ave. (2nd Floor) 





PITTSBURGH, PA. 
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This jeweler’s reminiscence gives us an 
insight into the dear dead days of the past, 
and, on the whole, they leave us better satis- 
fed with the present. In these modern 
times the jeweler’s dollar is being lured 
away by the automobile dealer, the radio 
dealer, the furniture man, the movies, the 
yacation and a hundred different seductive 
influences. He is being forced to enter into 
active competition to retain his business, 
whereas in days gone by he enjoyed the 
distinction of being in a class by himself. 
Money either went for living necessities, 
some recreation—or jewelry. But in those 
days the jeweler did not present forcibly 
to the public mind the desirability of 
jewelry. He did little advertising. He did 
little propagandizing outside personal “mix- 
ing” among friends. His trade was too 
dignified to allow him to resort to such 
means of getting business. 

But now he has begun to extol his wares. 
He dins his story into the public ear; he 
tells the significance’ of anniversary gifts; 
the appropriateness of men’s wedding rings ; 
the necessity of a man’s wrist watch, the 
fashion-urge of costume jewelry. 

He has loaded his store with things other 
than rings, pins, bracelets, watches, clocks 
and silver. He has added a stationery de- 
partment largely to give him an entree into 
social happenings. He has instituted leather 
goods departments; crystal ware depart- 
ments; gift departments ; trophy departments 
and various others. All of these things have 
contributed to an increased and rapid turn- 
over. But above all, they have helped to 
level his volume of business, and to fill up 
the hollows between December and June, 
and June and December. 

Not long ago I read of a jeweler who 
does about $300,000 of business a year. And 
of that yearly volume, 50 per cent is done 
in December! I should add that this is an 
installment jewelry house and probably does 
not have the variety of stocks carried in a 
representative jewelry store. But think of 
any modern merchant being contented with 
such a seasonal business at that! One of 
the most important factors in spreading out 
the volume of the modern jeweler’s yearly 
business has been the Gift Department. 
Jewelers all over the country have dis- 
covered that they have been sleeping on 
their opportunities in neglecting to inau- 
gurate such departments. This neglect is due 
to the ridiculous tradition that the jeweler 
has grown up in, that his line of merchan- 
dise is a closely restricted one. 

There is nothing incongruous in carrying 
a fine line of crystal-ware; hand-wrought 
leather, bronze, imported pottery or bric-a- 
brac in the same store which boasts diamond 
rings up to $10,000! The class of persons 
that seeks fine jewelry also seeks that sort 
of “gift-wares” (as they are called for lack 
of a better name). Why should this class 
of persons be turned away from your store 
to the “Antique Shoppe” or the “Gift 
Nooke”’ ? 

The improved conditions of life have 
brought a higher appreciation of beauty; a 
better judgment of quality, and a keener 
desire to excel—all of which reacts to the 
jeweler’s benefit. The movies and fashion 
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publications have helped the public to a 
better understanding and appreciation of the 
niceties of life, and have implanted in many 
persons a desire to be better dressed, to 
wear finer jewelry. I believe a survey of 
the jewelry trade will show that there is an 
increasing demand for jewelry pieces of 
better quality, that is, more higher priced 
pieces are being sold than formerly. This 
may be attributable to a desire for better 
quality goods, or it may mean that, with the 
long-term extension of credit to the public, 
the public is gratifying its expensive tastes 
more lavishly. 

The widespread growth of culture in our 
land must inevitably mean more money for 
jewelry; not the gaudy kind of 25 years 
ago, but of unobtrusive pieces of obvious 
quality or cost. This tendency must, neces- 
sarily, redound to the jeweler’s benefit—if 
he is prepared. This is all the more reason 
why the jeweler should always have on dis- 
play as many fine pieces on memorandum 
as the manufacturers will let him have. 

And the jeweler must meet the varied 
demands of his clientele. He must cater to 
their wants in costume jewelry—sports neck- 
laces, pins, bracelets, beaded bags, rings; 
must cater to their convivial tendencies with 
pocket flasks, cocktail shakers, ice-tubs and 
the like; to their recreational requirements 
with field glasses, bridge prizes, playing 
cards, etc., and to their personal peccadillos 
with cigarette lighters, jeweled garters, com- 
pacts, jeweled barrettes, shoe buckles, and 
such. 

Some jewelers have gone in heavily for 
the attention of the followers of sports and 
feature trophy cup and prize departments. 
They solicit business from prize committees 
of golf clubs, country clubs and business 
associations. They exhibit sport pictures— 
champion boxing belts, wrestling belts and 
similar objects of interest. Some of them 
broadcast baseball returns under their own 
auspices. A few have made their stores the 
selling office for baseball tickets. All of 
these things help to popularize a store. with 
the red-blooded, and, usually, the young pub- 
lic, which is most important, for the jeweler 
must constantly be attracting new and young 
customers to his place of business. 

I am glad to note that some jewelers have 
recognized the benefits of cooperation and 
have grouped themselves for group adver- 
tising of their business in some cities. Such 
group publicity is directly in line with the 
efforts being put forth by the Jewelers’ Na- 
tional Publicity organization so effectively 
in the national publications. A great deal 
of that sort of propaganda nationally and 
locally will help to bring back to the jeweler 
those dollars that are now going astray. 
The jeweler’s broadest opening to public 
good-will is his appeal to their sense of the 
beautiful, the appropriate, the tasteful in 
personal or home appointments. Good 
jewelry when worn; good clocks, ornamen- 
tation and silverware in the home, are most 
expressive of good taste. Taste can be ex- 
pressed in these ways more eloquently than 
in any other manner, perhaps, and the 
jeweler must drive these things home. 

Too, he can dwell upon the economy ap- 
peal. For instance, refer to my friend’s 
reminiscences above and note where he sold 
a 1.13 carat diamond 35 years ago for $100! 
We have his word for it the diamond is 
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worth $800 today. Isn’t there grounds in 
that for an economy or money-making ap- 
peal? And the jeweler must enter actively 
into the cold-blooded merchandising methods 
his competing merchants use. If he has 
real, true values, he should tell the public 
about them. The public cannot now be ex- 
pected to buy jewelry any more blindly than 
they do automobiles. The public simply 
will not do it, either. It wants to know 
what its money buys. 

The jeweler will find that in meeting 
present-day conditions, he must advertise 
and advertise consistently and on a high 
plane. He must feature merchandise at a 
price, rather than the dominance of his 
name. True, splendid jewelry businesses 
have been built up on a name, but there 
is room for but a few of these in this coun- 
try, and the average jeweler must feature 
his dependability along with merchandise 
values that prove he deserves the business. 
There are many avenues through which the 
jeweler’s advertising dollar may be routed, 
but the newspapers are, and probably will 
continue to be, the best of the various media. 
Direct-mail often proves resultful on a par- 
ticularly appealing selling proposition, but 
I have seen it fail dismally on some seem- 
ingly sure-fire ones. The jeweler will do 
well to use his newspaper for all it is 
worth, calling upon his manufacturers for 
cuts and copy-ideas. 

It will be well for him to feature, both 
in his newspapers and his advertising, many 
of those lines he carries which the public 
may not know about. I have heard of one 
progressive jeweler who has divided the 
front of his store between jewelry and 
“gift-wares’”—(I wish there was some other 
name for the line the jeweler carries in his 
section devoted to _ bric-a-brac, leather, 
bronze, potteries, ornamental novelties, etc.) 

The jeweler must not lose sight of his 
traditional identity, however, in meeting 
changed conditions. He must impress on 
the public that he is a specialist in diamonds, 
jewelry, clocks, silverware and in re- 
mounting jewelry. The public has been 
educated to believe this about him and: he 
must not let the conviction weaken. 


In this day of changed conditions, it is 
well for the jeweler to be thoroughly alive 
to all conditions that have changed; to know 
just what are the public’s changed tastes in 
jewelry—and why. Yellow, red and natural 
gold yielded place to the alloyed green gold. 
The old gold jewelry was all passe when 
green gold appeared. Now green gold has 
been displaced by white gold and is just as 
trite as natural gold used to be. Except 
for the cost, platinum would replace white 
gold, and is doing so in many instances, much 
to the jeweler’s profit. Jewelers have to 
know why such tastes appear. He has no 
difficulty telling a customer why she should 
buy white, instead of green gold, nor should 
he have any trouble telling her why she 
should have platinum instead of white gold. 
The selling resistance to platinum decreases 
as its popularity increases. Many persons 
buy it because “it’s béing done,” but most 
of them buy it only after you prove to them 
that it’s the thing to buy. 

I know one jeweler who uses special effort 
to feature platinum wedding rings and cus- 
tomers are much impressed when he tells them 
of the superior whiteness and color-holding 
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qualities of the platinum ring. He tells 
how the wedding ring, of all rings, should 
always be beautiful and worthy of being 
cherished, and that nothing excels platinum 
for such qualifications. This attitude turns 
many would-be gold wedding ring pur- 
chasers to. platinum. 

The up-to-date jeweler is finding himself 
almost forced to sell men’s strap wrist 
watches. He should not have to be forced 
into it, because such watches are handsome, 
convenient and profitable, and their vogue is 
another manifestation of changing tastes and 
conditions in life. Then, too, there is more 
watch repair work to be had from strap 
watch business, although there is, I must 
admit, more likelihood of free repair work 
on them, too. 

From the standpoint of decorum we 
should, perhaps, deprecate the growing ten- 
dency among women to smoke, but this same 
tendency has thrown a pretty penny in the 
jeweler’s way. It has increased the sale 
of small purse-size cigarette lighters, ciga- 
rette cases, lip-sticks and cigarette holders. 
So also must we deprecate the increase in 
public and home drinking which had brought 
out the pocket flask and the cocktail shaker, 
but it has opened up new fields for the 
jeweler. 

The exchange of wedding rings between 
affanced couples has been another aid to 
the public. Few enterprising jewelers have 
been slow to take advantage of this change 
in custom, and many are trying to capitalize 
it for all their worth. Time was when a 
broad, flat or oval ring of heavy green: or 
yellow gold was considered wedding ring 
enough for the Colonel’s lady or Judy 
O’Grady. But not now. Oh, no! Nowa- 
days a bride does not feel comfortable in 
company if she does not have a jeweled 
wedding band on her finger—even if it is 
ofily a white gold one with two or three 
little pin-point stones. 
rings. are gorgeous and very expensive, and 
the custom -of jeweling wedding rings ;has 
been a great boon to the jewelry business. 

Ring styles, too, have undergone epochal 
changes. The old Tiffany mounting gave 
way at first to the basket-top green gold 
one; later on to the bezel-style white gold 
one, and now to the prong or clamp plati- 
num or white gold one, richly adorned with 
diamonds, sapphires or emeralds. These 
changes in style have resulted in a great 
deal of remounting business for jewelers. 
I have known periods where more ring 
mountings were sold than diamond rings. 
And the aggressive jeweler will meet this 
changed condition right from the jump. He 
is not missing any opportunity to suggest 
remounting in his advertising and in his 
personal touch with customers in the store. 
A tactful repair clerk can create much re- 
mounting work by suggesting a new mount- 
ing to the woman who brings in her rings 
to have them cleaned or examined. 

Changing conditions, as I see them, are a 
challenge to the alert members of the jewel- 
ry trade to meet them and profit by them. 
Very often changing conditions that seem 
to be a body-blow to the jewelry business 
are, in fact, concealed blessings. The 


(Continued on page 108) 
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Three-M inute 
Selling Talks 


Written Expressly for 
The Jewelers’ Circu'ar 


























The Call of the Electric Sign 


ONE of the largest and finest electric 
signs in the business district of Atlanta, 
Ga., has just been installed by Schneider & 
Son, well-known retail jewelers. 
The sign, located directly in front of the 
store, can be seen from three streets—Peach- 








THIS ELECTRIC SIGN IS VISIBLE FROM THREE 
STREETS 


tree, Luckie and Broad, and is directly 
across the street from the Piedmont Hotel— 
one of Atlanta’s leading hotels. It has a 
border of red and green lights that rotate 
around the edge of the big sign, the words 
“Schneider & Son, Incorporated” remain 
steady, while the words “Diamonds— 
Watches—Jewelry” flash. 

On either side of the word “Diamonds” 
are two replicas of diamonds that flash in 
blue-white lights to represent the brilliance 
of diamonds. There are approximately 75 
lights in the sign, which, when illuminated, 
can be seen plainly for many blocks. 

The sign adds materially to the already 
attractive store front of the Schneider estab- 
lishment. J. H. R. 


A Buyer Doesn’t Always 
Article Picked Up 


ERE’S a little counter wrinkle picked up 
by an alert jewelry salesman which is well 
worth passing on. He employs his dis- 
covery in this direction constantly when 
selling watches, rings and other articles 


Favor the 


which are dispiayed several in number on 
Says he— 


top of the counter for selection. 
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“When you array five or six watches before 
a man and have named the different prices 
and the point in the transaction has been 
reached where he is hesitating in choosing 
the priced watch he cares for, he will gen. 
erally pick up a certain watch and finger jt, 
That’s not the watch he is going to buy! 
“As a rule while he is holding that watch 
his eyes will stray towards the watch or 
article displayed which he may favor. This 
seldom fails and I always watch the cys- 
tomer’s eyes. I do not stare at them as 
this is disconcerting but you can sense their 
glance, or in one flash observe where they 
are looking and you will find that nine times 
out of ten if a man picks up a $40 
watch and sort of weighs it his eyes might 
travel to a $35 watch. That’s the one 
which represents the price limit in his mind 
and by concentrating on it you can generally 
close the sale. If his eyes do not wander 
but remain on the watch selected then you 
can be certain that the price of that watch 
or article displayed is within his range and 
it is safe to urge its purchase or one of a 
similar or even higher price.”—C. T. H. 


Selling More C’ocks 


AN appealing thoucht for newspaper ad- 

vertising was hit upon by one jeweler 
who ran in his local newspaper a series of 
advertisements headed such as—“what can 
you buy @ good clock for.” The series 
would be changed so that the headings coy- 
ered various articles offered such as—“what 
can you buy a good diamond ring for’— or 
“what can you buy a good silver service 
for.” In a like manner this was carried on 
in offering desk sets, silver articles of all 
kinds, wrist watches, silver and cut glass 
ware. 

The thought came to him from the fre- 
quent question put by a customer who would 
enter and ask what can you buy a good 
clock for or whatever article was named. 

Following is one sample of this type of 
advertising which -can be carried out to quite 
a sefies.-* 5 why oma 





“What Can You Buy a Good 
Clock For?” 


“So frequently we have customers 
who come in and ask us this question. 
You can buy a good clock that will last 
for years in service and still remain at- 
tractive in appearance for around thirty 
to thirty-five dollars. 

This does not mean that we do not 
sell clocks for any lower prices. We 
have them for five dollars—and they 
are good clocks too for the price. We 
also have clocks that sell as high as 
three hundred and fifty dollars each. 
It is our pleasure to serve the wishes 
of our customers whether they have 
five dollars or. five hundred dollars to 
spend for a clock. 

But when you ask the question— 
“What can you buy a good clock for?” 
—we must answer frankly and say be- 
tween thirty and thirty-five dollars as 
the lowest figure, if you want a clock 
which can be truthfully interpreted a 
good one in manufacture and service.” 











—C. T. H. 
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Cooperating with Other Merchants 


Here’s a suggestion for the jeweler: 
Next time a display of silver is made in 
the window borrow from the most popular 
dry goods establishment suitable linen doilies 
and center pieces. On a showcard state: 
“The Linens May be Bought from ——— 
Dry Goods Company, 16 Main St. Please.” 
Next time a display of smoker’s acces- 
sories are displayed borrow from the lead- 
ing tobacconist the cigars, cigarettes, etc. 
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Chicago’s New Jewelry ‘‘ Palazzo”’ 





Written Expressly for The Jewelers’ Circular 




















HE new store of C. D. Peacock, Inc., 
Chicago, Ill, is most attractive and 
noteworthy in many respects. Four views 
are shown below. The upper left-hand pic- 
ture illustrates the interior looking towards 
the entrance. The other views show the gift 


The show cases and fixtures are of walnut. 
The wall cases are located on the south side 
of the room with display cases in front 
of them. A horseshoe display case occupies 
the central part of the store. Floor cases 
are placed along the north side of the store. 

















FOUR VIEWS. OF THE PALATIAL NEW STORE OF C. D. PEACOCK, 


On a showcard state: “The smokes in this 
display may be bought from Tom, the 
Tobacconist. Smoke Up!” 

Next time you display toilet articles in 
the window borrow such accessories as 
powders, creams, toothpaste, lipsticks, etc., 
from the leading druggist. On a show- 
card state: “The creams, powders and 
perfumes shown here may be bought from 
Brown, the Druggist. Make Up!” 

It is quite true that the necessary acces- 
sories may be purchased reasonably, but 
the good will of the other merchants will 
be greater if they’ are borrowed, and they 
are given credit for the loan. 





shop, known as the Silver Salon, where a 
beautiful collection of exclusive merchan- 
dise is shown. The store is reputed to be 
the finest in the country. The opening on 
June 6th commemorated the 90th anniver- 
sary of the establishment by Elijah Peacock 
in 1837. The main entrance to the shop is 
on State St., where there are two large 
display windows. A feature of the entrance 
is an artistic piece of grille work. The 
pillars and walls of the interior are of im- 
ported Grecian marble. The floor is of 
marble and several crystal chandeliers are 
suspended from a_ hand-painted Italian 
ceiling. 


INC., CHICAGO 


The repair department and the stationery 
and leather goods departments are located 
in the rear. At the dividing point between 
these departments and the main store is an 
artistic bronze elevator which goes to the 
third floor—the “Silver Salon.” 

The ceiling of this salon is of aluminum 
leaf and the wood work is done in a rich 
cream shade. The floor is carpeted in a 
beautiful shade of gray. Many exquisite 
hangings, etc., decorate the walls. 








See next week’s Storekeeping De- 
partment for “A Sales Manual for 
Jewelry Stores.” 
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The Mechanics of Advertising for 
the Jewelry Store 





Written Expressly for The Jewelers’ Circular 
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HE growth of the jewelery advertising 
“services” and the increase in retail 
jewelry advertising, generally, has convinced 
me that the avérage jeweler is anxious to do 
some advertising but doesn’t exactly know 
how to do it. In his strivings to take a 
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And if there is any one thing that a 
jewelry advertisement should be it is—con- 
vincing. A proprietor should strive to have 
his advertising reflect the spirit and atmo- 
sphere of his own business, because his store 
takes on something of his own personality 
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I—THE AD'S LAYOUT IN 


whirl at advertising, he pays good money 
for some atrocious advertising “service,” 
which usually does not illustrate any mer- 
chandise he has in stock, or which carries 
a copy appeal entirely foreign to the at- 
mosphere of his business, and, therefore, de- 
feats its own purpose, in that it is not con- 
vincing. 





ROUGH PENCIL SKETCH 


—and we are still living in that age where 
the Jones Jewelry Company represents 
something of the personality and individu- 
ality of Mr. Jones, himself. 

When the proprietor, unskilled in the ele- 
mentals of advertising, gets “het up” on ad- 
vertising and tries out an “ad” himself, it 
sometimes is something far inferior to what 


eee 


he had hoped for, and advertising, there- 
fore, suffers a distinct failure, in his estj- 
mation. Study any of the advertising clip- 
ping services for jewelers and you will see 
what a heterogeneous mixture of poor mer- 
chandising, atrocious illustrating and etch- 
ing; pointless copy-writing and generally in- 
ferior laying-out they present. All of this 
reflects unfavorably on the jewelry business, 
Most of this sum-total of poor effect is 
chargeable to the fact that advertising is 
more or less a mystery to the practical 
jeweler, and he is too disinterested or lazy 
to master the very simple technique of it. 
Laying out and writing advertisements is so 
simple that it seems strange that any man 
should have to be told how to do it—es- 
pecially when it is one of the most impor- 
tant factors in his business. 

The jeweler must, firstly, have some mer- 
chandise that is “fit” to advertise. There 
must be some certain appeal that makes it 
worth while to spend money to feature that 
particular piece of merchandise. Just a dia- 
mond ring, in itself, is not sufficient foun- 
dation for an advertisement. That ring must 
represent one of several appeals—novelty, 
style, quality, price. Let the jeweler decide 
definitely which of these features is the chief 
characteristic of that particular piece of mer- 
chandise and he is then ready to write his 
ad. If we could only nail down for the 
jeweler the convincing selling points he 
brings out for his merchandise when selling 
it across the counter, then put down those 
facts in an ad and illustrate it with the mer- 
chandise, we would have an ideal, compelling 
advertisement. But most jewelers’ wits 
wander when they sit down to put their sell- 
ing talk on paper. They are “cold” on the 
job and the proper wording just will not 
come. 

Afivertising is, after all, only printed 
salesmanship. Instead of speaking your sell- 
ing points, you illustrate them. Instead of 
holding up your piece of merchandise to 
your customer across the counter, you il- 
lustrate it in more or less cold black-and- 
white. It is essential therefore, that you 
make your written copy and illustration all 
the more appealing and convincing, because 
you are handicapped with trying to sell the 
merchandise unclothed with your own indi- 
viduality. 

The jeweler should weigh several con- 
siderations when preparing to write an ad- 
vertisement. The advertisement represents 
the investment of a certain investment of 
money, just as surely as does the buying of 
a piece of merchandise from the jobber. He 
should consider whether the merchandise is 
seasonable. is new. is appealing, and from 
what standpoint. If it be a man’s watch, 
he should study whether the watch, if ad- 
vertised should be a wrist strap watch (for 
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such watches have a greater appeal in sum- 
mer); it it is a new aesign; 11 national ad- 
yertismg will likely intiuence its sale; if it 
has special iteatures, such as a dust-proot 
case, radium dial, etc. ‘Lhen he should con- 
sider the price. Perhaps the greatest ap- 
peal of this watch should be the price ap- 
peal. Maybe it is a watch that has been 
purchased so advantageously that it can be 
offered at a price “special.” 

After carefully appraising the various 
points of this watch, he may decide that it 
will be best not to advertise a watch at all 
—that a diamond ring he has in stock will 
have the best selling appeal. At any rate, 
the main point is that he should carefully 
consider what he is to advertise, because, if 
he is not, himself, “sold” on what he is ad- 
vertising, how can he expect to sell the pub- 
lic on it? Of course, all this looks some- 
what complicated and “red-tapy” when writ- 
ten out, but the average jewelry store pro- 
prietor will have all these qualifications of 
his merchandise alive in his mind and can 
quickly reach a conclusion as to what he 
should advertise. 

Having reached a decision as to what to 
advertise, he must know how to advertise it. 
Firstly, he must decide on the space his ad 
is to occupy. Some advertisers believe in 
buying “dominant” space. That is space 
that, by its very size and distinction, domi- 
nates anything on the page with it. It is 
wonderful to be able to advertise that way, 
for its chief value lies in the fact that the 
advertiser does not have to worry much as 
to the position he gets, for his advertise- 
ment will stand out over anything else on 
the page. But since most of us jewelers 
are not in this dominating class, we must 
use small space and arrange our ads to the 
best of. our ability, so they will arrest the 
eye and challenge the mind while peeping 
out from comparatively small space. 

In the larger city newspapers the question 
of size is most important, because space costs 
from 25c up to 50c a line, per column, and 
there are 14 lines to the inch! But in the 
smaller towns, thank goodness, there is no 
such exorbitant rate, and the jeweler may 
vie with the butcher and the notion store 
(but alas! he usually doesn’t) in using ad- 
vertising space. Where space is 50c an 
inch, instead of 50c a line, the jeweler can 
use more space and make a etter show- 
ing, but instead of using a “dominant” ad 
only occasionally, he should use a medium- 
sized ad and run it regularly and frequently. 

Having decided on the size of his ad, he 
should make up a rough “lay-out” or pencil 
sketch. skeltonizing the proposed ad. This 
is easily done, having in mind the size of 
ad, merchandise to be illustrated, and copy 
appeal he is to use. He pencils out a rough 
rectangle representing approximately one- 
quarter large space than the ad is to occupy 
when finished. In this space he will indi- 
cate the heading he wants to use. He will 
find that, by printing the letters with his 
pencil in the layout, he can approximate the 
amount of finished copy the ad will accom- 
modate. This will come after practice, of 
course, and he will be able to determine just 
about how large his sketched lettering should 
be to carry a proper proportion to the fin- 
ished printed copy. 
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If he uses a typewriter, which he usually 
does not, the jeweler will be still better off, 
because the typewriter will give a better 
fixed proportion to the final set-up of type 
in the printed ad. 

Illustration No. 1, herewith, shows the 
roughly pencilled lay-out which suggests the 
general copy outline and illustration disposal 
of the finished ad. This is, of course, for 
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Having chosen the merchandise, he must de- 
cide just how he wants it illustrated—at 
what angle it is to be shown, what points 
are to be brought out, and what size it is to 
be. The reputable jeweler will find that it 
is the best policy to illustrate small stuff, 
like rings, pins, wrist watches, etc., at actual 
size. The artist usually accomplishes this 
by pen-drawing the merchandise twice actual 
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II—THE FINISHED AD LAYOUT WITH INITIALS, MERCHANDISE, BORDER, ETC., INDICATED 


the guidance and help of the ad-writer him- 
self. It makes it comparatively easy for him 
to figure out about how much copy he must 
write to fill the allotted space. And he must 
bear in mind, in writing his ad, that well dis- 
played and proportioned white space is just 
as eloquent, or more so, than the printed 
word. 
Now, or before now, he must have decided 
on the making of a cut of his merchandise. 


size and then having the finished eaching 
produced on a one-half size scale, which 
brings it to exact size. The advantage of 
drawing the merchandise at twice actual size 
is that it allows the artist a chance to dress 
up the details of the merchandise. 
Naturally, for newspaper illustrations, it 
is best to have the merchandise illustrated 
with a line etching, that is, to have a cut 
made from a pen drawing of the article. In 
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this way no detail put into the drawing is 
lost. 4 grant you that a photographic re- 
producuon of the merchandise, unless it be 
diamond jewelry, is usually more authentic 
and faithful than the line drawing, but the 
ordinary newspaper stock will not reproduce 
a half-tone or photograph electro to good 
advantage. Too many such cuts I have seen 
in jewelry ads were mere smudges of ink. 

Some jewelers have certain opinions about 
illustrating merchandise. For instance, some 
of them invariable show a diamond ring 
with the bow, or band of the ring, to the 
rear and below the front. Others illustrate 
the band higher than the front of the ring. 
I think the former is the best practice, be- 
cause it gives the cut a more natural and 
graceful appearance. It is necessary to show 
a band on every ring, otherwise the cut is 
not instantly recognizable as being of a 
ring. The ring, itself, should decide you as 
to the angle at which the artist is to repro- 
duce it. 
Others look best in profile. Still others ap- 
pear most attractive when viewed from a 
three-quarter angle. It is all largely a mat- 
ter of the design of the ring and the opin- 
ion of yourself and the artist. This much you 
must bear in mind—it is up to you to re- 
produce the merchandise so that it wilt ap- 
pear to its best advantage in the printed ad- 
vertisement. 

Sometimes it may be good judgment to 
slightly exaggerate some detail of the ring, 
or to subdue some other. This is allowable 
within reasonable limits, but it will prove 
disappointing to a customer if he finds that 
a ring illustration has been so distorted as 
not truly to represent the original. Unfor- 
tunately it is practically impossible to bring 
out the beauty of settings and delicate in- 
tricacy of most fine diamond jewelry in a 
newspaper cut, and the exquisiteness of it 
can only be hinted at in the cut and en- 
larged -upon in the «copy. *. Having -decided 
the angle of view of-the merchandise and 
the size of the finished cut, it should be 
decided if it is to have a border or frame 
around it, to be enhanced with shadows or 
other artistic treatment. The artist should 
be the best judge of this. Sometimes the 
outline of a graceful neck on which to draw 
a necklace will give the illustration more 
eye-appeal. 

When the cut is finished by the etcher 
he usually will deliver it to you with a 
proof enclosed. As I have frequently pointed 
out in articlés on advertising, it is best to 
have several illustrations made at once, all 
on one drawing, and surrounded by a frame, 
which makes the entire layout pass through 
the engraving house as a unit, to be charged 
for and etched as a unit, rather than to be 
priced at so much for each article appear- 
ing in the drawing. 

With the engraver’s proof, you are now 
ready to lay out a more finished skeleton of 
the ad. 

You now choose the border you are to 
use. Newspapers usually furnish a great 
variety of these, or you can have your own 
borders made up for you and kept by the 
newspaper for your use. You should have 
a quantity of proofs of these borders for 
lay-out purposes. At the time the borders 
are made the engraver will print you sev- 








Some rings look best “head on.” 
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eral proofs, and thereafter you can get ad- 
ditional supplies by clipping off the borders 
from the proots ot your ads as furnished to 
you by your newspapers. 

Now you paste up a lay-out with your 
border proofs and paste in your merchandise 
illustration about where it is to be in the 
finished layout. You can now proceed more 
definitely toward shaping up your copy, since 
you have a clearer idea of the space occu- 
pied by the illustration. Sometimes you 
will want to use special initials or “ding- 
bats” in your ads. You should, if possible, 
indicate what you want with actual samples. 
This can be done if you will clip them out 
of advertisements as you see them in news- 
papers, and then paste them into your own 
ad-layout. 

Illustration No. 2 shows the finished ad 
lay-out, with initials, merchandise, border, 
etc., indicated. All that is necessary now is 
to fill out this skeleton with the copy you 
want used. 


You will not have to send a special lay- 


out to your newspaper with your ad. You 
will find that it is best to make your fin- 
ished copy a self-contained lay-out and ad, 
as Illustration No. 2 will be when the text 
is filled in either with pencil or typewriter. 
As said above, it is best to use a typewriter, 
and if not a typewriter, the next best thing 
is to pencil-print your copy in your layout, 
instead of writing it in script. The pencil 
printed copy is easier to read and is pro- 
ductive of fewer mistakes in type-setting. 

The typography of your advertisement is 
most important. A good ad can be spoiled 
by poor type. Careful choosing of type is 
important. Sometimes it is well to leave the 
choosing of type to your printer, but I have 
found it to be best to indicate on your lay- 
out the style and size of type to be used. 
Most newspapers furnish their advertisers 
with type-style books with the name and 
size of all type shown. It is thus compara- 
tively easy to pick out the type you want. In 
choosing type, it is well to have some gen- 
ral -harmony: throughout the ‘ad. Thus, if 
vou use a Cheltenham heading, the body of 
the ad should be Cheltenham throughout, 
varied with some mixture of straight and 
italic faces. A hodge-podge of Powell, Cas- 
lon, Cheltenham and Bodoni would make an 
ad look like a printer’s nightmare. 

Special initials and “dingbats” dress up 
an ad very effectively and add to its eye- 
appeal. You can have most any of these by 
watching newspaper advertising and clip- 
ping out the ones you like especially, or by 
getting the newspaper to give you a proof 
sheet showing special initials, etc., which 
they have for the advertiser’s use. 

When the proof of your ad is returned 
to you by the newspaper you should give it 
careful attention. On the whole it will have 
a better look than you visualized for your 
ad, owing to the compactness and dressiness 
of the finished job. Nevertheless, by care- 
ful study, you will find that you can make 
improvements on it by cutting out some 
space here, adding some space there, using a 
different type space here and a re-arrange- 
ment of copy there. You will find that, bv 
boxing certain phases of your ad it will 
dress up the rest of it. One of the most 
important considerations will be the savine 
in space which vou usually can effect with 
the finished proof in front of you. No mat- 
ter how good a judge you may be of the 


101 


space your finished ad will occupy, you will 
hnd, with the proof, that you can effect cer- 
tain savings. I know one advertiser in large 
metropolitan newspapers, who saved several 
hundred dollars a year merely by cutting out 
some of the space invariably left by the 
printer between his firm’s signature and the 
tower border of the ad. ‘Lhis did not de- 
tract from the general appearance of the ad, 
at all. 

The chief consideration is to get a proper 
balance for your advertisement—a good-look- 
ing proportion between white space and type 
arrangement, without a waste of white space. 
It is not always the size of the advertisement 
that pulls, but rather what is in it and how 
it appears. It must first catch the eye and 
invite reading; secondly be well phrased, 
and thirdly, be convincing. 

The question of position is most important 
in any advertising that is not of dominant 
size. Your standing as a merchant, your 
regularity as an advertiser and your con- 
stant pulling for good position will help to 
get you preferred position for your adver- 
tising. In the average-sized ad, position is 
almost 50 per cent of the consideration. 
Poor position will cut down the pulling 
power of your appeal at least 50 percent in 
my estimation. I have found that the most 
persistent sticklers for good position in ad- 
vertising get the best run of position in the 
newspaper. Surely it is worth plugging for. 
Improper surrounding advertising clash with 
the merchants and copy a jeweler wants to 
present. 


Good, clean copy well laid out and fur- 
nished well in advance will also help to get 
the printer in a favorable frame of mind to 
give you good position—and the printer, 
rather than the publisher, is the one who 
has the final say-so on position—unless you 
are paying a special premium for position. 
There is no good reason why jewelry store 
copy should go late to the printer. The 
jeweler should map out his ads well in ad- 
vance and get them to the newspaper so far 


‘ahead that there will be no last-minute rush. 


This makes for better service, and enables 
the jeweler to study his proofs carefully 
and to make judicious changes in his ad. 
Copy tomorrow may not strike you in quite 
the same manner in which you regard it to- 
day. Make every word count and steer 
carefully away from superlatives and exag- 
gerated statements. The public shies at 
over-enthusiasm in describing jewelry. The 
“Borax” houses are responsible for this at- 
titude. 


There is a vast difference of opinion as to 
changing the borders of your advertisements. 
Some jewelers make their borders a sort of 
trade-mark for the store, never changing 
them. There is something to say for this, 
as the reader recognizes Jones & Co.’s ad 
immediately upon seeing the border. Other 
jewelers change their borders frequently on 
the theory that it gives the ads new inter- 
est and pulling power. There is good rea- 
son for both policies, and it is largely up 
to the individual as to the course he pur- 
sues. 

There can be no division of opinion, how- 
ever, upon the advantage of changing your 
advertising cuts constantly. Some jewelers 
have the mistaken idea that they are saving 
money by using the same merchandise cuts 
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How “Wadsworth Quality” 
sells fine watch bands 





Wadsworth Watch Band 
Olympian Model 


Designed for men. Fits any modern strap 
watch. The ‘‘Olympian’’ expands to slip 
over the hand. After being properly ad- 
justed to the wrist, it is held securely by a 
snap lock. 


The ‘‘Athena’’ Model, for women, is the same 
as the ‘‘Olympian,’’ only narrower, and with 
watch attachments to fit the lugs of a 
woman’s wrist watch. 


Wadsworth Watch Band 
Amazon Model 


Designed for women. The watch attach- 
ments fit the lugs of any woman’s wrist 
watch of modern design. The ‘‘Amazon’’ 
opens in the center, is easily adjusted to 
conform to the wrist, and is fastened with a 
special safety lock. 


The ‘‘Improved Ben Hur’’ Model, for men, 
is the same as the ‘‘Amazon,’’ only wider, 
and with watch attachments to fit a man’s 
strap watch. 


Paterna are quick to recognize the 
exceptional beauty, comfort, and conven- 
ience of Wadsworth Watch Bands. But the 
durability of these Bands—the quality of their 
materials, the leadership of their style—how 
can the customer be sure of these things 
which he cannot see? 


To define these hidden values, the jeweler 
shows the Wadsworth mark on a fine watch 
case—just as it appears on the Wadsworth 
Watch Band—and explains how for more 
than thirty-five years that name has stood for 
the finest in watch case materials and crafts- 
manship. Thus the well-known mark “Wads- 
worth Quality” reassures the customer and 
completes the sale. 


Made in 14 kt. white or green gold filled, 
and in solid white, green, or yellow gold, 
Wadsworth Watch Bands are in two types. 
One, the Olympian Model for men, the 
Athena for women, which expands to slip over 
the hand. The other, the Improved Ben Hur 
Model for men, the Amazon for women, 
which opens completely to put on the wrist, 
and is held secure by a special safety lock. 


Order Wadsworth Watch Bands from your 
wholesaler—now! 


The Wadsworth Watch Case Company 
“Case Makers for the Leading Watch Movements” 
Dayton, Kentucky 


OFFICES: 
New York, 20 W. 47th Street San Francisco, 150 Post Street 
Chicago, 35 E. Wacker Drive (Jewelers’ Building) 











ADVERTISED RETAIL PRICES 


“I! The “Olympian” Model (for men) 
The “Athena” Model (for women) 
The “Improved Ben Hur” Model (for men) 6.50 7.50 
The “Amazon” Model (for women) 


green gold filled yellow gold 
Plain Decorated Plain Decorated 
pertalene $7.50 $8.50 $28.00 $30.00 ||” 
Se ee 7.50 8.50 20.00 25.00 
25.00 27.00 
6.50 7.50 18.00 23.00 


14 kt. white or Solid white, green or 
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The Astronomical Clock of Lyon 








Written Expressly for The Jewelers’ Circular by L. Reverchon 

















gene astronomical clock of Strasburg is 
universally known. Completely rebuilt 
by Schwilgué about three-quarters of a 
century ago, it is absolutely modern and 


does not stand, anymore, as an example of. 


past years. except its cabinet. -It has, how- 
ever, been greatly. celebrated in a little 
illustrated work published by the Astro- 
nomical Society of France, and by a splendid 
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volume in four editions, sumptuously 
decorated by M. M. Ungerer, the successors 
of Schwilgué. 

The clock of the cathedral of St. John at 
Lyon has not had the same chance. It 
has, nevertheless, the advantage of being an 
example of the past, having been preserved 
almost in its entirety, not only in its furni- 
ture setting, but also in its mechanisms, its 
automatons, and its dials. 

It is about 30 years since it was restored 
by M. Chateau, one of the experts in 
Parisian monumental clockmaking. Here 
are some notes on the subject of this very 
remarkable piece. 

"Nae its general appearance is shown in 

ie. 1. 





We do not know exactly at what date this 
machine was constructed. We only know 
that it had stopped in 1572, for at that 
time, a deliberation by the Chapter of the 
Cathedral: of St. John decided upon its re- 
pair. This repair was found necessary due 
to acts of vandalism committed in 1562 at 
the cathedral by the bands of the Baron 
of Adrets. It was not until the 11th of 
May, 1598, that an agreement was effectively 
passed for its repair, with a man called 
Hugues Levet, “a Lyon  clockmaker.” 
Hugues Levet no doubt was not very pro- 
ficient in astronomy, for he turned over the 
affair to a mathematician of Bale, Nicolas 
Lippius, whose name alone has passed to 
posterity. 

Hugues Levet, once the work completed, 
only took care of the clock, in consideration 
of an annual remuneration of 20 écus sol 
(about 60 francs). 

Another important repair happened in 1660 
and was executed by Guillaume Nourrisson, 
whose name has remained on the pedestal 
of the monument. Charmy also did some 
important work in 1779, and finally, in 1856, 
a clockmaker called Mourier vainly tried 
to put the machine in condition. It was 
only in 1895 that Chateau, a former pupil 
of the Polytechnic School of Paris, success- 
fully performed the delicate work of its last 


restoration. Since then the clock has run 
normally. The drawings which accompany 
this memorandum are, however, shown 


clearly in the photographs by M. Chateau. 

We see on the right side of the principal 
print a minute dial. It has the peculiarity 
of being oval. Its hand lengthens and 
shortens in order to follow exactly the out- 
line of the disk. 

Fig. 2 represents the mechanism for this 
lengthening and shortening action, which is 
very ingenious. 

The parts AB and CD are movable. E 
is the decorated box containing the move- 
ment. This box mounted on the pipe 4, 
turns with it, at the rate of one turn per 
hour. The staff 12 which fits freely into 4, 
carries, fixed to its end, the cranked handle 
5. This crank handle 5 has a stud 13 which 
connects it firmly to the connecting rod 6. 
On the ends of 6 are fastened the con- 
necting rods 7 (passing between 5 and 6) 


and 8 (passing above 6). 7 and 8 control 
the rods 9 and 10 which carry the parts 
AB and CD. The staff 12 and the pipe 4 
operated by the same pinion, turn in. opposite 
directions. The lengthening and shortening 
movement is therefore perfectly regular. 











Fic. 2 


On the principal face we see two large 
dials. 

The one at the bottom is a calendar on 
parchment, executed by hand by a skilled 
penman. It consists of 2 parts: an exterior 
crown and a central circle. 

The crown is divided into 365 parts in 
proportion to the radius. An index placed 
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at the left permits the reading each day, 
the day of the month according to the Roman 
and Gregorian notations, also the Saint of 
the day. 

The divisions of the central circle are 
concentric and bear indications correspond- 
ing to 66 years, which enumeration forms 
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made in 50 numbers which will take Dozen—$1.25 


The crystals are flexible—highly transparent 


care of any Fancy Shape Crystal job. Display Card of 50 numbers—$5.00 


Cabinet Assortment 
Note These Features than te eee 


Unbreakable Fancy Watch Crystals 





—with a hard glossy surface. Will not 
shrink, expand or lose color. Edges are 
STRAIGHT, with a fine finish, enabling 
crystals to hold securely in bezels. Where 
slight filing is necessary the edge allows 
crystal to keep its original shape. 


Shape of Crystals Assures Free Movement of the 

















Hands of the Watch. ‘ WN 
Ask for catalogue and Free Sample } 
ii Standard Unbreakable Watch Crystals, Inc. 
ee 71 Nassau Street New York City 




















assay determine the exact value of your job. 


—no lot too small, none too large. 











Plate, our assays are dependable. 





We refine gold, silver and platinum in any form 


We pay the highest market prices and our 
charge is reasonable. In determining the Karat of 
Gold, the Fineness of Silver, or the Quality of Gold 


“— SOLICIT YOUR BUSINESS— 


We solicit your business and urge you to have the 


We are in business over thirty years and value the good will of our customers as our greatest asset, 


and we strive at all times to protect their interests. 


CONLEY & STRAIGHT, Inc. provivence re 


Gold, Silver and Platinum Refiners—Assayers and Sweep Smelters 
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Sales Office 
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Refining Plant 
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the arm of the circle. The inscriptions are 
all made to read for the same year by a prac- 
tical grating on a large vertical ruling 
that we see above the center. They are the 
various dates, the number of Sundays after 
Epiphany, the dates of Septuagesima, of 
Ash-Wednesday, of Easter, of Assumption, 
of Blessed Sacrament, of the Advent, the 
number of Sundays after Pentecost, the 
Sunday-letter, the Golden number, the Epact, 
the Roman indiction ad the martyrology 
letter. Naturally this calendar will have to 
be replaced by another when the 66-year 
period shall have expired for which it was 
traced, that is to say, about 1960. 

The upper dial is made up with an 
astrolabe, whose index indicates the 24 hours 
of the day on a circle painted on the 
border of the masonry limiting the opening. 
We see by the Fig. 3 that this astrolabe 
indicates also the days of the year, the 
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month, the Zodiac signs and the division 
into 360 degrees. 

The various circls bearing these divisions 
are connected together by a decorative net 
work on which are placed the 26 principal 
stars, in such positions that at each instant, 
their position is given approximately in 
reference to a stereographic projection of 
the celestial sphere, drawn below. 

This projection is reproduced in Fig. 4. 

The decorative and remarkable net work 
is called the web (in latin Aranea, in Arab 
Al Ancabuth). A_ differential gearing 
rate is so made that at the end of 366 days 
and a quarter, the web has made one more 
turn than the alidade. 

The radiant figure ot the sun is mounted 
on a shaft which slides in a longitudinal 
groove of the alidade. The other end of 
this shaft is provided with a heel sliding 
into a groove of the circle of the ecliptic 
which the web supports and which we see 
eccentrically laid out on the figure. With 
this apparatus the sun is found, at the end 
of the year, to have retrograded a day on 
the celestial sphere. 

The last circle that we see at the center 
of the astrolabe is divided into 29, 5 divi- 
sions, and permits hence to indicate the 
movement of the moon. 

Outside of its astronomical system the 
clock of Lyon also has automaton part and 
a chimes striking work. 

The two angels on the frontispiece, move 
at each hour. The one on the left upsets 
its hour-glass. The one on the right beats 


THE JEWELERS’ 


CIRCULAR 


time with the hand, head and foot. In the 
niche appears a figure representing the day 
of the week ard it changes every night. 
Every hour there is reproduced the scene 
of the Annunciation whilst the Swiss per- 
forms a round. 

At the moment when the clock is to strike 
a small bell chime plays the air of St. John 
the Baptist’s hymn: Ut requeant laxis.... 
While above, the inevitable rooster crows. 

This very remarkable clock is not very 
well known. It has evidently been eclipsed 
by the immense fame of the one at Stras- 
burg. However, it deserves the attention 
of those interested in chronometry. First 
because it has been well conceived. Then 
because it works with its original parts, 
almost entirely preserved, excepting the 
escapement and few pieces which have been 
mislaid during the course of the 19th cen- 
tury repairs performed by incompetent 
artists. 

What we specially admire in Strasburg, 
is the talent of Schwilgué a contemporary. 
What makes the charm of the Lyon clock 
is firstly its elegant appearance and the skill- 
fulness of the artist who constructed it 
and above all of Lippius who put it back 
in condition in 1598. 

The first one is a magnificent specimen of 
contemporary art. 

The second represents marvelously the 
ancient art. 





Speed and Pocket Watch 
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Translated expressly for THE 
from the German of Geo. 

HE declarations of Prof. Dr. Plassmann, 

in the Deutsche Uhrmacher-Zeitung 
regarding the behavior of his pocket watch 
while railway traveling are very uucresting. 
If my idea is correct, that is if the changes 
of the speed of travel increase the pivot 
pressure, and the thereby attending increased 
pivot pressure causes a decrease of the arc 
of oscillation, then the invariably observed 
retardation of the watch by Prof. Dr. 
Plassmann would signify that the small 
oscillations are slowed by it, since complete 
isochronism is indeed never existing. An 
expert adjuster could soon determine that, 
if he would observe the watch in question 
with a completely tightened spring and 
afterward with an almost relaxed spring. 
One could, however, also carry a second 
precision watch as a countercheck on the 
experiments, from which the adjuster would 
know that the small oscillations are some- 
what accelerated. Then must the one watch 
lose on the journey and the other gain. I 
do not deny that the vertical joints could 
also have an influence on the rate of watches 
but I am of the view that is seldom the case 
with a thoroughly balanced system as it is 
for example with pendulums. On the con- 
trary these vertical joints on the spiral 
spring exercise a greater influence on ac- 
count of shift of center of gravity and 
through collisions or through scraping of 
the outer turns of the spiral spring. These 
would especially enter if the oscillations and 
thrusts have equal periods, as these Prof. 
Dr. Plassmann also mentions. 

The gyrostatic forces, which Prof. Dr. 
Bock very thoroughly treats in the same 
journal, have especially unfavorable influ- 
ences on the rate of watches, if they enter. 
The American J. P. Stevens traces the 
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deviations back solely to these forces, I 
also do not deny them. I wish, however, 
to indicate that still other forces operate 
of which up to this time no one had thought. 
The gyrostatic forces, however, operate at 
a minimum on the railroad, for the rail- 
road imparts mostly long straight lines and 
the watches with the resident passenger are 
the least exposed to these turning motions. 
For wrist watches they are to be taken 
account of. 

I should think that the pocket watches in 
the routine daily life of people are expoesd 
more to these turning motions, for example 
with stooping, with quick wheeling round, 
etc., exactly as in the railroad train. With 
dancers these turning motions are more evil 
than with - pedestrians. The watches of 
dancers always go too fast, everybody 
knows, for when the dawn of day appears 
through the window they wonder over the 
quickly passing time. Still here, indeed, the 
Einstein theory of relativity of time enters 
into account. At least I give to those who 
inquire of me in that regard this explana- 
tion. A more popular and palpable one is 
to me, facing laymen, not known, and I 
apply it with results. 

x KR 

In the auto, with traveling through the 
many curves, with shocks which toss the 
car back and forth about 20° or 30°, the 
gyrostatic forces come completely into ac- 
tion. In the train, on the contrary, they 
must proceed more strongly in the second 
class compartment than in the third class. 
It is not entirely understandable, neverthe- 
less, that the pocket watch of Prof. Dr. 
Plassmann always loses with railroad jour- 
neys for the turning motions must at one 
time produce a gaining and at another a 
losing, according as this turning motion 
operates with this or that part of the balance 
oscillation. ‘The balance could come either 
to a rebound or almost to a standstill. The 
changes in rate would, however, then be 
irregular, and not always consist of an ob- 
served decrease, as Prof. Dr. Plassmann 
states it. 





The Mechanics of Advertising for 
the Jewelry Store 





(Continued from page 101) 








over and over. This is a most costly 
economy. Pictures tell stories quicker than 
do printed words, and you should depend 
upon your advertising illustrations to put 
your merchandise across in more convinc- 
ing manner than can even your printed copy. 
Therefore it is important that each cut be 
different. Show new goods; new styles, etc. 

It is worth any jeweler’s time to study 
the details and technique of advertising, as 
it is one of the most important factors in his 
store’s success, and a little time and conscien- 
tious effort along this line will pay him 
big dividends. And it is a fascinating pur- 
suit, too, you will find, when you get into it. 





Some real intensive advertising has re- 
cently been done by the C. P. Brown 
Jewelry Co., Omaha, Neb. A recent issue 
of an Omaha Sunday newspaper contained 
a four-page announcement for the firm in the 
rotagravure section. The announcement 
showed interior store views and jewelry. 
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Refiners 


Gold 
Silver 
Platinum 





HANDY @ 


Fulton 2 Gold Sts., Bridgeport, 
New York City Conn. 


425 Richmond St., Providence, R. I. 
SHIP TO ANY ONE OF OUR THREE PLANTS 











HARMAN 








One-Hand-control— 
On again, off again, instantly. : with 


A Hoke-Jewel does all the things a good torch should, but 
does them better than the best. It solders platinum, gold, 
white gold, silver, bronze. It melts, brazes, anneals, welds. 
Fine for novelties as well as high grade jewelry. 

Ask for 


Free H¢éke Incorporated 


Circular 22 Albany St., New York, N. Y. 


cc Ss. Co-operating with Jewelers’ Technical Advice Co. 
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HOOVER & STRONG, Inc, 


—Netallurgists 


Qrrice anp Works, 119 West TUPPER STREET 
BUFFALO, N.Y. U.S.A. 





A Pleasant Measure 
of Return 


Your accumulation of scraps and 
sweeps shipped to Hoover & Strong 
now—will bring back to you a 
pleasant measure of return that will 
show—a reliable, efficient, ‘““Golden 
|} = Rule” refining service has been 
painstakingly rendered to you. 





.Try us with your present accumulation 
of scraps and sweeps. Ship to Hoover 
& Strong today. 














Golden Rule Refiners - Since 19/2 











Gold, Silver 


and 


Platinum 
Refiners and Assayers 








T. B. HAGSTOZ @ SON 











| 709 Sansom St., Philadelphia 








Foot Blowers 


Supplying air for blow- 
pipe work. 
Genuine Buffalo Dental 
Foot Blowers, Fletcher 
pattern, are widely im- 
itated at lower prices. 
No imitators use the 
same quality of boards, 
selected sheepskin bellows, 
or Up-River Para Rub- 
ber disks. 
Quality goods last longer. 
Send for Catalog B-J 





- Buffalo Dental M Co. 
Box 979. 





BUFFALO, N. Y. 











@ We wish to call your attention to the fact that 
we are in a position to do your melting of gold, 
silver, platinum, or any waste that contains 
precious metals, while you wait. We will return 
your metal or pay you full market price for same. 


@A trial will convince you. 


M. WALLACH 


Gold, Silver and Platinum Refiner 
ASSAYER and SWEEP SMELTER 
26 Forsyth Street New York 









































[Patents Granted by the United States and 
the Registered Trade-Marks] 








UNITED STATES PATENTS 


Issue of July 19, 1927 


1,636,183. VANITY BOX. FRepericK GOERTZ, 
Newark, N. J., assignor to August Goertz & Co. 
Filed July 8, 1924. Serial 724,780. 5 Claims. 

A vanity case comprising a partition-member, a 
band marginally encircling said member, a hinge- 
member secured to said band, and a pair of cover- 





members pivotally connected with said hinge-mem- 
ber, said cover-members being provided with right- 
angled closing flanges adapted to enter into closing 
engagement with the inner surface-portions of said 
band. 


1,636,184. RECEPTACLE. Freperick GoertTz, 
Maplewood, and WiLt1am E. Wacker, Newark, 
N. J., assignors to August Goertz & Co., Inc., 
Newark, N. J. Filed Oct. 8, 1925. Serial 61,208. 
7 Claims. 

A receptacle comprising a pair of opposed con- 
cavo-convex container bodies, an intermediate mem- 
ber, means for interhinging said bodies and mem- 
ber together so that the former respectively close 
telescopically over the opposite sides of the latter, 





said intermediate member having an external annu- 
lar bead upon opposite sides of which said contain- 
ers are stopped when closed, and one container 
body having a catch element movable across the 
outer periphery of said intermediate member into 
engaged relation to the opposite container body to 
retain said parts in closed relation. 


1,636,251. RING BOX. Joun M. Sutexps, Chi- 
cago, assignor to F. H. Noble & Co., Chicago. 
Filed Nov. 2, 1925. Serial 66,160. 3 Claims. 
In a ring box, a support formed of sheet ma- 

terial fitting within the box body, the front edge 

of said support abutting the bottom of the front 
wall of the body of the box and the rear wall 





abutting the bottom of the rear wall thereof and 
said support including inclined sections meeting at 
their top along a transverse line of bend of the 
material, the section to the rear of said line being 
covered with textile lining material arranged to 
Provide a ring pocket open at its top adjacent 
said line of bend. 


1,636,379. BELT BUCKLE. Louis Mavro, 
Beaver Falls, Pa. Filed March 15, 1927. Serial 
175,580. 1 Claim. 


A belt buckle comprising an open rectangular 
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metallic frame the sides of which are provided ad- 
jacent one end of the frame with longitudinally 
extending slots, a cross bar slidably engaging the 
upper surface of the side members and having 
downturned portions projecting through said slots, 
means at the opposite face of the frame with which 
said downturned portions are engaged preventing 
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withdrawal of the downturned portions from the 
slots and a belt receiving slot formed in said cross 
bar and in one position of the cross bar overlying 
the adjacent end member of the frame, the means 
preventing disengagement of the downturned por- 
tions from the slots comprising plates slidably en- 
gaging the slide members of the frame at the op- 
posite face thereof from said cross bar and through 
which said downturned portions extend, the down- 
turned portions beneath said plates being upset to 
prevent their withdrawal therethrough. 


1,636,639. BRACELET. Percivat W. Jones, 
Warwick, R. I., assignor to Rosenheim Co., Inc., 
Providence, R. I. Filed March 26, 1927. Serial 
178,676. 9 Claims. 

An extendible chain structure comprising a series 
of units, each comprising a box link and a slide 
link mounted therein for limited relative movement, 





a pin mounted in said slide link for endways move- 
ment with its ends extending into the walls of the 
next adjacent box link and detachable therefrom by 
such endways movement, and means carried by said 
slide link for retaining said pin in the different 
positions to which it is moved. 


1,636,646. EXTENSION DEVICE FOR FLEX- 
IBLE BRACELETS. Cuartes H. Patten, 
Providence, R. I., assignor to Rex Mfg. Co., 
Providence, R. I. Filed Dec. 11, 1926. Serial 
154,117. 3 Claims. 

An extension device for a flexible bracelet com- 
prising a pair of sheet metal sections, each having 

a slot adjacent one end and hingedly connected to- 





gether at their opposite ends, integral lateral pro- 
jections extending from one of said sections and 
formations on the other of said sections to snap 
behind said lateral projections by resiliency in a 
longitudinal direction of one of said sections and 
retain the sections in closed position. 


1,636,671. HAND DEVICE FOR CUTTING 
AND POLISHING DIAMONDS. AsraHaM 
ANZELWITz, New York. Filed June 25, 1925. 
Serial 39,618. 8 Claims. 

A diamond grinding device, which comprises 

a slidable plate, a head plate slidably mounted 

thereon, a head pivoted to the forward end of the 
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head plate, a chuck arm pivoted to the lower por- 
tion of the head, a chuck member mounted on the 
chuck arm, means for vertically adjusting the head 
plate with respect to the slide plate, means for ad- 
justing the head plate, means for adjusting the 
chuck arm with respect to the head, and means 
for adjusting the chuck on the chuck arm, 


107 


DESIGNS 


73,091. CASSEROLE FRAME. Harry Lerner, 
Brooklyn, and ABE GinsBuRG, New York. Filed 








il 




















July 21, 1926. Serial 18,429. Term of patent 
3% years. 
73,093. TABLE CENTERPIECE. Erix Mac- 


NUSSEN, Providence, R. I., assignor to Gorham 





Mfg. Co., Providence, R. I. Filed March 21, 
1927. Serial 21,241. Term of patent 14 years. 


73,095. COMBINED WATCHCASE AND AP- 
PENDAGE. Cuartes MEssick, Brentwood, N. 





Y. Filed Feb. 11, 
patent 14 years. 


73,107. FINGER RING. 
New York, N. Y., 


1922. 


Serial 666. Term of 


, MicuHaEt E, Soman, 
assignor to Greenberg & 


OF 


Schwartz, New York. Filed Dec. 15, 
Serial 20,057. Term of patent 34% years. 


1926. 


73,108. RING. CuristopHer L. Stance, St. 
Louis, M., assignor to The Grand Council of 


the Order of De Molay, St. Louis, Mo. Filed 
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May 22, 1926. Serial 17,812. Term of patent 
3Y% years. 


73,109. COMBINATION GEM AND SETTING. 





Istpor STERN, Newark, N. J. Filed April 27, 
1927. Serial 21,734. Term of patent 7 years. 





UNITED STATES TRADE MARKS 
Issue of July 19, 1927 


The following trade-marks are published in com- 
pliance with Section 6 of the Act of Feb. 20, 1905, 
as amended March 2, 1907. Notice of opposition 
must be filed within 30 days of this publication. 

Marks applied for “under the ten-year proviso” 
are registrable under the provision in Clause (b) 
of Section 5 of said Act as amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a fee of 
$10 must accompany each notice of oppositicn. 


Ser. 239,437. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) Tueta Kappa 
Nu Fraternity, Springfield, Mo., and Cleveland, 
O. Filed Oct. 29, 1926. 


©. 
» & 


A>. 


» > T 


Particular description of goods.—Jewelry for 
Personal Wear. Not Including Watches. 
Claims use since September, 1924. 


Ser. 248,066. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) Tomcuin & 
a Inc., New York. Filed April 27, 
1927. 


ITLBEL 


Particular description of goods.—Bracelets for 
Wrist Watches. 
Claims use since March 1, 1927. 
Ser. 248,901. (CLASS 27. - HOROLOGICAL 
INSTRUMENTS.) Tue Gruen Watcu Co., 
Time Hill, Cincinnati, O. Filed May 12, 1927. 


QUADRON 


Particular description of goods.—Watches. 
Claims use since July 7, 1926. 

Ser. 248,912. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) _ INTERNATIONAL 
FRATERNITY OF Detta S1cMa P1, Chicago. Filed 
May 12, 1927. 


PLAZA 


Particular description of goods.—Fraternity Pins, 
Badges, Lapel Buttons, Cuff Links, Tie Clasps, 
Charms, and Finger Rings. 

Claims use since Nov. 7, 1907. 
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Ser. 248,913. (CLASS 27. HOROLOGICAL 


INSTRUMENTS.) Korones Bros., New York. 
Filed May 12, 1927. 





Particular description of go:ds.—Watches and 


Watch Movenients. 
Claims use since on or about April 15, 1927. 
Ser 248,937. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) SmitnH America Inc., New 
York. Filed May 12, 1927. 


OBRK 


Particular description of goods.—Watches. 


Claims use since April 28, 1927. 
Ser. 249,356. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Katz & Ocusu, INc., New 


York. Filed May 21, 1927. 


KAULDON 


Particular description of goods— Watches, 

Watch Cases and Watch Movements. 

Claims use since May 12, 1927. 

Ser. 249,753. (CLASS 27. HOROLOGICAL 
INSTRUMENTS.) Avex. Sasin & Sons, 
New York. Filed May 28, 1927. 

Particular description of goods.—Watches and 

Parts Thereof. 

Claims use since May 27, 1927. 
Ser. 249,894. (CLASS 27, HOROLOGICAL 
INSTRUMENTS.) Diet WatcH Case Co., 
Inc., New York. Filed June 2, 1927. 


VW HITEVER 


Particular descripticn of goods.—Watches and 

Parts Thereof. 

Claims use since about May 20, 1927. - 

Ser. 250,151. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Louis Apbets, doing business 
as Sleda Watch Co., New York. Filed June 8, 
1927. 


SLEDA 


Particular description of goods——Movements and 


Cases for Watches. 
Claims use since April, 1925. 








Winston-Salem, N. C. 





Mr. and Mrs. J. L. Young of J. L. Young 


& Co., are spending a few weeks vacation 
in Chicago and other points. 


Fred N. Day, jeweler-evangelist of this 


city, is holding a protracted meeting at Ox- 
ford, N. C. 

B. M. Sheaffer formerly of the watch re- 
pair department of W. E. Lineback has 
resigned and accepted a like position with 
J. L. Young & Co., this city. 

C. E. Johnson, representing Ewing Bros., 
and Mr. Summer, of the Summer Jewelry 
Co., both of Atlanta were business visitors 
to the Twin-City the past week. 

While it cannot be said that the jewelry 
business is rushing in the Piedmont belt yet 
there is some activity and due to the almost 
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entire cotton manufacturing sections work. 
ing on a 24 hour basis, an early improve. 
ment is expected. The tobacco manufac. 
turers are having the best business in their 
history. 

W: T. Vogler & Son are advertising q 
sale for Aug. 3, of several years accumy- 
lation of unclaimed repair work, the same 
to be sold at auction. The Vogler firm jg 
just now in the midst of moving their store 
to their new building, corner 4th and Cherry 
Sts., and expect to be entirely moved by 
the time they will hold the sale as they will 
have the auction in the old or present loca- 
tion. 








Changing Conditions—How to Meet 
Them 


(Continued from page 96) 











movies have absorbed much of the American 
family’s earnings, but at the same time they 
have helped to cultivate taste and a desire 
for better things in that same family. This 
has reacted to the jeweler’s benefit. Chang- 
ing conditions are disconcerting only to the 
man who will not keep in step with the 
times and change with them. Outworn 
anachronisms have been the curse of the 
jewelry trade. 

That steady mumble and hum you hear 
when you close your eyes at night comes 
from the throats of enterprising and wide- 
awake jewelers giving thanks for changing 
conditions and supplicating for MORE oF 
THE SAME! 








Russell Scheer of E. J. Scheer, prominent 
Rochester, N. Y. jewelry house, has return- 
ed home from the jewelers’ recent gathering 
at Providence, R. I., and from a visit to the 
jewelry centers of New England and New 
York City. Of the Providence conference, 
Mr. Scheer said: “It is my understanding 
that this is the first time that as many as 150 
representative retailers have ever got to- 
gether under the auspices of a big manufac- 
turer to give consideration to trade prob- 
lems and to seek ways and means for im- 
proving conditions in an industry. In brief 
the purpose of the gathering was to give to 
forward-looking jewelers the benefit of the 
studies made by experts, so that this in- 
formation might be made available in pro- 
moting the best interest of the trade. All of 
us went to school for five days, the sessions 
beginning at 9 o’clock in the morning and 
ending at 5 o'clock in the afternoon. Our 
instructors included economists and _profes- 
sors in merchandising from Harvard Uni- 
versity and the University of Pennsylvania, 
recognized authorities on art in industries, 
and experts in the distribution of merchan- 
dise. In addition to presenting advanced 
ideas in their respective lines, the instruc- 
tors all stressed the need for co-operation 
among all branches of an industry, if bust- 
ness is to be maintained on a sound basis. 
For instance, they showed by illustrations 
that the interests of the retail jeweler i 
New York are inseparable from those of the 
silverware manufacturer in Rhode Island.” 
Mr. Scheer gained many new ideas in his 
trip among New York city and New Eng- 
land jewelers. 
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INDEX TO ADVERTISEMENTS 


American Exchange Irving Trust 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c. per word. 

Heavy type, 10c. a word; minimum 
charge, $2.50. 

Name, address, initials and abbreviations 
count as words, and are charged for as 
part of the advertisement. 

Display cards, $6.00 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers, will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Monday, 4. P.M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
11 John St, New York 








Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 


minimum charge, 50c. 








correspondence credits, 


MAN, BOOKKEEPER, 
i Address ‘‘G., 8817,” care 


collections, executive. 
Jewelers’ Circular. 





STENOGRAPHERS, bookkeepers, typists, clerks 
furnished; no charge. Fulton Agency, 93 Nas- 
sau St., New York. Cort. 5051. 





very 


DESIRES POSITION in first class store, rv 


good jeweler, engraver, diamond setter. 
dress “D., 8852,” care Jewelers’ Circular. 





WATCHMAKER, 18 years, desires position; have 
complete set of tools; New_York or Brooklyn. 
Address “D., 8898,” care Jewelers’ Circular. 





MELTER, drop and press hand expert, all around 
on drop and press work, take charge first class 
house. Fred Preu, 31 Yates Ave., Newark, N. J. 


FIRST CLASS diamond setter and high grade 
jewelry repair man, wishes to make change; 
the best of reference. Address “E., 8858,” 
care Jewe'ers’ Circular. 


SALESMAN, experienced, wishes to connect with 
platinum-diamcnd_ line, watch house, or both: 
can travel anywhere, 12 months in the year. 
Address “Z., 8920,’ care Jewelers’ Circular. 





SALESMAN, experienced Middle West wishes to 
connect with manufacturer’s line of white gold 
and platinum mountings. Address “‘H., 8827,” 
care Jewelers’ Circular. 





YOUNG LADY, thorough knowledge of jewelry, 
highly experienced saleslady, can also take charge 
of complete set of books. Address ‘“‘T., 8902,” 
care Jewelers’ Circular. 





POSITION WANTED by thorough watchmaker; 
own tools and references; go anywhere. Address 
Mr. E. Brann, care Hotel Dearborn, 666 S. 
State St., Chicago, Il. 


———eee, 


EXPERIENCED JEWELRY SALESMAN, age 
28, has well-established trade among retailers in 
Chicago; wants line on commission only. Ad. 
dress Grantkowski, 2031 Homer St., Chicago, Il, 








YOUNG MAN, 23, seven years’ retail experience 
desires position with wholesale watch or jewelry 
house; salary no object; highest references. Lewis 
Heller, 263 E, Tremont Ave., Bronx, New York, 








DIE SINKER, general for souvenir jewelry, por. 
trait and figure medal dies, also medalmaker 
for die engraving machine, seeks position of 
a Address “‘M., 887i,” care Jewelers’ Cir. 
cular. 





WATCHMAKER with five years’ experience, de- 
sires permanent position; American, 33 years 
old. married; best references. L. D. Hoague, 
R.F.D. No. 2, Wheaton, III. 





EXPERIENCED SALESMAN, good following, 
Middle West, general line of diamonds, mount- 
ings, rings, etc. Address “Circular, 876,” 1104 
Heyworth Bldg., Chicago, II. 





SALESMAN, 15 years’ experience in the retail 
line, wishes to connect with a reliable manu- 
facturing or wholesale house. Address ‘“‘S., 
8854,’ care Jewelers’ Circular. 





DIAMOND SETTER, with several years’ experi- 
ence, desires positidn in either platinum or white 
geld line. preferably the former. Address “C., 
8896,” care Jewelers’ Circular. 





JEWELER all around many years of experfence 
on all kinds of work: also able to take charge; 
wishes connection with good concern. Address 
“S., 8883,” care Jewelers’ Circular. 





FIRST CLASS WATCHMAKER. some clock and 
jewelry work, 22 years’ experience, reterences 
exchanved: registered optometrist in South Caro- 
lina. C. M. Sanders, Sumter, S. C. 





THOROUGHLY COMPETENT WATCHMAKER 
of cultured personality, seeks position in charge, 
unusual commendations, South only. Address 
“C., 8815,” care Jewelers’ Circular. 





YOUNG MAN, 21, experienced in the watch line. 
well acquainted with the wholesale and retail 
trade, desires position; best reference. Address 
“Y,, 8918,” care Jewelers’ Circular. 





YOUNG LADY. experienced in general line of 
jewelry, also clerical work, wishes position with 
reliable concern; best of references. Address 
“R.. 8904,” care Jewelers’ Circular. 





WATCHMAKER, JEWELER, 15 years’ experi- 
ence, desires position at once; age 31. married, 
neat appearance; good references; make me an 
offer. James A. Haan, Fennville, Mich. 





YOUNG MAN, 21, several years’ inside experience 
in watch line, wholesale and retail, desires con- 
nection where ability merits advancement; highest 
credentials. Address “‘X., 8917,’ care Jewelers’ 
Circular. 








SALESMAN well acquainted with jobbing t 
in Middle West and Pacific Coast; wale 
connect with reputable manufacturer at once 
or Jan. 1st. Address “S., 8880,” care Jewelers’ 
Circular. 





SALESMAN calling on department stores and 
jewelers in Middle West, would like to connect 
with strong manufacturer’s line of gold rings 
and mountings. Address “S., 8903,” care Jewel- 
ers’ Circular. 





JEWELRY SALESMAN, 14 years’ retail experi- 
ence, desires permanent position with instalment 
jewelry store; can furnish best references; will 
leave Chicago. M. Agatstein, 2359 East 70th 
St., Chicago, III. 





FIRST. CLASS WATCHMAKER, two years’ 
Practical experience; diploma in watchmaking; 
complete set of tools, best references; unmar- 
ried; Southern States preferred. Ernest Guy, 
Buena Vista, Ga. 





WATCHMAKER, jeweler, engraver, 18 years’ ex- 
perience, one year at Bradley, 38 years old, 
married, first class references; capable taking 
charge first class job. Address M. W. Baker, 
Table Grove, III. 





ENGRAVER qualified to give first class work on 
silver and jewelry engraving, carving, shop work, 
etc.; desire permanent connections by September 





Ist with reliable firm. Address ‘‘O., 8802,” 
care Jewelers’ Circular. 
YOUNG MAN, 31, desires place as manager, 


small store or large department; capable salesman, 
advertiser, window dresser, credits and all de- 
partments of management. Address “G., 8932,” 
care Jewelers’ Circular. 





WATCHMAKER AND JEWELER, 14 years’ ex- 
perience, age 29, front store worker, would like 
to connect with reliable firm, New Ys*k or New 
Jersey preferred. Andrew Stroehlein, 347 Van 
Burien St., Newark, N. J. 





GOOD ALL AROUND MAN, watchmaker, en- 
graver, clocks, etc.. optical knowledge; good 
habits; references; salary to fit position. Address 
“Optico, 8938,” care Jewelers’ Circular. 


MIDDLE WEST TRAVELING SALESMAN 
desires position, salary or commission; rings or 
mountings; long experience selling responsible 
retail trade; highest references. Address “D., 
8923,” care Jewelers’ Circular. 





WATCHMAKER. young man. married, fully ex- 
perienced on all makes. wishes permanent_posi- 
tion, Southern States preferred. Address ‘‘Watch- 
maker,”’ General Delivery, Roanoke, Va. 





THOROUGHLY ACQUAINTED with watch 
business, bookkeeping, correspondence, collections, 
credits, etc. Address ‘“F., 8819,” care Jewelers 


Circular. 


COMPETENT WATCHMAKER. engraver or dia- 
mond setter, desires position after August 15th; 
only reliable iewelers. please answer. Wm. Hem- 
per, 506 E. Ross Avenue, Tampa, Fla. 





POSITION by American and Swiss wachmaker, 
22 years’ experience, all necessary tools. C. 
C. Burgess, 410 N. Washington St., Bloom- 


field, Iowa. 


WATCHMAKER, 21 years’ experience, seven years 
one store; 40 years old; Arizona or bordering 
States: best of tools and references; salary $50. 
Address “‘H., 8933,”’ care Jewelers’ Circular. 





WATCHMAKER, German, 10 years’ experience 
on small Swiss and American watches; best 
references. Address “D., 8869,” care Jewel- 


ers’ Circular. 


FIRST CLASS WATCHMAKER open for posi- 
tion; 25 years’ experience on high grade work; 
own tools; wait on trade. Address ‘“‘Watch- 
maker,” 308 S. Jefferson St., Dayton, Ohio. 





jewelry de- 
good sales- 
666 S, W. 


FIRST CLASS ENGRAVER and 
signer, shop and store experience, 
me2n, A-1 reference. John P, Allen, 
Ist St., Miami, Fla 


SALESMAN, retail salesman, married, 10 years’ 
experience in retail iewelry line, can also dress 
windows, can furnish A-1 reference if desired. 
Address “A., 8846,” care Jewelers’ Circular. 


WATCHMAKER, German, with 14 years’ expe- 
rience at the bench, wishes position in first 
class jewelry store; state wages; best of refer- 
ence; Milwaukee, Wis., preferred. Address ‘M., 
8939,’ care Jewelers’ Circular. 





POLISHER, PLATER, unusually capable man 
on platinum, white gold; high school and fra- 
ternity goods; production and finish at minimum 
of expense; wages reasonable. Thomas Kelley, 
912 Harding Rcad, Toledo, Ohio. 





WATCHMAKER, TEN YEARS,’ experience on 
Swiss bracelet and American watches, desires 
permanent position with reputable firm, American, 
of neat appearance, excellent references. Address 
“T., 8803,” care Jewelers’ Circular. 











SALESMAN, long established with all best trade 
in entire South and Texas, will represent one 
reliable manufacturer; expenses and drawing 
account; commission basis; exceptional references 
Address “P., 8901,” care Jewelers’ Circular. 
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SITUATIONS WANTED—Continued. 


= 








SALESMAN with following of several years among 
retail jewelers, New York, Pennsylvania and 
Ohio would like to make a change from present 
position, prefer factory line or good jobbing line. 
Address “T., 8839,” care Jewelers’ Circular. 





BOOKKEEPER, STENOGRAPHER, corre- 
spondent, seven years’ thorough experience, 
complete charge, trial balance, controls, etc.; 
A-1 references. Ingersol 9162, or S. Binder, 
724 Schenectady Ave., Brooklyn, New York. 





oe 


FIRST CLASS WATCHMAKER, 16 years’ ex- 
perience, capable of taking charge of repair de- 
partment in exclusive jewelry store; good ap- 

arance; best reference; also salesman. Address 
“Circular 872” 1104 Heyworth Bldg., Chicago, 
Til. 





YOUNG MAN, six years’ experience, wholesale 
diamond jewelry, at present employed, forced 
to seek position on account of liquidation of 
well known concern; will furnish excellent ref- 
erences. Address ‘“‘W., 8845,” care Jewelers’ 
Circular. 





MAN OF EDUCATION and personality, desires 
position as watchmaker, optometrist, widely ex- 
perienced and competent, thoroughly conversant 
with the jewelry business, South only, Tennessee 
preferred. Address “B., 8814,’’ care Jewelers’ 
Cireular. 





YOUNG MAN, 24 years old, eight years’ expe- 
rience, to take charge of office, stock or repair 
department, or all three, in manufacturing or 
wholesale jewelry concern; at present employed 
in such a position. Address “B., 8897,” care 
Jewelers’ Circular. 





YOUNG MAN, 21, several years’ inside expe- 
rience, wholesale, retail jewelry line, desires con- 
nection where ability will be recognized for ad- 
vancement; highest reference; salary no object; 
at present employed, retail. Address “P., 8907,” 
care Jewelers’ Circular. 





ASSISTANT BUYER AND SALESMAN, at 
present employed with leading New York in- 
stalment jewelry concern, desires position as 
merchandise manager; understands credits and 
collections; best references. Address “B., 8922,” 
care Jewelers’ Circular. 





GOOD SALESMAN first class watchmaker, all 
around store man wishes connection with good 
store Central New York State, with possibility 
of buying interest in future: 17 years’ expe- 
rience; now employed. Address “T., 
care Jewelers’ Circular. 





JEWELER, good all around man, with factory, 
trade shop and store experience; go anywhere; 
good references; platinum or goldwork, fine re- 
pairs, stone setting, special orders from designs or 
casts; no bad habits; moderate salary. Address 
“J., 8935,” care Jewelers’ Circular. 





WATCHMAKER, age 32, married, 12 years’ ex- 
perience at bench, employed by one of largest rail- 
way watch inspectors, desires change; only high 
class place considered; capable of taking charge 
department; Southern States preferred. Address 
“O., 8873,” care Jewelers’ Circular. 





AN EFFICIENT YOUNG MAN, seven years’ 
experience with a leading wholesale watch im- 
porter, thoroughly familiar with office routine, 
picking and following up orders, supervision of 
watchmakers, some selling experience; best refer- 
=. Address “D., 8899,” care Jewelers’ Cir- 
ular. 





JEWELER, very good in repairing, very good 
in new work, very good in special orders, and 
very good stone setter; can also repair clocks 
if necessary; 42 years of age with very good 
reference, and employed at present and very 
Steady at my work; with good experience in 
store, also in factory, desires steady position in 
first class store, South preferred: willing to 
send sample of ‘my work; I can give more par- 
ticulars in first letter. Address “E., 8782,” 
eare Jewelers’ Circular. 


FIRST CLASS WATCHMAKER would like a 
position August 1; 45 years old; with tools; any 
kind of work; gocd reference; in Tennessee, 
Virginia, West Virginia, Maryland or Pennsyl- 
vania; wish to change climate; salary or per- 
centage. Address or wire A. M. Jacques, 
Southland Hotel, Birmingham, Ala. 





AN EFFICIENT YOUNG MAN, six years’ ex- 
perience as assistant manager, salesman with 
Swiss watch importer, thoroughly conversant 
with office routine, picking and following up 
orders; supervision of watchmakers and knows 
material; honest and conscientious worker; best 
of references. Address “T., 8912,” care Jewelers’ 
Circular. 





YOUNG DIAMOND MAN desires sell- 
ing connection with diamond import- 
ing house; experienced, capable, 
French and German; best of refer- 
ences. Address “V., 8887,” care Jewel- 
ers’ Circular. 





ASSISTANT OR SECOND MAN, 23 years old, 
nationality American; neat appearance; Brad- 
ley training, completed watchmaking, engrav- 
ing, stone setting, jewelry courses; store expe- 
rience; competent workman; reference. Ad- 
dress “Jeweler,”? 501 2nd Ave., So. Jamestown, 
No. Dakota. 





MANAGER of installment jewelry firm 
desires change August 15th; 15 years’ 
experience as manager and buyer and 
understands every phase of the retail 
installment business; young, married 
man, Gentile, not afraid of taking over 
any first class store, regardless of 
the condition; A-1 references ex- 
changed, all replies confidential. Ad- 
dress “K., 8868,” care Jewelers’ Circular. 








Zines Manted. 


5c. a word; minimum charge, $1.25 








SALESMAN, calling on jewelry stores, Brook- 
Lyn and Long Island, desires several side lines 
to carry with him. Address “T., 8847,” care 
Jewelers’ Circular. 





SALESMAN, Coast to Coast following with leading 
trade, interested to make connections with im- 
porter or manufacturer of novelties, side line, 
also will entertain same exclusively. Address 
oo 874,”’ 1104 Heyworth Bldg., Chicago, 





WANTED, a line of Swiss bracelet watches to 
be sold to department stores and jewelers in 
Eastern Texas, Mississippi, Louisiana, Arkansas, 
Alabama, and Western Tennessee, on a com- 
missicn basis. Address Box 25, Edgewood Sta- 
tion, Providence, 


Side Zines. 


5c. a word; minimum charge, $1.25 








SALESMEN WANTED on an exclusive ring line, 
biggest seller of today for jobbers only, pocket 
— Address *‘B., 8800,” care Jewelers’ Cir- 
cular. 





SALESMAN WANTED to carry a line of ladies’ 
and gents eighteen karat mountings and stone 
rings to New York City jobbers. Address “C., 
8924,” care Jewelers Circular. 





SALESMAN ealling on retail jewelers for manu- 
facturer, Chicago, New York and vicinity, with 
gold rings that will be well advertised; commis- 
— Address “Q., 8905,” care Jewelers’ Cir- 
cular. 





SALESMAN WANTED with a following of 
New York and cut of town jobbers, to carry a 
side line of exclusive ladies’ 18kt. white gold 
mountings. Address “O., 8855,” care Jewelers’ 
Circular. 





MANUFACTURER of popular line of leather 
wrist watch straps wants salesmen for all ter- 
titories, calling on jobbers and manufacturers; 
commission. Address “W., 8915,” care Jewelers’ 
Circular. 





NATIONALLY ADVERTISED watch line 
for South or Coast; only those having 
reliable other line considered. Address 
“P,, 8874,” care Jewelers’ Circular. 





SALESMAN with following among retail trade 
to carry as side line small pocket sample popular 
priced wrist watch; easy selling running into 
good returns; straight commission basis; give 
references and territorv covered. Address ‘“‘H., 
8863,” care Jewelers’ Circular. 








Gelp Wanted. 


' Be. a word; minimum charge, $1.25 








SALESMAN, retail store, with experience and 
a aaa Ben Gordon, 629 Eighth Ave., New 
or 





WATCHMAKER, first class. steady position; $60 
per week to an all around mechanic. Wm. G. 
McDougall, 935 Eighth Ave., New York. 





EXPERIENCED YOUNG MAN, for retail jewelry 
store; resident of New York City only. Write 
I. Thaller, 408 E. 50th St., New York. 





TRAVELING SALESMAN WANTED; good ter- 
ritory, good line, well known house. enry Paul- 
son & Co., 37 S. Wabash Ave., -Chicago, Ill. 





SALESMAN, CHICAGO OFFICE, 13 years’ es- 
tablished clientele with the leading jobbing trade 
from Coast to Ccast, interested to make connec- 
tions with reputable importers of watches and 
movements; highest references; either side line 
or exclusivelv. Address “Circular, 873,’’ 1104 
Heyworth Bldg., Chicogo, III. 





SALESMAN, Al following with finest platinum 
users, interested to make permanent connection 
with reputable manufacturer of fine platinum 
diamond mountings and bracelets; territory call 
principal cities; present employed, can make im- 
mediate connection; best of references from pre- 
vious employers, also from the leading trade 
throughout the country. Address ‘Circular, 
875,” 1104 Heyworth Bldg., Chicago, Ill 





WANTED, reputable manufacturers line 
for Middle West and Pacific Coast, by 
financially responsible, experienced 
representative, on a strictly commis- 
sion basis with no drawing account; 
must be an exceptional good line. Wm. 
Botkowsky, 1401 Hyde Park Ave., 
Chicago, III. 








A-1 WATCHMAKER with small amount of capital 
for a high grade watch repair shop. Apply Ern- 
est H. Garriques, 516 Fifth Ave., New York. 





WANTED, first class watchmaker and engraver 
and all-around man; permanent position for the 
right party. Williams & Harrell, Ta!lahassee, 
Fla. 





WANTED, first class watchmaker, who is also good 
salesman to assist generally in store, good lo- 
rado town. Address “N., 8872,” care Jewelers’ 
Circular. 





WANTED, experienced young lady with knowledge 
office work, such as filling orders. care of stock 
records, etc. Address ““W., 8916,” care Jewelers’ 
Circular. 





WATCHMAKER thoroughly experienced on small 
watches; steady position: only cood work handled. 
Jos. Siegel Jewelry Co., 124 Monroe Ave., 
Grand Rapids, Mich. t 


(Special Notices continued on page 112) 
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(Continued from page 111) 








HELP WANTED—Continued, 








SALESMAN to carry high grade line of gents’ 
diamond mountings and stone rings to the retail 
trade, commission basis. Address ‘‘X., 8890,” 
care Jewelers’ Circular. 





WANTED, FIRST CLASS JEWELER for re- 
pairing and prong setting; state just what you 
can do in first letter and salary expected, Dennis 
Co., Salt Lake City, Utah. 





SALESMAN, retail, live wire, thoroughly expe- 
rienced diamond salesman for lower Broadway 
retail jewelry store; good salary; steady position 
with chance for advancement. Address “O., 
8900,” care Jewelers’ Circular. 





WANTED, first class diamond setter and jeweler, 
one who engraves preferred; permanent position; 
only first class man need apply. Address “‘F., 
8929,” care Jewelers’ Circular. 





EXPERT WATCHMAKER; steady posi- 
tion, good salary. Apply to Louis 
Naron, 108 N. Eutaw St., Baltimore, Md. 





SALESMAN for Southern territory to carry medi- 
um priced line of sterling hollowware on com- 
mission basis; references. Weber, Wagner & 
ae Inc., 309-327 Johnson St., Brooklyn, 





EXPERIENCED WATCHMAKER that can take 
in and do his own work; good’ wages for the 
right man; travelers need not apply; steady 
_- Address “‘W., 8940,” care Jewelers’ Cir- 
cular. 





WANTED, first class jewe'er, diamond setter 
and engraver; permanent position; send copy of 
reference; samples of engraving; state salary 
= Address The J. Levinski Co., Waco, 

exas. 





WANTED, first class jeweler and engraver; must 
be expert stone setter; permanent position; send 
samples of engraving; state salary and references 
first letter. Edwards & LeBron, Inc., Chattanoo- 
ga, Tenn. 





WATCHMAKERS WANTED with fifteen and 
more years’ exerience, state kind of experience 
and salary wanted; can write in foreign language. 
L. Hoffer, 109, Southern Ohio Bank Bldg., Cin- 
cinnati, O. 





WANTED, expert watchmaker and good salesman, 
neat and reliable; fine position for the right 
mom; state age and salary expected in first 
letter. Apply E. S. Thomas, The Gold Shop, 
Pittsfield, Mass. 





WANTED, first class jeweler and diamond setter; 
must be very good on repairing and stone setting; 
also fast, for trade shop; good opportunity for 
right man. Allied Jewelers, Inc., 709 Peters 
Bldg., Atlanta, Ga. 





SALESMAN with following for popular priced 
line of gents and ladies wrist watches; excellent 
oprortunity for live wire, territory open Mid- 
west, commission basis. Address “R., 8877,” 
care Jewelers’ Circular. 





WANTED, watchmaker, jeweler and engraver; man 
who can do flat top diamond setting; must be first 
class man; state age, salary expected and when 
could report for work. Fort Myers Jewelry 
Co., Fort Myers, Fila. 





JEWELER, STONE SETTER, chaser and all 
around man wanted; man with factory experience 
preferred; must have first class references; per- 
manent position and good salary to the right man. 
Buchroeder’s, Columbia, Mo. 





WATCHMAKER, experienced on casing; 
good salary; pleasant surroundings; 
state reference. 1. Ollendorff Co., Inc., 
219 6th St., Pittsburgh, Pa. 





WATCHMAKER, must be thoroughly experienced 
man; fine permanent position in Western town 
of 40,000; salary $50 weekly; only capable 
man need send reference when applying. Ad- 
—_ “Opportunity, 8785,’’ care Jewelers’ Cir- 
cular. 





WANTED, first class experienced watchmaker and 
engraver, capable take charge of watch repair 
department, permanent position; wait on trade 
if necessary; reference; salary expected in first 
a. Address ‘‘T., 8822,” care Jewelers’ Cir- 
cular. 





WANTED, FIRST CLASS JEWELER for re- 
pairing, and diamond setter and engraver; must 
be good and fast and have experience to work 
in a trade shop; state experience in first letter. 
Wichita Mfg. Jewelry Co., 509 Bitting Bldg., 
Wichita, Kans. 


TRAVELER, American and Swiss watch 
experience, Middle West; good oppor. 
tunity; state reference, etc.; confiden. 
tial. 1. Ollendorff Co., Inc., 219 Sixth 
St., Pittsburgh, Pa. 





coe 


WANTED, FIRST CLASS SALESMAN who is 
also engraver, with pleasing personality, capable 
of waiting on high class people; time occupied 
mostly selling; engraving, must be high class; 
state salary and references first letter; August 
lst or sooner; permanent with good opportunity, 
C. H. Ankeny & Co., Inc., Lafayette, Ind. 








For Sale. 


Stores, Stocks and Businesses 
5c. a word; minimum charge, $1.25 








JEWELRY STORE FOR SALE; 25 years’ es- 
tablished; cheap rent with living apartment. 220 
W. 116th St., New York. 





SALESMAN WANTED for Greater New York, 
with acquaintance among jobbers and depart- 
ment store trade; no stock to carry, only pocket 
samples; commission basis; excellent opportunity 
for right man. Address “‘A., 8857,” care 
Jewelers’ Circular. 





WANTED, jewelry salesmen, with successful ex- 
perience, for retail and jobbing trade in all 
States, direct or side line; must furnish satis- 
factory references of character and _ ability. 
Rubin & Paskow, 36 West 47th St., New York, 
telephone Bryant 2994, 





WANTED, SILVERWARE SALESMAN, New 
York City and surrounding territory; must be 
experienced on silverware, also gift line and 
novelties; one .who commands large following 
amongst the big trade. Address “N., 8950,” 
care Jewelers’ Circular. 





WANTED AT ONCE, A1 watchmaker, also com- 
bination engraver, diamond setter; light jewelry 
repairing; must be first class, of good experience; 
top salary; Rocky Mountain Region; references 
and sample engraving first letter. Address “R., 
8622,” care Jewelers’ Circular. 





SALESMAN WANTED for high class white gold 
ring mounting line to cover New York, Peun- 
sylvania and New England States: must have 
good following amongst jobbing trade; state full 
narticulars, strictly confidential. Address “Q., 
8875,’’ care Jewelers’ Circular. 





MAN WANTED who has had experience in 
handling sales force for a ccncern selling school 
and fraternity pins and rings to schools and 
colleges; exceptional opportunity to right man; 
inquiries strictly confidential. Address “F., 
8862,” care Jewelers’ Circular. 





WANTED AT ONCE. first class watchmaker, 
capable of repairing American, Swiss and rail- 
road grade watches; best of working condi- 
tions and opportunity for man with ability; 
state references and experience in first letter. 
H. W. Dickinson, 8 Seneca St., Oil City, Pa. 





SALESMAN WANTED to call on retail trade 
with popular priced diamond rings and white 
gold mountings; expensive and elaborate window 
display gratis as part of sales help campaign; 
drawing account against commission to man will- 
ing to work; unusual opportunity; state refer- 
ences, experience and territory. Address ‘“‘A., 
8893,” care Jewelers’ Circular. 





WANTED, experienced manager for long estab- 
lished loan business, no clothing; must be capable 
of keeping store nice and clean; good sales- 
man, good window trimmer, would prefer man 
who could buy an interest in same; chance for 
a good man to make money; reason for this 
offer, have other business to Icok after; do not 
answer unless you mean business and have good 
reference. Address “M., 8849,” care Jewelers’ 
Circular. 


OPPORTUNITY, store for sale, Asbury Park; 
inventory about $14,000, receipts about $24,000; 
cheap lease; established 20 years. Write Apt. 
1B, 226 West 70th St., New York. 





CASH AND CREDIT JEWELRY STORE, lo- 
cated in best out of loop shopping district in 
Chicago; will sacrifice for quick sale. Address 
—_— 869,” 1104 Heyworth Bldg., Chicago, 





JEWELRY STORE, complete with New York 
Central watch inspector and Victor Agency in 
Rochester, Y.; a live store and clean stock; 
established 11 years. Address “E., 8860,” care 
Jewelers’ Circular. 





OTHER INTEREST compels me to sell my well 
established jewelry store in Glendale, Calif.; new 
fixtures and first class stock; total invoice about 
$3.500; best location, rent $150; optician pays 
nob Address ‘“‘K., 8936,” care Jewelers’ Cir- 
cular. 








ESTABLISHED JEWELRY STORE at great 
sacrifice on account of illness; 29 successful 
years, same location, good business district of 
Chicago, big repair business, very low price for 
quick sale. Maiven “Circular,” 1104 Heyworth 
Bldg., Chicago, Ill. 





JEWELRY STORE established 16 years; must sell 
at once with or without stock; especially suitable 
for good watchmaker; 10 year lease; low rent; 
cash $2,000 or more, balance easy terms; a good 
reputable man may answer this ad. B. Senter, 
5306 Third Ave., Brooklyn, N. Y. 





FOR SALE, paying jewelry business; nice, clean 
stock, invoice about $2,000; good repair business 
for one man; town of 1,500 population, located 
on main street next door to largest picture show; 
choice location; terms to right party. _ Write Lb 

Baird, P. O. Box 797, Carnegie, Caddo 
County, Okla. 





FOR SALE, leading jewelry store, stock 
and fixtures only; long lease on store; 
one of the best towns in North Caro- 
lina; must sell on account of health. 
Address “L. F., 8680,” care Jewelers’ 
Circular. 





FOR SALE, THE JEWELRY BUSINESS of 
the late Frank E. Davis, Northampton, Massa- 
chusetts; best location in the city; business es 
tablished 1885; population 25,000; stock and fix- 
tures :-n excellent’ condition. Address Estate 
Frank E. Davis, care of T. J. Hammond, North- 
ampton, Mass. 





SILVERWARE FACTORY for sale; com- 
pletely equipped small factory manu- 
facturing well known line of sterling 
hollowware and selling the best ac- 
counts from coast to coast for sale; 
owner retiring; going business; real 
opportunity. Address “W., 8888,” care 
Jewelers’ Circular. 
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For Sale. 
Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 








— 





FANCY SHAPED wrist watch crystals, properly 
domed, all sizes, only 60 cents a dozen; send for 
illustrated catalogue. Beck Bros., Noll Bldg., 
Fort Wayne, Ind. 


HIGHEST CASH PRICES PAID for your sur- 


plus stock of diamonds, watches and jewelry; 
send your stock to me and receive money 

return mail; national bank references; all busi- 
ness strictly confidential. Emil Noel, 29 E. 


Madison St., Chicago, Ill. 





WILL PAY HIGHEST CASH PRICE for your 


entire stock or part of it; also used watches 
and old gold; check by return mail; best bank 
references; if stock is too large, our representa- 
tive will call on you. 3enj. D. Sachs, 1001 
Mallers Bldg., 5 S. Wabash Ave., Chicago, Il. 








WE MANUFACTURE a special handmade leather 
watch chain for jewelers; send for free samples, 
you'll want more immediately. McKenna, 316 
John, Superior, Wis. 





FOR SALE, cheap, Westinghouse motor, direct 

current, 1% H.P., 500 volts, complete with 
rheostat. Joe C. Bettencourt, Mfg. Jewelers, 
San Antonio, Texas. 





ONE SAFE, 76 by 52 by 31, with chest inside 33 
by 13 by 11; one safe, 47 by _33 by 31, steel 
lined, two ccmbinations. S. Pollack, 73 For- 
syth St., New York. 





THREE eight ft. show cases, plate glass, mahog- 
any, with trays fitted up with trays for jewelry; 
selling on account of alteration. Apply Castel- 
berg’s 837% Broad Street, Newark, N. J. 





SAFE AND CHEST; bargain to quick 
buyer. S. Krasilovsky & Bro., 145 
Grand St., New York, Canal 6269. 





FOR BEAUTIFUL ruby, sapphire balance jewels, 
first quality and polished American made balance 
staffs, order from the house of quality. The 
Freeman Jewel Co., Box 963, Springfield, Ill. 





MACHINERY AND SHOP EQUIPMENT, new 
and rebuilt work benches, rolls, polishing dust 
collectors, presses, drop hammers, safes, drills, 
lathes, lots of small tools and dies; big bargains; 





also repairing. Leiman Bros., 23 alker St., 
New York. 

AMERICAN WATCHES, seconds, complete 
Howard, Hamilton, Elgin, Watham, Illinois, 


Hampden, Bur'ington, seven to 21 jewels; all 
sizes; 20 and 25 year cases; special low prices on 
railroad grades; 19 jewel in 20 year cases, $13.50; 
21 jewel in 20 year cases, $1750. Mark Nelson, 
49 “Maiden Lane, New York. Telephone John 
6396 





STORE FIXTURES FOR SALE; our new store 
layout necessitates us selling our present fixtures; 
they are mahogany finish, in re condition, and 
will be sold at a fraction of their real worth; 
may be bought in part or as a whole; there are: 
five, eight-foot counter cases; one, eight-foot silent 
counter show case; and four, twelve-foot wall 
cases; available July; see illustration in issue 
une 15th, Page 54. Write at once, Reid & 

‘odd, Inc., 1054 Main St., Bridgeport, Connecti- 
cut. 








Business Opportunities. 


. 5c. a word; minimum charge, $1.25 








PARTNER WANTED, with $15,000 for safe 
investment; will guarantee your money in six 
months’ time. Address “A., 8919,’ care Jewelers’ 
Circular. 





HIGHEST CASH for complete jewelry stocks and 
fixtures. Wire or write Joseph Gordon, 
Room 603, 333 Washington St., Boston, Mass. 
Est. over 20 years. 





MR. JEWELER! What have you to trade for 
two fine residence lots, located in one of Cleve- 
land, Ohio, most beautiful suburbs? Write or 
wire, J. A. Conn, 719 Hippodrome Bldg., 
Cleveland, Ohio. 





WANTED, successful established jewelry store in 
town over 150,000 population; must stand strict- 
est investigation and have bonafide reason for 
selling ; nothing under $10,000 considered. Ad- 
dress “‘V., 8911,” care Jewelers’ Circular. 








HAVE PAID the highest cash price for 
jewelry stores for 40 years; | am a 
positive buyer if you really want to 
sell. Isaac Rich, Room 516, 387 Wash. 
ington St., Boston, Mass. 





ARE YOU GOING OUT OF BUSINESS? We 


pay highest cash value for entire stock or part 
of jewelry, diamonds and fixtures; communicate 
with us, it will be to your advantage; rating and 
references of the highest order. Van Praag & 
Co., 218 Mercer St., New York, established 1889. 





WILL PAY SPOT CASH for your entire 


stock or part of it; our immense retail 
jewelry business places us in a posi- 
tlon to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business’ confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, I. 





FINE OPPORTUNITY for watchmaker, one-half 


interest in good established business in manu- 
facturing city of 50,000 Western Pennsylvania; 
good room, low rent, on principal street; re- 
pairs 1926, $4,912.32; $1,500 cash will swing 
deal. Write for particulars to “J., 8865,” care 
Jewelers’ Circular. 





ARE YOU IN NEED OF MONEY? We 


will pay you highest market price for 
your entire stock or part; check sent 
by return mall; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers Bidg., 
Chicago, III. 





DO YOU WANT TO REALIZE MORE for your 


entire stock and fixtures? Then sell out com- 
pletely to us, get your cash and retire; it is the 
only logical way; you can profit from our many 
years’ experience in the jewelry market by re- 
ceiving our appraisement quickly and accurately; 
all correspondence kept in strictest confidence; 
ship your dead or surplus stock to us, express 
collect and realize the cash by return mail; re- 
member that you are under no obligation to keep 
the check if it is not satisfactory; but others 
have been satisfied, so no doubt, you will be too; 
bank and trade references furnished upon request; 
wire or write today to have our representative 
call on you, or send in that surplus goods and 
receive your cash. Gordon Bros., 333 Washington 
St., Boston, Mass. 





DO YOU 


INTEND TO RETIRE from 
business? Do you wish to raise cash 
quickly for other reasons? We buy all 
or part of your stock, no matter how 
large the quantity may be; we act 
quickly and pay liberal cash; all com- 
munications strictly confidential; bank 
and mercantile references of the high- 
est character. Brooklyn Purchasing 
Syndicate, Frank Walker, Proprietor, 
32 years at the same address, 610 
Broadway, Brooklyn, N. Y. 








Wateh Work for the Trade. 


5c. a word; minimum charge, $1.25 





EXPERT WATCH REPAIRING for the trade; 15 
years’ experience in repair and adjusting depart 
ment in various watch factories. Edwa Cc. 
Johnson, 92 Crest Ave., Chelsea, Mass. 





EXPERT WATCH REPAIRING of American, 
Swiss and all complicated watches; high grade 
work; references furnished; out of town trade 
carefully attended. For information address 
“C., 8596,” care Jewelers’ Circular. 





JEWELERS’ GOOD WATCH WORK, eight-day 
service; watch repairing to the trade; not how 
cheap but how good; mail orders promptly taken 
care of; price list on request; estimates cheer- 
fully given. Members National Jewelers’ Board 
of Trade, S. A. Peck & Co., 29 E. Madison 
St., Chicago, IIl. 





TRY US ONCE; we are fine watchmak- 
ers to the trade, offering the best pos- 
sible work; call for repairs and deliver 
them daily; making only reasonable 
charges; out of town work receives 
special attention; highest references 
for quality work only. Era Watch Re- 
pairing Co., Room 405, 15 Park Row, 
New York. 








Special Order Work and 
Repairs for the Trade. 


5c. a word; minimum charge, $1.25 








SPECIAL ORDER WORK, repairing, engraving, 
and diamond setting, on gold and platinum 
jewelry of every description; out of tewn work 
solicited; a trial is all we ask. D’Or Jewelry 
Company, 206 Broadway, New York. 








Co Get. 


5c. a word; minimum charge, $1.25 








PART OF LIGHT OFFICE to rent. 
21 Maiden Lane, New York. 


Room 504, 





OFFICE SPACE fer engraver and watchmaker; 
very good opportunity to receive trade; Room 
806, 49 Maiden Lane, New York. 





FOR RENT, window space or desk room, ex- 
cellent light; reasonable rent; office privileges. 
Room 614, 512 Fifth Ave., New York. 





DESIRABLE PRIVATE OFFICE in Chicago’s 
best building for jewelry industry. Apply Son 
& Prin. Columbus Memorial Building, Chicago, 





FOR RENT, part of light office, two large 
windows, suitable for metal engraver or stone 
setter. Nathan Hyman Co., Room 502, 36 W 
47th St., New York. 








Wanted to Rent. 


5c. a word; minimum charge, $1.25 








DIAMOND SETTER unquestionable reference, has 
promising private trade, wants office with repu- 
table manufacturer, uptown. Address “A., 
8794,” care Jewelers’ Circular. 











GUARANTEED WATCH’ REPAIRING, | all 


makes; price list on request; 25 years’ bench 
experience. L. Hoffer. 109 Southern Ohio Bank 
Building, Cincinnati, Ohio. 





FINE DIAMOND SETTER wishes to rent space 
with reliable jobber or manufacturer, who has 
setting work; unquestionable references. Ad- 
dress “D., 8780,” care Jewelers’ Circular. 
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Don’t use your lungs for a waste trap. If you 
do you’re going to regret it. In your daily work 
of grinding and polishing you can’t help but breathe 
in the dust. The smallest amount of work pro- 
duces dust which you should guard yourself 
against. 


Strong, silent, powerful air suction drawing away 
the polishing dust as you work, preventing it from 
flying up into your face and covering your clothes, 
not to say your entire surroundings. 

And then think of the waste of gold, platinum 
and other precious metals that are lost in the dust. 

You can very easily have a dustless lathe. You 
can save all this wasted precious metal. You can 
have the pleasant working conditions that a clean 
shop makes possible. 


automobile. You can see it can do you no good. You can 
see that it can do you a great deal of harm in there inside 
your lungs. 

Even the automobile people are now using.a dust collector 
to protect the motor. How infinitely more important to you 
is your own personal internal motor? 


23 (B727) Walker St Therefore the importance is plain. Even though these dust 
IM AN BRO . * collectors were costly affairs, you would get one. But happily 








New York they are not. So decide to get one by making the first move. 


now. 


Makers of Good Machinery for 35 Years Get the Free Illustrated Catalo g 


Just the outfit you have been dreaming about,» 


.eman Polishing Dust Collector 


Your lungs, like a sponge soaking up water, absorb the . 
dust ydu breathe. It cakes there the same as it does on-your - 


A Substitute for Your Lungs 











Tel. 5596 Cortlandt 
y ARREN K BROK AW The Leading Auctioneer 

. ; for the Jewelry Trade 
Auctioneer for high class legitin ate retail jewelers only. 


Integrity and ability unquestioi.ed. Satisfactory results always. 


I am fortunate in having a connection with two Jewelry Auctioneers of 
national reputation and with this combination of talent am able to conduct 
the sales of the largest and finest stocks. 


References furnished from leading jobbers, wholesalers, manufacturers, 
retailers, Jewelers’ Circular, and members of the Jewelers Board of Trade. 





If you want the best results, write or wire. 


W. H. BROKAW 


W. H. BROKAW, 14 Maiden Lane, New York City, N. Y. 











"TOK Solder for 14K Gold GK Solder for 10K Gold «| | LUCIUS [> ITKIN inc. 








JAMES H. DEDERICK’S SONS, Inc. ANALYSES OF 


d Sil Sheet and Wi PLATINUM METALS, WHITE GOLD 
reap ar fe Silver Solder. 4 GREEN GOLD, SOLDERS, WASTES | 
44 GOLD STREET NEW YORK 47 Fulton St. New York 
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OF uro all homes, where 


there is that delicacy, gayety, and 
charm which makes intimate ap- 
pointments and belongings so last- 
ingly attractive, “Princess Anne” 
fits, because it was made for such 
homes. ... Following the flawless 
style of THomMas CHIPPENDALE, its 
character, exceedingly beautiful yet 
never losing sight of the practical 
in its purpose, has definite charm. 


The “ Princess Anne” pattern may 
well be the one preferred for the 
home of modern American archi- 
te€ture—the kind of. homes owned 
by those people who are your best 
customers. 


cA brochure illustrating all pieces in both 
flatware and hollow ware, together with 
prices, will gladly be sent upon request. 


R.Wa tact & Sons Mra.Co. 


Silversmiths~ Founvep 1835 
WALLINGFORD, CONNECTICUT 
New York: 411 FirrH AVENUE 
Chicago: 10 SOUTH WABASH AVENUE 
Philadelphia: 1204 CHESTNUT STREET 
San Francisco: 140 GEARY STREF™ 























STERLING 

































Announcing — 
telegraph service 





































We} with COMMUNITY PLATE 
I N 
A> OW YOU can collect 
| ie some of the last-minute-gift profits hith- 
“Ie | Maer ss ° 
|| PR, erto enjoyed mostly by florists. You take 
the order and transmit it to the proper 
— dealer, or he takes it and transmits it to 


a3 


— 
Lag 


you—all by wire. Full details on request. 


MAKING -POSSIBLE 


“Last-minute Gifts That Last” 





























These sales-helps are FREE cain MOY soars 


i Circulars, window and counter cards,and a ie ee 
booklet containing the names and addresses 
of participating dealers, a list of gift sugges- 
tions,and a complete telegraphic order code 
—all these are at the disposal of Community 





dealers in connection with this new branch 








of Community service and profit. 








ONEIDA COMMUNITY STUDIOS 
ONEIDA, NEW YORK 
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